
viii 

 

TABLE OF CONTENT 

 

LEMBAR PENGESAHAN ................................................................................................... iii 

PERNYATAAN BEBAS PLAGIASI .................................................................................... iv 

ACKNOWLEDGEMENT ....................................................................................................... v 

ABSTRAK ............................................................................................................................... vi 

ABSTRACT ............................................................................................................................ vii 

TABLE OF CONTENT ....................................................................................................... viii 

LIST OF FIGURES ................................................................................................................. x 

LIST OF TABLES .................................................................................................................. xi 

CHAPTER 1 INTRODUCTION ............................................................................................ 1 

1.1 Background of Study ........................................................................................................ 1 

1.2 Objectives of Study .......................................................................................................... 4 

1.3 Scope of Study ................................................................................................................. 4 

1.4 Methods of Study ............................................................................................................. 4 

1.4.1 Method of Collecting the Data .................................................................................. 5 

1.4.2 Method of Analyzing the Data .................................................................................. 5 

1.4.3 Method of Presenting the Data .................................................................................. 5 

1.5 Presentation ...................................................................................................................... 6 

CHAPTER 2 COMPANY PROFILE .................................................................................... 7 

2.1 The Overview of Glints Indonesia ................................................................................... 7 

2.2 Vision, Mission and Culture............................................................................................. 7 

2.2.1 Vision and Mission .................................................................................................... 7 

2.2.2 Culture ....................................................................................................................... 8 

2.3 Social Media ..................................................................................................................... 8 

2.3.1 YouTube .................................................................................................................... 8 

2.3.2 Instagram ................................................................................................................... 9 

2.3.3 Website .................................................................................................................... 10 

2.4 Business Model Differentiation and TalentHunt ........................................................... 12 

2.5 Active Clients ................................................................................................................. 14 

CHAPTER 3 BUILDING ORGANIZATIONAL IMAGE FOR MILLENNIAL: A 

CASE STUDY OF GLINTS INDONESIA .......................................................................... 15 

3.1 Definition of Building Brand Identity ............................................................................ 15 

Building Organizational Image for Millennials: A Case Study of Glints Indonesia
ZULFA NURUL K K, Ahmad Mu'am, S.S., M.Sc.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



ix 

 

3.2 Millennials ...................................................................................................................... 16 

3.3 The Team in Charge for Building Organizational Image .............................................. 16 

3.4 Publicity Tools ............................................................................................................... 17 

3.4.1 Brand Ideals ............................................................................................................. 17 

3.4.2 Brand Elements to Build Comprehensive Brand Identity ....................................... 19 

3.5 Glints Indonesia’s Brand Ideals and Elements Implementation to Build a Good Image 

for Millennials ...................................................................................................................... 22 

3.5.1 Brand Ideals of Glints Indonesia to Attract Millennials .......................................... 22 

a. Responsible Unit ........................................................................................................... 22 

b. Their Plan and Objective .............................................................................................. 22 

3.5.2 Brand Elements of Glints to Attract Millenials ....................................................... 27 

3.6 Glints Indonesia’s Strategies to Promote Their Brand Image ........................................ 30 

3.6.1 Social Media ............................................................................................................ 30 

3.6.2 Events ...................................................................................................................... 37 

CHAPTER 4 CONCLUSION AND RECOMMENDATION............................................ 39 

WORKS CITED..................................................................................................................... 41 

APPENDICIES ...................................................................................................................... 43 

APPENDIX 1: LIST OF INFORMANTS ........................................................................... 43 

APPENDIX 2: LIST OF INTERVIEW QUESTIONS ........................................................ 44 

APPENDIX 3: CURRICULUM VITAE ............................................................................. 45 

APPENDIX 4: LIST OF ACTIVE CLIENTS ON JANUARY – APRIL 2019 .................. 46 

APPENDIX 5: LOGBOOK ................................................................................................. 52 

 

  

Building Organizational Image for Millennials: A Case Study of Glints Indonesia
ZULFA NURUL K K, Ahmad Mu'am, S.S., M.Sc.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



x 

 

LIST OF FIGURES 

 

Figure 1. Glints Indonesia’s YouTube ....................................................................................... 9 

Figure 2. Glints Indonesia’s Instagram ...................................................................................... 9 

Figure 3. Glints Indonesia’s Website ....................................................................................... 10 

Figure 4. Glints Indonesia’s Careers Section ........................................................................... 11 

Figure 5. Glints Indonesia’s Company Section ....................................................................... 11 

Figure 6. Glints Indonesia’s Company Section ....................................................................... 12 

Figure 7. Candidates’ profile on TalentHunt ........................................................................... 13 

Figure 8. Candidates’ profile on TalentHunt ........................................................................... 14 

Figure 9. Example of Signature. .............................................................................................. 20 

Figure 10. Glints Indonesia’s Logo. ........................................................................................ 23 

Figure 11. Glints Indonesia’s Signature................................................................................... 27 

Figure 12. Glints Indonesia Word mark. ................................................................................. 28 

Figure 13. Glints Indonesia Pictorial mark. ............................................................................. 29 

Figure 14. Social media overview in Indonesia ....................................................................... 30 

Figure 15. Glints daily followers ............................................................................................. 31 

Figure 16. Glints total media uploads ...................................................................................... 31 

Figure 17. Glints Instagram Post ............................................................................................. 32 

Figure 18. Glints Instagram Post ............................................................................................. 33 

Figure 19. Glints instagram post .............................................................................................. 34 

Figure 20. Glints total views on YouTube ............................................................................... 35 

Figure 21. Glints contents on YouTube ................................................................................... 35 

Figure 22. Glints contents on YouTube ................................................................................... 36 

Figure 23. Glints Discovery ..................................................................................................... 36 

Figure 24. Glints Dicovery ...................................................................................................... 37 

Figure 25. Glints Talk 6 ........................................................................................................... 38 

 

 

 

  

Building Organizational Image for Millennials: A Case Study of Glints Indonesia
ZULFA NURUL K K, Ahmad Mu'am, S.S., M.Sc.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



xi 

 

LIST OF TABLES 

 

Table 1: Required Data and Respondents .................................................................................. 5 

Building Organizational Image for Millennials: A Case Study of Glints Indonesia
ZULFA NURUL K K, Ahmad Mu'am, S.S., M.Sc.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/


	HALAMAN JUDUL BAHASA INGGRIS

	HALAMAN JUDUL BAHASA INDONESIA

	HALAMAN PENGESAHAN

	HALAMAN PERNYATAAN

	ACKNOWLEDGEMENT
	ABSTRAK
	ABSTRACT
	TABLE OF CONTENT
	LIST OF FIGURES
	LIST OF TABLES
	CHAPTER 1 INTRODUCTION
	1.1 Background of Study
	1.2 Objectives of Study
	1.3 Scope of Study
	1.4 Methods of Study
	1.4.1 Method of Collecting the Data
	1.4.2 Method of Analyzing the Data
	1.4.3 Method of Presenting the Data

	1.5 Presentation

	CHAPTER 2 COMPANY PROFILE
	2.1 The Overview of Glints Indonesia
	2.2 Vision, Mission and Culture
	2.2.1 Vision and Mission
	2.2.2 Culture

	2.3 Social Media
	2.3.1 YouTube
	2.3.2 Instagram
	2.3.3 Website

	2.4 Business Model Differentiation and TalentHunt
	2.5 Active Clients

	CHAPTER 3 BUILDING ORGANIZATIONAL IMAGE FOR MILLENNIAL: A CASE STUDY OF GLINTS INDONESIA
	3.1 Definition of Building Brand Identity
	3.2 Millennials
	3.3 The Team in Charge for Building Organizational Image
	3.4 Publicity Tools
	3.4.1 Brand Ideals
	3.4.2 Brand Elements to Build Comprehensive Brand Identity

	3.5 Glints Indonesia’s Brand Ideals and Elements Implementation to Build a Good Image for Millennials
	3.5.1 Brand Ideals of Glints Indonesia to Attract Millennials
	3.5.2 Brand Elements of Glints to Attract Millenials

	3.6 Glints Indonesia’s Strategies to Promote Their Brand Image
	3.6.1 Social Media
	3.6.2 Events


	CHAPTER 4 CONCLUSION AND RECOMMENDATION
	WORKS CITED
	APPENDICIES



