
DAFT AR PUS TAKA 

Assae~ Hemy, 2001, CllstotnD' &llavlor, Thompson Learning Unites Stated of America 

Barney, Jay B., 2002, Gaining and Sustaining Competitive Advantage, Prentice Hall, 

United States of America 

Besanko, D., Dranove, D., Shanley, M., Schaefer, S., 2004, Economics ofstrategiy, 

John Willey & Son, United States of America 

Campbel~ A., & Yeung, S., 1991, Creating a Sense of Mission, Long Range Planning 

Craven, David, 2000, Strategk Market, Irwin McGrew-Hill, Singapore 

Hax, Arnoldo C., Majluf, Nicolas S., 1996, The Strategy Concept and Process: a 

ragmtltk Approacll, Prentice-Hall, inc., New Jersey 

Hitt, Michael A., Ireland, R Duane., Hoskisson, Robert E., 2001, Strategic Management 

Compedtivenas and Globolwmon, Thomson Learning, United States of America 

Kuncoro, Mudrajad, 2006, Strategi: Bagalmana Membangun Keunggu/an Konpetitif, 

Erlangga, Jakarta 

Porter, M. E, 1980, Competitive Strategy, Technique for Analyzing Industry and 

Competitors, free Press, London 

Porter, M.E, 1985, Compet/thle Advantage, Creating and Sustanlng Superior 

Perforlftllllce, Free Press London 

Pearce II, A. and Robinson, Richard B., 2007, Strategic Management: Formulation, 

ImpletMntation, and Contro~ McGraw-Hill, United States of America 

Thompson, A. A., Strickland ill, A.J., Gamble, John E., 2005, Crafting and Executing 

Strategy, McGraw-Hill, United States of America 

83 

Strategi PT Perkebunan Nusantara IX (Persero) dalam memenangkan persaingan di industri karet
GUNA, Prasetya Dwi, Amin Wibowo, Dr., MBA
Universitas Gadjah Mada, 2009 | Diunduh dari http://etd.repository.ugm.ac.id/



r 

Thompson, A A , Strickland ill, AJ., Gamble, John E., 2008, Crafting and Executbrg 

Strt~tegy: Tile Qust For Glmpedtive Advtuttage Glnsqts IIIUl Oun, McGraw­

Hill, International Editional, 6th edition 

84 

Strategi PT Perkebunan Nusantara IX (Persero) dalam memenangkan persaingan di industri karet
GUNA, Prasetya Dwi, Amin Wibowo, Dr., MBA
Universitas Gadjah Mada, 2009 | Diunduh dari http://etd.repository.ugm.ac.id/


	Halaman Judul
	Halaman Pengesahan
	Halaman Pernyataan
	KATA PENGANTAR
	ABSTRAKSI
	ABSTRACT
	DAFTAR ISI
	BAB l PENDAHULUAN
	1.1 Latar Belakang
	1.2 Perumusan Masalah
	1.3 Tujuan penelitian
	1.4 Manfaat Penelitian
	1.5 Metodologi Penelitian

	BAB ll LANDASAN TEORI
	2.1 Pengertian Strategik
	2.2. Formulasi Strategi Bersaing
	2.3 Model Analisis
	2.4 Formulasi Strategi

	BAB III GAMBARAN UMUM PT. PERKEBUNAN NUSANTARA IX (PERSERO)
	3.1 Gambaran Umum
	3.2 Sejarah Perusahaan
	3.3 Struktur Organisasi
	3.4 Visi Perusahaan
	3.5 Misi Perusahaan
	3.6 Kegiatan Perusahaan Dalam Mengolah Karet

	BAB IV ANALISIS DAN PEMBAHASAN
	4.1 Analisis Ekstemal
	4.2 Analisis Internal
	4.3 SWOT Analisis
	4.4 formulasi strategi
	4.5 Pilihan strategi

	BAB V SIMPULAN DAN SARAN
	5.1 Simpulan
	S.2 Saran

	DAFTAR PUSTAKA

