
1 
 

Daftar Pustaka 

 

 

Ahmad, A. 2015. Persepsi Wisatawan Pada Citra Kota Makassar Sebagai Destinasi Wisata, 

Makasar: Politeknik Pariwisata Makassar. 

Alghamdi, Abdulraheem. 2007. Explicit and Implicit Motivation Towards Outbond 

Tourism: A study of saudi tourist. Saudi Arabia. 

Amabile, T.M .1988. A model of creativity and innovation in organizations. Dalam B. M. 

Staw & L. L. Cummings (Eds.),Research in organizational behavior, vol. 10: 123-167. 

Greenwhich, CT: JAI press 

Badan Pusat Statistik Indonesia. 2018. Statistik Indonesia 2018. Indonesia: Badan Pusat 

Statistik Indonesia. 

Beerli, A. dan Martín, J.D. 2004. Factors influencing destination image. Annals of Tourism 

Research, 31(3): 657-681. 

Bintarto,R dan Surastopo Hadisumarno. 1991. Metode Analisa Geografi. Jakarta: LP3ES. 

Boniface, Brian G. dan Chris Cooper. 2005. Worldwide Destination: The Geography of 

Travel and Tourism (fourth edoition). Oxford: Elisevier Butterworth Heinemann. 

Buhalis, D., Spada, A., 2000. Destination management systems: criteria for success–an 

exploratory research. Infrastructure Technology Tourism. Vol. 3, 41–58. 

Cao, L., Smith, J. R., Wen, Z., Yin, Z., Jin, X., & Han, J. 2012. Estimate where a beach  

Cederholm, E. A. 2004. The use of photo elicitation in tourism research–framing the 

Backpacker Experience. Scandinavian Journal of Hospitality and Tourism, 4(3), 225‐

241 

Chalfen, R. 1979. Photography’s Role in Tourism: Some Unexplore Relationship, Annals of 

Toursm Research, 6(8), 435-447. 

Chou, H-T., & Edge, N. 2012. They are happier and having better lives than I am: the impact 

of using Facebook on perceptions of others’ lives. In Cyber psychology, Behavior, and 

Social Networking 15.2, 17-121. 

Chressetianto, A. 2013. Pengaruh Aksesoris dan Elemen Pembentuk Ruang terhadap 

Suasana dan Karakter Interior Lobi Hotel Artotel Surabaya. Jurnal Intra Vol. 1, No. 

1, (2013) 1-7. 

Cooper, C., Fletcher, J., Fyall, A., Gilbert,D., dan Wanhill, S. 2008. Tourism: Principles & 

Practice, fourth edition. United Kingdom: Pearson Educational Limited. 

Crompton, J. L. 1991. Motivations for Pleasure Vacations. Annals of Tourism Research. 

Vol. 6, No.4, Page. 408-424. 

Damanik, J. dan Weber, H.F. 2006. Perencanaan Ekowisata: Dari Teori ke Aplikasi. 

Yogyakarta: Andi Offset. 

Destari, F. (2017). Meningkatkan Intention To Revisit Melalui Keunikan Jasa Pariwisata & 

Destination Image: Studi Kasus Pada Big Event JFC. Universitas Jember. 

Unsur-Unsur Kemenarikan Objek Wisata Instagram Pada Kasus Pesisir dan Perbukitan di Daerah
Istimewa
Yogyakarta
EBTANA SELLA M F, Achmad Djunaedi 
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



2 
 

Diaz, Pablo, dkk. 2013. Destination image, image at destination. Methodological aspects. 

Journal of PASOS, Vol. 11 Number 3. Special Issue. Pages 83-95.  

Fakeye, P.C. & Crompton, J.L. 1991. Image differences between prospective, first-time, and 

repeat visitors to the Lower Rio Grande Valley. Journal of Travel Research, 30(10), 

10 – 16. 

Fitriani, W. 2017. Tipe Pengunjung Air Terjun Tujuh Tingkat Di Desa Lubuk Ambacang 

Kecamatan Hulu Kuantan Kabupaten Kuantan Singingi. Jurnal Fakultas Ilmu Sosial 

dan Ilmu Politik: Universitas Riau. JOM FISIP Vol. 4 No. 1. 

Gunn, Tourism Planning: Basics, Concepts, Cases. Third Edition. London: Taylor and 

Francis. 

Haldrup, M and Larsen, J. 2003. The Family Gaze. Jornal of SAGE, Vol. 3 issue: 1, page(s): 

23-46. 

Hasan, Ali. 2015. Tourism Marketing. Yogyakarta: Center for Academic Publishing Service. 

Inskeep, E. 1991. Tourism Planning: an integrated and Sustainable Development Approach. 

New York: Van Nostrand Reinhold. 

Jenkins, O. H .2003. Understanding and Measuring Tourist Destination Images. 

International Journal of Tourism Research, 1 (1): 1-15. 

Jorgensen, Louise Gylling. 2004. An analysis of a destinations image and the language of 

tourism. Thesis Department of English. 

Kaewnopparat, Justin. 2017. The Impact of Photography on Tourism: Photography 

Construction Perspective”. Knoxville: University of Tennessee.  

Kaplan, A dan Haenlein, M. 2010. Users of The World Unite! The Challenges and 

Opportunities of Social Media. Business Horizon. 

Kartajaya, Hermawan dan Yuswohady. 2005. Attracting Tourists Traders Inventors. 

Jakarta: PT. Gramedia Pustaka Utama. 

Karyono, Hari. 1997. Kepariwisataan. Jakarta: PT Grasindo. 

Ketchum, Bostwick H. 1972. The Water's Edge. Critical Problems of Coastal Zone. London: 

M. I. T. Press, ISBN 0–262–11048–2. 

Kotler, P and Gertner, D 2004. Country as brand, product and beyond: a place marketing 

and brand management perspective. Dalam Morgan, N., Pritchard, A. and Pride, R. 

(2002). Destination Branding: Creating the unique destination proposition. 

Burlington, MA: Elsevier. 

Kotler, Philip dаn Аrmstrong, Gаry. 2008. Mаnаjemen Pemаsаrаn Jilid 1, Аhli Bаhаsа: 

Benjаmin Molаn. Jаkаrtа: PT Indeks Kelompok Grаmediа. 

Kotler, Philip. 1995. Marketing (jilid 2). Jakarta: Penerbit Erlangga. 

Kotler, Philip. 1995. Marketing (jilid 2). Jakarta: Penerbit Erlangga. 

Koutoulas, Dimitris. 2015. Understanding The Tourism Product. Symposium of the 

Research Committee on International Tourism, DOI: 10.13140/RG.2.1.2250.4806. 

Unsur-Unsur Kemenarikan Objek Wisata Instagram Pada Kasus Pesisir dan Perbukitan di Daerah
Istimewa
Yogyakarta
EBTANA SELLA M F, Achmad Djunaedi 
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



3 
 

Lopes, Sérgio Dominique Ferreira. 2011. Destination image: origins, developments and 

implications. Polytechnic Institute of Cavado and Ave Portugal 

Lynn, M., Giebelhausen, M., Garcia, S., Li, Y., & Patumanon. 2013. Clothing Color and  

Tipping: An Attempted Replication and Extension. Journal of Hospitality & Tourism R

esearch, 1096348013504001.   

Markwell, K. W. 1997. Dimensions of Photography in a NatureBased Tour. Annals of 

Tourism Research, 24 (1): 131-55. 

Maslow, Abraham H. 1994. Motivasi dan Kepribadian (Teori Motivasi dengan Pendekatan 

hierarki Kebutuhan Manusia). Jakarta: PT PBP. 

Middleton, V.T.C dan J. Clarke. 2001. Marketing in Travel and Tourism (3rd edition). 

Oxford: Butterworth Heinemann. 

Moleong, Lexy. J. 2006. Metodologi Penelitian Kualitatif. Bandung: PT. Remaja 

Rosdakarya. 

Morgan, R.M. and Hunt, S.D. 1994. The commitment-trust theory of relationship marketing. 

Journal of Marketing, Vol. 58 No. 3, pp. 20-38. 

Mulyana, D. (2006). Pengantar Ilmu Komunikasi. Bandung: PT. Remaja Rosdakarya. 

Patino, A., Pitta, D., & Quinones, R. 2012. Social Media’s emerging importance in market 

research. Journal of Consumer Marketing, 29(3), 233-237. 

Percy, L., & Rossiter, J. R. 1983. Effects of picture size and colour on brand attitude respo

nses in print advertising. Advances in consumer research, 10(1), 17‐20.  

photo was taken. Paper presented at the Proceedings of the 21st international conferen

ce companion on World Wide Web.  

Pitana, I Gede dan Gayatri. 2005. Sosiologi Pariwisata, Kajian sosiologis terhadap struktur, 

sistem, dan dampak-dampak pariwisata. Yogyakarta: Andi Offset. 

Porter, Michael E .1996. What is Strategy?. Harvard Business Review: November- 

December. Pp 39-73. 

Radnawati, D dan Wariningsih, L. 2019. Peningkatan Kualitas Visual Lanskapjalan Di 

Sempadan Setu Babakan Pada Area Wisata Setu Babakan. NALARs Jurnal Arsitektur 

IPB. Volume 18. ISSN 1412-3266/e-ISSN 2549-6832. 

Rivers, William L. 2004. Media Massa dan Masyarakat Modern. Jakarta: Kencana. 

Ross, Glenn. 1994. The Psychology of Tourism. North Queensland: National Library of 

Australia. 

Sarvas, R and Frohlich, D. 2011. From Snapshots to Social Media - The Changing Picture 

of Domestic Photography. London: Springer. 

Schiffmаn, Leon G dаn Kаnuk, Leslie Lаzаr. Perilаku Konsumen. Edisi Ketujuh. Jаkаrtа: 

Prentice Hаll. 

Squier, S. 1996. Literary tourism and sustainable tourism: Promoting ‘Anne of Green 

Gables’ in Prince Edward Island. Journal of Sustainable Tourism, 4 (3), 119-134. 

Unsur-Unsur Kemenarikan Objek Wisata Instagram Pada Kasus Pesisir dan Perbukitan di Daerah
Istimewa
Yogyakarta
EBTANA SELLA M F, Achmad Djunaedi 
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



4 
 

Supangkat. 2005. Urban/ Culture.  Jakarta: Kepustakaan Pupuler Gramedia. 

Suwantoro, Gamal. 1997. Dasar-Dasar Pariwisata. Yogyakarta: Andi Offset. 

Suwena dan Widyatmaja. 2017. Pengetahuan Ilmu Pariwisata. Denpasar: Pusaka Larasan. 

Urry, J. 1990. The Tourist Gaze: Leisure and Travel in Contemporary Societies. London: 

Sage. 

Urry, J. 2002. The tourist Gaze. London: SAGE Publication. 

Urry, J. and Larsen, J. 2011. The Tourist Gaze 3.0. London: SAGE Publication.  

Wahab, S. 1975. Tourism Management. London: Tourism International Press. 

Wardiyanta, 2006, Metode Penelitian Pariwisata, Yogyakarta: Andi Offset. 

Wills, T. 1981. Downward comparison principles in social psychology. Psychological 

bulletin, 90(2), (245). 

Woodward, Kath. 2002. Understanding Identity. London: Arnold Publication. 

Yin, Robert K. 2011. Studi Kasus Desain dan Metode. Jakarta: Rajawali Press.  

Yoeti, Oka. 1988. Pengantar Ilmu Pariwisata (Edisi Revisi). Bandung: PT Angkasa. 

Yoeti, Oka. 1997. Tours and Travel Management. Jakarta: PT. Pradnya Paramita. 

 

 

  

Unsur-Unsur Kemenarikan Objek Wisata Instagram Pada Kasus Pesisir dan Perbukitan di Daerah
Istimewa
Yogyakarta
EBTANA SELLA M F, Achmad Djunaedi 
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/


