
65 

Daftar Pustaka 

Andreani, Frans!sca (2007), ·'Experiential Marketing (Sebuah Pendekatan Pemasaran)," Jumal 

Manajemen Pemasaran, Vol. 2, No. I, pp. 1-8. 

Aritonang, Lerbim R. (2007), R1ser Pemasaran: Teon dan Prakrek, Bogor: Penerbit Ghalia 

Indonesia. 

Assae~ Henry (2001), Consumer Behavtor and Markermg Acuon, 6th ed, New York: New York 

University. 

Azwar, Sajfuddin (2008), Relwbiluas dan I 'alidllas, Edisi ke-3 , Yogyakana: Pustaka Pelajar. 

Barsly, Jonathan, dan Nash, Leonard. (2003). ·'Customer Satisfaction: Applying Concepts to 

Industry-wide Measures," Come// Hotel and Restaurant Administration Quarterly, 

October-Desember, pp. 173-183. 

Berry, Leonard. L. ; Carbon, Lewis. P.; dan Haeckel, Stephan. H. (2002), "Managing the Total 

Customer Experience," MIT Sloan Management Rev1ew, spring, pp. 85-89. 

Berry, Leonard. L, dan Carbon, Lewis. P. (2007), '" Building Loyalty Through Experience 

Management", Quallly Progress , Vol. ~ 0. No. 9, pp. 26-32 . 

Blackwell, Roger; D'Zouza, Clare; Taghian, Mehdi ; Miniard, Paul; and Engel, James (2006), 

Consumer BehaviOr: An A.\la Pacific Approach, Sydney: Nelson Australia Pty 

Limited. 

Carbon, Lewis P. dan Haeckel, Stephan H. ( 1994 ), ··Engineering Customer Experiences," 

Markermg Managemem, Vol. 3, o.3, pp. 9-19. 

Darmmesta, Basu Swastha ( 1999), .. Loyalitas Pelanggan . Sebuah Kajian Konseprual Sebagai 

Panduan Bagi Peneliti ," J urnal l:'kononu dan Hlsms lndones10. Vol. 14, No. 3, pp. 73-

88 . 

Pengaruh penggunaan experiential marketing pada rumah makan apung kampung laut Semarang
pada emosi
(Basic dan VIP Emotion) dan loyalitas konsumen
ARDYAN, Elia, Basu Swastha Dharmmesta, Prof.,Dr.,M.B.A
Universitas Gadjah Mada, 2010 | Diunduh dari http://etd.repository.ugm.ac.id/



66 

Gobe, Marc (2005), Emottonal Brandmg: Paradtgma Bam untuk Menghubungkan Merek 

Dengan Pelanggan, Jakarta: Erlangga. 

Gozhali, Imam: dan Fuat (2008), Structural Equation Modeling: Teori, Konsep, dan Aplikasi 

dengan Program Lisre18.80, Semarang: Badan Penerbit Universitas Diponegoro. 

Griffin, Jill (2005), Customer Loyalty: Menumbuhkan dan Mempertahankan Kesetiaan 

Pelanggan, Jakarta: Penerbit Erlangga. 

Junaidi, Shellyana., dan Dharmmesta, Basu Swastha (2002), .. Pengaruh Ketidakpuasan 

Konsumen, Karakter Kategori Produk, dan Kebutuhan Mencari Variasi Terhadap 

Keputusan Perpindahan Merek," Jurnal Ekonomt dan Bisnis Indonesia. Vol. 17, No. I, 

pp. 91-104. 

Hasan, Ali (2008), Marketing, Yogyakana: Media Pressindo 

Kao, Yie-Fang; Huang, Li-Shia ; dan Yang, Ming-Hsie (2007), ·'Effect of experiential Element 

on Experiential Satisfaction and Loyalty Intentions: a Case Study of the Super 

BasketbaJI League in Taiwan," International Journal of Revenue Management, Vol. 

I , No. I, pp. 79-96. 

Kartajaya, Hennawan (2007), Boostmg Loyalty Marketmg Peiformance, Bandung: PT. Mizan 

~staka . 

Kotler, Philip dan Keller, Kevin Lane (2006), Marketmg Management. 12th ed, Upper Saddle 

River, New Jersey: Pearson Education, Inc. 

Lin, Chien-Huang dan Wu, Shih-Chia (2006), "Influence of Audio Effects on Consumption 

Emotion and Temporal Perception," Journal of American Academy of Business, 

Vol.l 0, No. I, pp. 174-178. 

Lovelock, Christopher, dan Wirtz, Jochen (2004 ), Servtce Marketmg: People. Technolo?JI. 

Strategy, 5th ed, Upper Saddle River, New Jersey: Pearson Education International 

Lutz, Sandy dan Foong, Serena (2008), "A Strategy Fit for King: A Customer Experience 

Framework," Journal of Healthcare Management, Vol.53, No. 6, pp. 356-359. 

Pengaruh penggunaan experiential marketing pada rumah makan apung kampung laut Semarang
pada emosi
(Basic dan VIP Emotion) dan loyalitas konsumen
ARDYAN, Elia, Basu Swastha Dharmmesta, Prof.,Dr.,M.B.A
Universitas Gadjah Mada, 2010 | Diunduh dari http://etd.repository.ugm.ac.id/



67 

Morrison, Sharon, dan Crane, Frederick G. (2007) ·'Building the Service Brand by Creating and 

Managing an Emotional Brand Experience," Brand Management, vol. 14, no. 5, pp. 

410-421 . 

Murtagh, Joe (2002), "What Does Your Customer Experiences When Doing Business With 

You," Hudson Valley Business Journal. August 12, pp. 7. 

Oliver, John (2007), "Exploring the Role of Music on Young Health and Fitness Club Member 

Loyalty: an empirical Study," Young Consumers, Vol. 8, No. I, pp.65-72 . 

Pine ll, B. Joseph dan Gilmore, James H. (1998), '·Welcome to The Experience Economy," 

Havard Busmess Review, July-August, pp. 97-1 05. 

Pullman, Medeleine E. dan Gross, Michael A. (2003), "Welcome to Your Experience: Where 

You Can Check out Anytime You'd like, but You Can Never Leave," Journal of 

Business Management, Summer, Vol 9, No.3, pp. 215-232. 

Pullman, Medeleine E. dan Gross, Michael A. (2004 ), "Ability of Experience Design Element to 

Elicit Emotin and Loyalty Behaviors," Dec1s1on Sc1ences, Vol. 35, No. 3, pp. 551-578. 

Sarwono, Jonathan (2007), Ana/isis Jalur untuk R1set B1sms dengan SPSS. Yogyakarta: CV Andi 

Offset. 

Schmitt, Bernd (1999 a), Exper1enual Marketmg: How to Get Customers to Sense. Feel, Think, 

Act, and Relate to Your Company and Brand, New York: The Free Press. 

Schmitt, Bernd (1999 b), "Experient ial Marketing," Journal of Marketmg Management, Vol. 15 , 

pp. 53-67 . 

Suharli, J.I. Michell (2008), Mind Set: Wmnmg Strategy for People. Jakarta: PT Grarnedia,. 

Sunyoto, Oanang (2009), Ana/ISis Regres1 dan U)l Hipotes1s, Yogyakarta: MedPress. 

Tjiptono, Fandy. (2006), Pemasaran Jasa. Malang: Banyu Media Publishing. 

Trout, Jack (2004), Trout on Strategy: Menguasa1 Benak Konsumen, Menaklukkan Pasar, 

Jakarta: PT Bhuana Ilmu Popular Kelompok Gramedia. 

Pengaruh penggunaan experiential marketing pada rumah makan apung kampung laut Semarang
pada emosi
(Basic dan VIP Emotion) dan loyalitas konsumen
ARDYAN, Elia, Basu Swastha Dharmmesta, Prof.,Dr.,M.B.A
Universitas Gadjah Mada, 2010 | Diunduh dari http://etd.repository.ugm.ac.id/



68 

Trout, Jack dan Rivkin, Steve (200 I), Different rated or Dre: Bertahan hidup di Era Kompetisi 

yang Mematikan, Jakarta: Penerbit Erlangga. 

William, Alistair .(2006), '·Tourism and Hospitality Marketing: Fantasy, Feeling, and Fun," 

International Journal of Contemporary HospHaiHy Management, Vol. 18, No. 6, pp. 

482-495. 

Pengaruh penggunaan experiential marketing pada rumah makan apung kampung laut Semarang
pada emosi
(Basic dan VIP Emotion) dan loyalitas konsumen
ARDYAN, Elia, Basu Swastha Dharmmesta, Prof.,Dr.,M.B.A
Universitas Gadjah Mada, 2010 | Diunduh dari http://etd.repository.ugm.ac.id/


	HALAMAN JUDUL
	HALAMAN PENGESAHAN
	HALAMAN PERNYATAAN
	PENGANTAR
	DAFTAR ISI
	DAFTAR BAGAN
	DAFTAR TABEL
	DAFTAR LAMPIRAN
	INTISARI
	ABSTRACT
	BAB I PENDAHULUAN
	1.1. Latar Belakang Masalah
	1.2 Perumusan Masalah
	1.3 Tujuan
	1.4 Lingkup Penelitian
	1.5 Manfaat Penelitian

	BAB III LANDASAN TEORI DAN HIPOTESIS
	2.1. Landasan Teori
	2.2. Model Penelitian dan Hipotesis Penelitian.

	BAB III METODE PENELITIAN
	3.1. Populasi dan Sampel
	3.2. Jenis Data, Cara Pengumpulan, dan Uji Instrumen
	3.3. Variabel

	3.4. Definisi Operasional Variabel
	3.5. Analisis Data
	BAB IV ANALISIS DAN PEMBAHASAN
	4.1. Karakteristik Responden
	4.2. Tanggapan Responden
	4.3. VALIDITAS DAN RELIABILITAS
	4.4 Uji Outliers'
	4.5. Analisis Regresi

	BAB V KESIMPULAN DAN SAR.AN
	5.1. Kesimpulan
	5.2. Keterbatasan Penelitian
	5.3. Saran

	Daftar Pustaka
	LAMPIRAN

