
63 
 

DAFTAR PUSTAKA 

 

Alkilani, K., Ling, C.K., Abzakh, A.A (2013), “The Impact Of Experiential Marketing And 

Customer Satisfaction On Customer Commitment In The World Of Social Networks,.” 

Asian Social Science, Vol 9, No 1, pp. 262-270. 

Araci, E. U., Bulut, A.Z.,Kocak, N. (2017), “The Relation Among Experiential Marketing, 

Customer Satisfaction, and Behavioral Intention: A Study on Food and Baverage 

Business,” International Scientific Conference on Economic and Social Development, 

23rd ed. Madrid, Spain, pp. 361-371. 

Badan Pusat Statistik (2018), Pendapatan Nasional Inonesia. Jakarta, Indonesia. 

Cooper, D.R. and Schindler, P.S. (2014), Business Research Methods. 12nd Ed. New York: 

McGraw-Hill. 

Datta, V. (2017), “A Conceptual Study On Experiential Marketing: Importance, Strategic 

Issues And Its Impact,”International Journal of Research Granthaalayah, Vol 5, No 

7, pp.4-5. 

Dewi, N. L. G. D. N. (2016), Pengaruh Pemasaran Pengalaman pada Kepuasan dan 

Loyalitas Klinik Kecantikan di Kota Yogyakarta, Tesis Magister Fakultas Ekonomi 

Universitas Gadjah Mada (tidak dipublikasikan). 

Ganiyu, R.A., Uche, I.I., Elizabeth, A.O. (2012), “Is Customer Satisfaction an Indicator of 

Customer Loyalty?,” Australian Journal of Business and Management Research. Vol 

2, No 7, pp. 14-20. 

Hair, J.F., Black, W.C., Babin,B.J.,and Anderson, R.E. (2014), Multivariate Data Analysis. 

7thEdition. Upper Saddle River, New Jersey: Pearson Educational Limited. 

Hartono, J. (2016), Metodologi Penelitian Bisnis. Yogyakarta: BPFE-Yogyakarta.  

Hawkins, D. I. and Mothersbaugh, D. L., (2014), Consumer Behavior: Building Marketing 

Strategy, 12th Ed. New York: The McGraw-Hill. 

http://data.surakarta.go.id/dataset/jumlah-umkm-di-kota-surakarta-per-kecamatan-tahun-

2016. Diakses 13 Maret 2019 pukul 14:10. 

http://koran-sindo.com/page/news/2017-10- 28/0/20/UMKM_Mendorong_ Ekonomi_ Kota _ 

Solo. Diakses 30 Januari 2019 pukul 16:14. 

http://solo.tribunnews.com/2018/12/13/kpw-bi-solo-pertumbuhan-perekonomian-kota-solo-

tahun-2018-stagnan. Diakses 30 Januari 2019 pukul 19:05. 

https://www.bps.go.id/subject/11/produk-domestik-bruto--lapangan-usaha-.html. Diakses 30 

Januari 2019 pukul 13:52. 

Indrawati and Fatharani, U.S. (2016), “The Effect Of Experiential Marketing Towards 

Customer Satisfaction On Online Fashion Store In Indonesia,” Asia Pasific Journal of 

Advance Business and Social Studies, Vol 2, No 2, pp. 232-241. 

FAKTOR-FAKTOR YANG MEMPENGARUHI KEPUASAN PELANGGAN DAN LOYALITAS PELANGGAN
DALAM MENGGUNAKAN GO FOOD
UNTUK MELAKUKAN PEMBELIAN POOFY PUFF SOLO
RIZQI RAMADHANI A, Prof., Dr., Basu Swastha Dharmmesta, M.B.A.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

http://data.surakarta.go.id/dataset/jumlah-umkm-di-kota-surakarta-per-kecamatan-tahun-2016
http://data.surakarta.go.id/dataset/jumlah-umkm-di-kota-surakarta-per-kecamatan-tahun-2016
http://koran-sindo.com/page/news/2017-10-%2028/0/20/
http://solo.tribunnews.com/2018/12/13/kpw-bi-solo-pertumbuhan-perekonomian-kota-solo-tahun-2018-stagnan
http://solo.tribunnews.com/2018/12/13/kpw-bi-solo-pertumbuhan-perekonomian-kota-solo-tahun-2018-stagnan
https://www.bps.go.id/subject/11/produk-domestik-bruto--lapangan-usaha-.html


64 
 

Khadka, K and Maharjan, S. (2017), Customer Satisfaction and Customer Loyalty: Case 

Trivsel Stadtjanster, Tesis Bisnis Manajemen Universitas Centria Ilmu Terapan. 

Kotler, P and Amstrong, G. (2018). Principles of Marketing. 17th Ed. Upper Saddle River, 

New Jersey: Pearson Educational Limited. 

Kotler, P and Keller, K.L. (2016). Marketing Management.15th Ed. Upper Saddle Rive, New 

Jersey: Pearson Educational Limited. 

Lee, M. S., Hsiao, H. D., and Yang, M. F. (2011), “The Study of The Relationships among 

Experiential Marketing, Service Quality, Customer Satisfaction and Customer 

Loyalty. The International Journal of Organizational Innovation,Vol 3, No 2, pp 353-

379. 

 

Lumongga, A. S. (2018),Pengaruh Kualitas Pelayanan Dan Kepuasan Terhadap Loyalitas 

Pelanggan Go-Food Di Gojek Online Pada Mahasiswa/I Manajemen Fakultas 

Ekonomi Dan Bisnis Universitas Sumatera Utara. Skripsi Sarjana Fakultas Ekonomi 

Universitas Sumatera Utara. 

Lovelock, C and Wirtz, J. (2011), Services Marketing. Upper Saddle River. New Jersey: 

Pearson. 

Maghnati, F., Ling, K.C., and Nasermoadeli, A. (2012), “Exploring Relationship Between 

Experience Marketing and Experience Value in Smartphone Industry,” International 

Business Research, Vol 5, No 11, pp. 169-177. 

Okumus, A., and Bozbay, Z. (2008), “The Relationship Between Customer Satisfaction, 

Customer Loyalty And Buying Intention,” International Journal of Management 

Case, Vol 10, No 3, pp. 551-560. 

Natasha, A., Kristanti, D.D. (2013), Analisa Pengaruh Experiential Marketing Terhadap 

Kepuasan Konsumen Di Modern Cafe Surabaya. Tesis Magister Fakultas Perhotelan 

Universitas Kristen Petra. 

Pradana, A. (2018), Pengaruh Experiential Marketing Pada Kepuasan Konsumen dan Niat 

Beli Konsumen CGV Cinemas Yogyakarta, Tesis Magister Fakultas Ekonomika dan 

Bisnis Universitas Gadjah Mada. 

Schmitt, B. (1999), “Experiential Marketing,” Journal of Marketing Management, Vol. 15, 

No. 1, pp. 53-67. 

Srivastava, M. and Kaul, D. (2014), “Social Interaction, Convenience and Customer 

Satisfaction: The Mediating Effect of Customer Experience,” Journal of Retailing and 

Customer Service, No.21, pp. 1028-1037. 

Wu, Y.M and Tseng, L.H. (2015), “Customer Satisfaction and Loyalty in an Online Shop: An 

Experiential Marketing Perspective,” International Journal of Business and 

Management, Vol. 10, No. 1, pp. 104-114. 

Yuan, Y.E., and Wu, C.K. (2008), “Relationship Among Experiential Marketing, 

Experiential Value and Customer Satisfaction,” Journal of Hospitality & Tourism 

Research, Vol 32, No 3, pp. 387-410. 

FAKTOR-FAKTOR YANG MEMPENGARUHI KEPUASAN PELANGGAN DAN LOYALITAS PELANGGAN
DALAM MENGGUNAKAN GO FOOD
UNTUK MELAKUKAN PEMBELIAN POOFY PUFF SOLO
RIZQI RAMADHANI A, Prof., Dr., Basu Swastha Dharmmesta, M.B.A.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



65 
 

Zena P.A and Hadisumarto A.D. (2012), “The Study of Relationship among Experiential 

Marketing,Service Quality, Customer Satisfaction, and Customer Loyalty,” Asean 

Marketing Journal, Vol, 6, No. 1, pp. 37-46. 

 

 

 

 

 

 

FAKTOR-FAKTOR YANG MEMPENGARUHI KEPUASAN PELANGGAN DAN LOYALITAS PELANGGAN
DALAM MENGGUNAKAN GO FOOD
UNTUK MELAKUKAN PEMBELIAN POOFY PUFF SOLO
RIZQI RAMADHANI A, Prof., Dr., Basu Swastha Dharmmesta, M.B.A.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/


