The Application of PSESAI Model in Hyatt Regency Yogyakarta to Build Brand Awareness in The
Customers' Mindset
DAMAR RAMADITA, Drs. Winarto, M.M.

UNIVERSITAS Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA FINAL PAPER

THE APPLICATION OF PSESAI MODEL IN HYATT REGENCY YOGYAKARTA
TO BUILD BRAND AWARENESS IN THE CUSTOMERS’ MINDSET

DAMAR RAMADITA

NIM. 17/416156/SV/13894

Submitted to the Board of Examiners
in Partial Fulfillment of the Requirements for Diploma III Degree
in the English Program
Vocational College
Universitas Gadjah Mada
Yogyakarta
2020



