Marketing Strategy Analysis Of Tribun Jogja Circulation Division In Finding The Newspaper Readers

In
This Modern Era Through Tribun Family Card Premium Program
HANNY ARI HAPSARI, Andri Handayani, S.S., M.A.; Cisya Dewantara Nugraha, S.S., M.A.

UNIVERSITAS Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA FINAL PAPER

MARKETING STRATEGY ANALYSIS OF TRIBUN JOGJA CIRCULATION
DIVISION IN FINDING THE NEWSPAPER READERS IN THIS DIGITAL ERA
THROUGH TRIBUN FAMILY CARD PREMIUM PROGRAM

HANNY ARI HAPSARI

16/400834/SV/11338

Submitted to the Board of Examiners
in Partial Fulfilment of the Requirements for Diploma 11 Degree
in the English Program
Vocational College
Universitas Gadjah Mada
Yogyakarta
2019



Marketing Strategy Analysis Of Tribun Jogja Circulation Division In Finding The Newspaper Readers

In
This Modern Era Through Tribun Family Card Premium Program
UNIVERSITAS HANNY ARI HAPSARI, Andri Handayani, S.S., M.A.; Cisya Dewantara Nugraha, S.S., M.A.

GADJAH MADA Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

LAPORAN AKHIR

ANALISA STRATEGI MARKETING DIVISI SIRKULASI TRIBUN JOGJA DALAM
MENCARI PEMBACA KORAN DI ERA DIGITAL MELALUI PROGRAM
TRIBUN FAMILY CARD PREMIUM

HANNY ARI HAPSARI

16/400834/SV/11338

Diajukan kepada Dewan Penguji
Sebagai salah satu syarat untuk mendapatkan gelar Ahli Madya
Pada Program Studi Bahasa Inggris
Sekolah Vokasi
Universitas Gadjah Mada
Yogyakarta
2019



