Satlisifaction on Halal Logo Index (SHI) on Purchasing Preferences of Korean Cosmetic Products with
Halal Logo
SangWon Son, Rika Fatimah P.L., S.T., M.Sc., Ph.D.

UNIVERSITAS Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

TABLE OF CONTENTS

T P .ttt I
Letter of AUthENTICAION . .. ...t e i

Statement of Academic INtegrity............ccoooeiiiiiiiniiiiiiieee e

LY 0] 0 v
Acknowledgement. ... ..o %
ADSIIACE. ..ttt ettt e e Vi
T T o vii
Table Of CONEENTS. ... ...ttt e viii
LISt OF Tables. . ..veie it xii
LISt OF FigUIES. .. v ettt e e Xiv
List Of APPENAICES. ... ..eiti i XV
CHAPTER I: INTRODUCTION. ...ttt 1
11 Background............oooiiii 1
1.2 Research Problem...............oooviiiiiiiiii 6
1.3 Research Question.............oouiiiiiiiiiiii e, 6
14 Research Objectives. ... ...vvvviiiiiiiiiiii e 7
1.5 Research Benefits...........c.oooiiiiiiiiiiiiiiiie 8
1.6 Research SCOPe.......coovviii 9
1.7 Previous Research..............cooiiiiiiiiiiii 9

viii



Satlisifaction on Halal Logo Index (SHI) on Purchasing Preferences of Korean Cosmetic Products with
Halal Logo

SangWon Son, Rika Fatimah P.L., S.T., M.Sc., Ph.D.
UNIVERSITAS Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

1.8 Structure of the Thesis.........ccovviiiiiiii e, 13
CHAPTER II: LITERATUREREVIEW. ..., 14
2.1 Religions in Indonesia............coovvviiiiiiiiiiiiiiiiei e 14
2.2 Religion of Islam and Muslim.......................ooeiiiinnnn. 16
2.3 Halal and Haram in Islam......................o. 16
2.4 Halal Certification..............cooiiiiiiiiiiii e 19
2.5 Halal CoSMEtics. ......vvviuiniiiiii e, 21
2.6 Perception, Attitude, Social Factors and Purchase Intention....22
2.7 Theory of Customer Satisfaction.....................ccoeeivinnnn 23

2.7.1 Satisfaction on Halal logo Index (SHI) as adopted from Marital

Satisfaction Index (MSI).........coooiiiiiiii 24
CHAPTER HHI: METHODOLOGY ... 28
3.1 Type of Research...........coooviiiiiiiiiiii e, 28
3.2 SUNVEY DeSIZN. ..ttt e e 29
3.3 Data Collection Method ...........ccooiiiiiiiiiiiiiiieea. 30
34 Scales of Data and Data Analysis Method.......................... 32
35 Reliability. ..o 33
CHAPTER IV: RESEARCH RESULT ... 34
4.1 Demographic Profile of the Respondents.......................... 34

4.2 Importance of halal logo when purchasing Korean cosmetic
PTOAUCES. . .ttt e 35
4.2.1 The Importance Level of Halal Logo based on Age............... 41



Satlisifaction on Halal Logo Index (SHI) on Purchasing Preferences of Korean Cosmetic Products with
Halal Logo
SangWon Son, Rika Fatimah P.L., S.T., M.Sc., Ph.D.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA
4.2.2 The Importance Level of Halal Logo based on Education....... 42

4.2.3 The Importance Level of Halal Logo based on Region........... 43

4.2.4 The Importance Level of Halal Logo based on Marital Status...43

4.2.5 The Importance Level of Halal Logo based on Religion..........44
4.2.6 The Importance Level of Halal Logo based on Income........... 45
4.3 Practice Level regarding Halal Logo when purchasing Korean
COSMELIC ProOdUCES. ... vttt e 46
4.3.1 Practice Level regarding Halal Logo based on Age................ 52
4.3.2 Practice Level regarding Halal Logo based on Education........ 53
4.3.3 Practice Level regarding Halal Logo based on Region............ 54

4.3.4 Practice Level regarding Halal Logo based on Marital Status...54

4.3.5 Practice Level regarding Halal Logo based on Religion.......... 55
4.3.6 Practice Level regarding Halal Logo based on Income............ 56
4.4 Satisfaction on Halal Logo Index (SHI) as adopted from Marital

Satisfaction Index (MSI) when purchasing Korean cosmetic

02 (0T L1 ot P 57
44.1 Satisfaction on Halal Logo Index (SHI) as adopted from Marital

Satisfaction Index (MSI) based on Age..........ccocvvviniiininnnnn. 59
4.4.2 Satisfaction on Halal Logo Index (SHI) as adopted from Marital

Satisfaction Index (MSI) based on Education...................... 60
4.4.3 Satisfaction on Halal Logo Index (SHI) as adopted from Marital

Satisfaction Index (MSI) based on Region.......................... 62



Satlisifaction on Halal Logo Index (SHI) on Purchasing Preferences of Korean Cosmetic Products with
Halal Logo
SangWon Son, Rika Fatimah P.L., S.T., M.Sc., Ph.D.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

4.4.4 Satisfaction on Halal Logo Index (SHI) as adopted from Marital
Satisfaction Index (MSI) based on Marital Status.................. 63

4.4.5 Satisfaction on Halal Logo Index (SHI) as adopted from Marital
Satisfaction Index (MSI) based on Religion........................ 64

4.4.6 Satisfaction on Halal Logo Index (SHI) as adopted from Marital

Satisfaction Index (MSI) based on Income......................... 65

4.5 Priority Factors during the purchase of Korean cosmetic products
............................................................................ 66

4.6 DISCUSSION. ...ttt 69

4.7 Priority Actions towards Managerial Implications................ 71
CHAPTER V: CONCLUSION AND RECOMMENDATION.................. 74
5.1 CONCIUSION. ...ttt e 74

5.2 Policy Implication for Halal Industry......................oooeeis 76

5.3 Recommendation for future study..............ccooeviiiiiiiiinin 78
REFERENCE. ... ..ot 79
APPENDICES. ... 85

Xi



Satlisifaction on Halal Logo Index (SHI) on Purchasing Preferences of Korean Cosmetic Products with
Halal Logo
SangWon Son, Rika Fatimah P.L., S.T., M.Sc., Ph.D.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

LIST OF TABLES

Table 1.1.  The Summary of previous studies on halal logo and halal
CertITICAtE. ..o 11

Table 2.1.  The number and percentage of population based on religion in

Table 2.2.  Interpretations of Satisfaction on Halal logo Index (SHI).......... 26
Table 4.1.  The overall mean of the importance level of halal logo in each
dimension based 0N age...........ccoevviiiiiiiiiii e 41
Table 4.2.  The overall mean of the importance level of halal logo in each
dimension based on education...............c.cocviiiiiiiiiiiene. 42
Table 4.3.  The overall mean of the importance level of halal logo in each
dimension based on region..............ccccoeeviiiiiiiiieeeen 43
Table 4.4.  The overall mean of the importance level of halal logo in each
dimension based on marital status.............cc.cooiiiiiiiinnn 44
Table 4.5.  The overall mean of the importance level of halal logo in each
dimension based onreligion...............cocooiiiiiii i 45
Table 4.6.  The overall mean of the importance level of halal logo in each
dimension based 0N INCOME............coiuiiiiiiiiiiiiieeeaes 46

Table 4.7.  The overall mean of the practice level regarding halal logo in each

Xii



Satlisifaction on Halal Logo Index (SHI) on Purchasing Preferences of Korean Cosmetic Products with
Halal Logo
SangWon Son, Rika Fatimah P.L., S.T., M.Sc., Ph.D.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

dimension based 0N age.........c.oovvriiiiiiiiiiiie e 52
Table 4.8.  The overall mean of the practice level regarding halal logo in each
dimension based on education................coveviiiiiiiiinen, 53
Table 4.9.  The overall mean of the practice level regarding halal logo in each
dimension based 0N region...........ccooeviiiiiiiiiii e 54
Table 4.10. The overall mean of the practice level regarding halal logo in each
dimension based on marital status..................ccooiiiiiiiinnn, 55
Table 4.11. The overall mean of the practice level regarding halal logo in each
dimension based on religion.................ocoiiiiiiiin e, 56
Table 4.12. The overall mean of the practice level regarding halal logo in each
dimension based 0N iNCOME............ccovviiiiiiiie e, 57
Table 4.13. Satisfaction level on halal logo in all dimensions.................... 58
Table 4.14  The overall mean of the satisfaction level on halal logo in each
dimension based ON age.........ccovvviiiiiiiiiiei e 60
Table 4.15. The overall mean of the satisfaction level on halal logo in each
dimension based on education.................coceviiiiiiiiiiiiin.s 61
Table 4.16. The overall mean of the satisfaction level on halal logo in each
dimension based ON region...........cocoviiiiiii i 62
Table 4.17. The overall mean of the satisfaction level on halal logo in each
dimension based on marital status....................cceiiiiiiiinnn. 63
Table 4.18. The overall mean of the satisfaction level on halal logo in each

dimension based on religion.................ccooiiiiiiiiieneene...64

Xiii



Satlisifaction on Halal Logo Index (SHI) on Purchasing Preferences of Korean Cosmetic Products with
Halal Logo

SangWon Son, Rika Fatimah P.L., S.T., M.Sc., Ph.D.

UNIVERSITAS Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Table 4.19. The overall mean of the satisfaction level on halal logo in each
dimension based on iNCOME............ccoviiiiiiiiiee e 66
Table 4.20. Priority Factors when purchasing Korean cosmetic products...... 67
Table 4.21. Priority rank of factors during the purchase of Korean
(01011111 ol P 68
LIST OF FIGURES
Figure 2.1. The halal logo applied in Indonesia...............ccoevviiiienenan.. 20
Figure 2.2. Satisfaction on Halal logo Index................cooiiiiiiiiiinnn, 25

Xiv



Satlisifaction on Halal Logo Index (SHI) on Purchasing Preferences of Korean Cosmetic Products with
Halal Logo
SangWon Son, Rika Fatimah P.L., S.T., M.Sc., Ph.D.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

LIST OF APPENDICES

Appendix 1 Questionnaire in English

Appendix 2 Questionnaire in Indonesian language

Appendix 3 Demographic profile of the respondents

Appendix 4 The importance level of halal logo when purchasing Korean cosmetic

products

Appendix 5 The practice level regarding halal logo when purchasing Korean

cosmetic products

XV



