
170 

 

DAFTAR PUSTAKA 

 

Abdelmajid A, Hendaoui B. (2012(. Exploring consumers’ opposition motives to 

the modern retailing format in the Tunisian market. International Journal 

of Retail & Distribution Management 40 (7): 510–527. 

Abu Raiya, H., & Pargament, K. I. (2010). Religiously integrated psychotherapy 

with Muslim clients: From research to practice. Professional Psychology: 

Research and Practice, 41(2), 181-188.  

Ahmad, A.N., Rahman, A.A., Rahman, S.A.. (2015). Assessing knowledge and 

religiosity on consumer behavior towards halal food and cosmetic 

products. International Journal of Social Science and Humanity, 5(1): 10–

14. 

Ajzen, I. (1985). From intention to actions: a theory of planned behaviour. in 

Kuhl. J. And Beckmann. J. (Eds). Action Control from Cognition to 

Behavior, Springer. New York. NY. Pp. 11-39. 

Ajzen, I.. (1988). Attitude. Personality. and Behavior. Dorsey Press. Chicago. IL. 

Ajzen, I.. (1991). The theory of planned behavior. organizational behavior and 

human. Decision Processes. Vol. 50. pp. 199-211. 

Ajzen, I., & Fishbein,  M. (1980). Understanding Attitudes and Predicting Social 

Behavior. Prentice-Hall. Englewood Cliffs. NJ. 

Ajzen, I., & Fishbein. M. (2000). Attitudes and the attitude-behavior relation: 

reasoned and automatic processes. European Review of Social 

Psychology, 11(1). 1-33. 

Ajzen, I. (2001), “Nature and operation of attitudes”, Annual Review of 

Psychology, Vol. 52, pp. 27-58. 

Ajzen, Icek dan Fishbein, Martin (2005) Theory-based Behavior Change 

Interventions: Comments on Hobbis and Sutton. Journal of Health 

Psychology Vol. 10, No. 1, 27–31 

Alam & Sayuti (2011). Applying the theory of planned behavior (TPB) in halal 

food purchasing. International journal of commerce and management, 

vol.21. no.1. 8-20. 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



171 

 

Albashir  et al,( 2018),The Acceptance of Islamic Banki ng Products in Libya: A 

Theory of Planned Behavior Approach, International Journal of 

Economics and Financial Issues, 2018, 8(3), 105-111. 

Allen, et al., (2014), Dimensions of Religiousness and Cancer Screening 

Behaviors Among Church-Going Latinas, Journal of Religion and Health, 

Vol. 53, No. 1, pp. 190-203 

Allport, G. W. (1950). The individual and his religion. New York. NY: 

MacMillan.  

Allport, G. W. (1960). Personality and Social Encounter. Boston: Beacon. 

Allport, G. W. & Ross, J. M. (1967). Personal religious orientation and prejudice. 

Journal of Personality and Social Psychology, 5(4). 432-443.  

Amin, (2014), Determinants of Attitude towards the Acceptance of Islamic 

Banking: A Case of District Peshawar, Pakistan, Journal of Managerial 

Sciences. 

Anastasi,A., & Urbina, S. (1997). Psychological testing (7th ed.). New Jersey: 

Prentice Hall. 

Ancok, Jamaluddin et al. (2002). Persepsi dan Sikap Masyarakat Santri Jawa 

Timur terhadap Bank Syariah. Penelitian dilakukan atas kerjasama  BI dan 

Universitas Brawijaya Malang. 

Andrykowskia , Michael A., et al., (2006), Application Of The Theory Of Planned 

Behavior To Understand Intentions To Engage In Physical And 

Psychosocial Health Behaviors After Cancer Diagnosis, Psycho-Oncology 

15: 759–771, Wiley InterScience (www.interscience.wiley.com). DOI: 

10.1002/pon.1007. 

Armitage, C.J., & Conner, M. (2001). Efficacy of the theory of planned behavior: 

a meta analytic review. British Journal of Social Psychology, 40. 471-499. 

Arvola, A. Lahteenmaki. L. & Tuorila, H. (1999). Predicting the intent to 

purchase  unfamiliar and familiar cheeses: the effects of attitudes, 

expected liking and food neophobia. Appetite, 32(1). 113-126. 

Assael, Henry, (2001), Consumer Behavior & Marketing Action, 5th edition, 

Cincinnati, Ohio: South-Westerrn College Publishing 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



172 

 

Assael, Henry, (2004), Consumer Behavior & Marketing Action, 6th edition, 

Cincinnati, Ohio: South-Westerrn College Publishing 

Aziz, Z. A. (2006). Islamic Banking and Finance Progress and Prospects: 

Collected Speeches 2000-2006. Bank Negara Malaysia, Kuala Lumpur. 

Barnett, T., Bass, K., Brown, G. (1996). Religiosity, Ethical Ideology, and 

Intentions to Report a Peer’s Wrongdoing. Journal of Business Ethics, 

15(11), 1161- 1174. 

Baazeem et al. (2016). Conceptualising the relationship between shopper 

religiosity. perceived risk and the role of moral potency. Journal of 

Consumer Behaviour, J. Consumer Behav.. 15: 440–448 (2016). 

Bandura, A., Adams, N. E., Hardy, A. B.. & Howells, G. N. (1980). Tests of the 

generality of self-efficacy theory. Cognitive Therapy and Research, 4(1). 

39-66. 

Banin, Suzart, Guimarães, Lucchetti, Marcos & Lucchetti, (2014), Religious 

Beliefs or Physicians' Behavior: What Makes a Patient More Prone to 

Accept aPhysician to Address His/Her Spiritual Issues? Journal of 

Religion and Health, Vol. 53, No. 3 (June 2014), pp. 917-928, Springer 

Bansal, Harvir S. & Shirley E Taylor. (1999a.) Beyond Service Quality and 

Customer Satisfaction: Investigating Additional Antecedents of Service-

Provider Switching Intentions?' In Developments in Market. 

Bansal et al. (1999b.) The Service-Provider Switching Model (SPSM): A Model 

of Consumer Switching Behavior in the Services Industry?' Journal of 

Service Research 2:200-218.  

Bansal, H. S. & Taylor, S. F. (2002). Investigating interactive effects in the theory 

of planned behavior in a service-provider switching context. Psychology & 

Marketing, 19(5). 407–425. 

Bansal et al. (2005). Migrating to New Service Providers: Toward a Unifying 

Framework of Consumers' Switching Behaviors. Journal of the Academy 

of Marketing Science, Volume 33. No. 1. pages 96-115. 

Banin, Suzart, Guimarães, Lucchetti, Marcos & Lucchetti,(2014), Religious 

Beliefs or Physicians' Behavior: What Makes a Patient More Prone to 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



173 

 

Accept aPhysician to Address His/Her Spiritual Issues? Journal of 

Religion and Health, Vol. 53, No. 3 (June 2014), pp. 917-928, Springer 

Betts, K. R., Hinsz, V. B., & Heimerdinger, S. R. (2011). Predicting intentions of 

romantic partner abuse with the theory of planned behavior. Current 

Psychology, 30(2), 130 – 147. 

Blackwell, R. D., Miniard, P. W., & Engel, J. F. (2001). Consumer behavior (9th 

ed.). Mason, OH: South-Western. 

Bonne, K. & Verbeke, W. (2006). Muslim consumer’s attitude towards meat 

consumption in Belgium: insights from a means-end chain approach. 

Anthropology of Food, Vol. 5. April. 

Bonne &Vermeir Blackler & Verbeke. (2007). Determinants of halal meat 

consumption in France. British Food Journal, Vol. 109 No. 5. 2007 pp. 

367-386 q Emerald Group Publishing Limited. 

Brenes, G. A., Strube, M. J., & Storandt, M. (1998). An application of the theory 

of  planned behavior to exercise among older adults. Journal of Applied 

Social  Psychology, 28(4). 2274-2290. 

Brooks, Arthur C., (2004), Faith, Secularism, And Charity, Faith & Economics—

Number 43—Spring 2004 

Bursey, M., & Craig, D. (2000). Attitudes,  subjective norm, perceived behavioral 

control, and intentions related to adult smoking cessation after coronary 

artery bypass graft surgery. Public Health Nursing, 17(6). 460-467. 

Butler, et al. (2004) Jack-in-the-Box Faith: The Religion Problem in Modern 

American History. The Journal of American History, 90 (4): 1357-1378. 

Caird, D. (1987). Religiosity and personality: are mystic introverted. neurotic. or 

psychotic? British Journal of Social Psychology, 26(4). 345-346. 

Cardwell, Jerry D. (1969),  The Relationship between Religious Commitment and 

Premarital Sexual Permissiveness: AFive Dimensional Analysis, 

Sociological Analysis, Vol. 30, No. 2 (Summer, 1969), pp. 72-80, Oxford 

University Press. 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



174 

 

Chen, M. F. (2007). Consumer attitudes and purchase intentions in relation to 

organic foods in Taiwan: Moderating effects of food-related personality 

traits. Food Quality and Preference, 18(7). 1008-1021. 

Chen, M.F. (2008), “An integrated research framework to understand consumer 

attitudes and purchase intentions toward genetically modified foods”, 

British Food Journal, Vol. 110 No. 6, pp. 559-579.  

Chen, Peter Y., Tina Dai , Paul E. Spector & Steve M. Jex (1997) Relation 

Between Negative Affectivity and Positive Affectivity: Effects of Judged 

Desirability of Scale Items and Respondents' Social Desirability, Journal 

of Personality Assessment, 69:1, 183-198. 

Chen, L. W., Chih-Fu, C., & Hung, C. L. (2013). Predicting game-attending 

behavior in amateur athletes: The moderating role of intention stability. 

Psychological Reports, 113(2), 420-434. doi:10.2466/14.05.PR0.113x25z4 

Chen, M. F., & Tung, P. J. (2014). Developing an extended theory of planned 

behavior model to predict consumers’ intention to visit green hotels. 

International Journal of Hospitality Management, 36, 221-230. 

Choi, Y. (2010). Religion. religiosity. and South Korean consumer switching 

behaviors. Journal of Consumer Behavior, 9 (3): 157–171. 

Choi Y, Paulraj A, Shin J. 2013. Religion or religiosity: which is the culprit for 

consumer switching behavior? Journal of International Consumer 

Marketing 25: 262–280. 

Cialdini, R. B. (2003). Crafting normative messages to protect the environment. 

Current Directions in Psychological Science, 12(4), 105-109. 

doi:10.1111/1467- 8721.01242 

Clayton et al, 1974, The Five Dimensions of Religiosity: Toward 

Demythologizing a Sacred Artifact, Journal for the Scientific Study of 

Religion, Vol. 13, No. 2. 

Coe, G. A. (1900). The spiritual life: Studies in the science of religion. New York: 

Eaton & Mains. Religiousness and Spirituality 39 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



175 

 

Cohen, J., C. Patricia, G. W. Stephen and S. A. Leona: 2003, Applied Multiple 

Regression/ Correlation analysis for the behavioral sciences, 3rd Edition 

(Lawrence Erlbaum Associates, Mahwah, New Jersey). 

Cohen, R. J., & Swerdlik, M, E. (2005). Psychological testing and assessesment 

(6th ed.). New York: McGraw-Hill. 

Conn, V. S., Tripp-Reimer, T., & Maas, M. L. (2003). Older women and exercise: 

Theory of planned behavior beliefs. Public Health Nursing, 20(2). 153-

163. 

Conner, M.T., & Armitage, C.J. (1998). Extending the theory of planned 

behaviour: a review and avenues for further research. Journal of Applied 

Social Psychology, Vol. 28 No. 15. pp. 1429-64. 

Conner, M.T., & Sparks, P. (1996). The theory of planned behaviour and health 

behaviours. in Conner. M.T. and Norman. P. (Eds). Predicting Health 

Behaviour, Open University Press. Buckingham. pp. 121-61. 

Cornwall, M., Albrecht, S. I., Cunningham, P. H., & Pitcher, B. L. (1986). The 

dimensions of religiosity: a conceptual model with an empirical test. 

Review of Religious Research. 27(3). 226-244. 

Cornwall, 1989, The determinants of religious Behavior: A theoretical Model and 

Empirical Test, Brigham Young University, 

Cullen, J. B., K. P. Parboteeah and M. Hoegl: 2004,_Cross-national Differences in 

Managers_ Willingness to Justify Ethically Suspect Behaviors: A Test 

ofInstitutional Anomie Theory, Academy of Management Journal 47, 411–

421. 

Davidson, James D. 1975 "Glock's model of religious commitment: Assessing 

some different approaches and results." Review of Religious Research 16 

(Winter):83-93. 

Davidson, J. C., & Caddell, D. P., (1994). Religion and the meaning of work. 

Journal for the Scientific Study of Religion, 135-147. 

Davidson, J. K., Moore, N. B., & Ullstrup, K. M., (2004). Religiosity and sexual 

responsibility: Relationship of choice. American Journal of Health 

Behaviors, 28(4). 335- 347. 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



176 

 

Davidson et al, 1977, A New Approach to Religious Commitment, Sociological 

Focus, Vol. 10, No. 2 (April, 1977), pp. 151-173, Taylor & Francis, Ltd. 

Davis, Donna F., Golicic, Susan L., Marquardt, Adam, 2009, Measuring brand 

equity for logistics services, The International Journal of Logistics 

Management Vol. 20 No. 2, 2009 pp. 201-212q Emerald Group Publishing 

Limited 0957-4093 

De Jong, G. F., Faulkner, J. E., & Warland, R. H. (1976). Dimension of religiosity 

reconsidered: evidence from a cross-cultural study. Social Forces, 54(4). 

866-888. 

Delener, N. (1994). ‘‘Religious contrasts in consumer decision behaviour patterns: 

Their dimensions and marketing implications.’’ European Journal of 

Marketing 28(5): 36–53. 

Dempsey, Melanie A. (1999).  Values. Attitudes and Purchase Intentions: Indian 

Students as Consumers Of Green Laundry Detergents. a Thesis of Master 

of Science. 

Dusuki. A. W. and Abdullah, N. I. (2007), Why do Malaysian customers 

patronize Islamic banks?, International Journal of Bank Marketing, Vol. 

25 No. 3, pp. 142-160.  

Emerson & Mckinney, 2010, Importance of Religious Beliefs to Ethical Attitudes 

in Business, The Berkeley Electronic Press, 2010 

Emmons, R. A., & Paloutzian, R. F. (2003). The psychology of religion. Annual 

Review of Psychology, 54, 377–402 

Fam, K. S., Waller, D. S., & Erdogan, B. Z. (2004). The influence of religion on 

attitudes towards the advertising of controversial products. European 

Journal of Marketing. 38(5/6). 537-555. 

Faulkner, Joseph E., and Gordon F. DeJong 1966 "Religiosity in 5-D: An 

empirical analysis." Social Forces 45: 246-254.  

Feagin, J. R. 1964 Prejudice and religious types: A focused study of Southern 

funda- mentalists, Journal for the Scientific 

Fichter, Joseph, 1969 "Sociological measurement of religiosity." Re- view of 

Religious Research 10 (Spring): 169-177. 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



177 

 

Fishbein, M. and Ajzen, I. (2010), Predicting and Changing Behavior, 

Psychology Press, New York, NY. 

Fishbein, M., & Ajzen, I. (1975). Belief. Attitude. Intention and Behavior: An 

Introduction to Theory and Research. Addison-Wesley. Reading. MA 

Freud, S. (1961). The future of an illusion (J. Strachey, trans.). New York: 

Norton. (Original work published 1927) 

Fukuyama, Y. (1961). The major dimensions of church membership. Review of 

Religious Research, 2(4). 154-161. 

Genia, 1993, A Psychometric Evaluation of the Allport-Ross I/E Scales in a 

Religiously Heterogeneous Sample, Journal for the Scientific Study of 

Religion, Vol. 32, No. 3 (Sep., 1993), pp. 284-290 

Gioia dan Pitre, 1990, Multiparadigm Perspectives on Theory Building, Academy 

of Management Review. 

Glock, C. Y., & Stark, R. (1965). Religion and society in tension, Chicago: Rand 

McNalley & Co. 

Glock, C.Y., and Stark, R., (1968). American Piety : The nature of Religious 

Commitment. USA: University of Chicago Press dalam Roland Roberson 

(ed) (1984). Sosiology of Religion. Penguin Education. 

Godin, G., & Kok, G. (1996). The theory of planned behavior: A review of its 

applications to health-related behaviors. American Journal of Health 

Promotion, 11(2), 87-98. doi: http://dx.doi.org/10.4278/0890-1171-

11.2.87 

Godin, G.., Valois, P. & Lepage, L. (2004) The Pattern of Influence of Perceived 

Behavioral Control upon Exercising Behavior: An Application of Ajzen's 

Theory of Planned Behavior. Journal of Behavioral Medicine. Vol. 16. 

N0. 1. 181 – 102. 

Googin et al.. (2007). Do Religious and Control Cognitions Predict Risky 

Behavior? II. Development and Validation of the Sexual Risk Behavior-

related God Locus of Control Scale for Adolescents (SexGLOC-A). 

Springer science+Business Media. LLC. 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



178 

 

Goldberg, R. S. (1990). The transpersonal element in spirituality and psychiatry. 

Psychiatric Residents Newsletter, 10, 9. 

Greenslade, J. H., & White, K. M., (2005). The prediction of above-average 

participation   in volunteerism: a test of the theory of planned behavior 

and the volunteers  functions inventory in older Australian adults. The 

Journal of Social Psychology, 145(2). 155-172. 

Greer, T., Berman, M., Varan, V., Bobrycki, L., & Watson, S.< (2005). We are 

religious people; we are a vengeful people. Journal for the Scientific Study 

of Religion, 44(1). 45- 58. 

Griva, F., Anagnostopoulos, F., Gourounti, K., Kolokotroni, P., Koutrouli, N. 

(2013). Mammography screening within the context of the theory of 

planned behavior: The role of personality traits and personal factors. 

International Journal of Psychological Studies, 5(3), 98-107. 

Hagger, M., & Chatzisarantis, N. (2009). Integrating the theory of planned 

behaviour and self-determination theory in health behaviour: A meta-

analysis. British Journal of Health Psychology, 14(2), 275-302.128 

Hair, J.F., Black, W.C., Babin, B.J., Anderson, R.E. and Tatham, R.L. (2006), 

Multivariate  Data Analysis, 6th ed., Peasron Education International, New 

York, NY. 

Hamilton, K., Daniels, L., White, K. M., Murray, N., & Walsh, A. (2011). 

Predictingmothers' decisions to introduce complementary feeding at 6 

months. An investigation using an extended theory of planned behavior. 

Appetite, 56(3), 674-681. 

Han, H., L.T. & Hsu, C. S. (2010) Application of the theory of planned behavior 

to green hotel choice: Testing the effect of environmental friendly 

activities. Tourism Management, 31(3), 325–334. 

Hansen, T., Jensen, J. M., & Solgaard, H. S. (2004). Predicting online grocery 

buying intention: A comparison of the theory of reasoned action and the 

theory of planned behavior. International Journal of Information 

Management, 24(6), 539-550. 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



179 

 

Haque, A., Osman, J. and Ismail, A.Z.H. (2009), “Factor influences selection of 

Islamic banking: a study on Malaysian customer preferences”, American 

Journal of Applied Sciences, Vol. 6 No. 5, pp. 922-928. 

Hartana, E.S. Jaya, G.T.B. & Mangundjaya, W.G., 2011, Menyidik Keberadaan 

Social Desirability (Sd) Pada Variabel Penelitian Perilaku (Detecting The 

Existence Of The Social Desirability Bias In A Behavioral Research 

Variable), Jurnal Psikologi Indonesia Himpunan Psikologi Indonesia, Vol. 

VIII, No. 1, 54-62, ISSN. 0853-3098 

Hassan, M. (2007). People’s Perceptions towards Islamic Banking. A Fieldwork 

Study on Bank Account Holders’ Behaviour in Pakistan, 153-176. 

Hennig-Thurau, Thorsten. (2001). Modeling and Managing Student Loyalty: An 

Approach Based on the Concept of Relationship Quality. Journal of 

Service Research, 3 (4): 331-344. 

Hill, P. C., Pargament, K. I., Hood, R. W., McCullough, M. E., Swyers, J. P., 

Larson, D. B., & Zinnbauer, B. J. (2000). Conceptualizing religion and 

spirituality: Points of commonality, points of departure. Journal for the 

Theory of Social Behavior, 30, 51–77. 

Himmelfarb (1979),  Agents of Religious Socialization among American Jews, 

The Sociological Quarterly, Vol. 20, No. 4 (Autumn, 1979), pp. 477-494, 

Taylor & Francis, Ltd 

Høie, M., Moan, I. S., Rise, J., Larsen, E. (2012). Using an extended version of 

the theory of planned behaviour to predict smoking cessation in two age 

groups. Addiction Research & Theory, 20(1), 42-54. 

Holdcroft, B. B. (2006). What is religiosity? Catholic Education: A Journal of 

Inquiry and Practice. 10(1). 89-103. 

Holhrook, Morris B. & Elizabeth C. Hirschman (1982). The Experiential Aspects 

of Consumption: Consumer Fantasies. Feelings. and Fun. Journal of 

Consumer Research. 9 (September). 132-40 

Holdershaw, J., Gendall, P., Wright, M. (2011). Predicting blood donation 

behaviour:Further application of the theory of planned behavior. Journal 

of Social Marketing, 1(2), 120-132. 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



180 

 

Hong, K., Gittelsohn, J., & Joung, H. (2010). Determinants of customers' 

intention to participate in a Korean restaurant health promotion program: 

An application of the theory of planned behavior. Health Promotion 

International, 25(2), 174-182. 

Hood, Jr., (1971), A Comparison of the Allport and Feagin Scoring Procedures for 

Intrinsic/ExtrinsicReligious Orientation, Journal for the Scientific Study of 

Religion, Vol. 10, No. 4 (Winter, 1971), pp.370-374 

Hood, R. W., B. Spilka, B. Hunsberger and R. Gorsuch: 1996, The Psychology of 

Religion: An Empirical Approach (Guildford Press, New York). 

Hunt & King, 1971, The Intrinsic-Extrinsic Concept: A Review and Evaluation 

Authors, Journal for the Scientific Study of Religion, Vol. 10, No. 4 

(Winter, 1971), pp. 339-356 

Imran et al, 2010, Awareness Level of Islamic Banking in Pakistan’s Two Largest 

Cities, Journal of Managerial Sciences 16 Volume V, Number 1 

Jackson and . Coursey, 1988, The Relationship of God Control and Internal Locus 

of Control to Intrinsic ReligiousMotivation, Coping and Purpose in Life,  

Journal for the Scientific Study of Religion, Vol. 27, No. 3 (Sep., 1988), 

pp. 399-410, Wiley on behalf of Society for the Scientific Study of Religion. 

Jogiyanto HM, Ph.D.,MBA, Akt, (2016), Pedoman Survei Kuesioner, BPFE 

UGM Yogyakarta 

Jones, Michael A., David, L., Mothersbaugh. and Sharon E. Beatty. 2000. 

Switching Barriers and Repurchase Intentions in Service?' Journal of 

Retailing 72:259-274. 

Kaiser, F. G., & Gutscher. H. (2003). The proposition of a general version of the 

theory of planned behavior: predicting ecological behavior. Journal of 

Applied Social Psychology, 33(3). 586-603. 

Kashif et al, (2017) The moderating effect of religiosity on ethical behavioural 

intentions An application of the extended theory of planned behaviour to 

Pakistani bank employees, Personnel Review Vol. 46 No. 2, 2017 pp. 429-

448 © Emerald Publishing Limited 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



181 

 

Katz. I.. & Hass. R. G. (1988). Racial ambivalence and American value conflict: 

Correlational and priming studies of dual cognitive structures. Journal of 

Personality and Social Psychology. 55. 893-905. 

Keaveney  (1995), Customer Switching Behavior in Service Industries: An 

Exploratory Study, Journal of Marketing, Vol. 59, No. 2 (Apr., 1995), pp. 

71-82, American Marketing Association. 

Khan et al, 2016, Factors Influencing Halal Products Purchase Intention in India: 

Preliminary Investigation, The IUP Journal of Marketing Management, 

Vol. XV, No. 1, 2016 

King, Morton B. 1967 "Measuring the religious variable: Nine proposed 

dimensions." Journal for the Scientific Study of Religion 6: 173-190.  

King. J. E.. & Crowther. M. R. (2004). The measurement of religiosity and 

spirituality: examples and issues from psychology. Journal of 

Organizational Change Management. 17(1). 83-101. 

King, Morton and Richard A. Hunt:  

-----------1972 "Measuring the religious variable: Replication." Journal for the 

Scientific Study of Religion 11 (September):240-251.  

-----------1975a "Religious dimensions: A national 1975a "Religious dimensions: 

A national replication." Journal for the Scientific replication." Journal for 

the Scientific Study of Religion 14 (March):13-22.  

-----------1975b "Religious dimensions: Entities or Constructs?" Sociological 

Focus 8 (January):57-63. 

Kirkpatrick. L. A. (1989). A psychometric analysis of the Allport-Ross and 

Feagin measures of intrinsic-extrinsic religious orientation. Research in 

the social scientific study of religion. 1. 1-31. 

Kolvereid. Lars (1996) Prediction of Employment Status Choice Intentions. 

Entrepreneurship: Theory and Practice, Volume: 21. Issue: 1. 

Kouthouris. CH. and Spontis A. ( 2005) Outdoor Recreation Participation: An 

Application of the Theory of Planned Behavior. The Sport Journal, Vol. 8. 

Number 3. United States Sport Academy. 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



182 

 

Krause. N. (1993). Measuring religiosity in later life. Research on Aging. 15(2). 

170-197. 

Krauss, et al., (2012),  Religious Socialization Among Malaysian Muslim 

Adolescents: A Family StructureComparison, Review of Religious 

Research, Vol. 54, No. 4 (December 2012), pp. 499-518 

Küçükcan, Talip, 2000, Can Religiosity Be Measured? Dimensions Of Religious 

Commitment: Theories Revisited,T.C. Uludağ Üniversitesi İlâhiyat 

Fakültesi Sayı: 9, Cilt: 9, 2000 

Lada et al., (2009).predicting intention to choose halal products using theory of 

reasoned action. International Journal of Islamic and Middle Eastern 

Finance and Management, vol.2. no.1. 60-76. 

Lam, T., & Hsu, C. H. C., (2004). Theory of planned behavior: potential travelers 

from China. Journal of Hospitality & Tourism Research. 28(4). 463-482. 

Lam, T. & Hsu. C. H. C. (2006). Predicting behavioral intention of choosing a 

travel destination. Tourism Management. 27(4). 589-599. 

Lemmens, K. P.H., Abraham. C.. Hoekstra. T.. Ruiter. R. A. C.. De Kort. W. L. 

A. M.. Brug. J.. & Schaalma. H. P. (2005). Why don‘t young people 

volunteer to give blood? An investigation of the correlates of donation 

intentions among young  non donors. Transfusion 45(6). 945-955. 

Lenski, 1961; Lenski, Gerhard 1963 The Religious Factor. Garden City: N. Y. 

Doubleday. 

Mathras, D., Cohen, AB., Mandel, N., Mick, DG. (2016). The effects of religion 

on consumer behavior: a conceptual framework and research agenda. 

Journal of Consumer Psychology 26(2): 298–311. 

March, R. and Woodside, A. G. (2005). Testing theory of planned versus realized 

tourism behavior. Annals of Tourism Research. 32(4). 905-924. 

Marks, L. D., & Dollahite, D. C., (2001). Religion. relationships. and responsible 

fathering in latter-day saint families of children with special needs. 

Journal of Social and Personal Relationships. 18(5). 625-650. 

Marrone, Stephen Richard (2005) Attitudes. Subjective Norms. and Perceived 

Behavioral Control: Critical Care Nurses' Intentions to Provide Culturally 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



183 

 

Congruent Care to Arab Muslims. Research Report. Columbia University 

Teachers College (unpublished). 

Maselko, J., & Kubzansky, L. D., (2006). Gender differences in religious 

practices. spiritual experiences and health: results from the US general 

social survey. Social Science & Medicine. 62(11). 2848-2860. 

Matsuoka, J. K. (1997). Economic change and mental health on Lana’i: A 

longitudinal analysis. School of Social Work. University of Hawaii at 

Manoa. 

Madden. T. J., Ellen, P. S., & Ajzen, I., (1992). A comparison of the theory of 

planned behavior and the theory of reasoned action. Personality and 

Social Psychology Bulletin. 18(1). 3-9. 

Martin, Jeffrey J., & Kulinna, Pamela Hodges (2004) Self-Efficacy Theory and 

Theory of Planned Behavior: Teaching Physically Active Physical 

Education Classes. Research Quarterly for Exercise and Sport. Vol. 75 

No. 3. 288 – 297. 

McDaniel, S.W., & Burnett, J.J.< (1990). Consumer religiosity and retail store 

evaluation criteria. Journal of the Academy of Marketing Science. 18(2). 

101-12. 

Moschis GP, Ong FS. 2011. Religiosity and consumer behavior of older adults: a 

study of subcultural influences in Malaysia. Journal of Consumer 

Behaviour 10(1): 8–17. 

Mokhlis, S. (2006). The effect of religiosity on shopping orientation: An 

exploratory study in Malaysia. Journal of American Academy of Business 

9 (1): 64–74. 

Mukhtar & Butt (2011). Intention to choose Halal products: the role of religiosity. 

Journal of Islamic Marketing Vol. 3 No. 2. 2012 pp. 108-120.  

Nawi et al, 2013, A Critical Literature Review for Islamic Banks Selection 

Criteria in Malaysia, International Business Research, Published by 

Canadian Center of Science and Education. 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



184 

 

Notani, A. S. (1998). Moderators of perceived behavioral control's predictiveness 

in the theory of planned behavior: A meta-analysis. Journal of Consumer 

Psychology, 7(3), 247-271 

Nudelman (1971), Dimensions of Religiosity: A Factor-Analytic View of 

Protestants, Catholics, and Christian Scientists, Review of Religious 

Research, Vol. 13, No. 1, A New Look at Religious Research (Autumn, 

1971), pp. 42-56. Religious Research Association, Inc. 

Nunnally, Jum C. 1978. Psychometric Theory. 2d ed. New York: McGraw-Hill. 

O’Connor, Lynn et al, (2003), The Religious Commitment Inventory—10: 

Development, Refinement, and Validation of a Brief Scale for Research 

and Counseling, Journal of Counseling Psychology , the American 

Psychological Association, Inc. 

Okun, M. A., & Sloane, E. S., (2002). Application of planned behavior theory to 

predicting volunteer enrollment by college students in a campus-based 

program. Social Behavior and Personality. 30(3). 243-250. 

Pace Stefano. 2012. Does religion affect the materialism of consumers? An 

empirical investigation of buddhist ethics and the resistance of the self. 

Journal of Business Ethics 112(1): 25–46. 

Pace Stefano. (2014). Effects Of Intrinsic And Extrinsic Religiosity On Attitudes 

Toward Products:  Empirical Evidence Of Value-Expressive And Social-

Adjustive Functions. The Journal of Applied Business Research,  Volume 

30. Number 4. 

Paloutzian, R. F. (1996). Invitation to the psychology of religion (2nd ed.). 

Boston: Allyn&Bacon. 

Paloutzian, R. F.,&Silberman, I. (2003). Religion and the meaning of social 

behavior: Concepts and issues. In P. Roelofsma, J. Corveleyn, & J. van 

Saane (Eds.), One hundred years of psychology and religion: Issues and 

trends in a century long quest (pp. 155–167). Amsterdam, The 

Netherlands: VU University Press. 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



185 

 

Paloutzian, Raymond F. & Park, Crystal L., 2005, Handbook Of The 

Psychologyof Religion And Spirituality, The Guilford Press A Division of 

Guilford Publications, Inc. 72 Spring Street, New York, NY 10012 

Parboteeah, K. P., J. B. Cullen and L. Lim: 2004, _Formal Volunteering: A Cross-

National Test, Journal of World Business 39, 431–442. 

Parboteeah et al.. (2008). Ethics and Religion: An Empirical Test of a 

Multidimensional Model. Journal of Business Ethics,  80:387–398. 

Pargament, K. I., Tyler, F. B., & Steele, R. E. (1985). The Church/synagogue and 

the psychosocial competence of the member: An initial inquiry into a 

neglected dimension. American Journal of Community Psychology, 7(6), 

649-664 

Pargament, K. I., Ensing, D. S., Falgout, K., Olsen, H., Reilly, B., Haitsma, K. V., 

et al. (1990). God help me: (I): Religious coping efforts as predictors of 

the outcomes to significant life events. American Journal of Community 

Psychology, 18(6), 793-824. 

Pargament, K. I., Sullivan, M. S., Balzer,W. K.,Van Haitsma, K. S.,&Raymark, P. 

H. (1995). The many meanings of religiousness: A policy capturing 

approach. Journal of Personality, 63, 953–983. 

Pargament, K. I. (1997). The psychology of religion and coping: Theory, research, 

practice, New York: Guilford Press. 

Pargament, K. I. (2002). Is religion nothing but . . . ?: Explaining religion versus 

explaining religion away. Psychological Inquiry, 13(3), 239–244. 

Pargament, K. I., Magyar, G. M.,&Murray-Swank, N. (2005). The sacred and the 

search for significance: Religion as a unique process. Journal of Social 

Issues, 61(4). 

Patwardhan, Abhijit M.,  Keith, Megan E.  and Vitell, Scott J., 2012,  Religiosity, 

Attitude Toward Business, and Ethical Beliefs: Hispanic Consumers in the 

United States, Journal of Business Ethics, Vol. 110, No. 1 (September 

2012), pp. 61-70 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



186 

 

Pettinger, C., M, Holdsworth., & M, Gerber. (2004). ‘‘Psychosocial influences on 

food choice in Southern France and Central England.’’ Appetite, 42: 307–

313. 

Rahim and Junos, 2012, The Halal Product Acceptance Model For The Religious 

Society, Business & Management Quarterly Review. 

Ramdhani, 2011, Penyusunan Alat Pengukur Berbasis Theory of Planned 

Behavior, Buletin Psikologi Fakultas Psikologi Universitas Gadjah Mada 

Volume 19, No. 2, 2011: 55 - 69 Issn: 0854-7108. 

Rezai, G., Mohamed, Z., Shamsudin, M. N., & Chiew, E. F. C. 2010. Non-

Muslims’ awareness of Halal principles and related food products in 

Malaysia. International Food Research Journal, 17(2): 667–674. 

Roof, Wade Ciar, and Richard B. Perkins 1975 "On conceptualizing salience in 

religious commitment." Journal for the Scientific Study of Religion 14 

(June):l 11-144. 

Rotter, J. B. (1975). Some problems and misconceptions related to the cons-truct 

of internal versus external control of reinforcement. Journal of Consulting 

and Clinical Psychology 43, 56–67. Doi:10.1037/h0076301. 

Reuters (2012). Religiosity registers a slide world wide: Survey. August 12, 

Retrieved from http://tribune.com.pk/story/419548/religiosity-registers-a-

slide-world-wide-survey/ 

Salvador et al 2014, Faith and Fair Trade: The Moderating Role of Contextual 

Religious Salience, Journal of Business Ethics, Vol. 121, No. 3 (May 

2014) 

Sanjukta et al, 2010, Examining Consumers’ Channel-Migration Intention 

Utilizing Theory of Planned Behavior: A Multigroup Analysis, Electronic 

Commerce Studies Vol.1, No.2 , pp.97-116. 

Sanjukta et al, 2011, Explaining multi-channel consumer’s channel-migration 

intention using theory of reasoned action, International Journal of Retail 

& Distribution Management Vol. 39 No. 3, 2011 pp. 183-202, Emerald 

Group Publishing Limited. 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



187 

 

Schneider H, Krieger J, Bayraktar A. 2011. The impact of intrinsic religiosity on 

consumers’ ethical beliefs: does it depend on the type of religion? A 

comparison of Christian and Muslim consumers in Germany and Turkey. 

Journal of Business Ethics 102(2): 319–332. 

Schwarzwald, 1992, Religiosity, Subjective Norms, and Educational Attitudes in 

the Choice of Religious Education by Israeli Parents, Journal for the 

Scientific Study of Religion, Vol. 31, No. 3 (Sep., 1992), pp. 261-278 

Soeken, K. L.,&Carson, V. J. (1987). Responding to the spiritual needs of the 

chronically ill. Nursing Clinics of North America, 22, 603–611. 

Sekaran, U. (2006), Research Methods for Business: A Skill Building Approach. 

New York: John Wiley & Sons. 

Shaharudin. (2010). Purchase Intention of Organic Food in Malaysia; A Religious 

Overview; International Journal of Marketing Studies, Vol 2. No 1 

(2010). 

Shatenstein, B., and P, Ghadirian (1998). ‘‘Influences on diet. health behaviours 

and their outcome in select ethnocultural and religious groups.’’ Nutrition, 

14(2): 223–230. 

Sheppard, B. H., Harwick, J., & Warshaw, P. R. (1988). The theory of reasoned 

action: a meta-analysis of past research with recommendation for 

modifications and future research. Journal of Consumer Research, 15(3). 

325-343. 

Smith et al, 2008, Predictors of intentions to perform six cancer-related 

behaviours: Roles for injunctive and descriptive norms,a Annenberg 

School for Communication, University of Pennsylvania, Philadelphia, 

USA b Annenberg Public Policy Centre, University of Pennsylvania, 

Philadelphia, USA 

Sood, J., & Nasu, Y. (1995). Religiosity and nationality. an exploratory study of 

their effect on consumer behavior in Japan and the United States. Journal 

of Business Research, 34(1). 1-9. 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



188 

 

Sparks, P., Guthrie, C. A., & Shepherd, R. (1997). The dimensional structure of 

the perceived behavioral control construct. Journal of Applied Social 

Psychology, 27(5). 418-438. 

Stark, Rodney, and Charles Y. Glock 1968 American Piety: The Nature of 

Religious Commitment. Berkeley: University of California Press.  

Swimberghe et al., (2011), Does a Consumer's Religion Really Matter in the 

Buyer—Seller Dyad? An Empirical StudyExamining the Relationship 

Between Consumer Religious Commitment, ChristianConservatism and 

the Ethical Judgment of a Seller's Controversial Business Decision,Journal 

of Business Ethics, Vol. 102, No. 4 (September 2011), pp. 581-598, 

Springer. 

Tan, S. (2009). Misuses of KR-20 and Cronbach’s Alpha reliability coefficients. 

Education and Science, 34(152), 101-112. 

Taylor, S., & Todd, P. (1995). Decomposition and crossover effects in the theory 

of planned behavior: A study of consumer adoption intentions. 

International Journal of Research in Marketing, 12(2), 137-155. 

Thompson, E. R., & Phua, F. T. T. (2005). Reliability among seniors of the 

MarloweCrowne short form social desirability scale. Journal of Business 

and Psychology, 19(4), 541-544. 

Tikir, A., & Lehmann, B. (2011). Climate change, theory of planned behavior and 

values: A structural equation model with mediation analysis. Climatic 

Change, 104(2), 389-402. 

Verbeke, W. & Vackier, I. (2004). Profile and effects of consumer involvement in 

fresh meat. Meat Science, Vol. 67. pp. 159-68 

Verbit, M. F. (1970). The components and dimensions of religious behavior: 

Toward a reconceptualization of religiosity. American mosaic, 24. 39. 

Vitell et al.. (2006). The Role of Money and Religiosity in Determining 

Consumers’Ethical Beliefs. Journal of Business Ethics, 64: 117–124. 

Springer.  

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



189 

 

Vittel et al.. (2009). Religiosity and Moral Identity: The Mediating Role of Self-

Control. Journal of Business Ethics, Vol. 88. No. 4 (Sep.. 2009). pp. 601-

613. 

Weaver, G.R. and Agle, B.R. (2002), “Religiosity and ethical behavior in 

organizations: a symbolic interactionist perspective”, Academy of 

Management Review, Vol. 27 No. 1, pp. 77-98. 

Widodo. (2012). The Influence of Muslim Consumer’s Perception Toward Halal 

Food Product on Attitude And Purchase Intention At Retail Stores. 

Inovbiz, Volume 1. Nomor 1. Juni 2013. hlm. 3-20. 

Wilkes, R., Burnett, J., & Howell R. (1986). On the meaning and measurement of 

religiosity in consumer research. Journal of the Academy of Marketing 

Science, 14(1): 47–56. 

Wilson, J., & Liu J. (2010). Shaping the Halal into a brand? Journal of Islamic 

Marketing, 1(2): 107–123. 

Wright, B. (1998), “Behavioral intentions and opportunities among homeless 

individuals: a reinterpretation of the theory of reasoned action”, Social 

Psychology Quarterly, Vol. 61 No. 4, 271-286. 

Yeung dan Chan; (2013), Parents' Religious Involvement, Family Socialization 

and Development of Their Children ina Chinese Sample of Hong Kong, 

Social Indicators Research, Vol. 117, No. 3 (July 2014), pp. 987-1010 

Yi, M. Y., Jackson, J. D., Park, J. S., & Probst, J. C. (2006). Understanding 

information technology acceptance by individual professionals: Toward an 

integrative view. Information & Management, 43(3). 350-363. 

Youn et al. (2008). Antecedents of Consumer Attitudes toward Cause-Related 

Marketing. Journal of Advertising Research, 00218499. Mar 2008. Vol. 

48. Issue 1. 

Youssef ,Mariam Mourad Hussein Abou, 2015,  Effects of religiosity on 

consumer attitudes toward Islamic banking in Egypt,  International Journal 

of Bank Marketing Vol. 33 No. 6, pp. 786-807 ©Emerald Group 

Publishing Limited 0265-2323 DOI 10.1108/IJBM-02-2015-0024 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



190 

 

Zamani-Farahani, H. & Henderson, J. C. (2010). Islamic Tourism and Managing 

Tourism Development in Islamic Societies: The Cases of Iran and Saudi 

Arabia. International Journal of Tourism Research, 12(1). 79-89. 

Zinnbauer, G. J., Pargament, K. I., Cole, B., Rye, M. S., Butter, E. M., Belavich, 

T. G., Hip, K, M., Scott, A. B., & Kadar, J. L. (1997). Religion and 

spirituality: Unfuzzying the fuzzy. Journal for the Scientific Study of 

Religion, 36. 349-365. 

Zhou, J. X., Arnold, M. J., ereira, A. & Y. J. (2010). Chinese consumer decision-

making styles: A comparison between the coastal and inland regions. 

Journal of Business Research, 63(1). 45-51. 

Zhou. (2013). The moderating role of human values in planned behavior: the case 

of Chinese consumers’ intention to buy organic food. Journal of 

Consumer Marketing. 

Zikmund, W., Babin, B. (2006), Exploring Marketing Research. Boston: Cengage 

Learning. 

Zikmund, W., Babin, B., Carr, J., Griffin, M. (2012), Business Research Methods. 

Boston: Cengage Learning. 

Zinnbauer, B. J.,&Pargament, K. I. (2002). Capturing the meanings of 

religiousness and spirituality: One way down from a definitional Tower of 

Babel. Research in the Social Scientific Study of Religion, 13, 23–54. 

Zinnbauer, B. J., Pargament, K. I., Cole, B., Rye, M. S., Butter, E. M., Belavich, 

T. G., Hipp, K. M., Scott, A. B., & Kadar, J. L. (1997). Religion and 

spirituality: Unfuzzying the fuzzy. Journal for the Scientific Study of 

Religion, 36, 549–564. 

Zinnbauer, B. J., Pargament, K. I.,&Scott, A. B. (1999). The emerging meanings 

of religiousness and spirituality: Problems and prospects. Journal of 

Personality, 67, 889–919. 

 

 

 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



191 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PENGARUH RELIGIOSITAS PADA ELEMEN-ELEMEN TEORI PERILAKU TERENCANA DAN
PERILAKU MEMILIH PRODUK
PERBANKAN SYARIAH
YUNITA ANGGARINI, B.M Purwanto, MBA., Ph.D.; Bayu Sutikno, MSM., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/


	HALAMAN PENGESAHAN
	HALAMAN PERNYATAAN KEASLIAN
	KATA PENGANTAR 
	DAFTAR ISI 
	DAFTAR TABEL 
	DAFTAR GAMBAR 
	Intisari 
	Abstract 
	BAB 1 PENDAHULUAN  
	1.1. Latar Belakang 


