
---------- ---

92 

DAFTARPUSTAKA 

Andrews, K. R. 1987. The Concept of Corporate Strategy, Richard D. Irwin , 

Inc, New York 

Campbell, A. & Goold, M. & Alexander, M. 1995. Corporate Stategy : Quest 

for Parenting Advantage. Harvard Business Review, May - June: 120-

132 

Campbell, A. & Goold, M. & Alexander, M. 1994. Corporate Level Strategy : 

Creating Value in Multibusiness Company. John Willey & sons. 

Campbell, A. & Goold, M. & Alexander, M. 1995. The Value of The Parent 

Company. California Management Review, Vol. 38, No. 1 : 79-97 

Campbell, A. & Goold, M. & Alexander, M. 1995. Parenting Advantage: The 

Key to Corporate Level Strategy. Prism, Second Quarter: 23-33 

Campbell, A. & Goold, M. 1987. Many Best Way to Make Strategy. Harvard 

Business Review, Nov - Dec : 333 - 345 

Colley, J. & Doyle, J. & Hardie, R. 2001. Corporate Strategy. The McGraw-Hill 

Executive MBA Series, McGraw-Hill 

Collis, D. & Montgomery, C. 1995. Creating Corporate Advantage. Harvard 

Business Review, July - August: 71 - 83 

Collis, D. & Montgomery, C. 2005. Corporate Strategy : A Resource-Based 

Approach. Second Edition, McGraw Hill, International Edition 

Glueck, William F. & Lawrence R., Jauch 1991. Business Policy and Strategic 

Management, Ninth Edition, McGraw Hill, International Edition 

Hamel, G. 1996. Strategy as Revolution. Harvard Business Review, July -

August : 69 - 82 

Hamel, G. & Prahalad, C.K. 1990. The Core Competence of the Corporation. 

Harvard Business Review. May- June : 437 - 449 

Creating corporate advantages :: Kajian pada PT Aerowisata
PUTRA, Ade Kurniawan Dwi, Amin Wibowo, M.B.A., Ph.D
Universitas Gadjah Mada, 2010 | Diunduh dari http://etd.repository.ugm.ac.id/



93 

Johnson, G. & Scholes, K. & Whittington, R. 2005. Exploring Corporate 

Strategy. Seventh Edition, Financial Times Prentice Hall, 

Kotler, Phillip. 2000. Marketing Management : The Millenium Edition. Tenth 

Edition, Prentice Hall 

Porter, M.E. 1985 : Competitive Advantage, Free Press, New York 

PT. Aerowisata, annual report 2008,2009, Jakarta, PT. Aerowisata 

Thompson, A.A. & Strickland, AJ. & Gamble, J. E. 2008. Crafting & Executing 

Strategy The Quest for Competitive Advantage : Concepts and Cases. 

Sixteenth Edition. McGraw-Hill International Edition 

Thompson, A.A. & Strickland, AJ. 2001. Strategic Management : Concept and 

Cases. Twelve Edition. McGraw-Hill-Irwin 

Creating corporate advantages :: Kajian pada PT Aerowisata
PUTRA, Ade Kurniawan Dwi, Amin Wibowo, M.B.A., Ph.D
Universitas Gadjah Mada, 2010 | Diunduh dari http://etd.repository.ugm.ac.id/


	TITLE
	LEMBAR PENGESAHAN
	PERNYATAAN
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	INTISARI
	ABSTRACT
	BAB I PENDAHULUAN
	1.1. Latar Belakang
	1.2. Perumusan Masalah
	13. Tujuan Penelitian
	1.4. Manfaat Penelitian
	1.5. Landasan Teori
	1.6. Metode Penelitian

	BAB II LANDASAN TEORl
	2.1. Konsep Strategi
	2.2. Tingkatan Strategi
	2.3. Strategi Korporat
	2.4. Corporate Parenting Framework
	2.5. Creating Corporate Advantage

	BAB III GAMBARAN UMUM PT. AEROWISATA
	3.1. Values and Identity
	3.2. Visi dan Misi
	3.3. Unit Usaha

	BAB IV ANALISIS DATA DAN PEMBAHASAN
	4.1 HOTEL
	4.2. FOOD SERVICES
	4.3. TRAVEL AND LEISURE
	4.4. TRANSPORTATION

	BAB V SIMPULAN DAN SARAN
	5.1. SIMPULAN
	5.2. SARAN

	DAFTAR PUSTAKA

