
Daftar Pustaka 

Abbas, A. Gul, Afshan., dan Iqra, Aslam., (2018). The Effect of Celebrity Endorsement on 

Customer Purchase Intention: A Comparative Study. Current Economic and 

Management Research, 4 (1), 1–10. 

Ainiyah, Nur., (2018). Remaja Millenial Dan Media Sosial: Media Sosial Sebagai Media 

Informasi Pendidikan Bagi Remaja Millenial. Jurnal Pendidikan IPA Indonesia, 2 (2), 

221-235. 

Amos, C., Holmes, G., dan Strutton, D. (2008). Exploring the relationship between celebrity 

endorser effects and advertising effectiveness: A quantitative synthesis of effect size. 

International Journal of Advertising, 27, 209-234. 

Antil, J.H., Burton, R. dan Robinson, M.J. (2012). Exploring the challenges facing female 

athletes as endorsers, Journal of Brand Strategy, 1(3), 292-307. 

Arbogast, D., dan Smith, M. L. (2016). Investigating differences in generational travel 

preferences: The case of the New River Gorge, West Virginia. Journal of Tourism and 

Leisure Studies, 1(4), 19–29. 

Baloglu, S., dan Brinberg, D. (1997). Affective Image of Tourism Destination, Journal of 

Travel Research, 35, (4), 11-15. 

Beerli, A. dan Martin, J.D. (2004). Tourists’ Characteristics and the Perceived Image of 

Tourist Destination: A Quantitative Analysis – A Case Study of Lanzarote, Spain, 

Tourism Management, 25, (5), 623-636. 

Belch, G., dan Belch, M. (1994). Introduction to advertising and promotion: An integrated 

Marketing Communication Perspective. Irwin: Homewood, 189-192. 

Bem, S. L. (1981). Gender Schema Theory: A Cognitive Account of Sex Typing.  

Psychological Review, 88(4): 354-364. 

Bilgihan, A. (2016). Gen Y Customer Loyalty in Online Shopping: an Integrated Model of 

Trust, User Experience and Branding. Computers in Human Behavior, 61, 103–113. 

Bizirgianni, I., dan Dionysopoulou, P. (2013). The Influence of Tourist Trends of Youth 

Tourism through Social Media (SM) dan Information and Communication 

Technologies (ICTs). Procedia - Social and Behavioral Sciences, 73, 652–660. 

Blackwell, R., D’Souza, C., Taghian, M., Miniard, P. dan Engel, J. (2006). Consumer 

Behavior: An Asia Pacific Approach, Thomson, Melbourne. 

PENGAMBILAN KEPUTUSAN DI KALANGAN MILENIAL DALAM PEMILIHAN DESTINASI WISATA DI
INDONESIA BERBASIS
PENGANJUR WISATA
DIPO TULUS SAPUTRA, Prof. Dr-Phil. Janianton Damanik, M.Si; Bayu Sutikno, S.E.,M.S.M., Ph.D.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



Bristow, D., Amyx, D., Castleberry, S. B., dan Cochran, J. J. (2011). A Cross-Generational 

Comparison of Motivational Factors in a Sales Career Among Gen-X dan Gen-Y 

College Students. Journal of Personal Selling dan Sales Management, 31(1), 77–85. 

Chiara, Giachino., Elisa, Truant., dan Alessandro, Bonadonna. (2019). Mountain tourism and 

motivation: millennial students’seasonal preferences. Current Issues in Tourism 4(1), 

1-15. 

Cooper, D.R., dan Schindler, P.S. (2014). Business Research Methods. 12th ed. New York: 

McGraw-Hill. 

Creswell, J., W., 2012, Research design Pendekatan kualitatif, Kuantitatif dan Mixed; Cetakan 

ke-2, Yogyakarta: Pustaka Pelajar. 

De Vaney, S. A. (2015). Understanding the Millennial Generation. Journal of Financial 

Service Professionals, 69(6), 11–14. 

De Veirman, M., Cauberghe, V., dan Hudders, L. (2017). Marketing through instagram 

influencers: The impact of number of followers and product divergence on brand 

attitude. International Journal of Advertising, 36(5), 798–828. 

Dwityas, N. A., dan Briandana, R. (2017). Social Media in Travel Decision Making Process. 

International Journal of Humanities and Social Sciences, 7(7), 291–292. 

Echtner, C.M. dan Ritchie, J.R.B. (2003). The Meaning and Measurement of Tourism 

Destination Image, The Journal of Tourism Studies, 14, (1), 37- 48. 

Erdogan, B. Z. (1999). Celebrity Endorsement: A Literature Review. Journal of Marketing 

Management, 15(4), 291–314. 

Fatanti, M. N., dan Suyadnya, I. W. (2015). Beyond User Gaze: How Instagram Creates 

Tourism Destination Brand? Procedia - Social and Behavioral Sciences, 

211(September), 1089–1095. 

Fatlahah, Aniek. (2013). Pengaruh Kualitas Produk dan Citra Merek Terhadap Keputusan 

Pembelian Es Krim Wall’s Magnum. Jurnal Pemasaran. Universitas Negeri Surabaya. 

Gallarza, M.G., Saura, I.G. dan Garcia, H.C. (2002). Destination Image: Towards a 

Conceptual Framework, Annals of Tourism Research, 29, (1), 56-78. 

Gartner, W.C. (1993). Image Formation Process, Journal of Travel dan Tourism Marketing, 

2, (2/3), 191-215. 

Ghozali, Imam. (2016). Aplikasi Analisis Multivariate dengan Program SPSS.Semarang: 

Badan Penerbit Universitas Diponegoro. 

PENGAMBILAN KEPUTUSAN DI KALANGAN MILENIAL DALAM PEMILIHAN DESTINASI WISATA DI
INDONESIA BERBASIS
PENGANJUR WISATA
DIPO TULUS SAPUTRA, Prof. Dr-Phil. Janianton Damanik, M.Si; Bayu Sutikno, S.E.,M.S.M., Ph.D.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.tandfonline.com/doi/abs/10.1080/13683500.2019.1653831
https://www.tandfonline.com/doi/abs/10.1080/13683500.2019.1653831


Global, Blue. dan Roland, Berger. (2018). MILLENNIALS - The generation reshaping travel 

and shopping habits, (June), 31. 

Greener, S. (2008). Business Research Methods. London: Ventus Publishing. 

Gretzel, U. (2016). The visual turn in social media marketing. Special issue Social Media and 

User-Generated Content for Marketing Tourism Experiences, Tourismos. 

Gretzel, U. (2017). Marketing using social media applications and concepts. In Advances in 

Social Media for Travel, Tourism and Hospitality: New Perspectives, Practice and 

Cases (pp. 85–88). 

Gretzel, U., dan Soas, A. B. (2017). Travel Imagery in the Age of Instagram : An Ethnography 

of Travel Influencers and the Online " Tourist Gaze ". Advances in Social Media for 

Travel, Tourism and Hospitality: New Perspectives, Practice and Cases, (February), 

147–156. 

Hair, J. F., Black, W. C., Babin. B. J., dan Anderson. R. E. (2010). Multivariate Data Analysis, 

Edisi, 7. Pearson Prentice Hall. 

Hakimi, B.Y., Abedniya, A. dan Zaeim, M.N. (2011). ‘‘Investigate the impact of celebrity 

endorsement on brand images’’, European Journal of Scientific Research, 58 (1), 116-

132. 

Hasan, Syed dan Jamil, Raja Ahmed. (2014). Influence of Celebrity Endorsement on Consumer 

Purchase Intention for Existing Products: Comparatice Study. Journal of Management 

Info, 4(1), (1-23). 

Hewlett, S. A., Sherbin, L., dan Sumberg, K. (2009). How Gen Y dan Boomers will reshape 

your agenda. Harvard Business Review, 87(7/8), 71-76. 

Hunt, J.D. (1975). Image as a Factor in Tourism Development, Journal of Travel Research, 

13 (3), 1–7. 

Ifeanyichukwu, C. D. (2016). Effect of Celebrity Endorsements on Consumers Purchase 

Decision in Nigeria. International Research Journal of Management, IT dan Social 

Sciences, 3(9), 103. 

Jagre, E., Watson, J. J., dan Watson, J. G. (2001). Sponsorship and congruity theory: A 

theoretical framework for explaining consumer attitude and recall of event sponsorship. 

Advances in Consumer Research, 28, 439-445. 

Kara, Chan., Yu Leung Ng, dan Edwin K. Luk, (2013). "Impact of celebrity endorsement 

in advertising on brand image among Chinese adolescents", Young Consumers, 14 

(2), 167-179. 

PENGAMBILAN KEPUTUSAN DI KALANGAN MILENIAL DALAM PEMILIHAN DESTINASI WISATA DI
INDONESIA BERBASIS
PENGANJUR WISATA
DIPO TULUS SAPUTRA, Prof. Dr-Phil. Janianton Damanik, M.Si; Bayu Sutikno, S.E.,M.S.M., Ph.D.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.emeraldinsight.com/author/Chan%2C+Kara
https://www.emeraldinsight.com/author/Leung+Ng%2C+Yu
https://www.emeraldinsight.com/author/Luk%2C+Edwin+K


Khan, A. dan Lodhi, S. (2016). Influence of Celebrity Endorsement on Purchase Decision: A 

Case Karachi. Imperial Journal of Interdisciplinary Research (IJIR), 2(1).11-19. 

Kim, K., Jogaratnam, G., dan Noh, J. (2006). Travel decisions of students at a US university: 

Segmenting the international market. Journal of Vacation Marketing, 12, 345–357. 

Kim, K., Oh, I.-K., dan Jogaratnam, G. (2007). College student travel: A revised model of push 

motives. Journal of Vacation Marketing, 13(1), 73–85. 

Kim, S. E., Lee, K. Y., Shin, S. Il, dan Yang, S. B. (2017). Effects of tourism information 

quality in social media on destination image formation: The case of Sina Weibo. 

Information and Management, 54(6), 687–702. 

Kotler, P., dan Keller, K.L. (2009). Manajemen Pemasaran Edisi 13 Jilid 1. Jakarta: Erlangga. 

Leung, D., Law, R., van Hoof, H., dan Buhalis, D. (2013). Social Media in Tourism and 

Hospitality: A Literature Review. Journal of Travel and Tourism Marketing. 

Leung, L. (2003). Impacts of Net-Generation Attributes, Seductive Properties of The Internet, 

and Gratifications Obtained on Internet Use. Telematics and Informatics, 20(2), 107-

129. 

Litvin, S. W., Goldsmith, R. E., dan Pan, B. (2008). Electronic word-of-mouth in hospitality 

and tourism management. Tourism management, 29(3), 458-468 

Lin, Y. S., dan Huang, J. Y. (2006). Internet blogs as a tourism marketing medium: A case 

study. Journal of Business Research, 59(10), 1201-1205. 

Lou, C., dan Yuan, S. (2018). Influencer Marketing: How Message Value and Credibility 

Affect Consumer Trust of Branded Content on Social Media. Journal of Interactive 

Advertising, 1–45. 

Lovelock, C., dan Writz, J. (2011). Service Marketing: People, Technology, Strategy. Seventh 

Edition. New Jersey: Pearson. 

Lynch, J., dan Schuler, D. (1994). The Match-Up Effect Spokes Person and Product 

Congruency: A Schema Theory Interpretation. Psychol. Mark, 417-445. 

Manfred, Bruhn., Verena, Schoenmueller., dan Daniela B. Schäfer, (2012). "Are Social 

Media Replacing Traditional Media In Terms of Brand Equity 

Creation?", Management Research Review, pp.770-790. 

Marijke De Veirman., Veroline Cauberghe., dan Liselot Hudders. (2017). Marketing Through 

Instagram Influencers: The Impact of Number of Followers And Product Divergence 

on Brand Attitude. International Journal of Advertising, 36 (5), 798-828. 

PENGAMBILAN KEPUTUSAN DI KALANGAN MILENIAL DALAM PEMILIHAN DESTINASI WISATA DI
INDONESIA BERBASIS
PENGANJUR WISATA
DIPO TULUS SAPUTRA, Prof. Dr-Phil. Janianton Damanik, M.Si; Bayu Sutikno, S.E.,M.S.M., Ph.D.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.emeraldinsight.com/author/Bruhn%2C+Manfred
https://www.emeraldinsight.com/author/Schoenmueller%2C+Verena
https://www.emeraldinsight.com/author/Sch%C3%A4fer%2C+Daniela+B


Martensen, A., Brockenhuus-Schack, S., dan Zahid, A. L. (2018). How Citizen Influencers 

Persuade Their Followers. Journal of Fashion Marketing and Management, 22(3), 335–

353. 

McCormick, K. (2016). Celebrity endorsements: Influence of a product-endorser match on 

Millennials attitudes and purchase intentions. Journal of Retailing and Consumer 

Services, 32 (1), 39–45. 

Miguens, J., Baggio, E., dan Costa, C. (2008). Social Media and Tourism Destinations: 

TripAdvisor Case Study. Advances in Tourism Research, 2008, 1–6.  

Mohsin, A., & Alsawafi, A. M. (2011). Exploring attitudes of omani students towards 

vacations. Anatolia – An International Journal of Tourism and Hospitality Research, 

22(1), 35–46. 

Nysveen, H., Pedersen, Per E., dan Thorbjørnsen, H. (2005). Explaining intention to use mobile 

chat services: moderating effects of gender. Journal of Consumer Marketing, 22(5): 247 

– 256. 

Ohanian, R. (1991). The impact of celebrity spokespersons' perceived image on consumers' 

intention to purchase. Journal of Advertising Research, 31(1), 46-54. 

Ordun, G., dan Ordun, G. (2015). Millennial (Gen Y) Consumer Behavior, Their Shopping 

Preferences and Perceptual Maps Associated With Brand Loyalty. Canadian Social 

Science, 11(4), 40–55. 

Palan, K.M. (2001). Gender identity in consumer behavior research: a literature review and 

research agenda. Academy of Marketing Science Review, 10(1),1-31. 

Parhusip, N., & Arida, I. (2019). Wisatawan Milenial Di Bali. Jurnal Destinasi Pariwisata, 6(2), 

299 – 303. 

Pan, B., MaClaurin, T. dan Crotts, J.C. (2007). Travel Blogs and the Implications for 

Destination Marketing. Journal of Travel Research, 46, 35-45.  

Park, S., Hahn, S., Lee, T., dan Jun, M. (2018). Two factor model of consumer satisfaction: 

International tourism research. Tourism Management, 773-785. 

Pitana, I G. dan Gayatri, P G. (2005). Sosiologi Pariwisata. Yogyakarta: Penerbit Andi. 

Putrevu, S. (2001). Exploring the origins and information processing differences between 

men and women: implications for advertisers. Academy of Marketing Science 

Review, 20: 1-14. 

Sakhaei, S. F., Afshari, A. J., dan Esmaili, E. (2018). The Impact Of Service Quality On 

Customer Satisfaction In Internet Banking. Journal of Mathematics and Computer 

Science, 9(1), 33–40. 

PENGAMBILAN KEPUTUSAN DI KALANGAN MILENIAL DALAM PEMILIHAN DESTINASI WISATA DI
INDONESIA BERBASIS
PENGANJUR WISATA
DIPO TULUS SAPUTRA, Prof. Dr-Phil. Janianton Damanik, M.Si; Bayu Sutikno, S.E.,M.S.M., Ph.D.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



Sekaran, U., dan R. Bougie. (2016). Research Methods for Business: A Skill Building Approach 

,7th ed.West Sussex: John Wiley and Sons. 

Sekaran, Uma. (2014). Metodologi Penelitian Untuk Bisnis (Research Methods for Business) 

Buku 1 Edisi 4. Jakarta: Salemba Empat. 

Setiyaningtiyas, N. W., dan Hasan, A. (2015). Pengaruh Electronic Word of Mouth Pada Media 

Sosial Facebook Terhadap Keputusan Berkunjung Ke Desa Wisata Nglanggeran. 

Media Wisata, 13(1), 224–238. 

Sheth, J.N., Newman, B.I. dan Gross, B.L. (1991). Consumption Values and Market Choices: 

Theory and Applications. South Western, Cincinnati. 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan Kuantitaif. Bandung: 

Alfabeta. 

Sukhdial, A.S., Aiken, D., dan Kahle, L., (2002). Are you old school? A scale for measuring  

sports fans’ old-school orientation. Journal Advertising Research.42(4),71–81. 

Sutherland, Paul., Russell, R. Currie., dan Franz, Weasley., (2008). “Going Where the Jones 

go: Understanding How Others Influence Travel Decision Making”, International 

Journal of Culture, Tourism and Hospitality Research, 2(1),12-24. 

Venkatesh, V., Morris, M. G., dan Ackerman, P. L. (2000). A Longitudinal Field 

Investigation of Gender Differences in Individual Technology Adoption Decision-

Making Processes. Organizational Behavior and Human Decision Processes, 83(1): 

33–60. 

Wei, W., dan Choi, Y.-J. (2018). The Effects of Terms of Trade on Macroeconomy in Asian 

Countries. The Journal of Asian Studies, 21(2), 167–186. 

Wiwiek, Kadek., Wachyuni, Suci Sandi., Rini, Nuryadina Agus., Adnyana, I Nyoman., dan 

Adnyana, Putu Pramina. 2019. Perilaku Berwisata Wisatawan Generasi Milenial Di 

Jakarta Pada Era Revolusi Industri 4.0. Jurnal Sains Pariwisata Terapan, 4(3), 313-

334. 

Wu, L., Shen, H., Fan, A., dan Mattila, A. S. (2017). The impact of language style on 

consumers′ reactions to online reviews. Tourism Management, 59, 590–596. 

Xiang, Z., dan Gretzel, U. (2010). Role of social media in online travel information search. 

Tourism Management, 31(2), 179–188. 

Xiang, Z., Du, Q., Ma, Y., dan Fan, W. (2017). A comparative analysis of major online review 

platforms: Implications for social media analytics in hospitality and tourism. Tourism 

Management, 58, 51–65. 

PENGAMBILAN KEPUTUSAN DI KALANGAN MILENIAL DALAM PEMILIHAN DESTINASI WISATA DI
INDONESIA BERBASIS
PENGANJUR WISATA
DIPO TULUS SAPUTRA, Prof. Dr-Phil. Janianton Damanik, M.Si; Bayu Sutikno, S.E.,M.S.M., Ph.D.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



Xu (Rinka), X., dan Pratt, S. (2018). Social media influencers as endorsers to promote travel 

destinations: an application of self-congruence theory to the Chinese Generation Y. 

Journal of Travel and Tourism Marketing, 35(7), 958–972.  

Xu, F., Morgan, M., dan Song, P. (2009). Students’ travel behaviour: A cross-cultural 

comparison of UK and China. International Journal of Tourism Research, 11, 255–268. 

Web: 

Kementerian Pariwisata Republik Indonesia. 2017. Statistik Profil Wisatawan Nusantara 

2017. <http://www.kemenpar.go.id/post/statistik-profil-wisatawan-nusantara-2017> 

(Diakses 09 Maret 2019). 

Kompas. Generasi Milenial Jadi Segmen Pasar Potensial. 

<https://kompas.id/baca/ekonomi/2018/01/02/generasi-milenial-jadi-segmen-pasar-

potensial/> (Diakses 10 Maret 2019). 

Swant, M. (2016). Says Users Now Trust Influencers Nearly as Much as Their Friends. 

Accessed online. <http://www.adweek.com/digital/twitter-says-users-nowtrust-

influencers-nearly-much-their-friends-171367/> (Diakses 17 Januari 2020). 

Nanji, A. (2017). The most popular social network with micro-influencers. Accessed online 

<https://www.marketingprofs.com/charts/2017/31676/the-most-popularsocial-

network-with-micro-influencers?adref=nlt030217> (Diakses 18 Januari 2020). 

 

 

PENGAMBILAN KEPUTUSAN DI KALANGAN MILENIAL DALAM PEMILIHAN DESTINASI WISATA DI
INDONESIA BERBASIS
PENGANJUR WISATA
DIPO TULUS SAPUTRA, Prof. Dr-Phil. Janianton Damanik, M.Si; Bayu Sutikno, S.E.,M.S.M., Ph.D.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.kemenpar.go.id/post/statistik-profil-wisatawan-nusantara-2017
https://kompas.id/baca/ekonomi/2018/01/02/generasi-milenial-jadi-segmen-pasar-potensial/
https://kompas.id/baca/ekonomi/2018/01/02/generasi-milenial-jadi-segmen-pasar-potensial/
http://www.adweek.com/digital/twitter-says-users-nowtrust-influencers-nearly-much-their-friends-171367/
http://www.adweek.com/digital/twitter-says-users-nowtrust-influencers-nearly-much-their-friends-171367/
https://www.marketingprofs.com/charts/2017/31676/the-most-popularsocial-network-with-micro-influencers?adref=nlt030217
https://www.marketingprofs.com/charts/2017/31676/the-most-popularsocial-network-with-micro-influencers?adref=nlt030217

