
 
 

90 
 

DAFTAR PUSTAKA 

 

Apriliani, Tenny, dan Andrian Ramadhan,. 2016. Karakteristik Penangkapan 

Sumberdaya Ikan di Karimunjawa. Dalam Buletin Ilmiah “Marina” Sosial 

Ekonomi Kelautan dan Perikanan. Hal 9-17. No 1. Volume 2. 2016. 

Assaf, A.G., , A. Josiassen, dan F. Kock,. 2016. Advancing Destination Image: The 

Destination Content Model. Dalam Annals of Tourism Research. Hal 28-44. 

No 61. Diunduh dari http://dx.doi.org/10.1016/j.annals.2016.07.003. 

Blythe, Jim. 2005. Essentials of Marketing (3rd edition). England: Financial Times 

Management. 

Butler, R.W.1980. The Concept of Tourism Area Cycle of Evolution: Implications 

for Managements of Resources. Dalam Canadian Geographer. Hal 5-12. No 

1. Vol 24. 

BPS Kabupaten Jepara. 2015. Kabupaten Jepara dalam angka 2014. diunduh dari 

jeparakab.bps.go.id pada tanggal 1 juni 2017 pukul 19.50. 

BPS Kabupaten Jepara. 2017. Kecamatan Karimunjawa dalam angka 2016. 

diunduh dari jeparakab.bps.go.id pada tanggal 1 mei 2017 pukul 19.50. 

Correia, A., Miguel Moital, Carlos F da Costa, dan Rita Peres. 2008. The 

Determinants of Gastronomic Tourists Satisfaction. Dalam Journal of Food 

Service. Hal 164-176. No 19. 

Creswell, John W. 2014. Research Design: Qualitative, Quantitative and Mixed 

Methods Approaches (4th Edition). California: Sage Publication.  

Dinas Pariwisata Kabupaten Jepara. Laporan Kunjungan Statistik Wisatawan 2016.  

diunduh dari TICjepara.org pada tanggal 21 Februari 2017 pukul 09.50. 

Fraenkel, J., dan N. Wallen..1993. How to Design and evaluate research in 

education. (2nd ed). New York: McGraw-Hill Inc. 

Getz, Donald, Richard N.S Robinson, Tommy D. Andersson, dan Sanja Vujicic. 

2014. Foodies and Food Tourism. Oxford: Goodfellows Publishers. 

Gunn, CA. 1994. Tourism Planing: Basics, Concepts, Cases. Third Editon. London: 

Taylor and Francis Ltd.Washington DC. 

Hall, C.Michael., dan R. Mitchell. 2005. Gastronomic Tourism: Comparing Food 

and Wine Tourism Experiences. Dalam M.Novelli (Ed.): Niche Tourism: 

Contemporary Issues, Trends and Cases. Oxford: Butterworth-Heinemann. 

Hal 307-325. 

Hall, C. Michael dan Vanessa O’Sullivan. 1996. Tourism, political instability and 

violence. In Tourism, crime and international security issues. Abraham Pizam 

and Yoel Mansfeld (ed). New York: John Wiley. 

Harmayani, Eni, Murdijati Gardjito, dan Umar Santoso. 2016. Makanan 

Tradisional Indonesia. Yogyakarta: Gadjah Mada University Press. 

Harrington, Robert J. dan Michael C Ottenbacher. 2013. A Case Study of A Culinary 

Tourism Campaign in Germany: Implications for Strategy Making and 

Kajian Citra Destinasi Wisata Kuliner Alun-Alun Karimunjawa di Kepulauan Karimunjawa, Jawa
Tengah
YUDHA WAHYU PRATAMA, Bayu Sutikno;Eni Harmayani
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



91 
 

 
 

Successful Implementation. Dalam Journal of Hospitality & Tourism 

Research. Hal 3-28. No 1. Volume 37. 

Holtzman, Jon D. 2006. Food and Memory. Dalam Annual Review of 

Anthropology. Hal 361-378. Volume 35. Diunduh 

darihttp://www.jstor.org/stabel/25064929. 

Khoo-Lattimore, Catheryn, Mun  Yee Lai, dan Ying Wang. 2017. Food and Cuisine 

Image in Destination Branding: Toward a Conceptual Model. Dalam 

Tourism and Hospitality Research Hal 1-14. No 0(0). Diunduh dari 

journals.sagepub.com/home/thr 

Kotler, Philip. 2012. Marketing Management 1 4th ed . New Jersey: Prentice Hall. 

Kowalczyk, A. 2014. From Street Food to Food Districts-Gastronomy Service and 

Culinary Tourism in an Urban Space. Dalam Turystyka Kulturowa. Hal 136-

160. No 9. Diunduh dari journals.sagepub.com/home/thr 

Kowalczyk, A. 2005. Culinary Tourism – Geographical Approach. Dalam Turyzm. 

Hal 163-186. No 15. Vol 1. Diunduh dari https://scholar.google.com/ 

Kowalczyk, A. 2011. Turystyka kulinarna jako potencjalny czynnik rozwoju 

lokalnego i regionalnego. Dalam Turystyka i Rekreacja. Hal 13-26. Volume 

7. https://scholar.google.com/ 

Marschall, S. 2015. Travelling Down Memory Lane : Personal Memory as A 

Generator of Tourism. Dalam Tourism Geographies. Hal 36-53. No 1. Vol 

24. 

Martins, Marco. 2015. The tourist Imagery, the Destination Image and the Brand 

Image Marco Martins. Dalam Journal of Tourism and Hospitality 

Management, Vol. 3, No. 2, pp. 1-14. 

Miles, Mattew B dan A. Michael Huberman. 1992. Analisis Data Kualitatif: 

Buku Sumber tentang Metode - Metode Baru. Terjemahan Tjetjep 

Rohendi Rohidi. Jakarta: UI-Press. 

Ooi, C. 2004. Poetics and politics of destination branding: Denmark. Dalam  

Scandinavian Journal of Hospitality and Tourism. Hal 107-128. No 4(2). 

Spradley, James P. 2006. Metode Etnografi. Alih bahasa oleh Misbah Zulfa 

Elizabeth. Edisi kedua. Yogyakarta: Tiara Wacana 

Sugiyono. 2003. Metode Penelitian Bisnis. Bandung: Pusat Bahasa Depdiknas. 

Sumarni, Murti dan John Soeprihanto. 2010. Pengantar Bisnis (Dasar-dasar 

Ekonomi Perusahaan). Edisi ke 5. Yogyakarta: Liberty Yogyakarta 

Wolf, Eric. 2006. Culinary tourism: The hidden harvest. Dubuque: Kendall/Hunt. 

World Tourism Organization (UNWTO). 2012. Global Report on Food Tourism. 

Diunduh dari http://cf.cdn.unwto.org/sites/all/files/docpdf/amreports4-

foodtourism.pdf.  

Kajian Citra Destinasi Wisata Kuliner Alun-Alun Karimunjawa di Kepulauan Karimunjawa, Jawa
Tengah
YUDHA WAHYU PRATAMA, Bayu Sutikno;Eni Harmayani
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

https://scholar.google.com/
https://scholar.google.com/
http://cf.cdn.unwto.org/sites/all/files/docpdf/amreports4-foodtourism.pdf
http://cf.cdn.unwto.org/sites/all/files/docpdf/amreports4-foodtourism.pdf

