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BPC  =Beauty & Personal Care

PSM = Price Sensitivity Measurement
IDP = Indifference Price

OPP = Optimal Price Point

PME = Point of Marginal Expensiveness

PMC = Point of Marginal Cheapness

Q1 = Preferensi Harga Too Cheap

Q2 = Preferensi Harga Cheap / Bargain
Q3 = Preferensi Harga Expensive

Q4 = Preferensi Harga Too Expensive
a = Significance

Anova One-Way

a = Perlakuan (level/treatments)

n = Replicates

Vij = Total j observasi pada perlakuan i

y = Total rata-rata observasi

Vi = Total rata-rata obervasi pada perlakuan i
SSr = Sum of squares total

SSg = Sum of square error (residual)

SSy = Sum of square model

MS,, = Mean Square Model

MSg = Mean Square Error

F = Uji F (Anova One Way)

Kruskal Wallis

H = Uji H (Kruskal Wallis)

N = Jumlah total pengamatan seluruh sampel
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n; = banyaknya kasus pada setiap sampel ke-i

R; = jumlah peringkat dalam sampel ke-i

Mann Whitney

Uy = Uji H kelompok 1

U, = Uji H kelompok 2

n, = jumlah kelompok 1

n, = jumlah kelompok 2

R, = jumlah jenjang pada kelompok 1

R, = jumlah jenjang pada kelompok 2
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