
Table of Content 

 

Cover ....................................................................................................................... i 

Validation Sheet .................................................................................................... ii 

Approval Sheet ..................................................................................................... iii 

Statements of Work’s Originality ....................................................................... iv 

Preface ..................................................................................................................... v 

Acknowledgement ................................................................................................ vi 

Table of Content .................................................................................................. vii 

Table of Figures .................................................................................................. viii 

List of Tables ........................................................................................................ ix 

List of Appendix ..................................................................................................... x 

Abstract ................................................................................................................. xi 

Intisari .................................................................................................................. xii 

CHAPTER I INTRODUCTION ........................................................................... 1 

1.1 Background ................................................................................................... 1 

1.2 Problem Formulation ..................................................................................... 5 

1.3 Research Questions ....................................................................................... 5 

1.4 Research Objectives ...................................................................................... 6 

1.5 Research Motivation...................................................................................... 7 

1.6 Research Benefits .......................................................................................... 8 

1.6.1 Auditor ..................................................................................................... 8 

1.6.2 Organization ............................................................................................ 8 

1.6.3 Academicians ........................................................................................... 9 

1.7 Research Contribution ................................................................................... 9 

1.8 Scope and Limitation of Research ................................................................. 9 

1.9 Writing Structure ......................................................................................... 10 

CHAPTER II LITERATURE REVIEW ........................................................... 12 

2.1 Theoretical Basis ......................................................................................... 12 

2.1.1 Social Media .......................................................................................... 12 

 2.1.1.1 Social Media Ecosystem ................................................................ 15 

 2.1.1.2 Purpose of Social Media ................................................................ 16 

Factors Influencing Social Media Self-efficacy Towards Indonesia's External Auditor
PAMBUDI ADHI W, Syaiful Ali, MIS., Ph.D., Ak., CA.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



2.1.2 Absorptive Capacity .............................................................................. 18 

2.1.3 Self-efficacy Theory .............................................................................. 19 

2.1.4 Factors Influencing Social Media Self-efficacy .................................... 22 

 2.1.4.1 Prior Knowledge ............................................................................ 22 

 2.1.4.2 Communication Network ............................................................... 24 

 2.1.4.3 Cognitive Ability ............................................................................ 24 

 2.1.4.4 Communication Climate ................................................................ 25 

2.2 Hypothesis Development ............................................................................ 27 

2.2.1 Prior Knowledge and Social Media Self-efficacy ................................. 27 

2.2.2 Communication Network and Social Media Self-efficacy  ................... 29 

2.2.3 Cognitive Ability and Social Media Self-efficacy  ............................... 30 

2.2.4 Communication Climate and Social Media Self-efficacy  .................... 31 

2.3 Conceptual Framework ............................................................................... 32 

CHAPTER III RESEARCH METHODS .......................................................... 33 

3.1 Research Design .......................................................................................... 33 

3.2 Operationalization of Construct Definition ................................................. 33 

3.2.1 Prior Knowledge .................................................................................... 35 

3.2.2 Communication Network ...................................................................... 36 

3.2.3 Cognitive Ability ................................................................................... 37 

3.2.4 Communication Climate ........................................................................ 37 

3.2.5 Social Media Self-efficacy .................................................................... 38 

3.3 Population and Sample ................................................................................ 38 

3.3.1 Population .............................................................................................. 38 

3.3.2 Sample ................................................................................................... 39 

3.4 Research Instrument .................................................................................... 39 

3.5 Data Collection Method and Quality of Data Testing ................................. 39 

3.5.1 Validity Testing ..................................................................................... 40 

3.5.2 Reliability Testing ................................................................................. 40 

3.6 Data Analysis Technique ............................................................................. 41 

3.6.1 Classical Assumption Testing ............................................................... 41 

 3.6.1.1 Normality Testing .......................................................................... 41 

 3.6.1.2 Multicollinearity Testing ................................................................ 41 

 3.6.1.3 Heteroscedasticity Testing ............................................................. 41 

3.6.2 Hypothesis Testing ................................................................................ 42 

 3.6.2.1 The Coefficient of Determination Testing (R2) .............................. 42 

 3.6.2.2 F-test ............................................................................................... 42 

 3.6.2.3 t-test ................................................................................................ 43 

CHAPTER IV RESULTS AND DISCUSSION ................................................ 44 

4.1 Description of Data ..................................................................................... 44 

4.2 Respondents Characteristics ........................................................................ 45 

4.3 Data Quality Testing ................................................................................... 50 

4.3.1 Validity Testing ..................................................................................... 51 

4.3.2 Reliability Testing ................................................................................. 53 

4.4 Classical Assumption Testing ..................................................................... 54 

Factors Influencing Social Media Self-efficacy Towards Indonesia's External Auditor
PAMBUDI ADHI W, Syaiful Ali, MIS., Ph.D., Ak., CA.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



4.4.1 Normality Testing .................................................................................. 54 

4.4.2 Multicollinearity Testing ....................................................................... 55 

4.4.3 Heteroscedasticity Testing ..................................................................... 55 

4.5 Hypothesis Testing ...................................................................................... 56 

4.5.1 The Coefficient of Determination Testing (R2) ..................................... 56 

4.5.2 F-test ...................................................................................................... 57 

4.5.3 t-test ....................................................................................................... 58 

 4.5.3.1 Prior Knowledge related to Social Media and Social Media Self-

efficacy ......................................................................................................... 59 

 4.5.3.2 Communication Network related to Social Media and Social Media 

Self-efficacy .................................................................................................. 60 

 4.4.5.3 Cognitive Ability related to Social Media and Social Media Self-

efficacy ......................................................................................................... 61 

 4.4.5.4 Communication Climate related to Social Media and Social Media 

Self-efficacy .................................................................................................. 63 

4.6 Summary of Hypothesis Testing ................................................................. 64 

CHAPTER V CONCLUSION ............................................................................ 65 

5.1 Conclusion of the Analysis.......................................................................... 65 

5.2 Limitation of the Research .......................................................................... 67 

5.3 Implication of the Research ......................................................................... 68 

5.3.1 Theoretical Implication .......................................................................... 68 

5.3.2 Practical Implication .............................................................................. 69 

5.4 Recommendation ......................................................................................... 69 

References ............................................................................................................. 71 

Appendix ............................................................................................................... 76 

 

 

 

 

  

Factors Influencing Social Media Self-efficacy Towards Indonesia's External Auditor
PAMBUDI ADHI W, Syaiful Ali, MIS., Ph.D., Ak., CA.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



Table of Tables 

 

Table 2.1 Communication Climate Characteristics  ......................................... 26 

Table 3.1 Operationalization of Variables in the Research  ............................ 33 

Table 3.4 Respondents Answer Description  ..................................................... 39 

Table 4.1 Results of Data Collection using Questionnaires .............................. 45 

Table 4.2 Respondents Demography .................................................................. 45 

Table 4.3 Validity Testing of Prior Knowledge Variable ................................. 51 

Table 4.4 Validity Testing of Communication Network Variable ................... 51 

Table 4.5 Validity Testing of Cognitive Ability Variable ................................. 52 

Table 4.6 Validity Testing of Communication Climate Variable  ................... 52 

Table 4.7 Validity Testing of Social Media Self-efficacy Variable  ................. 53 

Table 4.8 Reliability Testing Result  ................................................................... 54 

Table 4.9 Kolmogorov-Smirnov (K-S) Normality Testing Results .................. 54 

Table 4.10 Multicollinearity Testing Results ..................................................... 55 

Table 4.11 Heteroscedasticity Testing Results using Glejser Testing ............. 56 

Table 4.12 Coefficient of Determination (R2) Summary .................................. 57 

Table 4.13 F-test Statistics Result ....................................................................... 58 

Table 4.14 t-test Statistical Testing ..................................................................... 59 

Table 4.15 Summary of Hypothesis Testing ...................................................... 64 

 

 

  

Factors Influencing Social Media Self-efficacy Towards Indonesia's External Auditor
PAMBUDI ADHI W, Syaiful Ali, MIS., Ph.D., Ak., CA.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



Table of Figures 

 

Figure 2.1 Absorptive Capacity .......................................................................... 19 

Figure 2.2 Conceptual Framework ..................................................................... 32 

 

  

Factors Influencing Social Media Self-efficacy Towards Indonesia's External Auditor
PAMBUDI ADHI W, Syaiful Ali, MIS., Ph.D., Ak., CA.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



List of Appendix 

 

Appendix 1 Validity and Reliability Testing ..................................................... 76 

Appendix 1.1 Validity and Reliability Testing – Prior Knowledge ................. 76 

Appendix 1.2 Validity and Reliability Testing – Communication Network ... 77 

Appendix 1.3 Validity and Reliability Testing – Cognitive Ability ................. 78 

Appendix 1.4 Validity and Reliability Testing – Communication Climate .... 79 

Appendix 2 Normality Testing ............................................................................ 80 

Appendix 3 Multicollinearity Testing................................................................. 81 

Appendix 4 Heteroscedasticity Testing .............................................................. 82 

Appendix 5 Coefficient of Determination (R2) Testing ..................................... 82 

Appendix 6 F-test ................................................................................................. 82 

Appendix 7 t-test .................................................................................................. 83 

Appendix 8 Questionnaire ................................................................................... 84 

 

Factors Influencing Social Media Self-efficacy Towards Indonesia's External Auditor
PAMBUDI ADHI W, Syaiful Ali, MIS., Ph.D., Ak., CA.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/


	Table of Content
	Table of Tables
	Table of Figures
	List of Appendix

