
 

Table  of Contents 

 

Preface and Acknowledgments .............................................................................................. 2 

Table  of Contents ................................................................................................................... 3 

Abstract ................................................................................................................................... 5 

Intisari ..................................................................................................................................... 6 

Chapter 1 Introduction ........................................................................................................... 7 
1.1 Background ..................................................................................................................... 7 

1.1.1 Demographic Information of Indonesia.................................................................. 7 
1.1.2  Environmental Issue in Indonesia .......................................................................... 7 

1.2 Scientific and Social Relevance ....................................................................................... 9 

1.3 Problem Statement and Research Question ................................................................... 10 
1.4 Research Objective ....................................................................................................... 10 

1.5 Report Structure ............................................................................................................ 11 

Chapter 2 Literature Study .................................................................................................. 12 
2.1 Consumer Behaviour ..................................................................................................... 12 
2.2 Consumer Buying Process ............................................................................................. 13 

2.3 Consumer Decision Making Process ............................................................................. 14 
2.3.1 Black Box Model ................................................................................................... 15 

2.4 Theory of Planned Behaviour ........................................................................................ 16 
2.5 Environmentally Friendly .............................................................................................. 17 

2.6 Consumer Preferences .................................................................................................. 18 
2.7 Eco-friendly Product Attribute ...................................................................................... 19 

2.8  Hypothesis Formulation ............................................................................................... 19 
2.8.1 Formulation of Hypothesis 1 .................................................................................. 19 
2.9.2 Formulation of Hypothesis 2 .................................................................................. 20 

Chapter 3 Research Methodology ........................................................................................ 22 
3.1 Research Design ........................................................................................................... 22 
3.2 Data Collection ............................................................................................................. 23 

3.2.1 Exploratory Qualitative Research ........................................................................... 23 
3.2.2 Descriptive Quantitative Research .......................................................................... 25 

Understanding Indonesian Consumer Preference towards Packaging Products Buying Decision
through
Eco-Friendly Product Attributes
BIRGITTA ANGGITAN PU, Dr Arie T. Barendregt RM MBA
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



 

3.3 Measures and Data Analysis ......................................................................................... 26 

Chapter 4 Result Analysis .................................................................................................... 29 
4.1 In-depth Interview Result .............................................................................................. 29 
4.2 Survey Result ................................................................................................................ 32 

4.3 Surveys’ Item Reliability ............................................................................................... 34 
4.4 Utility Analysis .............................................................................................................. 34 

4.4.1 Likelihood Ratio Tests ........................................................................................... 34 
4.4.2 Marginal Analysis .................................................................................................. 35 
4.4.3 Utility Profiler ........................................................................................................ 38 

4.5 Hypothesis Result .......................................................................................................... 39 
4.5.1 Hypothesis Result for Carrier Bag .......................................................................... 39 
4.5.2 Hypothesis Result for Water Bottle ........................................................................ 43 

4.6 Summary of Results ....................................................................................................... 47 

Chapter 5 Conclusion and Recommendation ...................................................................... 49 
5.1 Conclusion .................................................................................................................... 49 
5.2 Manager Implications ................................................................................................... 51 

5.3 Limitations and Future Research Direction ................................................................... 51 

References ............................................................................................................................. 53 

Appendix 1 Qualitative Data Collection Method In depth-interview ................................. 59 

Appendix 2 Quantitative Data Collection Method .............................................................. 94 

Appendix 4  Results – JMP................................................................................................. 107 

Appendix 5 Results – SPSS ................................................................................................. 115 

 

 

Understanding Indonesian Consumer Preference towards Packaging Products Buying Decision
through
Eco-Friendly Product Attributes
BIRGITTA ANGGITAN PU, Dr Arie T. Barendregt RM MBA
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/


