Digital Marketing: Search Engine Optimization and Search Engine Marketing in Germany and its
possibilities for Reviews International
KENJIRO NABIH P, Prof. Dr. Nadine Waltér

UNIVERSITAS Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

Reterdndes

Ryan, D. (2014). Understanding Digital Marketing: Marketing Strategies for Engaging the
Digital Generation. Kogan Page.

Deiss, R., & Henneberry, R. (2017). Digital Marketing For Dummies. John Wiley & Sons.

Klapdor, S. (2013). Effectiveness of Online Marketing Campaigns: An Investigation into
Online Multichannel and Search Engine Advertising. Springer Fachmedien Wiesbaden.

Kelsey, T., & Lyon, B. (2017). Introduction to Search Engine Optimization: A Guide  for
Absolute Beginners. Apress Business.

Stokes, R. (2013). eMarketing: The essential guide to marketing in a digital world Fifth
Edition. Quirk Education.

Enge, E., Spencer, S., Stricchiola, J. C., & Fishkin, R. (2015) The Art of SEO: Mastering
Search Engine Optimization. O’Reilly Media, Inc.

Shenoy, A., & Prabhu, A. (2016). Introducing SEO: Your quick-start guide to effective SEO
practices. Apress Business.

Kelsey, T., & Lyon, B. (2017). Introduction to Search Engine Marketing and AdWords: A
Guide for Absolute Beginners. Apress Business.

Yal¢Ona, N. & Késeb, U. (URL). What is search engine optimization: SEOQ?.
https://www.sciencedirect.com/science/article/pii/S1877042810022901, (16.12.2018).

Tuk, Y. (URL). There are actually differences between Google and Bing?
http://www.emerce.nl/ach-google-bing, (22.12.2018).

Sharma, N., & Dimri. P. (URL). De-duplication in search engine result page.
https://www.researchgate.net/publication/325117550_DeDuSERP_De-

duplication_in_search _engine result page, (16.12.2018).

Rognerud, J. (2008). Ultimate Guide to Search Engine Optimization: Drive Traffic, Boost
conversion rates and make lots of money. Entrepreneur Magazine.

Chaffey, D., & Smith, P.R. (2013). Emarketing Excellence. Butterwoth-Heinemann.

Davis, H. (2006). Search Engine Optimization: Building Traffic and Making Money with
SEO. O’Reilly Media, Inc.

Lazarus, Ilse (URL). The secret: The Customer Journey. www.mijnmarketing.com/blog/het-
geh, (17.12.2018)

Moz (URL): https://moz.com/learn/seo/domain-authority (04.01.2019).

Sharp, B. (2010). How brands GROW What Marketers Do not Know. Oxford University

Press Australia.



Digital Marketing: Search Engine Optimization and Search Engine Marketing in Germany and its

possibilities for Reviews International
KENJIRO NABIH P, Prof. Dr. Nadine Waltér

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
REPEMONK. & C. Verhoef, P. (2016). Understanding Customer Experience Throughout the

Customer Journey. Journal or Marketing
Dover, D., & Dafforn, E. (2011). Search Engine Optimization Secrets: DO What You Never

Thought Possible with SEO. Wiley Publishing, Inc.



	TITLE PAGE

	APPROVAL PAGE

	STATEMENT OF AUTHENTICITY

	ABSTRACT

	INTISARI

	TABLE OF CONTENT

	List of Figures
	THEORITICAL ASPECTS
	1. Introduction
	2. Definition of Digital Marketing
	3. Search Engine Optimization (SEO)
	3.1. Search Engine Result Pages (SERP)
	3.2. On-page SEO
	3.3. Off-page SEO

	4. Search Engine Advertising (SEA)
	4.1. SEA Approaches
	4.1.1. Google Ads


	5. Opportunities and Risks of Search Engine
	5.1. Shifting in Consumer Behaviour
	5.2. Purchasing Links for SEO
	5.3. Common challenge on SEA
	5.3.1. Click Fraud
	5.3.2. Bidding wars and climbing CPCs


	6. Critical factors of success and helpful tools in SEO and SEA

	PRACTICAL ASPECTS
	7. SEO for Reviews International
	7.1. Strength and Opportunity for ErfahrungenScout SEO
	7.2. SEO Implementation for ErfahrungenScout
	7.2.1. On-page SEO
	7.2.2. Off-page SEO


	8. SEA for Reviews International
	8.1. Strength and Opportunity for ErfahrungenScout SEA
	8.2. SEA Implementation for ErfahrungenScout
	8.2.1. Setting up Ads on Google Ads
	8.2.2. Maintaining effective SEA


	9. Problem happened within the time period

	CONCLUSION
	10. Future of ErfahrungenScout SEO and SEA

	References



