
 
 

37 
 

WORKS CITED 

 

Aaker, David A. Managing Brand Equity. Free Press, 1991. Library Genesis, 

gen.lib.rus.ec/book/index.php?md5=B44A97AD7549C8354D1194888FE68602. 

Abdurrachman, Oemi. Dasar-Dasar Public Relations. PT Citra Aditya Bakti, 2011. 

Arif, Sumbal, et al. “Impact of Social media brand communication on Brand Knowledge: 

Mediating role of Brand Image & Brand Awareness Application of CBBE model theory 

of Keller.” International Journal of Management Sciences and Business Research, vol. 

6, no. 7, 2017, pp. 61-73. Research Gate, 

www.researchgate.net/publication/324163910_Impact_of_Social_media_brand_com

munication_on_Brand_Knowledge_Mediating_role_of_Brand_Image_Brand_Awaren

ess_Application_of_CBBE_model_theory_of_Keller.  

Burroughs, Joe. Social Media Management. JWPrinting, 2016. Google Books, 

books.google.co.id/books?id=KEt0AwAAQBAJ&printsec=frontcover#v=onepage&q

&f=false. 

Cawley, Conor. “What is Social Media Management?” Tech.co, 23 July. 2018, tech.co/digital-

marketing/social-media-management-guide.  

Chaffey, Dave. E-Business and E-Commerce Management, Strategy, Implementation & 

Practice. Prentice Hall, 2010. Library Genesis, 

gen.lib.rus.ec/book/index.php?md5=31EE9FD05E200EFC0A1C954847211600.  

Chan-Olmsted, Sylvia M. Competitive Strategy for Media Firms: Strategic and Brand 

Management in Changing Media Markets. Routledge, 2006.  

Delgado, Michelle. “Small Business Websites in 2018.” Clutch, 31 Jan. 2018, 

clutch.co/website-builders/resources/small-business-websites-2018. 

Diamond, Stephanie. The Visual Marketing Revolution: 26 Rules to Help Social Media 

Marketers Connect the Dots. Que Publishing, 2013. Google Books, 

books.google.co.id/books?id=KsQkQhnCHHEC&printsec=frontcover#v=onepage&q

&f=false.  

“Endorsement: Meaning in the Cambridge English Dictionary.” Cambridge Dictionary, 

dictionary.cambridge.org/dictionary/english/endorsement.  

Erdemir, Ayse. Reputation Management Techniques in Public Relations. IGI Global, 2018. 

Google Book, 

books.google.co.id/books?id=gJBFDwAAQBAJ&printsec=frontcover#v=onepage&q

&f=false.  

“Facebook and Instagram Advertising Go Together Like.” Facebook for Business, 2016, 

www.facebook.com/business/news/facebook-and-instagram-ads.  

Freire, Otavio. “The Effectiveness of Celebrity Endorsement in Aspiring New Celebrities: 

Examining the Effects of Brand, Congruence, Charisma and Overexposure.” RAUSP 

Management Journal, vol. 35, no. 3, 2018, pp. 289-303. Emerald Group Publishing 

Limited, doi.org/10.1108/RAUSP-04-2018-011.  

Georgescu, Mircea, and Daniela Popescul. “Social Media – The New Paradigm of 

Collaboration and Communication for Business Environment.” Procedia Economics 

and Finance, vol. 20, Elsevier, 2015, pp. 277-282. ScienceDirect, 

doi.org/10.1016/S2212-5671(15)00075-1. 

Gold, Harry J. The Digital Advertising Guide. Overdrive Marketing Communications, 2015. 

Google Book, 

books.google.co.id/books?id=u5eCBgAAQBAJ&printsec=frontcover#v=onepage&q

&f=false.  

Great Digital Media's Program on Raising Sorcha's Brand Awareness
ABIAN PRASETYO UTOMO, Yohana Ika Harnita Sari, S.Pd., M.Hum.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

38 
 

Hardy, Jonathan. Cross-media Promotion. Peter Lang Publishing, 2010. Google Books, 

books.google.co.id/books?id=j4epsNvGT7cC&printsec=frontcover#v=onepage&q&f

=false.  

Indrajaya, Richie. Jangan Takut Mulai Bisnis. MeBook, 2008. Google Books, 

books.google.co.id/books?id=G_ew88eFIzUC&printsec=frontcover#v=onepage&q&f

=false. 

Kaplan, Andreas, and Michael Haenlein. “Rulers of The World, Unite! The Challenges and 

Opportunities of Social Media.” Business Horizons, vol. 53, no. 1, 2010, pp. 59-68. 

ScienceDirect, doi.org/10.1016/j.bushor.2009.09.003.  

Kathiravan, C. “Effectiveness of Advertisements in Social Media.” Asian Academic Research 

Journal of Multidisciplinary, vol. 4, no. 7, 2017, pp. 179-190. Research Gate, 

www.researchgate.net/publication/330855222_EFFECTIVENESS_OF_ADVERTISE

MENTS_IN_SOCIAL_MEDIA. 

Keller, Kevin Lane. Strategic Brand Management: Building, Measuring and Managing Brand 

Equity. Pearson, 2013. Library Genesis, 

gen.lib.rus.ec/book/index.php?md5=4F1F1055B4F98FC12F05F3FE55A72FEC. 

Madej, Krystina. Interactivity, Collaboration, and Authoring in Social Media. Springer 

International Publishing, 2016. Library Genesis, 

gen.lib.rus.ec/book/index.php?md5=5F5753EF9F5D8D4806721D98BEB989F3.  

Montalvo, Roberto E. “Social Media Management.” International Journal of Management & 

Information Systems, vol. 20, no. 2, 2016, pp. 45-50. Clute Journals, 

doi.org/10.19030/ijmis.v20i2.9645.  

O’Guinn, Thomas, et al. Advertising and Integrated Brand Promotion. South-Western 

Cengage Learning, 2009. Google Book, 

books.google.co.id/books?id=4kDgTS_NSZsC&printsec=frontcover#v=onepage&q&

f=false.  

Pablos, Patricia Ordonez de, et al. Opening Up Education for Inclusivity Across Digital 

Economies and Societies. IGI Global, 2019. Google Books, 

books.google.co.id/books?id=zayMDwAAQBAJ&printsec=frontcover#v=onepage&q

&f=false. 

Purwana, Dedi, et al. “Pemanfaatan Digital Marketing Bagi Usaha Mikro, Kecil, dan 

Menengah (UMKM) di Kelurahan Malaka Sari, Duren Sawit.” Jurnal Pemberdayaan 

Masyarakat Madani (JPMM), vol. 1, no. 1, 2017, pp. 1-17. Journal UNJ, 

doi.org/10.21009/JPMM.001.1.01. 

Rodriguez, Salvador. “As Calls Grow to Split Up Facebook, Employees Who Were There for 

the Instagram Acquisition Explain Why the Deal Happened.” CNBC, 24 Sept. 2019, 

www.cnbc.com/2019/09/24/facebook-bought-instagram-because-it-was-scared-of-

twitter-and-google.html.  

Rudani, R. B. Basics of Marketing Management: Theory & Practice. S Chand & Co Ltd, 2010. 

Google Book, 

books.google.co.id/books?id=7DFlDwAAQBAJ&printsec=frontcover#v=onepage&q

&f=false.  

Septia, Poppy. “Ngobrol Tentang Highlighter dengan Andin Argoebi.” Female Daily, 15 Feb. 

2019, editorial.femaledaily.com/blog/2019/02/15/ngobrol-tentang-highlighter-dengan-

andin-argoebi/.  

Sherman, Aliza, and Danielle Elliott Smith. Social Media Engagement for Dummies. For 

Dummies, 2013. Library Genesis, 

gen.lib.rus.ec/book/index.php?md5=B6F65457FE84FF2D515B7CCD0EC62FFC.  

Shimp, Terence A. Advertising Promotion and Other Aspects of Integrated Marketing 

Communications. South-Western Cengage Learning, 2010. Google Book, 

Great Digital Media's Program on Raising Sorcha's Brand Awareness
ABIAN PRASETYO UTOMO, Yohana Ika Harnita Sari, S.Pd., M.Hum.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

39 
 

books.google.co.id/books?id=wUB9cczGxiAC&printsec=frontcover#v=onepage&q&

f=false.  

Spry, Amanda, et al. “Celebrity Endorsement, Brand Credibility and Brand Equity.” European 

Journal of Marketing, vol. 45, no. 6, 2011, pp. 882-909. Emerald Group Publishing 

Limited, doi.org/10.1108/03090561111119958.  

Tuten, Tracy L, and Michael Solomon. Social Media Marketing. Sage, 2018. Library Genesis, 

gen.lib.rus.ec/book/index.php?md5=BF7FADE7C0A0D6EF0B115FD352B7AF02.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Great Digital Media's Program on Raising Sorcha's Brand Awareness
ABIAN PRASETYO UTOMO, Yohana Ika Harnita Sari, S.Pd., M.Hum.
Universitas Gadjah Mada, 2020 | Diunduh dari http://etd.repository.ugm.ac.id/


