Developing a Tourism Big Data Framework for Indonesia: Learn From The Japan Case
BUYUNG ARIF NUGROHO, Prof. Dr. Wahyudi Kumorotomo, M.P.P.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Bibliography

Ahas, R., Aasa, A., Roose, A., Mark, U., & Silm, S. (2008). Evaluating passive
mobile positioning data for tourism surveys: An Estonian case study. Tourism

Management, 29(3), 469-486.

Albusaidi, H. S., Udupi, P. K., & Dattana, V. (2016, September). Integrated data
analytic tourism dashboard (IDATD). In 2016 5th International Conference on
Reliability, Infocom Technologies and Optimization (Trends and Future

Directions)(ICRITO) (pp. 497-500). IEEE.

Brust, Andrew. Big Data: Defining its definition. https://www.zdnet.com/article/big-
data-defining-its-definition/. March 1, 2012. (last accessed in May 20, 2019).

Bryman, Alan. Social Research Methods 4th. ed. Oxford University Press, 2012.

Cacho, A., Mendes-Filho, L., Estaregue, D., Moura, B., Cacho, N., Lopes, F., &
Alves, C. (2016). Mobile tourist guide supporting a smart city initiative: a

Brazilian case study. International Journal of Tourism Cities, 2(2), 164-183.

Chua, A., Servillo, L., Marcheggiani, E., & Moere, A. V. (2016). Mapping Cilento:
Using geotagged social media data to characterize tourist flows in southern

Italy. Tourism Management, 57, 295-310.
De Montjoye, Y. A., Radaelli, L., & Singh, V. K. (2015). Unique in the shopping
mall: On the reidentifiability of credit card metadata. Science, 347(6221), 536-

539.

Eurostat. Tourism statistics: Early adopters of big data?. Statistical Working Papers.

2017

68



Developing a Tourism Big Data Framework for Indonesia: Learn From The Japan Case
BUYUNG ARIF NUGROHO, Prof. Dr. Wahyudi Kumorotomo, M.P.P.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Fuchs, M., Hopken, W., & Lexhagen, M. (2014). Big data analytics for knowledge
generation in tourism destinations—A case from Sweden. Journal of Destination

Marketing & Management, 3(4), 198-209.

Groves, Robert. Designed Data and Organic Data.
https://www.census.gov/newsroom/blogs/director/2011/05/designed-data-and-

organic-data.html. May 31, 2011. (last accessed in May 20, 2019).

Hale, Tom. How Much Data Does The World Generate Every Minute?.
https://www.iflscience.com/technology/how-much-data-does-the-world-

generate-every-minute/. July 26, 2017. (last accessed in May 20, 2019).

Hardy, A., Hyslop, S., Booth, K., Robards, B., Aryal, J., Gretzel, U., & Eccleston, R.
(2017). Tracking tourists’ travel with smartphone-based GPS technology: a
methodological discussion. Information Technology & Tourism, 17(3), 255-

274.

Huang, X., Zhang, L., & Ding, Y. (2017). The Baidu Index: Uses in predicting
tourism flows—A case study of the Forbidden City. Tourism Management, 58,

301-306.

Huertas, A., & Marine-Roig, E. (2016). User reactions to destination brand contents

in social media. Information Technology & Tourism, 15(4), 291-315.

Irudeen, R., & Samaraweera, S. (2013, December). Big data solution for Sri Lankan
development: A case study from travel and tourism. In 2013 International
Conference on Advances in ICT for Emerging Regions (ICTer) (pp. 207-216).
IEEE.

Koide, N., Ichifuji, Y., Yoshii, H., & Sonehara, N. (2016, December). Estimation of

national tourism statistics based on Wi-Fi association log data. In 2016 IEEE

International Conference on Big Data (Big Data) (pp. 2175-2179). IEEE.

69



Developing a Tourism Big Data Framework for Indonesia: Learn From The Japan Case
BUYUNG ARIF NUGROHO, Prof. Dr. Wahyudi Kumorotomo, M.P.P.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Laney, D. (2001). 3D data management: Controlling data volume, velocity, and
variety. META group research note, 6(70), 1.

Li, J., Xu, L., Tang, L., Wang, S., & Li, L. (2018). Big data in tourism research: A

literature review. Tourism Management, 68, 301-323.

Mariani, M., Baggio, R., Fuchs, M., & Hoepken, W. (2018). Business intelligence
and big data in hospitality and tourism: a systematic literature review.
International Journal of Contemporary Hospitality Management, 30(12), 3514-
3554.

Marine-Roig, E., & Clavé, S. A. (2015). Tourism analytics with massive user-
generated content: A case study of Barcelona. Journal of Destination

Marketing & Management, 4(3), 162-172.

Pan, B., & Yang, Y. (2016). Monitoring and forecasting tourist activities with big
data. Management science in hospitality and tourism: Theory, practice, and

applications, 43.

Sivarajah, U., Kamal, M. M., Irani, Z., & Weerakkody, V. (2017). Critical analysis
of Big Data challenges and analytical methods. Journal of Business Research,
70, 263-286.

Stienmetz, J. L., & Fesenmaier, D. R. (2013). Traveling the network: A proposal for
destination performance metrics. International Journal of Tourism Sciences,

13(2), 57-75.
Tena, Maria. BBVA shows how Big Data can boost tourism in Mexico.

https://www.bbva.com/en/bbva-shows-big-data-can-boost-tourism-mexico/.

December 2, 2016. (last accessed in May 20, 2019).

70



Developing a Tourism Big Data Framework for Indonesia: Learn From The Japan Case
BUYUNG ARIF NUGROHO, Prof. Dr. Wahyudi Kumorotomo, M.P.P.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Vajirakachorn, T., & Chongwatpol, J. (2017). Application of business intelligence in
the tourism industry: A case study of a local food festival in Thailand. Tourism

Management Perspectives, 23, 75-86.

Xiang, Z. (2010). Modeling the persuasive effects of search engine results.
Information Technology & Tourism, 12(3), 233-248.

71





