Evaluasi Harga Jual Makanan berdasarkan Valuasi Produk dan Sensitivitas Harga
RIKQY CAHYO DIPOPRASETYO, Nur Aini Masruroh, S.T., M.Sc., Ph.D.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Alexandrov, A., dan Lariviere, M.A., 2011, Are Reservations Recommended, New
York: University of Rochester.

Andrukh, 1., 2017, An Exploratory Analysis of the Barriers to Implementation of
the Revenue Management in Upscale Hotel Restaurants in Vienna, Thesis,
Vienna: Modul University Vienna.

Badan Ekonomi Kreatif Indonesia, 2018, OPUS Creative Economy Qutlook 2019,
Jakarta: Bekraf.

Badan Pusat Statistik Kota Semarang, 2015, Pemerataan Pendapatan dan Pola
Konsumsi Penduduk Kota Semarang Tahun 2014, BPS Kota Semarang,
semarangkota.bps.go.id/publication/2015/11/10/f6828f4db8fde7bf40f380a6/p
emerataan-pendapatan-dan-pola-konsumsi-kota-semarang-2014.html, diakses
online pada 4 Juli 2019

Badan Pusat Statistik Kota Semarang, 2018, Jumlah Penduduk menurut Kelompok
umur dan Jenis Kelamin, Katalog Kependudukan BPS Kota Semarang,
semarangkota.bps.go.id/statictable/2018/07/27/86/jumlah-penduduk-menurut-
kelompok-umur-dan-jenis-kelamin.html, diakses online pada 19 Juli 2019

Cooper, D.R., dan Schindler, P.S., 2013, Business Research Methods, New Y ork:
McGraw-Hill/Irwin.

Cronbach, L.J., 1951, Coefficient Alpha and the Internal Structure of Tests,
Psychometrika, Vol. 16, No. 3, pp. 297-334.

Goksen, S., 2011, Implementing Revenue Management, BMI — paper, Amsterdam:
Vrije Universiteit Amsterdam.

Gustafsson, I., Ostrom, A., Johansson, J., dan Mossberg, L., 2006, The Five Aspects
Meal Model: A Tool for Developing Meal Services in Restaurants, Blackwell
Publishing Journal of Foodservice, 17, pp. 84-93.

Hair, J.F., Anderson, R.E., Tatham, R.L., dan Black, W.C., 1998, Multivariate Data
Analysis: Fifth Edition, Prentice-Hall International, Inc.

Kamensky, S., 2012, Inventory and Price Control in a Fine Dining Restaurant,
Oxford: Oxford Brookes.

Kimes, S.E., 2004, Restaurant Revenue Management: Implementation at Chevys
Arrowhead, Cornell Hotel and Restaurant Administration Quarterly, 45(1), pp.
52-67, Cornell University: School of Hospitality Administration.

Kimes, S.E., 2009, Pricing and Revenue Management, Handbook of Pricing
Research in Marketing, pp. 477-487, Cornell University: School of Hospitality
Administration.

46



Evaluasi Harga Jual Makanan berdasarkan Valuasi Produk dan Sensitivitas Harga
RIKQY CAHYO DIPOPRASETYO, Nur Aini Masruroh, S.T., M.Sc., Ph.D.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Kimes, S.E., dan Beard, J., 2013, The Future of Restaurant Revenue Management,
Journal of Revenue and Pricing Management, 12(5), pp. 464-469, Cornell
University: School of Hospitality Administration.

Kostova, 1., 2010, Measuring Price Sensitivity, Trakia Journal of Sciences, Vol. §,
pp- 172-180.

Liu, P., dan Tse, E.C., 2018, Exploring Factors on Customers Restaurant Choice:
An Analysis of Restaurant Attributes, British Food Journal, Vol. 120 Issue: 10,
pp- 2289-2303.

Malhotra, N.K., dan Peterson, M., 2006, Basic Marketing Research: A Decision-
Making Aprroach, New Jersey: Pearson-Prentice Hall.

McFarlane, D.A., 2013, The Strategic Importance of Customer Value, Atlantic
Marketing Journal: Vol. 2: Iss. 1, Article 5, pp. 62-75.

Montgomery, D.C., dan Runger, G.C., 2003, Applied Statistics and Probability for
Engineers, New York: John Wiley & Sons, Inc.

Netessine, S., dan Shumsky, R., 2002, Introduction to the Theory and Practice of
Yield Management, Institute for Operations Research and the Management
Sciences (INFORMS) Transactions on Education 3(1), pp. 34-44.

Parsa, H.G., dan Njite, D., 2004, Sychobiology of Price Presentation: An
Experimental Analysis of Restaurant Menus, Hospitality & Tourism Research,
Vol. 28, No. 3, pp. 263-280.

Pusat Data dan Informasi Kementerian Perindustrian Indonesia, 2019, Analisis
Perkembangan Industri, Edisi I-2019, Jakarta: Pusdatin Kemenperin.

Raab, C., Mayer, K., Kim, Y., dan Shoemaker, S., 2009, Price-Sensitivity
Measurement: A Tool for Restaurant Menu Pricing, Hospitality & Tourism
Research, Vol. 33, No. 1, pp. 93-105.

Salamandic, E., Alijosiene, S., dan Gudonaviciene, R., 2014, Price Sensitivity
Measurement Depending on Brand Awareness: A Case of Ziede Brand,
Procedia — Social and Behavioral Sciences 156, pp. 473-478.

Sulek, J.M., dan Hensley, R.L., 2004, The Relative Importance of Food,
Atmosphere, and Fairness of Wait, Cornell Hotel and Restaurant
Administration Quarterly, pp. 235-247.

Talluri, K.T., dan van Ryzin, G.J., 2004, The Theory and Practice of Revenue
Management, Boston: Springer Science + Business Media Inc.

Thompson, G.M., 2010, Restaurant Profitability Management: The Evolution of
Restaurant Revenue Management, Cornell Hospitality Quarterly, 51(3), pp.
308-322. Cornell University: School of Hospitality Administration.

47



