
TVRI DAERAH DI MATA AUDIENS (Studi Eksplanatori Keputusan  Audiens Generasi Milenial dan
Generasi X
di Yogyakarta  Menonton Atau Tidak Menonton TVRI Daerah)
AJENG FAJARWATI S, Kuskridho Ambardi, M.A, Ph.D
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



DAFTAR PUSTAKA 

 

Abdullah, A. (2020). Pola Kebijakan Digitalisasi Penyiaran di Indonesia. ARISTO, 8(1), 82-

103. 

Abdullah, A., & Puspitasari, L. (2018). Media televisi di era internet. ProTVF, 2(1), 101-110. 

Adhrianti, L. (2008). Idealisasi TVRI sebagai TV Publik: Studi “Critical Political 

Economy. Mediator: Jurnal Komunikasi, 9(2), 281-292. 

Alifiansyah, S., & Marta, R. F. (2019). Studi Kasus Implementasi Kebijakan Reposisi Sumber 

Daya TVRI Pada Target Audience Generasi Milenial. PROMEDIA (PUBLIC RELATION 

DAN MEDIA KOMUNIKASI), 5(2). 

Ardianto, E., Komala, L., & Karinah, S. (2007). Komunikasi massa : suatu pengantar. Bandung 

: Simbiosa Rekatama Media.  

Asosiasi Penyelenggara Jasa Internet Indonesia. (2019). Laporan Survei Penetrasi Ddan Profil 

Perilaku Pengguna Internet Indoneisa.  Diakses pada 31 Oktober 2019, pada apji.co.id. 

Badan Pusat Statistik. (2019). Statistik Pendapatan / Income Statistics.  BPS RI : CV. Nario 

Sari.  

Born, G., & Prosser, T. (2001). Culture and consumerism: Citizenship, public service 

broadcasting and the BBC’s fair trading obligations. The Modern Law Review, 64(5), 657-

687. 

Coombes, B. (2009). Generation Y: Are they really digital natives or more like digital 

refugees. Synergy, 7(1), 31-40. 

Cha, J. (2016). Television use in the 21st century: An exploration of television and social 

television use in a multiplatform environment. First Monday, 21(2). Coppola, D & Maloney, 

E. K. ( 2009), Emergency Preparedness Strategies for Creating a Disaster Resilient Public. 

Taylor and Francis Group : LLC. 

Deloitte.Com. (2019).  Generasi Milenial dalam Industri 4.0: Berkah Bagi Sumber Daya 

Manusia Indonesia atau Ancaman? Diakses pada 2 Januari 2020, pada 

https://www2.deloitte.com/content/dam/Deloitte/id/Documents/about-deloitte/id-about-

dip-edition-1-chapter-2-id-sep2019.pdf. 

Denhardt, R. B., & Denhardt, J. V. (2000). The new public service: Serving rather than 

steering. Public administration review, 60(6), 549-559. 

DeVaney, S. A. (2015). Understanding the millennial generation. Journal of Financial Service 

Professionals, 69(6). 

Doly, D. (2016). Penguatan Status Kelembagaan Lembaga Penyiaran Publik (Strengthening 

Status Of Institutional Public Broadcasting Institute). Negara Hukum: Membangun Hukum 

untuk Keadilan dan Kesejahteraan, 3(2), 299-320. 

 

Effendy, R. (2014). Mengurai Potensi Ruang Publik Lembaga Penyiaran Publik dalam Upaya 

Demokratisasi Masyarakat Lokal. Reformasi: Jurnal Ilmiah Ilmu Sosial dan Ilmu Politik, 4(2). 

 

TVRI DAERAH DI MATA AUDIENS (Studi Eksplanatori Keputusan  Audiens Generasi Milenial dan
Generasi X
di Yogyakarta  Menonton Atau Tidak Menonton TVRI Daerah)
AJENG FAJARWATI S, Kuskridho Ambardi, M.A, Ph.D
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www2.deloitte.com/content/dam/Deloitte/id/Documents/about-deloitte/id-about-dip-edition-1-chapter-2-id-sep2019.pdf
https://www2.deloitte.com/content/dam/Deloitte/id/Documents/about-deloitte/id-about-dip-edition-1-chapter-2-id-sep2019.pdf


Enli, G. S. (2008). Redefining public service broadcasting: Multi-platform 

participation. Convergence, 14(1), 105-120.]. 

Fill, C. (2009). Marketing communications: interactivity, communities and content. Pearson 

Education. 

Firnandi, A. (2017). Polemik Penyiaran Publik Di Indonesia: Potret Kondisi Tvri. Commed: 

Jurnal Komunikasi dan Media, 2(1), 94-106. 

 

García Avilés, J. A. (2018). Roles of audience participation in multiplatform television: From 

fans and consumers, to collaborators and activists. 

Gazali, E. (2003). Negotiating public and community media in post-Suharto 

Indonesia. Javnost-The Public, 10(1), 85-100. 

Guo, M., & Chan-Olmsted, S. M. (2015). Predictors of social television viewing: How 

perceived program, media, and audience characteristics affect social engagement with 

television programming. Journal of Broadcasting & Electronic Media, 59(2), 240-258. 

Haridakis, P., & Hanson, G. (2009). Social interaction and co-viewing with YouTube: 

Blending mass communication reception and social connection. Journal of Broadcasting & 

Electronic Media, 53(2), 317-335. 

Hargrave, A. M., & Alias, J. (2007). Cultural Diversity Practices among Broadcasting 

Regulators. 

Hasballah, M., Kohar, W., & Delfi, M. (2018). Manajemen Krisis Tvri Di Era Milenial. JISPO: 

Jurnal Ilmu Sosial dan Ilmu Politik, 8(2), 218-229. 

Hermes, J. (2009). Audience Studies 2.0. On the theory, politics and method of qualitative 

audience research. Interactions: Studies in Communication & Culture, 1(1), 111-127. 

HH, S. B. (2004). Industri Televisi Swasta Indonesia dalam Perspektif Ekonomi Politik.Jurnal 

Ilmu Komunikasi, 1(1), 1-8.  

Holbert, R. L., Kwak, N., & Shah, D. V. (2003). Environmental concern, patterns of television 

viewing, and pro-environmental behaviors: Integrating models of media consumption and 

effects. Journal of Broadcasting & Electronic Media, 47(2), 177-196. 

Howe, N., & Strauss, W. (2000). Millennials rising: The next great generation. New York: 

Vintage. 

IDN Reseach Institute. (2019). Indonesia Millenial Report. Diakses pada 1 November 2019, 

pada https://cdn.idntimes.com/content-documents/Indonesia-millennial-report-2020-by-

IDN-Research-Institute.pdf. 

Jacobs, L., Meeusen, C., & d’Haenens, L. (2016). News coverage and attitudes on immigration: 

Public and commercial television news compared. European Journal of 

Communication, 31(6), 642-660. 

Jackson, C., Brown, J. D., & Pardun, C. J. (2008). A TV in the bedroom: implications for 

viewing habits and risk behaviors during early adolescence. Journal of Broadcasting & 

Electronic Media, 52(3), 349-367. 

Jamroni, J. (2010). Perencanaan Strategi Penerapan Teknologi DVB-T di LPP 

TVRI. InComTech, 1(2), 83-95. 

TVRI DAERAH DI MATA AUDIENS (Studi Eksplanatori Keputusan  Audiens Generasi Milenial dan
Generasi X
di Yogyakarta  Menonton Atau Tidak Menonton TVRI Daerah)
AJENG FAJARWATI S, Kuskridho Ambardi, M.A, Ph.D
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

https://cdn.idntimes.com/content-documents/Indonesia-millennial-report-2020-by-IDN-Research-Institute.pdf
https://cdn.idntimes.com/content-documents/Indonesia-millennial-report-2020-by-IDN-Research-Institute.pdf


Kim, S. J., & Viswanathan, V. (2015). The role of individual and structural factors in 

explaining television channel choice and duration. International Journal of 

Communication, 9, 21. 

Komisi Penyiaran Indonesia. (2019). Hasil Riset Indeks Program Siaran Televisi Periode 1 

Tahun 2019. Jakarta.  

Kotler, P., & Keller, K. L. (2010). Understanding marketing management. Marketing 

Management. 

Ksiazek, T. B. (2016). Partisan audience polarization: Beyond selective exposure. Atlantic 

Journal of Communication, 24(4), 216-227. 

Ksiazek, T. B., Malthouse, E. C., & Webster, J. G. (2010). News-seekers and avoiders: 

Exploring patterns of total news consumption across media and the relationship to civic 

participation. Journal of Broadcasting & Electronic Media, 54(4), 551-568. 

Lancaster, L. C. and Stillman, D. (2002). When Generations Collide. Who They Are. Why 

They Clash. How to Solve the Generational Puzzle at Work. New York: Collins Business. 

Livingstone, S., & Lunt, P. (2002). Talk on television: Audience participation and public 

debate. Routledge. 

Lubang’a, T. M. (2018). Factors Influencing Viewer Preference of Specific Local Television 

Stations Over Others (Doctoral dissertation, United States International University-

Africa). 

Martin, C. A. and Tulgan, B. (2002). Managing the Generational Mix. Amherst, MA: HRD 

Press. 

Masduki, M. (2013). UU Khusus LPP: Solusi Transformasi RRI-TVRI. Jurnal 

Komunikasi, 7(2), 99-112. 

___________. (2018). Public Broadcasting Reform in the Transitional Society: The Case of 

Indonesia. Jurnal Komunikasi Indonesia, 112-119. 

Mustika, R. (2016). Budaya penyiaran televisi di Indonesia. Masyarakat Telematika Dan 

Informasi: Jurnal Penelitian Teknologi Informasi dan Komunikasi, 3(1), 51-56. 

Moshe, M. (2015). Taking a Break. Some Thoughts About Media Consumption. Kome: An 

International Journal of Pure Communication Inquiry, 3(1), 66-80. 

McQuail, D. (2010) McQuail’s Mass Communicatio Theory. London: Sage Publications. 

Nainggolan, B. (2018). Dinamika Konsentrasi Pasar Industri Pertelevisian Nasional. Jurnal 

ASPIKOM, 3(4), 767-782. 

Napoli, P. M. (2012). Audience evolution and the future of audience research. International 

Journal on Media Management, 14(2), 79-97. 

Nurudin, A. (2018). Digitalisasi Penyiaran Indonesia Dalam Bingkai Kepentingan 

Publik. Source: Jurnal Ilmu Komunikasi, 2(3). 

Ng, E. S., & Johnson, J. M. (2015). Millennials: who are they, how are they different, and why 

should we care?. In The Multi-generational and Aging Workforce. Edward Elgar Publishing. 

Oates, W. E. (2005). Toward a second-generation theory of fiscal federalism. International tax 

and public finance, 12(4), 349-373. 

TVRI DAERAH DI MATA AUDIENS (Studi Eksplanatori Keputusan  Audiens Generasi Milenial dan
Generasi X
di Yogyakarta  Menonton Atau Tidak Menonton TVRI Daerah)
AJENG FAJARWATI S, Kuskridho Ambardi, M.A, Ph.D
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



Oblinger, D. and Oblinger, J., Eds. (2005). Educating the Net Gen. Washington, D.C.: 

EDUCAUSE. 

Ojiakor, I. C., Anyanwu, B. J. C., & Orji, U. F. (2018). Influence Of Radio Public Affairs 

Broadcast On Rural Development In Imo State. Emerald International Journal of Scientific 

Studies, 1(2), 54-6. 

Permana, R. S. M., Abdullah, A., & Mahameruaji, J. N. (2019). Budaya menonton televisi di 

indonesia: dari terrestrial hingga digital. ProTVF, 3(1), 53-67. 

Pitta, D., & Gurău, C. (2012). A life‐stage analysis of consumer loyalty profile: comparing 

Generation X and Millennial consumers. Journal of consumer Marketing. 

Putra, Y. S. (2017). Theoritical review: Teori perbedaan generasi. Among Makarti, 9(18). 

Rais, N. S. R., Dien, M. M. J., & Dien, A. Y. (2018). Kemajuan teknologi informasi berdampak 

pada generalisasi unsur sosial budaya bagi generasi milenial. Mozaik, 10(2), 299364. 

Rahayu. (2019). Riset : Millenial masih menonton TVRI, ini alasan mereka. Diakses pada 7 

Nomvember 2019, pada http://theconversation.com/riset-milenial-masih-menonton-tvri-

ini-alasan-mereka-124886. 

Rahayu, N. T. (2009). Tayangan Hiburan Tv Dan Penerimaan Budaya Pop. Scriptura, 3(1), 24-

35. 

Ramsey, P. (2018). ‘It could redefine public service broadcasting in the digital age’ Assessing 

the rationale for moving BBC Three online. Convergence, 24(2), 152-167. 

Rianto, P., & Poerwaningtias, I. (2013). TV publik dan lokalitas budaya: urgensinya di tengah 

dominasi TV swasta Jakarta. Jurnal Komunikasi, 7(2), 163-176. 

Rubin, A. M. (1983). Television uses and gratifications: The interactions of viewing patterns 

and motivations. Journal of Broadcasting & Electronic Media, 27(1), 37-51. 

_____________.(1993). Audience activity and media use. Communications 

Monographs, 60(1), 98-105. 

Rožukalne, A. (2012). Young people as a media audience: From content to usage 

processes. Central European Journal of Communication, 5(08), 105-120. 

Rose, J., Persson, J. S., & Heeager, L. T. (2015). How e-Government managers prioritise rival 

value positions: The efficiency imperative. Information Polity, 20(1), 35-59. 

Sabani, N. (2018). Generasi Millenial Dan Absurditas Debat Kusir Virtual. Informasi, 48(1), 

95-108. 

Sobral, F. A. (2019). Traditional Television, Millennials And Binge-Watching–From 

Television Viewer To Digital User. International E-Journal of Advances in Social 

Sciences, 5(14), 497-505. 

Soprajianto, B. (2017). TVRI Goes to Digital.  Jakarta 

Shinta, A. (2015). Manajemen Pemasaran. Malang : UB Press.  

Taneja, H., & Viswanathan, V. (2014). Still glued to the box? Television viewing explained in 

a multi-platform age integrating individual and situational predictors. International 

Journal of Communication, 8, 26. 

TVRI DAERAH DI MATA AUDIENS (Studi Eksplanatori Keputusan  Audiens Generasi Milenial dan
Generasi X
di Yogyakarta  Menonton Atau Tidak Menonton TVRI Daerah)
AJENG FAJARWATI S, Kuskridho Ambardi, M.A, Ph.D
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

http://theconversation.com/riset-milenial-masih-menonton-tvri-ini-alasan-mereka-124886
http://theconversation.com/riset-milenial-masih-menonton-tvri-ini-alasan-mereka-124886


Tulipa, D. (2017). Sikap Pemirsa terhadap Program Acara Televisi Swasta Nasional. Widya 

Journal of Management and Accounting, 4(2). 

TVRI Our World Is Changing (Toward the Industrial Revolution 4.0), diakses pada http:// 

www. TVRI.co.id pada 11 Sepetember 2019. 

TVRI. (2019). Survei Indeks Kualitatif Program dan Berita TVRI, diakses pada http:// www. 

TVRI.co.id pada 20 Oktober 2019. 

TVRI. (2019). Bedah Kualitas Program dan Berita Berdasarkan Keinginan Publik, diakses 

pada http:// www. TVRI.co.id pada 20 Oktober 2019. 

Webster, J. G., & Wakshlag, J. J. (1983). A theory of television program 

choice. Communication research, 10(4), 430-446. 

Wonneberger, A., Schoenbach, K., & Van Meurs, L. (2009). Dynamics of individual television 

viewing behavior: Models, empirical evidence, and a research. 

Zilka, G. C., & Romi, S. (2018). Viewing Habits And Identification With Television Characters 

Among At-Risk And Normative Children And Adolescents. International Journal of 

Child, Youth and Family Studies, 9(3), 47-67. 

 

 

 

 

 

TVRI DAERAH DI MATA AUDIENS (Studi Eksplanatori Keputusan  Audiens Generasi Milenial dan
Generasi X
di Yogyakarta  Menonton Atau Tidak Menonton TVRI Daerah)
AJENG FAJARWATI S, Kuskridho Ambardi, M.A, Ph.D
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/


