Penerapan Digital Marketing Umbul Ponggok Berdasarkan Metode AIDA
ILHAM KHAIRUDDIN F, Digital Marketing, AIDA Model, SEO, Social Media, FGD

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR ISI
HALAMAN PERSETUIUAN . ... .ottt i
PERNYATAAN BEBAS PLAGIASI ....ocoiiiieeee s i
KATA PENGANTAR ..ottt sttt sttt na e e s iv
DAFTAR GAMBAR ..ottt vii
DAFTAR TABEL ..ottt viii
DAFTAR LAMPIRAN ..ottt sttt iX
INTISARI .ottt bbb i nne s X
ABSTRACT ..ttt bbbt b et e bbb bbbttt e Xi
BABL PENDAHULUAN ..ottt e nneas 1
1.1 Latar BelaKang .........ccoveiviiiiie e 1
1.2 RUMUSAN MaSaIAN ......ccveieiiiice e 4
1.3 TUJUAN PENEIHTIAN. ... 5
1.4 Manfaat Penelitian............cccooviiiiiiiie e 5
1.5 Batasan Masalah ... 6
1.6 Sistematika PenuliSan...........ccocviiiiiiiiiinieseee e s 6
BAB [ GAMBARAN UMUM ... ..ottt 8
2.1 KONDISTUMUM ..ottt 8
2.1.1  Profil Singkat BUMDes Tirta Mandiri ........c.ccooeoeieienencnienennnnns 8
2.1.2  Profil Singkat Umbul PONggoK ...........cccovieiiiiciieie e 9
2.2 TINJAUAN PUSTAKA .. ..ottt 11
2.2.1.  KONSEP PEMASAIAN ......veiiviiieiiiiiesiieieee et 11
2.2.2.  Bauran PrOmMOSI .......cccoiviiiieieieiese et 13
2.2.3.  Digital Marketing..........cccecvveveiiieiieie e 14
2.2.4.  Search ENQING ...t 15
2.2.5.  Display AdVErtiSING .......ccceiveieiiieiieie e 17
2.2.6.  Content Marketing ........ccccovvevueiiieiieie e 18
2.2.7. SMM (Social Media Marketing)........cc.ccovvrerininieiene e 18
2.2.8.  Email Marketing.........cccooviiiiiiiiie s 19
2.2.9. Digital & Web ANalYLICS .......cceevieiiieiieie e 20
2.2.10.  Conversion Rate OptimiSation ...........c.coevririniirienenese e 21
2.2.11.  GOOQIE MYBUSINESS ......ccuviieiiieieie ettt 21
2.2.12.  Google Local GUIAES.........cceeiieiiieiie e 22
2.3 KEASLIAN PENELITIAN ...ttt 25



Penerapan Digital Marketing Umbul Ponggok Berdasarkan Metode AIDA
ILHAM KHAIRUDDIN F, Digital Marketing, AIDA Model, SEO, Social Media, FGD

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

2.4 METODOLOGI PENELITIAN ....cviiieiece e 28
2.4.1  Desain Penelitian..........cccovveiiiiiiieie e 28
2.4.2  Jenis dan atau SUMDBEr data............ccecvevveiieiiciee e 29
2.4.3  Populasi dan Sampel ..o 30
2.4.4  Teknik Pengumpulan Data............cccevevieiieiieciie e 30
2.4.5  Teknik AnalisisS Data..........cccccvevveiieiieiie e 31
2.4.6  Definisi Operasional Variabel.............cccooviiiiiiin 32

BAB [11 ANALISIS DAN PEMBAHASAN .....ooiiiiiieee e 35

3.1 ANALISIS ... b 35
3.1 Analisis Digital Marketing Umbul PonggokK ..........cccccovviniiiinennnnnns 35
3.2 1dentifikaSi FGD ......c.cocciiiiiee e 38

3.2 INTERPRETASI DAN PEMBAHASAN ......cooiiiiiene e 39
K3 S A\ i (= 1[0 PSP 39
3.2.2.  INTEITESE ..ottt 45
B T B L1 | - SO SSS 51
B S o { o] RSO RPSPP 57

BAB IV KESIMPULAN DAN SARAN .....cooiiiieititseseeseeee e 68

4.1 KESIMPULAN ...ttt e 68

4.2 SARAN L.t 69

DAFTAR PUSTAKA

LAMPIRAN

Vi



Penerapan Digital Marketing Umbul Ponggok Berdasarkan Metode AIDA
ILHAM KHAIRUDDIN F, Digital Marketing, AIDA Model, SEO, Social Media, FGD

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR GAMBAR
gambar 1.1 Info grafik Durasi Penggunaan Internet di Indonesia...........c.cccevenene 2
gambar 1.2 Info grafik Pertumbuhan Pengguna Internet di Indonesia................... 2
gambar 1.3 Infografik Layanan yang diakses pengguna Internet di Indonesia....... 2
gambar 2.1 Logo BUMDeS Tirta Mandiri ...........ccccooerininininiceeeee e 8
gambar 2.2 Struktur Organisasi Tirta Mandiri...........cccoovevierieiiierieiie e 9
gambar 2.3 UmDBUl PONGQOK .......ccviiiiieiree e 9
gambar 2.4 struktur organisasi PT Umbul PONggoK .........cceveieieneniiiiiice 11
gambar 2.5 GOOGIE AUS........couiiieiieie et 15
gambar 2.6 Contoh Display AdVErtiSINg.........ccccveeveiieiieeieeie e 17
gambar 2.7 Konten Marketing Umbl PonggoK ...........cccooviiiiniiiinenc e 18
gambar 2.8 Social Media Instagram Umbul PonggokK ..........c.cccceevvevviicieeieennen, 19
gambar 2.9 Google Analytic Umbul PONggoK..........cccoovevieiiiieieecece e, 20
gambar 2.10 Google MyBusiness Umbul PONggoK..........c.ccooeiienencienininee 22
gambar 2.11Google Local GUIAES..........cccuevieiiiiieiece e 23
gambar 2.12 Kerangka Kerja AIDA model ... 33
gambar 3.1 External Study Case Google MyBUSINESS...........cccovererenienenenenienn 35
gambar 3.2 FGD dengan Internal Umbul Ponggok ..........ccccooviiiiiiniieniiine, 38
gambar 3.3 Website Umbul PONgQoK .........ccccoviiiiiiiecee e 39
gambar 3.4 hasil penelusuran umbul PONGQOK...........ccocvriiiiiiniiee e 42
gambar 3.5 Postingan Instagram Umbul PONggokK...........ccccvvriiiinencnenisciee 43
gambar 3.6 Halaman Umbul ponggok pada mesin pencarian Google.................. 44
gambar 3.7 Instaram Umbul PONGQOK .........ccoiiiiiiiiiiiiiiiecee e 47
gambar 3.8 penelusuran gambar Umbul PonggoK ...........cccevvveiieivicniiecee, 49
gambar 3.9 Grafik Penelusuran langsung dan tak langsung ............cccoccevvevieenen. 50
gambar 3.10 Google MyBusiness Umbul PONggoK..........cccocvvveieeiviiniieieene 52
gambar 3.11 Google MyBusiness kolom Tanya Jawab Umbul Ponggok............ 53
gambar 3.12 google mybusiness Umbul PONggokK..........cccccoveviieiiieiiie e 55
gambar 3.13 Analisis Kunjungan Web dan Telpon .........cccccoovvvieieiiiencicnnnn, 56
gambar 3.14 Tindakan petunjuk arah Google Maps Umbul Ponggok.................. 57
gambar 3.15 pintu masuk Umbul PONGQOK..........cccceiiiiiieiiicsie e 58
gambar 3.16 Conversion Rate Umbul Ponggok............cccovvininiineniiencice, 60

gambar 3.17 Grafik Tindakan petunjuk arah dan realisasi pengunjung Umbul
0] 1T o ]SSPSR 60

Vii


file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627633
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627634
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627636
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627637
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627638
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627639
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627640
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627641
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627642
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627643
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627644
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627646
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627651
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627652
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627653
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627654
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627655
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627656
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627657
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627658
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627659
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627660
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627661
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627662
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627663
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627664
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627665
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627666
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627667
file:///D:/KERJAAN/Laporan%20Magang/TUGAS%20AKHIR%20FIX.docx%23_Toc14627667

Penerapan Digital Marketing Umbul Ponggok Berdasarkan Metode AIDA
ILHAM KHAIRUDDIN F, Digital Marketing, AIDA Model, SEO, Social Media, FGD

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR TABEL

Tabel 2.1 Tabel Poin Kontribusi, Sumber: Wikipedia.org...........cccccooeevvninnnnnnn. 24
Table 2.2 Penelitian terdahulu............ccooiiiiiii 25
Tabel 2.3 Definisi Operasional Variabel, Sumber : Shahizan Hassan, 2014........ 32
Tabel 3.1 Ringkasan Pembahasan Penelitian Digital Marketing Umbul Ponggok61

viii



Penerapan Digital Marketing Umbul Ponggok Berdasarkan Metode AIDA
ILHAM KHAIRUDDIN F, Digital Marketing, AIDA Model, SEO, Social Media, FGD

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR LAMPIRAN

Lampiran 1 Pedoman Focus Group DISCUSSION ..........ccccureririeiieiieieniesesiesiesieeias
Lampiran 2 Identitas Peserta Focus Group DiSCUSSION ...........cccevvevieivenieaieseene.
Lampiran 3 DOKUMENTASI ......ccueeveiieiieie e



