Pengaruh Citra Negara Asal, Citra Merek, Persepsi Kualitas, Persepsi Nilai, dan Kepercayaan Pada
Niat Membeli Mobil Wuling Cortez
| PT AGUNG MAHADEWA, Prof. Dr. Basu Swastha Dharmmesta, M.B.A

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Arcas, Lorena B; Ortega, Blanca [.H; Martinez; and Julio Jimenez. (2016),
“Engagement Platforms: The Role of Emotions in Fostering Customer
Engagement and Brand Image in Interactive Media,” Journal of Service
Theory and Practice, Vol. 26, No. 5, pp. 559-589.

Asshidin, Nor H.N; Abidin, Nurazariah; and Borhan, Hafizzah B. (2016).
“Perceived quality and emotional value that influence consumer's purchase
intention towards American and local products.,” Procedia Economics and
Finance, Vol. 35, pp. 639-643.

Aydin, Serkan and Ozer, Gokhan. (2005). “The analysis of antecedents of customer
loyalty in the Turkish mobile telecommunication Market,” European Journal
of Marketing, Vol. 39 No. 7/8, pp. 910-925.

Badan Pusat Statistik. (2018).
https://www.bps.go.id/linkTableDinamis/view/id/1133, diakses pada tangga
12 September 2018.

Chang, Hsin H and Chen, Su W. (2008). “The impact of online store environment
cues on purchase intention: Trust and perceived risk as a mediator,” Online
Information Review, Vol. 32, No. 6, pp. 818-841.

Chen, Yu S and Chang, Ching H. (2013). “Towards green trust: The influences of
green perceived quality, green perceived risk, and green
satisfaction,” Management Decision, Vol. 51, No. 1, pp. 63-82.

Cooper, Donald R and Schindler, Pamela S. (2014). Business Research Methods,
12™ed. New York: McGraw-Hill Education.

Cretu, Anca E and Brodie, Roderick J. (2007). “The influence of brand image and
company reputation where manufacturers market to small firms: A customer
value perspective,” Journal of Industrial Marketing Management, Vol. 36,
No. 2, pp. 230-240.

Das, Gopal. (2014). “ Linkages of retailer personality, perceived quality and
purchase intention with retailer loyalty: A study of Indian non-food
retailing,” Journal of Retailing and Consumer Services, Vol. 21, No. 3, pp.
407-414.

Eunju, Ko; Kim, Kyung H; and Zhang, Hao. (2008). “A cross cultural study of
antecedents of purchase intention for sports shoes in Korea and
China,” Journal of Global Academy of Marketing Science, Vol. 18, No. 1, pp.

157-177.
Garrett, Tony C; Lee, Sungkyu, and Chu, Kyounghee. (2016), “A Store Brand’s
Country of Origin or Store Image: What Matters to Consumers?,”

Journal of International Marketing Review, Vol. 34, No. 2, pp. 272-292.
Hair, Joseph F; Black, William C; Babin, Barry J; and Anderson, Rolph E. (2014).
Multivariate Data Analysis, 7" ed. Harlow: Pearson Education Limited.
Harris, Llyod C and Goode, Mark M.H. (2010). “Online servicescapes, trust, and
purchase intentions,” Journal of Services Marketing, Vol. 24, No. 3, pp. 230-
243,

71



Pengaruh Citra Negara Asal, Citra Merek, Persepsi Kualitas, Persepsi Nilai, dan Kepercayaan Pada
Niat Membeli Mobil Wuling Cortez
| PT AGUNG MAHADEWA, Prof. Dr. Basu Swastha Dharmmesta, M.B.A

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Jimenez, Nadia and Martin, Sonia S. (2014), “The Mediation of Trust in Country
of Origin Effects Across Countries,” Journal of Cross Cultural Management,
Vol. 21, No. 2, pp. 150-171.

Kardes, Frank R; Cronley, Maria L, and Cline, Thomas W. (2015). Consumer
Behavior, 2™ed. Stamford: Cengage Learning.

Katadata. (2018). https://databoks.katadata.co.id/datapublish/2018/07/31/pasar-
mobil-indonesia-terbesar-di- asean, diakses pada tanggal 13 September
2018.

Keller, Kevin L. (1993). “Conceptualizing, Measuring, and Managing Customer-
Based Brand Equity,” Journal of Marketing, Vol. 57, No. 1, pp. 1-22.

Kim, Namhoon; Chun, Eunha, and Ko, Eunju. (2017), “Country of Origin Effects
on Brand Image, Brand Evaluation, and Purchase Intention: A Closer Look
at Seoul, New York, and Paris Fashion Collection,” Journal of International
Marketing Review, Vol. 34, No. 2, pp. 254-271.

Kim, Sang J; Choi, Yung K; Kim, Kyung H; Liu, Honglei. (2015). “Country of
Origin and Brand Image Influences On Perceptions of Online Game Quality,”
Journal of Consumer Behaviour, Vol. 14 No. 6, pp. 389-398.

Kompas.com. (2018).
https://otomotif.kompas.com/read/2018/07/21/090200015/innova-masih-
raja-mpv-medium-semester-i-2018, diakses pada tanggal 12 September 2018.

Konuk, Faruk A. (2018), “The Role of Store Image, Perceived Quality, Trust and
Perceived Value in Predicting Consumers’ Purchase Intentions Towards
Organic Private Label Food,” Journal of Retailing and Consumer Services,
Vol. 43, pp. 304-310.

Kotabe, Masaaki and Helsen, Kristiaan. (2015). International Marketing.
Singapore: John Wiley & Sons Singapore Pte. Ltd.

Kotler, Philip and Keller, Kevin L. (2016). Marketing Management, 15™ ed.
Harlow: Pearson Education Limited.

Liljander, Veronica; Polsa, Pia; and Riel, Allard V. (2009). “Modelling consumer
responses to an apparel store brand: Store image as a risk reducer,” Journal
of Retailing and Consumer Services, Vol. 16, No. 4, pp. 281-290.

Marakanon, Lalinthorn, and Panjakajornsak, Vinai. (2017). “Perceived quality,
perceived risk and customer trust affecting customer loyalty of
environmentally friendly electronics products,” Kasetsart Journal of Social
Sciences, Vol. 38, No. 1, pp. 24-30.

Martins, Jose; Costab, Catarina; Oliveirab, Tiago; Goncalves, Ramiro, and Branco,
Frederico. (2017), “How Smartphone Advertising Influences Consumers’
Purchase Intention,” Journal of Business Research, Vol. 94, pp. 378-387.

Matute, Jorge; Redondo, Yolanda P; and Utrillas, Ana. (2016), “The Influence of
EWOM Characteristics on Online Repurchase Intention: Mediating Roles of
Trust and Perceived Usefulness,” Journal of Online Information Review, Vol.
40, No. 7, pp.1090-1110.

Mothersbaugh, David L. and Hawkins, Del I. (2016). Consumer Behavior: Building
Marketing Strategy, 13" ed. New York: McGraw-Hill Education.

72



Pengaruh Citra Negara Asal, Citra Merek, Persepsi Kualitas, Persepsi Nilai, dan Kepercayaan Pada
Niat Membeli Mobil Wuling Cortez
| PT AGUNG MAHADEWA, Prof. Dr. Basu Swastha Dharmmesta, M.B.A

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Perreault, William D; Cannon, Joseph P; and McCarthy, E.J. (2014). Basic
Marketing: A Marketing Strategy Planning Approach, 19" ed. New York:
McGraw-Hill Education.

Rousseau, Denise M; Sitkin, Sim B; Burt, Ronald S; and Camerer, Colin. (1998),
“Not So Different After All: A Cross-Discipline View of Trust,” Journal of
Acadomy of Management Review, Vol. 23, No. 3, 393-404.

Sekaran, Uma and Bougie, Roger. (2016). Research Methods for Business: A Skill-
Building Approach, 7"ed. Chichester: John Wiley & Sons Ltd.

Stylidis, Konstantinos; Madrid, Julia M; Wickman, Casper; and Soderberg, Rikard.
(2017), “Towards Overcoming The Boundaries Between Manufacturing and
Perceived Quality: An Example of Automotive Industry”, The 50th CIRP
Conference on Manufacturing Systems, Vol 63, pp. 733 — 738.

Tsiotsou, Rodoula. (2005). “Perceived quality levels and their relation to
involvement, satisfaction, and purchase intentions,” Marketing Bulletin, Vol.
16, No. 4, pp. 1-10.

Verlegh, Peeter W.J. and Steenkamp, Jan B.E.M. (1999). “A review and meta-
analysis of country-of-origin research,” Journal of Economic Psychology,
Vol. 20, No. 5, pp. 521-546.

Wankhade, Lalit N and Dabade, B.M. (2007), “Information symmetry, quality

perception, and market dynamics,” Journal of Modelling in Management,
Vol. 2, No. 3, pp. 208 — 231.

Yasin, Norjaya Mohd; Noor, Mohd Nasser; and Mohamad, Osman. (2007), “Does
image of country of origin matter to brand equity?”, Journal of Product &
Brand Management, Vol. 16, No. 1, pp. 38-48.

73



