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7XMXDQ� SHQHOLWLDQ� LQL� DGDODK� PHQJDQDOLVLV� SHQJDUXK� WDWD� NHOROD� SHUXVDKDDQ� GDQ�

NDUDNWHULVWLN�SHUXVDKDDQ�WHUKDGDS�SHQJXQJNDSDQ�WDQJJXQJ�MDZDE�VRVLDO��9DULDEHO�

WDWD� NHOROD� SHUXVDKDDQ� \DQJ� GLJXQDNDQ� GDODP� SHQHOLWLDQ� LQL� LDODK� XNXUDQ� GHZDQ�

NRPLVDULV�� XNXUDQ� NRPLWH� DXGLW�� GDQ� UHSXWDVL� NDQWRU� DNXQWDQ� SXEOLN�� /DOX� XQWXN�

NDUDNWHULVWLN� SHUXVDKDDQ�� YDULDEHO� \DQJ� GLJXQDNDQ� LDODK� XNXUDQ� SHUXVDKDDQ� GDQ�

OHYHUDJH��3RSXODVL�GDODP�SHQHOLWLDQ� LQL�DGDODK�SHUXVDKDDQ�VHNWRU� LQGXVWUL�EDUDQJ�

NRQVXPVL� \DQJ� WHUGDIWDU� GL� %XUVD� (IHN� ,QGRQHVLD� WDKXQ� ����������� 'DUL� KDVLO�

SHPLOLKDQ� VDPSHO� PHQJJXQDNDQ� PHWRGH� SXUSRVLYH� VDPSOLQJ�� WHUGDSDW� ���

SHUXVDKDDQ�\DQJ�PHPHQXKL�NULWHULD�VHEDJDL�VDPSHO�SHQHOLWLDQ��3HQJXMLDQ�KLSRWHVLV�

GLODNXNDQ� GHQJDQ� PHQJJXQDNDQ� UHJUHVL� OLQLHU� EHUJDQGD�� 'DODP� PHODNXNDQ�

SHQJXMLDQ� KLSRWHVLV�� SHQHOLWLDQ� LQL� MXJD� PHQJJXQDNDQ� YDULDEHO� NRQWURO� EHUXSD�

SURILWDELOLWDV�GDQ�VXVWDLQDELOLW\�UHSRUW�\DQJ�WHUSLVDK��+DVLO�SHQHOLWLDQ�PHQXQMXNNDQ�

EDKZD� XNXUDQ� GHZDQ� NRPLVDULV�� XNXUDQ� SHUXVDKDDQ�� GDQ� OHYHUDJH� EHUSHQJDUXK�

SRVLWLI�VLJQLILNDQ�WHUKDGDS�SHQJXQJNDSDQ�WDQJJXQJ�MDZDE�VRVLDO��VHGDQJNDQ�XNXUDQ�

NRPLWH� DXGLW� GDQ� UHSXWDVL� NDQWRU� DNXQWDQ� SXEOLN� WLGDN� EHUSHQJDUXK� WHUKDGDS�

SHQJXQJNDSDQ�WDQJJXQJ�MDZDE�VRVLDO���

.DWD�NXQFL��SHQJXQJNDSDQ�WDQJJXQJ�MDZDE�VRVLDO��XNXUDQ�GHZDQ�NRPLVDULV��XNXUDQ�

NRPLWH�DXGLW��UHSXWDVL�NDQWRU�DNXQWDQ�SXEOLN��XNXUDQ�SHUXVDKDDQ��OHYHUDJH��
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7KH�SXUSRVH�RI�WKLV�VWXG\�LV�WR�DQDO\]H�WKH�LQIOXHQFH�RI�FRUSRUDWH�JRYHUQDQFH�DQG�

ILUP� FKDUDFWHULVWLFV� RQ� FRUSRUDWH� VRFLDO� UHVSRQVLELOLW\� GLVFORVXUH�� 7KH� FRUSRUDWH�

JRYHUQDQFH�YDULDEOHV�XVHG� LQ�WKLV�VWXG\�DUH� WKH�VL]H�RI�ERDUG�FRPPLVVLRQHUV�� WKH�

VL]H�RI�DXGLW� FRPPLWWHHV�� DQG� WKH� UHSXWDWLRQ�RI�SXEOLF�DFFRXQWLQJ� ILUP��)RU� ILUP�

FKDUDFWHULVWLFV��YDULDEOHV�XVHG�DUH� FRPSDQ\�VL]H�DQG� OHYHUDJH��7KH�SRSXODWLRQ� LQ�

WKLV�VWXG\�DUH�WKH�FRQVXPHU�JRRGV�FRPSDQLHV�OLVWHG�LQ�,QGRQHVLDQ�6WRFN�([FKDQJH�

LQ������������)URP�WKH�VDPSOH�VHOHFWLRQ�XVLQJ�SXUSRVLYH�VDPSOLQJ�PHWKRG��WKHUH�

ZHUH� ��� FRPSDQLHV� WKDW� PHW� WKH� FULWHULD� DV� UHVHDUFK� VDPSOHV�� 7KH� UHVHDUFK�

K\SRWKHVLV� ZDV� WHVWHG� XVLQJ� PXOWLSOH� OLQHDU� UHJUHVVLRQ�� 7KLV� UHVHDUFK� DOVR� XVHG�

FRQWURO� YDULDEOHV� LQ� WHVWLQJ� K\SRWKHVLV�� VXFK� DV� SURILWDELOLW\� DQG� VHSDUDWH�

VXVWDLQDELOLW\� UHSRUWLQJ�� 7KH� UHVXOW� RI� WKLV� VWXG\� VKRZHG� WKDW� WKH� VL]H� RI� ERDUG�

FRPPLVVLRQHUV��FRPSDQ\�VL]H��DQG�OHYHUDJH�KDYH�VLJQLILFDQW�SRVLWLYH�LQIOXHQFH�RQ�

FRUSRUDWH�VRFLDO� UHVSRQVLELOLW\�GLVFORVXUH��ZKLOH� WKH�VL]H�RI�DXGLW�FRPPLWWHHV�DQG�

WKH�UHSXWDWLRQ�RI�SXEOLF�DFFRXQWLQJ�ILUP�KDYH�QR�VLJQLILFDQW�LQIOXHQFH�RQ�FRUSRUDWH�

VRFLDO�UHVSRQVLELOLW\�GLVFORVXUH��

.H\ZRUGV��FRUSRUDWH�VRFLDO�UHVSRQVLELOLW\�GLVFORVXUH��VL]H�RI�ERDUG�FRPPLVVLRQHUV��

VL]H� RI� DXGLW� FRPPLWWHHV�� UHSXWDWLRQ� RI� SXEOLF� DFFRXQWLQJ� ILUP�� FRPSDQ\� VL]H��

OHYHUDJH��
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