Commodification of Values in American Popular Family Movies in 1990s
SITI HARSIA, Prof.Dr. Ida Rochani Adi, S.U.

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

TABLE OF CONTENT

L LI TP P TR PP PRPR PP PP [
HALAMAN PENGESAHAN. ... i
PERNYATAAN BEBAS PLAGIASI ... ii
ACKNOWLEDGEMENT ... e v
TABLE OF CONTENTS ..ottt s v
LIST OF FIGURE ...t vii
ABSTRACT ettt e reeteare e s teenteeneenreeteenes IX
INTISARI .ottt X
CHAPTER | INTRODUCTION ....ocooiieiierreeeeeeesesesessist sttt sesenes 1
1.1 Background..........ooiniiii i, 1
1.2 Statement of Problem.............cooiiiiiiiiiii 6
1.3 Objectives of the Study.........cooviiiiiii e 6
1.4 Scope of the Study........oouiieiiii i 7
1.5 Significance of the Study...........ooooiiiiii i 7
1.6 Literary ReVIEW......viiiiiiii i e e e 8

1.7 Theoretical Framework..............oooiiiiiii i, 12
1.8 Method of the Research...............ooooiiiiiii e 18
1.8.1. Data Collection...........couiiuiniiiiiiii e, 19

1.8.2. Data ANalySiS.....oeeutiitiiitt ettt e e e e 19

1.9, Presentation. ... ...o.oouiieiiii e 20
CHAPTER Il FAMILY LIFE IN AMERICAN POPULAR MOVIES........ 21
2.1 Hollywood Family Movies from 1930s until 2000S..........c..cccceevvveiieinnnene. 21
2.1.1 Family in Comedy MOVIES........ovviiiiiiiiiie i, 28

2.1.2 Family in Musical MOVIES.........cvviiiiiiiiiiiiiii e 30

2.1.3 Family in Science-Fiction Movies.............ccoveveeveieeceeeeennnn .32
2.1.4 Family in Fantasy MOVI€S........c.oviiiiiiiiiii i 34
2.2 The Rise and the Fall of Family Life in American Cinema................... 36



Commodification of Values in American Popular Family Movies in 1990s
SITI HARSIA, Prof.Dr. Ida Rochani Adi, S.U.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

CHAPTER 11l POPULARIZING AMERICAN FAMILY VALUES..........
3.1 Commodifying Ideology of “Traditional Family” within Modern

Society
3.2 Commodifying Child Optimism into Screen Adaptation....................

CHAPTER IV CONCLUSION. ...
REFERENCES. ...

41



