
vi 

TABLE OF CONTENTS 

LEMBAR PENGESAHAN ........................................................................................... i 

LEMBAR PERNYATAAN .......................................................................................... ii 

ACKNOWLEDGEMENT ............................................................................................ iii 

INTISARI ..................................................................................................................... iv 

ABSTRACT .................................................................................................................. v 

TABLE OF CONTENTS .............................................................................................. vi 

LIST OF PICTURES .................................................................................................... viii 

LIST OF CHARTS ........................................................................................................ ix 

LIST OF TABLE .......................................................................................................... x 

CHAPTER 1 INTRODUCTION .................................................................................. 1 

1.1. Background of Study ........................................................................................... 1 

1.2. Objectives of Study ............................................................................................. 4 

1.3. Scope of Study ..................................................................................................... 5 

1.4. Method of Study .................................................................................................. 5 

1.4.1. Method of Collecting Data ................................................................................ 5 

1.4.2. Method of Analyzing Data ................................................................................ 6 

1.4.3. Method of Presenting Data ................................................................................ 6 

1.5. Presentation .......................................................................................................... 6 

CHAPTER 2 PROFILE OF BAZNAS KOTA YOGYAKARTA ...................................... 8 

2.1. The History of Badan Amil Zakat Nasional (BAZNAS) ....................................... 8 

2.2. Profile of Badan Amil Zakat Nasional (BAZNAS) Kota Yogyakarta ................... 10 

2.3. Vision and Mission .............................................................................................. 11 

2.3.1.Vision ................................................................................................................. 11 

2.3.2. Mission .............................................................................................................. 11 

2.4. The Facilities ........................................................................................................ 12 

2.4.1 Front Office ........................................................................................................ 12 

BAZNAS KOTA YOGYAKARTA AND THE EFFORTS TO BUILD THE CORPORATE REPUTATION
WIWIT AYUDI, AHMAD MUAM, S.S., M.Sc
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



vii 

 

2.4.2 Executors Room ................................................................................................. 13 

2.4.3 The Head Leader Room ..................................................................................... 13 

2.4.4 The Meeting Room ............................................................................................ 14 

2.4.5 The Toilet .......................................................................................................... 14 

2.4.6 The Parking Area .............................................................................................. 15 

2.4.7 The Mosque ...................................................................................................... 16 

2.5. The Logo ............................................................................................................ 16 

2.6. The Organizational Structure ............................................................................. 17 

CHAPTER 3 BAZNAS KOTA YOGYAKARTA AND THE EFFORTS TO BUILD THE 

CORPORATE REPUTATION ................................................................................... 19 

3.1. Reputation and Public Relation .......................................................................... 19 

3.2. Key areas to build a good reputation .................................................................. 21 

3.3. Key areas of BAZNAS as a base to build good reputation ................................ 23 

1. Analyzing the competition ............................................................................... 24 

2. Establish core values ........................................................................................ 26 

3. Target external audiences ................................................................................. 28 

4. Compelling vision, evocative messages ........................................................... 30 

5. Tactical tool kit ................................................................................................ 34 

6. Strategic map ................................................................................................... 36 

7. Dare to be measured ........................................................................................ 38 

8. Ongoing reality check ...................................................................................... 39 

CHAPTER 4 CONCLUSION AND RECOMENDATION ....................................... 40 

WORK CITED ........................................................................................................... 42 

LIST OF APPENDICES ............................................................................................ 44 

LIST OF ABBREVIATION ...................................................................................... 59 

BAZNAS KOTA YOGYAKARTA AND THE EFFORTS TO BUILD THE CORPORATE REPUTATION
WIWIT AYUDI, AHMAD MUAM, S.S., M.Sc
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



viii 

 

LIST OF PICTURES 

Picture 1. BAZNAS Kota Yogyakarta’s office gate ...................................................... 10 

Picture 2. The Front Office ........................................................................................... 12 

Picture 3. The executor’s room .................................................................................... 13 

Picture 4. The Head Leader and the vice room ............................................................ 13 

Picture 5. The meeting room ........................................................................................ 14 

Picture 6. The toilet ...................................................................................................... 15 

Picture 7. The Parking area .......................................................................................... 15 

Picture 8. Pangeran Diponegoro Mosque .................................................................... 16 

Picture 9. The logo of BAZNAS Kota Yogyakarta ....................................................... 16 

Picture 10. The structure organization ......................................................................... 17 

Picture 11. The Public Relation Hexagon by Sam Black ....................................................... 20 

Picture 12. The audit’s proof printed on the Laporan ZIS and DSKL leaflet .............. 28 

Picture 13. The 4 principles on the Laporan ZIS and DSKL leaflet ............................. 28 

Picture 14. The muzakki data on the Laporan ZIS and DSKL leaflet .......................... 29 

Picture 15. The polling results on official BAZNAS Kota Yogyakarta’s website ........ 30 

Picture 16. The indoor conference of Edukasi Zakat on April 11, 2019 ..................... 33 

Picture 17. The outdoor program of Edukasi Zakat on June 22, 2019 ........................ 34 

Picture 18. The instagram accounts of BAZNAS Kota Yogyakarta ........................... 35 

Picture 19. The program data of BAZNAS Kota Yogyakarta ....................................... 36 

Picture 20. Kampung Pintar instagram account .......................................................... 37 

Picture 21. Kampung Taqwa instagram account ......................................................... 37 

Picture 22. The Annual Report of ZIS and DSKL 2018 .............................................. 38 

Picture 23. Laporan APBD 2018 ................................................................................ 38 

BAZNAS KOTA YOGYAKARTA AND THE EFFORTS TO BUILD THE CORPORATE REPUTATION
WIWIT AYUDI, AHMAD MUAM, S.S., M.Sc
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



ix 

 

LIST OF CHART 

Chart 1. A statistic muzakki data from the last five years ............................................... 4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

BAZNAS KOTA YOGYAKARTA AND THE EFFORTS TO BUILD THE CORPORATE REPUTATION
WIWIT AYUDI, AHMAD MUAM, S.S., M.Sc
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



x 

 

LIST OF TABLE 

Table 1. The Achievements .......................................................................................... 9 

Table 2. The differences between BAZNAS and LAZ .................................................. 24 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

BAZNAS KOTA YOGYAKARTA AND THE EFFORTS TO BUILD THE CORPORATE REPUTATION
WIWIT AYUDI, AHMAD MUAM, S.S., M.Sc
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/




