
 DAFTAR PUSTAKA 

 

 

Aini, N., 2018, Pasar Beringharjo Buka Sampai Malam, Ini Jam Operasionalnya, 

<https://www. republika.co.id/berita/nasional/daerah/18/04/12/p71df4382-

pasar-beringharjo-buka-sampai-malam-ini-jam-operasionalnya> (Diakses 

tanggal 06 Desember 2018) 

 

Amin, H., 2013, “Factors influencing Malaysian Bank Customers to Choose Islamic 

Credit Cards Empirical evidence from the TRA Model”, Journal of Islamic 

Marketing, Vol. 4 No.3, hal. 245 

 

Anonim, 2012, Pasar Beringharjo, <http://jalanjogja.com/pasar-beringharjo/> 

(Diakses tanggal 05 Desember 2018) 

 

Anonim, 2016a, Sejarah Pasar Klewer Solo, <http://sejarahri.com/sejarah-pasar-

klewer-solo/> (Diakses tanggal 05 Desember 2018) 

 

Anonim, 2016b, Sejarah Pasar Klewer Solo <http://sejarahri.com/sejarah-pasar-

klewer-solo/> (Diakses tanggal 06 Desember 2018) 

 

Anonim, 2018, Pasar Beringharjo Yogyakarta, <https://gudeg.net/direktori/54/pasar-

beringharjo -yogyakarta.html#prettyPhoto> (Diakses tanggal 04 Desember 

2018) 

 

Badan Pusat Statistik, 2018, Statistik Kunjungan Wisatawan Mancanegara 2017,  

Badan Pusat Statistik, hal 7-8. 

 

Badan Pusat Statistik dan Kementrian Pariwisata, 2017, Kajian Data Pasar 

Wisatawan Nusantara 2017, Badan Pusat Statistik dan Kementrian Pariwisata, 

hal 54,64, 65 

 

Balle, L., 2017, Difference Between a Marketplace and an eMarketspace, <http://  

smallbusiness. chron.com / difference – between – marketplace - emarketspace-

25645.html> (Diakses tanggal 5 Desember 2017) 

 

Bank Central Asia, 2014, Fungsi EDC Untuk Para Pebisnis, 

<http://www.bca.co.id/id /about /insight/profesi/2014-Sep-03-Empat-Fungsi-

EDC/Untuk-Para-Pebisnis.jsp> (Diakses tanggal 14 Maret 2016) 

 

Bank Indonesia, 2019a,  Daftar Istilah Sistem Pembayaran – Pengelolaan Uang 

Rupiah, <www.bi.go.id>  (Diakses tanggal 13 Februari 2017) 

 

MODEL IMPLEMENTASI MESIN EDC  (ELECTRONIC DATA CAPTURE) PERBANKAN DI PASAR
TRADISIONAL IKON WISATA
BELANJA  DI WILAYAH YOGYAKARTA DAN SURAKARTA
NURYUDA IRDANA, Prof. Tri Widodo, M.Ec., Ph.D.; Dr. Tri Kuntoro Priyambodo, M.Sc.; Prof. Dr. Didi Achjari, S.E., Akt., M.Com.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

http://jalanjogja.com/pasar-beringharjo/
http://sejarahri.com/sejarah-pasar-klewer-solo/
http://sejarahri.com/sejarah-pasar-klewer-solo/
http://sejarahri.com/sejarah-pasar-klewer-solo/
http://sejarahri.com/sejarah-pasar-klewer-solo/
https://gudeg.net/direktori/54/pasar-beringharjo%20-yogyakarta.html#prettyPhoto
https://gudeg.net/direktori/54/pasar-beringharjo%20-yogyakarta.html#prettyPhoto
http://www.bca.co.id/id%20/about%20/insight/profesi/2014-Sep-03-Empat-Fungsi-EDC/Untuk-Para-Pebisnis.jsp
http://www.bca.co.id/id%20/about%20/insight/profesi/2014-Sep-03-Empat-Fungsi-EDC/Untuk-Para-Pebisnis.jsp
http://www.bi.go.id/


Bank Indonesia. 2019b,  Statistik Sistem Pembayaran. <www.bi.go.id>  (Diakses 

tanggal 13 Februari 2017) 

 

Biro Pusat Statistik Jawa Tengah, 2015, Perkembangan Wisatawan Yang Menginap 

di Hotel Menurut Kabupaten/Kota di Jawa Tengah Tahun 2014. 

<https://jateng.bps.go.id/> (Diakses tanggal 13 Februari 2017) 

 

Bisnis Indonesia, 2016, Wisata Belanja Yogyakarta: Pasar Beringharjo Tetap Jadi 

Favorit, <http://industri.bisnis.com/read/20160511/100/546259/javascript> 

(Diakses tanggal 10 November 2017) 

 

Butler, R.W., “West Edmonton Mall as A Tourist Attraction”, The Canadian 

Geographer, Vol. 35 No. 3 hal 288 

 

Centeno, C., 2004, “Adoption of Internet Services in The Acceding and Candidate 

Countries, Lessons From The Internet Banking Case”, Telematics and 

Informatics, Vol.21 No.1, hal 293-315 

 

Chen, R.J.C., 2013, “How Can Stores Sustain Their Business? From Shopping 

Behavior and Motivations to Environment Preferences”, Center for Sustainable 

Business and Tourism, hal. 617 

 

CNN Indonesia, 2017, Sensasi Belanja Great Sale di Pasar Klewer, <https://www. 

cnnindonesia.com/gaya-hidup/20170117121557-269-186884/sensasi-belanja-

great-sale-di-pasar-klewer/> (Diakses tanggal 10 September 2017) 

 

Dinas Kebudayaan dan Pariwisata Propinsi Jawa Tengah, 2018, Statistik Pariwisata 

Jawa Tengah 2017, Dinas Kebudayaan dan Pariwisata Propinsi Jawa Tengah, 

hal 3 

 

Dinas Pariwisata Propinsi Daerah Istimewa Yogyakarta, 2018, Statistik 

Kepariwisataan 2017 Jogja Istimewa, Dinas Pariwisata Propinsi Daerah 

Istimewa Yogyakarta, hal 2 

 

Dinas Pariwisata Surakarta, 2018, Sekilas Tentang Solo, <http://pariwisatasolo. 

surakarta.go.id/ sekilas-tentang-solo> (Diakses tanggal 06 Desember 2018) 

 

Echchabi, A., 2011, “Online Banking Prospects in Morocco: An Extension of 

Technology”, Journal of Internet Banking and Commerce, Vol.16 No.3, hal 1-

13 

 

MODEL IMPLEMENTASI MESIN EDC  (ELECTRONIC DATA CAPTURE) PERBANKAN DI PASAR
TRADISIONAL IKON WISATA
BELANJA  DI WILAYAH YOGYAKARTA DAN SURAKARTA
NURYUDA IRDANA, Prof. Tri Widodo, M.Ec., Ph.D.; Dr. Tri Kuntoro Priyambodo, M.Sc.; Prof. Dr. Didi Achjari, S.E., Akt., M.Com.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.bi.go.id/
https://jateng.bps.go.id/
http://industri.bisnis.com/read/20160511/100/546259/javascript


Elbadrawy, R., Moneim, A.F.A., Fors, M.N., 2014, “A Hybrid Model AHP and 

PROMETHEE for Evaluation of E-Banking Services”, Proceedings of the 2014 

Industrial and Systems Engineering Research Conference, hal. 1462-1471   

 

El-Gohary, H., 2012, “Factors Affecting e-Marketing Adoption and Implementation 

in Tourism Firms : An Empirical Investigation of Egyptian Small Tourism 

Organizations”, Tourism Management Vol.33 (2012) hal. 1256 – 1269 

 

Filotto, U., Tanzi, P.M., dan Saita, F., 1997, “Customer Needs And Front-Office 

Technology Adoption”. The International Journal of Bank Marketing, Vol.15 

No.1, hal 13-21 

 

Fishbein, M. dan Ajzen, I., 1975, Belief, Attitude, Intention and Behavior : An 

Introduction to Theory and Research, Massachusetts:Addison-Wesley 

Publishing Company, hal.16, 368-369 

 

Fitriani, E., 2016, Video Pasar Klewer Tempat Wisata Belanja Batik di Kota Solo 

http://solo.tribunnews.com/2016/05/11/video-pasar-klewer-tempat-wisata-

belanja-batik-di-kota-solo, Diakses tanggal 24 Mei 2015 

 

Hamali, S., 2015, Pengambilan Keputusan Manajemen Menggunakan Analytical 

Hierarchy Process (AHP), http://sbm.binus.ac.id/2015/05/25/pengambilan-

keputusan-manajemen-mengunakan-analytical-hierarchy-process-ahp/ (Diakses 

tanggal 1 Januari 2018)  

 

Hanafizadeh, P. dan Khedmatgozar, H.R., 2012, “The Mediating Role of The 

Dimensions of The Perceived Risk in The Effect of Customers’ Awareness on 

The Adoption of Internet banking in Iran”, Electronic Commerce 

Research,Vol.12 No.2, hal 151-175 

 

Hurst, J.L. dan Niehm, L.S., 2012, “Tourism Shopping in Rural markets : A Case 

Study in Rural Iowa”, International Journal of Culture, Tourism and Hospitality 

Research, Vol. 6 No.3, hal. 194. 

Jaruwachirathanakul, B. dan Fink, D., 2005, “Internet Banking Adoption Strategies 

For A Developing Country: The Case of Thailand”, Internet Research,Vol.15 

No.3, hal. 295-311 

Jeong, B.K. dan Yoon, T.E., 2013, “An Empirical Investigation on Consumer 

Acceptance of Mobile Banking Services”, Business and Management Research, 

Vol.2 No.1, hal 31-40 

 

MODEL IMPLEMENTASI MESIN EDC  (ELECTRONIC DATA CAPTURE) PERBANKAN DI PASAR
TRADISIONAL IKON WISATA
BELANJA  DI WILAYAH YOGYAKARTA DAN SURAKARTA
NURYUDA IRDANA, Prof. Tri Widodo, M.Ec., Ph.D.; Dr. Tri Kuntoro Priyambodo, M.Sc.; Prof. Dr. Didi Achjari, S.E., Akt., M.Com.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

http://solo.tribunnews.com/2016/05/11/video-pasar-klewer-tempat-wisata-belanja-batik-di-kota-solo
http://solo.tribunnews.com/2016/05/11/video-pasar-klewer-tempat-wisata-belanja-batik-di-kota-solo
http://sbm.binus.ac.id/2015/05/25/pengambilan-keputusan-manajemen-mengunakan-analytical-hierarchy-process-ahp/
http://sbm.binus.ac.id/2015/05/25/pengambilan-keputusan-manajemen-mengunakan-analytical-hierarchy-process-ahp/


Katz, J. dan Aspden, P., 1997, “Motivations For And Barriers To Interest Usage: 

Results of A National Public Opinion Survey”, Internet Research, Vol. 7 No.3, 

hal 170-188 

 

Kedaulatan Rakyat, 2017a, Beringharjo Sebagai Destinasi Wisata, Pasar Tradisional 

DIY, Jadi Surga Belanja, Edisi 30 Desember 2017 

 

Kedaulatan Rakyat, 2017b, Wisman Memburu Keunikan Pasar, Edisi 30 Desember 

2017 

 

Kolodinsky, J.M., Hogarth, J.M. dan Hilgert, M.A., 2004, “The Adoption of 

Electronic Banking Technologies by US Consumers”, International Journal of 

Bank Marketing, Vol.22 No.4, hal 238-259 

 

Kompas, 2016. Joglosemar Dikembangkan Target Kunjungan 2 Juta Wisatawan 

Pada 2019. http://travel.kompas.com/read/2016/04/28/192000627/Joglosemar 

.Dikembangkan.Target.Kunjungan.2.Juta.Wisatawan.pada.2019 (Diakses 13 

Februari 2017) 

 

Kompasiana, 2016, Lebih Baik Non-Tunai Daripada uang Dagang Diambil Jurig, 

<https://www.kompasiana.com/mariahardayanto/lebih-baik-non-tunai-daripada 

-uang-dagang-diambil-jurig_58529f3fb07e611f2617f602> (Diakses tanggel 05 

Maret 2017) 

 

Kotler, P., Bowen, J., dan Makens, J., 1996, Marketing for Hospitality and Tourism, 

New Jersey: Prentice-Hall, Inc., hal. 186-197 

 

Lee, M., 2009, “Factors Influencing The Adoption of Internet Banking: An 

Integration of TAM and TPB With Perceived Risk and Perceived Benefit”, 

Electronic Commerce Research and Applications, Vol.8 No.3, hal 130-141 

 

Li, C.F., 2013, “ The Revised Technology Acceptance Model and the Impact of 

Individual Differences in Assessing Internet Banking Use in Taiwan”. 

International Journal of Business and Information, Vol. 8 No.1, hal 96, 101 

 

Li, H. dan Lai, M.M., 2011, “Demographic Differences And Internet Banking 

Acceptance”, MIS Review, Vol.16 Bo.2, hal 55-92 

 

Littrell, M.A., Paige, R.C., dan Song, K., 2004, “Senior Travellers: Tourism 

Activities And Shopping Behaviours”, Journal of Vacation Marketing, Vol.10 

No.4, hal 348-362 

 

MODEL IMPLEMENTASI MESIN EDC  (ELECTRONIC DATA CAPTURE) PERBANKAN DI PASAR
TRADISIONAL IKON WISATA
BELANJA  DI WILAYAH YOGYAKARTA DAN SURAKARTA
NURYUDA IRDANA, Prof. Tri Widodo, M.Ec., Ph.D.; Dr. Tri Kuntoro Priyambodo, M.Sc.; Prof. Dr. Didi Achjari, S.E., Akt., M.Com.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

http://travel.kompas.com/read/2016/04/28/192000627/Joglosemar%20.Dikembangkan.Target.Kunjungan.2.Juta.Wisatawan.pada.2019
http://travel.kompas.com/read/2016/04/28/192000627/Joglosemar%20.Dikembangkan.Target.Kunjungan.2.Juta.Wisatawan.pada.2019
https://www.kompasiana.com/mariahardayanto/lebih-baik-non-tunai-daripada%20-uang-dagang-diambil-jurig_58529f3fb07e611f2617f602
https://www.kompasiana.com/mariahardayanto/lebih-baik-non-tunai-daripada%20-uang-dagang-diambil-jurig_58529f3fb07e611f2617f602


Media Indonesia, 2016, Omzet Pedagang Pasar Tradisional di Yogyakarta Turun, 

<http://mediaindonesia.com/news/read/45152/omzet-pedagang-pasar-

tradisional-di-yogyakarta-turun/2016-05-13> (Diakses tanggal 13 Februari 

2017) 

 

Middleton, V.T.C., Fyall, A., Morgan, M., Ranchhod, A., 2011, Marketing For 

Travel and Tourism, Oxford-Butterworth-Heinemann, hal.11 

 

Minar, N., 1997, Marketplace Experiences, <http://alumni.media.mit.edu 

/~nelson/research/kasbah/node2.html> (Diakses tanggal 4 Desember 2017)  

 

Mishra, V dan Singh, V, 2015, “Selection of Appropriate Electronic Banking 

Channel Alternative “, International Journal of Bank Marketing, Vol.33 No.3, 

hal. 223-242 

 

Moscardo, G., 2004,” Shopping as A Destination Attraction: An Empirical 

Examination of The Role of Shopping in Tourists’ Destination Choice and 

Experience”. Journal of Vacation Marketing, Vol. 10 No. 4, hal 294-307 

 

Ndahsaja, 2019, Peta Wisata Solo, <http://ndahsaja.com/wp-

content/uploads/2011/12/peta-wisata-solo.png 

 

Pesona Wisata Indonesia, 2015, Pasar Beringharjo, Pusatnya Wisata Belanja Jogja, 

<http://pesonawisataindonesia.com/beringharjo-is-traditional-market-

yogyakarta> (Diakses tanggal 24 Mei 2017) 

 

Pitana, I.G. dan Diarta, I.K.S,, 2009, Pengantar Ilmu Pariwisata. Yogyakarta: Andi, 

hal. 63-65, 128, 134, 152, 155, 159 

 

Purwandono, A., 2016, Pasar Beringharjo Masih Jadi Pilihan Wisatawan, 

http://krjogja.com/web/news/read/2676/Pasar_Beringharjo_Masih_Jadi_Pilihan

_Wisatawan (Diakses 13 Februari 2017) 

 

Rahman, Z., Garg, R., Qureshi, M.N., Kumar, I., 2012, “Identifying And Ranking 

Critical Success Factors of Customer Experience in Banks, An Analytical 

Hierarchy Process (AHP) Approach”, Journal of Modelling in Management, 

Vol.7 No.2, hal. 201-220 

 

Ramachandran, N dan Sivaprakasam, P., 2014, “Selecting A Suitable Cloud 

Computing Technology Deployment Model For An Academic Institute”, 

Campus-Wide Information Systems, Vol.31 No.5, hal 319-345 

 

MODEL IMPLEMENTASI MESIN EDC  (ELECTRONIC DATA CAPTURE) PERBANKAN DI PASAR
TRADISIONAL IKON WISATA
BELANJA  DI WILAYAH YOGYAKARTA DAN SURAKARTA
NURYUDA IRDANA, Prof. Tri Widodo, M.Ec., Ph.D.; Dr. Tri Kuntoro Priyambodo, M.Sc.; Prof. Dr. Didi Achjari, S.E., Akt., M.Com.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

http://mediaindonesia.com/news/read/45152/omzet-pedagang-pasar-tradisional-di-yogyakarta-turun/2016-05-13
http://mediaindonesia.com/news/read/45152/omzet-pedagang-pasar-tradisional-di-yogyakarta-turun/2016-05-13
http://pesonawisataindonesia.com/beringharjo-is-traditional-market-yogyakarta
http://pesonawisataindonesia.com/beringharjo-is-traditional-market-yogyakarta


Reisinger, Y., 2009, International Tourism Cultures and Behaviour, Massachusetts: 

Elsevier, hal xix dan xix, xxv  

 

Republika, 2016, Mendag Resmikan Pasar Tradisional Percontohan di Malang, 

<http:// republika.co.id/berita/nasional/daerah/16/04/01/o4yh6d280-mendag-

resmikan-pasar-tradisional-percontohan-di-malang> (Diakses tanggal 05 Maret 

2017) 

 

Rondovic, B., Dragasevic, Z., Rakocevic, S.,  2016, “Ranking of User Expectations 

Which influence The Level of Adoption and Use of Internet Banking Service”, 

17th International Scientific Conference on Economic and Social Development, 

Managerial Issues in Modern Business, hal. 100-109 

 

Rusqiyati, E.A., 2014, Omzet Pedagang Beringharjo Naik 30%. < http://www. 

antarayogya.com /berita/322609/omzet-pedagang-beringharjo-naik-30-persen> 

(Diakses tanggal 13 Februari 2017) 

 

Saaty, T.L., 1990, “How To Make A Decision: The Analytic Hierarcy Process: The 

Analytic Hierarchy Process”, European Journal of Operational Reasearh, 

Vol.48, hal 9-26  

 

Saaty, T.L., 2008, “Decision Making With The Analytic Hierarchy Process”, Int. J. 

Services Sciences, Vol.1 No.1, hal 83-98 

 

Sapto, L., 2016, Pasar Beringharjo Sejarah Pilar Catur Tunggal Kerajaan 

<https://merahputih. com/post/read/pasar-beringharjo-sejarah-pilar-catur-

tunggal-kerajaan> (Diakses tanggal 05 Desember 2018) 

 

Sari, B. Sen, T., Kilic, S.E., 2008, “AHP Model For The Selection of Partner 

Companies in Virtual Enterprises”, Int J Adv Manuf Technol, Vol.38, hal 367-

376 

 

Sarwono, J., 2006, Metode Penelitian Kuantitatif dan Kualitatif, Yogyakarta : Graha 

Ilmu, hal 93-96, 146-147 

 

Satria, D., 2017, Membangun Pasar Tradisional Dengan Konsep Wisata, <http  

://feb.ub.ac.id/id/membangun-pasar-tradisional-dengan-konsep-wisata. html> 

(Diakses tanggal 14 September 2017> 

 

Seaton, A.V. dan Bennett, M.M., 1996, Marketing Tourism Products: Concepts, 

Issues, Cases, Oxford: Alden Press, hal: 3-4, 19, 56-59 

 

MODEL IMPLEMENTASI MESIN EDC  (ELECTRONIC DATA CAPTURE) PERBANKAN DI PASAR
TRADISIONAL IKON WISATA
BELANJA  DI WILAYAH YOGYAKARTA DAN SURAKARTA
NURYUDA IRDANA, Prof. Tri Widodo, M.Ec., Ph.D.; Dr. Tri Kuntoro Priyambodo, M.Sc.; Prof. Dr. Didi Achjari, S.E., Akt., M.Com.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

http://feb.ub.ac.id/id/membangun-pasar-tradisional-dengan-konsep-wisata.%20html
http://feb.ub.ac.id/id/membangun-pasar-tradisional-dengan-konsep-wisata.%20html


Sewa Mobil Jogja, 2019, Peta Jogjakarta Jogja Tourism Map, 

<http://www.sewamobiljogja.info/peta-jogjakarta-jogja-tourism-map 

 

Sharma, E., 2014, “Measuring The Performance of Banks: An Application of 

Analytic Hierarchy Process Model”, International Journal of Information, 

Business and Management, Vol.6 No.3, hal 182-197 

 

Shih, Y.Y. dan Fang, K., 2004, “The Use of A Decomposed Theory of Planned 

Behavior To Study Internet Banking in Taiwan”, Internet Research, Vol.14 

No.3, hal 213-233   

 

Sinclair, M.T. dan Stabler, M., 2002, The Economic of Tourism, London: Routledge, 

hal. i, 15 dan 103 

 

Sugiyono, 2008, Metode Penelitian Kuantitatif, Kualitatif dan R&D. 

Bandung:Alfabeta 

 

Suhartanto,D., Ruhadi., dan Triyuni, N.Y., 2015, “Tourist Loyalty Toward Shopping 

Destination : The Role of Shopping Satisfaction and Destination Image “, 

European Journal of Tourism Research 13, hal. 84 

 

Sultan, A., AlArfaj, K.A., AlKutbi, G.A., 2012, “Analytical Hierarchy Process For 

The Success of E-Government”, Business Strategy Series, Vol.13 No.6, hal 

295-306 

 

Sunaryo, A., 2012, Pasar Klewer, Pusat Batik Beromzet Rp 12 Miliar Per Hari. < 

https://www. merdeka.com/peristiwa/pasar-klewer-pusat-batik-beromzet-rp-12-

miliar.html> (Diakses tanggal 18 Mei 2017) 

 

Sutarto, J., 2011, Inilah 3 Alasan Mengapa Merchant Menolak Pembayaran Kartu 

Kredit. < http://www.diptara.com/2011/04/inilah-3-alasan-mengapa-merchant. 

Html> (Diakses tanggal 16 Agustus 2016) 

 

Swa, 2015, Bank BCA Turut Kembangkan Industri Batik di Solo, <http:// 

swa.co.id/business-update/bca/bank-bca-turut-kembangkan-industri-batik-di-

solo> (diakses tanggal 24 Mei 2015) 

 

Tempo, 2018, Pasar Beringharjo Yogya Buka Sampai Malam, Ini Kata Pedagang, 

<https://bisnis.tempo.co/read/1078843/pasar-beringharjo-yogya-buka-sampai-

malam-ini-kata-pedagang/full&view=ok> (Diakses tanggal 05 Desember 2018) 

 

MODEL IMPLEMENTASI MESIN EDC  (ELECTRONIC DATA CAPTURE) PERBANKAN DI PASAR
TRADISIONAL IKON WISATA
BELANJA  DI WILAYAH YOGYAKARTA DAN SURAKARTA
NURYUDA IRDANA, Prof. Tri Widodo, M.Ec., Ph.D.; Dr. Tri Kuntoro Priyambodo, M.Sc.; Prof. Dr. Didi Achjari, S.E., Akt., M.Com.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www/
http://www.diptara.com/2011/04/inilah-3-alasan-mengapa-merchant
https://bisnis.tempo.co/read/1078843/pasar-beringharjo-yogya-buka-sampai-malam-ini-kata-pedagang/full&view=ok
https://bisnis.tempo.co/read/1078843/pasar-beringharjo-yogya-buka-sampai-malam-ini-kata-pedagang/full&view=ok


Timothy, D.J., 2005, Aspects of Tourism: Shopping Tourism, Retailing and Leisure, 

Wiltshire: Cromwell Press, hal 42 

 

Tribunnews, 2016a, Pasar Klewer Wisata Belanja Pakaian Batik di Kota Solo, 

<http://www.tribunnews.com/video/2016/05/11/pasar-klewer-wisata-belanja-

pakaian-batik-di-kota-solo> (Diakses tanggal 14 September 2017)  

 

Tribunnews, 2016b, Mengenal Sejarah Pasar Klewer Simbol Kota Solo Yang Berdiri 

Sejak Penjajahan Jepang <http://www.tribunnews.com/travel/2016/05/11/ 

mengenal-sejarah-pasar-klewer-simbol-kota-solo-yang-berdiri-sejak-

penjajahan-jepang?page=3> (Diakses Tanggal 06 Desember 2018)  

 

Tribunnews, 2017, Berpotensi Jadi Destinasi Wisata, Pemkot Solo Bakal Gali Potensi 

Wisata Pasar Tradisional <http://travel.tribunnews.com/2017/09/29/berpotensi-

jadi-destinasi-wisata-pemkot-solo-bakal-gali-potensi-wisata-pasar-tradisional> 

(Diakses tanggal 04 Desember 2018)  

 

Vicka, P., 2017, Pesona Batik di Pasar Beringharjo, <http://news.metrotvnews. 

com/read/2017/11/08/785018/pesona-batik-di-pasar-beringharjo>(Di akses 

Tanggal 06 Desember 2018) 

 

Wardiyanto dan Baiquni, 2011, Perencanaan Pengembangan Pariwisata, Bandung : 

Lubuk Agung, hal. 5, 10, 31, 32 

 

World Tourism Organization, 2014, Global Report on Shopping Tourism, Madrid: 

World Tourims Organization, hal. 13  

 

Yousafzai, S.Y., Pallister, J.G., dan Foxall, G.R., 2003, “A Proposed Model of e-

Trust for Electronic Banking”, Technovation, Vol.23 No.11, hal 847-860 

 

 

 

 

 

 

 

 

MODEL IMPLEMENTASI MESIN EDC  (ELECTRONIC DATA CAPTURE) PERBANKAN DI PASAR
TRADISIONAL IKON WISATA
BELANJA  DI WILAYAH YOGYAKARTA DAN SURAKARTA
NURYUDA IRDANA, Prof. Tri Widodo, M.Ec., Ph.D.; Dr. Tri Kuntoro Priyambodo, M.Sc.; Prof. Dr. Didi Achjari, S.E., Akt., M.Com.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.tribunnews.com/video/2016/05/11/pasar-klewer-wisata-belanja-pakaian-batik-di-kota-solo
http://www.tribunnews.com/video/2016/05/11/pasar-klewer-wisata-belanja-pakaian-batik-di-kota-solo
http://www.tribunnews.com/travel/2016/05/11/%20mengenal-sejarah-pasar-klewer-simbol-kota-solo-yang-berdiri-sejak-penjajahan-jepang?page=3
http://www.tribunnews.com/travel/2016/05/11/%20mengenal-sejarah-pasar-klewer-simbol-kota-solo-yang-berdiri-sejak-penjajahan-jepang?page=3
http://www.tribunnews.com/travel/2016/05/11/%20mengenal-sejarah-pasar-klewer-simbol-kota-solo-yang-berdiri-sejak-penjajahan-jepang?page=3
http://travel.tribunnews.com/2017/09/29/berpotensi-jadi-destinasi-wisata-pemkot-solo-bakal-gali-potensi-wisata-pasar-tradisional
http://travel.tribunnews.com/2017/09/29/berpotensi-jadi-destinasi-wisata-pemkot-solo-bakal-gali-potensi-wisata-pasar-tradisional

