
vi 
 

TABLE OF CONTENTS 

TITLE PAGE ......................................................................................................... i 

STATEMENT OF WORK’S ORIGINALITY .................................................. iii 

PREFACE ............................................................................................................. iv 

TABLE OF CONTENTS ..................................................................................... vi 

LIST OF FIGURES ........................................................................................... viii 

LIST OF TABLES ............................................................................................... ix 

LIST OF APPENDIXES....................................................................................... x 

ABSTRAK ............................................................................................................ xi 

ABSTRACT ......................................................................................................... xii 

CHAPTER 1. INTRODUCTION ........................................................................ 1 

1.1 Background.................................................................................................... 1 

1.2 Problem Statement......................................................................................... 1 

1.3 Research Purpose........................................................................................... 1 

1.4 Research Questions ....................................................................................... 2 

1.5 Scope of Research ......................................................................................... 3 

1.6 Contributions (Scientific and Managerial Relevance) .................................. 3 

1.7 Structure of the Report .................................................................................. 4 

CHAPTER II. LITERATURE REVIEW ........................................................... 6 

2.1 Consumer Behaviour and Consumer Decision Making Process .............. 6 

2.2 Perception (Only) & Perception of Healthiness ............................................ 8 

2.3 Female in the Organic Product Market ....................................................... 10 

2.4 Product Packaging ....................................................................................... 11 

2.5 Colour theory and its perceptions ................................................................ 12 

2.6 Colour representation based on object ........................................................ 14 

2.7 Green labelling ............................................................................................ 16 

2.8 Organic Logo and its effect of perception. .................................................. 17 

2.9 Health Consciousness .................................................................................. 20 

CHAPTER III. RESEARCH METHOD .......................................................... 23 

3.1 Experiment Procedure ................................................................................. 23 

3.2 Measures ...................................................................................................... 26 

3.3 Participants .................................................................................................. 26 

The Influence of Packaging Colour and Organic Logo on Food Product's Perceived Healthiness
Among
Female High School Students
SCHOLASTICA RANIA A, B.M Purwanto, Dr., M.B.A.,
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



vii 
 

CHAPTER IV. RESULTS AND DISCUSSIONS ............................................ 28 

4.1 Preliminary Tests Result.............................................................................. 28 

4.2 Validity and Reliability test ......................................................................... 29 

4.3 Data check (Normality Test) ....................................................................... 32 

4.4 Hypothesis Testing ...................................................................................... 33 

4.4.1 Hypothesis testing of Color and Logo without moderating effect of 

Health Consciousness .................................................................................. 34 

4.4.2 Hypothesis testing of independent effect of Color and Logo with 

moderating effect of Health Consciousness ............................................... 37 

4.4.3 Hypothesis testing of the combined effect of Color and Logo with 

the moderating effect of Health Consciousness ......................................... 42 

4.5 Findings and Discussions ............................................................................ 43 

CHAPTER V. CONCLUSION .......................................................................... 45 

5.1 Limitations ................................................................................................... 45 

5.2 Research Contributions ............................................................................... 46 

5.3 Recommendation for further research .................................................... 46 

5.4 Summary................................................................................................. 47 

REFERENCES .................................................................................................... 50 

APPENDICES ..................................................................................................... 56 

 

 

 

 

 

 

 

 

 

 

 

 

The Influence of Packaging Colour and Organic Logo on Food Product's Perceived Healthiness
Among
Female High School Students
SCHOLASTICA RANIA A, B.M Purwanto, Dr., M.B.A.,
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



viii 
 

 

LIST OF FIGURES 

Figure 1.1 McKinsey & Company’s  decision-making model ............................... 8 

Figure 2.1 EU Organic Logo (European Commission 2020) ............................... 17 

Figure 2.2 Organic Logo Specification for Organic Agricultural Product in 

Indonesia (BSNI, 2016) ........................................................................................ 19 

Figure 2.3 Conceptual Model ................................................................................ 21 

Figure 3.1 The converted Lch Colour result for Red and Green .......................... 24 

Figure 3.2 Product Mock-Up With Logo .............................................................. 24 

Figure 4.1 Results of complementary questions from the second questionnaire .. 29 

Figure 4.2 Comparison of Mean of Perceived Healthiness between group in 

Tableau .................................................................................................................. 34 

 

 

 

 

 

 

 

 

 

 

 

 

 

The Influence of Packaging Colour and Organic Logo on Food Product's Perceived Healthiness
Among
Female High School Students
SCHOLASTICA RANIA A, B.M Purwanto, Dr., M.B.A.,
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



ix 
 

LIST OF TABLES 

Table 2.1 Taste–colour correspondences in the context of multisensory flavour 

perception of coloured drink ................................................................................. 15 

Table 3.1 Items for measuring Perceived Healthiness (Kim et al. 2013) ............. 26 

Table 3.2 Age of preliminary respondents ............................................................ 27 

Table 3.3 Number of respondents sorted by HC Level ......................................... 27 

Table 4.1 Mean of all respondent for each item in the Health Consciousness scale

 ............................................................................................................................... 28 

Table 4.2 Bivariate Pearson Correlation ............................................................... 30 

Table 4.3 Reliability Statistic ................................................................................ 31 

Table 4.4 Item-Total Statistics .............................................................................. 31 

Table 4.5 Test of Normality based on Respondent Group .................................... 32 

Table 4.6 ANOVA Table ...................................................................................... 33 

Table 4.7 Group Statistics for Logo Only ............................................................. 34 

Table 4.8 Independent Samples Test for Logo Only ............................................ 35 

Table 4.9 Group Statistics for Logo Only ............................................................. 36 

Table 4.10 Independent Samples Test for Logo Only .......................................... 36 

Table 4.11 Multiple Comparison Table between groups with HC as moderating 

variable .................................................................................................................. 38 

Table 4.12 Multiple Comparison Table between groups with focus on organic 

logo ........................................................................................................................ 39 

Table 4.13 Multiple Comparison Table between groups with focus on colour .... 40 

 

 

The Influence of Packaging Colour and Organic Logo on Food Product's Perceived Healthiness
Among
Female High School Students
SCHOLASTICA RANIA A, B.M Purwanto, Dr., M.B.A.,
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



x 
 

LIST OF APPENDIXES 

Appendix 1 First Questionnaire ............................................................................ 56 

Appendix 2 Second Questionnaire ........................................................................ 59 

Appendix 3 Test of Normality .............................................................................. 63 

Appendix 4 Independent Sample T-Test for Logo ............................................... 88 

Appendix 5 Independent Sample T-Test for Color ............................................... 91 

Appendix 6 One-Way Anova Test ........................................................................ 95 

Appendix 7 Validity Test Result ......................................................................... 103 

Appendix 8 Reliability Test Result ..................................................................... 104 

Appendix 9 Table of Critical Values for Pearson’s Correlation Coefficient ...... 105 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The Influence of Packaging Colour and Organic Logo on Food Product's Perceived Healthiness
Among
Female High School Students
SCHOLASTICA RANIA A, B.M Purwanto, Dr., M.B.A.,
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/


	TABLE OF CONTENTS
	LIST OF FIGURES
	LIST OF TABLES
	LIST OF APPENDIXES

