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| NTI SARI

Penelitian nengenai pendapatan peternak dan
tataniaga telur itik pada kelonmpok tani ternak "Ngud
Makmur™ ini dilaksanakan pada bulan Februari sanpai
dengan bul an juni 2001 dengan nenggunakan netode survai
kepada 25 responden peternak anggota kelonpok, dua
pedagang pengunpul , tuj uh pengecer dan dua runmah makan.
Penelitian ini bertujuan vuntuk nmengetahui jalur
t at ani aga, marjin, farnmer s share dan efisiens
tataniaga telur itik pada kel onpok tani ternak " Ngud
Makmur®™  di Dusun Samiran, Parangtritis, Bant ul ,
Yogyakarta. Analisis jalur tataniaga dilakukan secara
deskriptif. Analisis efisiensi tataniaga dihitung
dengan nenggunakan analisis margin, farnmer s share dan
analisis profitabilitas. Hasil penelitian nenunjukan
tiga jalur tataniaga yaitu : (1A). Peternak - Koperasi
- Pedagang Pengunpul - Pengecer - Konsunen, (LB).
Pet er nak - Koperasi - Pedagang Pengunmpul - Rumah Makan -
Konsunen, (2). Peternak - Pedagang Pengunpul - Pengecer
- Konsunen, dan (3). Peternak - Rumah makan - Konsunen.
Rata-rata pendapatan peternak Rp. 1.338.134,71 per
tahun marjin tertinggi pada jalur Satu B. yaitu Rp.
350,00 per butir, farner s share terbesar terdapat pada
jalur dua yaitu 81,73% Dari. Analisis profitabilitas
di ketahui Net Profit Marjin tertinggi pada rumah makan
yaitu 33% pada jalur satu B. Operating Ratio terendah
pada koperasi yaitu 0% pada jalur satu A dan satu B
dari penelitian ini dapat ditarik kesinmpulan bahwa
sistem tataniaga pada kelonpok tani ternak ™ Ngudi
Makmur™ belum efi si en.
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ABSTRACT

This study of the farnmers incone and
marketing of duck eggs in the "Ngudi Maknur”
breeder group was carried out in February through
July 2001 using direct interview survey nethod on
25 respondent of the breeder menbers, t wo
collecting traders, seven retailers, and two
restaurants. The purpose of this study was to find
out the marketing channel, margin, farnmer' s share,
and marketing efficiency of duck eggs in that group
at Samiran Village of Parang Tritis, Bantul,
Jogj akarta. Analysis of the marketing channel was
done descriptively. Analysis of the narketing
efficiency was calculated using margin, farmer s
share and profitability analysis. The finding
showed that there were three marketing channels,
namely: (1A) The Breeders Cooperative-collecting
traders-retail ers-consuners; (IB) The Breeders-

Cooper ative-col | ecting trader s-restaurant-
consuners; (2) The Breeders-collecting traders-
retail ers-consuners; and (3) The Br eeder s-

restaurants-consuners. The rates of farnmer''s incone
Rp. 1.338.134,71 per year the highest margin was
found in channel |B, that is of Rp. 350 per egg,
and the greatest farmer's share was in channel 2 of
81.73%. From profitability analysis, the highest
Net Profit Margin was found in restaurant, that is
of 33% in Channel |B. The |owest operating ratio
was in cooperative that is of 0% in channel 1A and
| B. Then, conclusion could be drawn that the
marketing system in the ™"Ngudi Makrmur™ breeder
group has not been efficient.
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