Analisis Evaluasi Strategi Pertumbuhan Pasar Restoran Bale Raos
JEHAN ELDIRA ISLAMY, Rangga Almahendra, Dr., S.T., M.M.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

..

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Al-Bostanji, G. M. (2015). Impact of Applying of Ansoff Model on Marketing
Performance for Saudi Foodstuff Companies. Journal of Marketing and
Consumer Research, 15 (1), 71-81.

Ansoff, H. I. (1957). Strategies for Diversification. Harvard Business Review, 35 (5),
113-124.

David, F. R. (2011). Strategic Management: Concepts and Cases, 13" edition. Pearson,
New Jersey.

Handoko, H. (2011). Dasar-Dasar Manajemen Produksi dan Operasi. BPFE,
Yogyakarta.

Heizer, J. dan Render, B. (2011). Operations Management, 10" edition. Pearson, New
Jersey.

Kotler, P. dan Keller, K. L. (2012). Marketing Management, 14" edition. Prentice Hall,
New Jersey.

Mbithi, B., Muturi, W., dan Rambo, C. (2015). Effect of Market Development Strategy
on Performance in Sugar Industry in Kenya. International Journal of
Academic Research in Business and Social Sciences, 5 (12), 311-325.

Porter, M. E. (1985). Competitive Advantage: Creating and Sustaining Superior
Performance. The  Free Press, New York.

Sener, H. Y. (2014). Determining New Market Using Analytical Hierarchy Process:
Case Study  in Gural Porcelain. International Journal of Marketing Studies,
6 (5), 149-160.

Tjiptono, Fandy. (2007). Strategi Pemasaran. Andi Ofset, Yogyakarta.

Vrontis, D., Thrassou, A., dan Wei, C. H. (2006). A Critical Evaluation of Strategic
Market Entry Theories and Practices: The Case of Hewlett — Packard. J.
International Business and  Entrepreneurship Development, 3(1/2), 152-170.

95



