DESAIN BISNIS DENGAN MENGGUNAKAN PENGEMBANGAN PRODUK BARU PADA TV KABEL
B FRONTI WHINARSI, Rika Fatimah P.L., S.T., M.Sc., Ph.D

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Abreu, J., Nogueira, J., Becker, V., dan Cardoso, B. (2016). Survey of Catch-up
TV and other time-shift services: a comprehensive analysis and taxonomy
of linear and nonlinear television. Springer Science+Business Media, New
York

Bala, H., Massey, A.P., dan Montoya.A.M. (2017) The Effects of Process
Orientations on Collaboration Technology use on Outcomes in Product
Development. Journal of Management Information Sistem. Vol 34, No.2,
pp520.559. Taylor & Francis Group, LLC.

Bessant, J., dan Tidd, J. (2015). Innovation and Entrepreneurship, 3 edition.
John Wiley & Sons Ltd, United Kingdom.

Claessens, M. (2015). The New Product Development Process (NPD)-Obtain new
product. Tersedia di https://marketing-insider.eu/new-product-development
process/. Diakses pada 16 Juli 2019

Colombo, G., Era, D.C., dan Frattini.F. (2014). Exploring the Contribution of
Innovation Intermediaries to the New Product Development Process: a
typology and an empirical study. @ 2104 RADMA and John Wiley & Son
Ltd

Cooper, G.R., dalam Brands, R. (May 21, 2013). 8 Step Process Perfect New
Product Development. Innovation Coach®, © 2009-2019 Brands &
Company, LLC.USA. Tersedia di http://www.innovationcoach.com/
2013/05/8-step-process-perfects-product-development/. Diakses pada 14
Juni 2019.

Cooper, R. (2001). Winning at New Products: Accelerating the Process from Idea
to Launch, Cambridge, MA: Perseus Books; Doing it right: Winning with
New products, 2000, lvey Busines Journal 64(6),1-7. Dalam Bessant, J.,
Tidd,J. (2015).

Costa, F.S., Ehrenhard, M.L., Caetano, A., dan Santos, S.C. (2016). Creativity and
Innovation Management: The Role of Different Opportunities in the
Activation and Use of the Business Opportunity Prototype, Volume 25.
John Wiley & Son Ltd. Volume 25 Number 1 2016, 10.1111/caim.12160.

David, F.R. dan David, F.R. (2016). Manajemen Strategik: Suatu Pendekatan
Keunggulan Bersaing, edisi kelimabelas (Puspasari, N. dan Puspitasari,
L.N., Trans). Jakarta, Salemba Empat. (original work diterbitkan Pearson
Education, Inc. New Jersey, 2015)

102


https://marketing-insider.eu/new-product-development%20process/.%20Diakses
https://marketing-insider.eu/new-product-development%20process/.%20Diakses
http://www.innovationcoach.com/%202013/05/8-step-process-perfects-product-development/
http://www.innovationcoach.com/%202013/05/8-step-process-perfects-product-development/

DESAIN BISNIS DENGAN MENGGUNAKAN PENGEMBANGAN PRODUK BARU PADA TV KABEL
B FRONTI WHINARSI, Rika Fatimah P.L., S.T., M.Sc., Ph.D

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Eberhart, A.K., dan Naderer, G. (2017). Quantitative and qualitative insights into
consumers’sustaiable purchasing behaviour: a segmentation approach based
on motives and heuristic. Journal of Marketing Management. Taylor &
Francis. Westburn Publihsers.Ltd

Fatimah, R. dan Lanovara, I. (2019). Seri Think Smart Scholar: Menulis dan
Menerbitkan Kertas lImiah di Jurnal Internasional, cetakan I. Gava Media.
Yogyakarta.

Franklin, C. (2019) How Cable Television Works. Tersedia di
https://electronics.howstuffworks.com/cable-tv.htm.  Diakes pada 20
Oktober 2019

Global Technologi & DM-NET-Internet (2018). International Workshop Internet
Solution in Cable TV. (seminar tidak diterbitkan), Makassar, Juli 2018

Global Technologi (2020). Fiber To The Home Special Training. (seminar tidak
diterbitkan), Surabaya, Januari 2020

Greenlaw, dan Hepp. (2002, p.98). Pengertian Internet Menurut Para Ahli.
Tersedia di
https://www.academia.edu/11313634/Internet_Pengertian_Internet_menurut

para_ahli, diakses pada 26 Juni 2019

Grundy, T. (2006). Strategy Change: Rethinking and Reinventing Michael
Porter’s Five Forcess Model. John Wiley & Son, Ltd

Hannent, B., dan Moro.G. (2014). What is the difference between cable, satellite
and terrestrial Channels?. Tersedia di https://www.quora.com/What-is-the-
difference-between-cable-satellite-and-terrestrial-channels diakses pada 20
Mei 2019

Hair, J.F., Black, W.C., Babin, B.J., dan Anderson, R.E. (2014). Multivariate
Data Analysis, 7" edition. Pearson Education Limited, England

Heizer, J., Render, B., dan Munson, C. (2017). Operation Management:
Sustainability and Supply Chain Management, 12" edition. Pearson
Education Limited, England.

Hery. (2018). Perencanaan Bisnis, Grasindo, Jakarta.

Hibie, S., dan Poturak.M. (2016). Impact of a Brand on Consumer Decision-
making Process. European Journal of Economic Studies.

Hitt, M.A., Ireland, D., dan Hoskisson, R.E. (2011). Strategic Management:
Competitiveness and Globalization 9th Edition. USA: Cengage Learning.

103


https://electronics.howstuffworks.com/cable-tv.htm
https://www.academia.edu/11313634/Internet_Pengertian_Internet_menurut_para_ahli
https://www.academia.edu/11313634/Internet_Pengertian_Internet_menurut_para_ahli
https://www.quora.com/What-is-the-difference-between-cable-satellite-and-terrestrial-channels
https://www.quora.com/What-is-the-difference-between-cable-satellite-and-terrestrial-channels

DESAIN BISNIS DENGAN MENGGUNAKAN PENGEMBANGAN PRODUK BARU PADA TV KABEL
B FRONTI WHINARSI, Rika Fatimah P.L., S.T., M.Sc., Ph.D

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

ITU. (2018). The Future of Cable TV. Seminar 25-26 Januari 2018. International
Telecommunication Union-ITU Headquarters, Geneva Switzerland.
Tersedia di https://www.itu.int/en/ITU-D/Regional-Presence/Europe/ Pages/
Events/2018/FCTV/The-Future-of-Cable-TV.aspx. Diakses pada 12
Agustus 2019.

Jayaram, J., Oke, A., dan Prajogo, D. (2014). The Anticedants and Consequences
of Produk and Process Innovation Strategy Implementation in Australian
Manufacturing Firms. International Journal of Production Research. Taylor
& Francis.

Ju,M., Jin,L.J., dan Zhou,K.Z. (2018). How Can International Venture Utilize
Marketing Capability in Emerging Markets? Its Cintingent Effect on New
Product Development. Journal of International Marketing, 2018 Vol. 26(4)
I-17

Kementrian Pariwisata Ekonomi Kreatif. (2015). Ekonomi Kreatif: Kekuatan
Baru Indonesia Menuju 2025 — Rencana Pengembangan Televisi dan Radio
Nasional 2015-2019, cetakan pertama, PT Republik Solusi, Jakarta

Kotler, P., dan Keller, K.L. (2016). Marketing Management, 15" edition. Pearson
Education, Inc, England

Lamb, Hair, dan Mc Daniel. (2019) dalam Pengertian Bauran Pemasaran 4p dan
7p terlengkap. Tersedia di https://jurnalmanajemen.com/bauran-pemasaran/
. Diakses pada 20 Mei 2019

Majava, J., Nuotilla, J., Haapasalo, H., dan Law, K.Y. 2013. Customer Needs in
Market-Driven Product Development: Product Management and R&D
Standpoints. Journal of Technology and Investment. Vol. 5. No. 4,
November 2014, p 16-25.

Mercer.E. What is The Difference Between Cable and Satellite TV. Tersedia di
https://itstillworks.com/difference-between-cable-satellite-tv-1677.html.
Diakses pada 20 Mei 2019

Nasution, A.H., dan Kartajaya, H. (2018). Inovasi, edisi 1. Penerbit Andi,
Yogyakarta

Osterwalder, A. dan Pigneur, Y. (2010). Business Model Generation, 1% edition.
John Wiley & Sons Ltd, United Kingdom.

Patel, P.C. (2013). To Study Consumer Preference for DTH Service in Surat City.
Journal of Marketing and Communication. May-August 2013 Vol 9 Issue 1.

104


https://www.itu.int/en/ITU-D/Regional-Presence/Europe/%20Pages/%20Events/2018/FCTV/The-Future-of-Cable-TV.aspx
https://www.itu.int/en/ITU-D/Regional-Presence/Europe/%20Pages/%20Events/2018/FCTV/The-Future-of-Cable-TV.aspx
https://jurnalmanajemen.com/bauran-pemasaran/
https://itstillworks.com/difference-between-cable-satellite-tv-1677.html

DESAIN BISNIS DENGAN MENGGUNAKAN PENGEMBANGAN PRODUK BARU PADA TV KABEL
B FRONTI WHINARSI, Rika Fatimah P.L., S.T., M.Sc., Ph.D

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Piloto, R.A.C., Ribas,J.R. (2015), New Technologies Adoption : A Digital TV
Study, Brazilian Journal of Operations & Production Management, UFRJ-
Rio de Janeiro, Brazil

Prahalad.C.K., and Hamel.G. (1990). The Core Competence of the Corporation.
Harvard Business Review May-June 1990, President and Fellows of
Harvard College.

Rahayu, T.P., (2016, Juni). Indonesia’s Digital Television Migration: Controlling
Multiplexing, Tackling Competition, Volome 7 Number 2, International
Journal of Digital Television. Intellect Limited. DOl:
https://doi.org/10.1386/jdtv.7.2.233 1, diakses pada 4 Maret 2019

Saroso, H. dalam Kompas.com (2019). Cerita tentang TV Kabel yang Digerus TV
Streaming. Tersedia di
https://www.kompas.com/tren/read/2019/08/25/060000265/cerita-tentang-
tv-kabel-yang-digerus-tv-streaming?page=all 25/08/2019, 06:00 WIB.
Diakses pada 20 September 2019

Schindler, P.S. (2019). Business Research Method, 13" edition. The McGraw-Hill
Companies, Inc., New York.

Sekaran, U., dan Bougie, R. (2016). Research Method for Business: A Skill-
Building Approach, 7" edition. John Wiley & Sons Ltd, UK.

Sub-direktorat Publikasi dan Kompilasi Statistik (2018). Statistik Indonesia 2108.
ISSN: 0126-2912. No. Publikasi: 03220.1811. Penerbit Badan Pusat
Statistik. Indonesia

Supiyanti, Aziz (2015). Analysis of Consumer Preferences of Pay-TV in Bandung
by Using Conjoint Analysis Methode. e-Proceeding of Management: Vol 2,
No.3 December 2015/Page 2495 — ISSN:2355-9357

Thomson, A.A., Peteraf, M.A., Gamble, J.E., and Strickland, A.J. (2018). Crafting
and Executing Strategy, 21 edition. McGraw-Hill Education, New York.

Tidd, J., dan Bessant, J., (2018). Innovation Management Challenges from Fads to
Fundamentals. International Journal of Innovation Management. World
Scientific Publishy Europe Ltd.

Wijaya, I.P (2019). Televisi Kabel. Tersedia di https://www.academia.edu/
6136361/Televisi_Kabel?auto=download. Diakses pada 19 Mei 2019.

105


https://doi.org/10.1386/jdtv.7.2.233_1
https://www.kompas.com/tren/read/2019/08/25/060000265/cerita-tentang-tv-kabel-yang-digerus-tv-streaming?page=all
https://www.kompas.com/tren/read/2019/08/25/060000265/cerita-tentang-tv-kabel-yang-digerus-tv-streaming?page=all
https://www.academia.edu/%206136361/Televisi_Kabel?auto=download
https://www.academia.edu/%206136361/Televisi_Kabel?auto=download

DESAIN BISNIS DENGAN MENGGUNAKAN PENGEMBANGAN PRODUK BARU PADA TV KABEL
B FRONTI WHINARSI, Rika Fatimah P.L., S.T., M.Sc., Ph.D

Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Yang, C.L and Hsu, H.K., (2019). Optimized New Product Development Process.
International Journal Innovation Volume 12, Number 2, October 2019.

China University of Taiwan, R.O.C. Tersedia di http://www. ijoi-online.
org/, Diakses pada 30 Oktober 2019

Kemkominfo. Kementrian Komunikasi dan Informatika Republik Indonesia. Nov
2017. Data Internal Subdit Layanan Televisi Direktorat Penyiaran

Direktorat Jendral Penyelenggaraan Pos dan Informatika. Jakarta (ID):
Kemkominfo

Peraturan Menteri Komunikasi dan Informatika Republik Indonesia Nomor 41,

Tahun 2012 tentang Penyelenggaraan Penyiaran Berbayar melalui satelit,
kabel, dan teresterial.

Peraturan Pemerintah Republik Indonesia, Nomor 52, Tahun 2005, Tentang
Penyelenggaraan Penyiaran Lembaga Penyiaran Berbayar (versi elektronik).

Tersedia di https://eppid.kominfo.go.id/uploads/pp_no_52 th 2005 (1).pdf,
diakses pada 25 April 2019

Undang-Undang Republik Indonesia, Nomor 32, Tahun 2002, Tentang Penyiaran
(versi elektronik). Tersedia di

https://jdih.kominfo.go.id/produk_hukum/view/id/507/t/undangundang+no

mor+32+tahun+2002+tanggal+28+desember+2002, diakses pada 25 April
2019

106


https://eppid.kominfo.go.id/uploads/pp_no_52_th_2005_(1).pdf
https://jdih.kominfo.go.id/produk_hukum/view/id/507/t/undangundang+nomor+32+tahun+2002+tanggal+28+desember+2002
https://jdih.kominfo.go.id/produk_hukum/view/id/507/t/undangundang+nomor+32+tahun+2002+tanggal+28+desember+2002

	DAFTAR PUSTAKA 

