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| NTI SAKE

Penelitian ini bertujuan untuk mengetahui jalur tataniaga,
| enbaga tataniaga yang terlibat, marjin tataniaga, pendapatan
peternak, farmer s share, dan efisiensi tataniaga ayam kanpung
pada kelompok tani ternak "MJUNCUL'" di  Kalibening, Desa
Tirtomartani, Kecamatan Kalasan, Kabupaten Sle-man, Daerah
I stimewa Yogyakarta. Sanpel yang digunakan 21 responden peternak,
pedagang pengunpul 3 orang, 6 pengol ah/processor (rumah nmakan dan
pengecer), 2 pengecer. Kesenuanya itu (pedagang pengunpul,
pengol ah/ processor, pengecer) berlokasi di sekitar Kalasan. Metode
yang digunakan adalah prasurvei dan survei dengan wawancara
| angsung kepada peternak. .Analisis data untuk saluran tataniaga
di ket ahui dengan gambaran skematis jalur yang dilaluinya Analisis
efisiensi tataniaga dengan nenggunakan analisia marjin, farmef s
share, kompetisi pasar dan analisis profitabilitas. Hasil
penelitian ini nenunjukkan terdapat 2 jalur tataniaga yaitu
(1). Peternak - pedagang pengunpul - pengol ah/processor -
konsunmen, (2). Peternak -pengecer - konsunen.. Marjin tertinggi Rp.
8. 959, 37 dan terendah Rp 526,32 keduanya pada jal ur satu. Fannef s
share untuk kedua jal ur masing-masing 58,37%dan 87,55% Koefisien
konpetisi pasar tertinggi 1,19 oleh pengolah/processor dan
terendah 0,96 ol eh pedagang pengunpul, keduanya pada jal ur satu.
Dari analisa profitabilitas pengolah/ processor memiliki nilai net
profit marjin (NFM tertinggi (22,13% dan nilai operating ratio
(OR terendah (77,86%. Dengan dem kian dapat disinpul kan bahwa
sistem tataniaga ayam kanpung pada kelonpok "MJNCUL® belum
efisien. Pendapatan tiap peternak masih rendah rata-rata Rp
237.303,81 per tahun. QOeh sebab itu perlu perbaikan sistem
rnanajenen  peneliharaan ayam kampung untuk  neni ngkat kan
produksinya, peternak harus nenpunyai kekuatan di dalam tawar
menawar agar keuntungan yang di perol ehnya | ebi h besar.

( Kata Kunci : Ayam Kanpung, Tatani aga )
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ABSTRACT

This study was conducted to investigate the marketing
channel's, marketing institution involved, marketing nargin,
profit,faener' s share and efficiency of the native chicken
marketing in "Mincul™ farmers group in Kalibening, Tirtomartani
village, Kalasan Subdistrict, Sernan Regency, Daerah |[stinmewa
Yogyakarta. Sanples used in this study were 21 farmers, 3
whol esal er, 6 processor (restaurants and retailers), and 2
retailers. Al sanples were |ocated around Kalasan. The nethods
used in this study were presurvey and survey with direct interview
with respondents. The analysis of data used in this study was an
iIlustration of marketing channels. The marketing efficiency was
analyzed wusing margin analyses, farmer-s share, marketing
conpetition, and profitability. The result of the study indicated

that there were two narketing channels: (1). farner —whol esal er

-—processor —<onsuner, and (2). farmer —etail er —consumer.
The highest margin was Rp.8,9959.37 and the |owest was Rp.526. 32,
both in channel one. The farmer's share for each channel was
58.37% and 87.55% respectively. The market conpetitive coefficient
was 1.19 by processor and the | owest was 0.96% by whol esal er, both
in channel one . The profitability analysis showed that the
processor hold the highest net profit margin (NPM of 22.13% and
the |owest Operating Ratio (OR) of 77.86% From this facts it
coul d be concluded that the marketing systemin "Mncul™ group was
not yet efficient. The average farners profit was still low it
was Rp.207,303.81 per year. So, there should be some inprovenents
in the native chicken maintenance managenent system in order to
increase the productivity, and the farmers should have higher
bar gai ni ng power SO that their profit woul d be higher.

(Keywor ds: Native chicken, Marketing)



