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$QJJUDLQL�� 7�� �������� 3HOD\DQDQ� 5HVHUYDVL� 6LVWHP� 2Q� /LQH� 7LNHW� 3HVDZDW�
'RPHVWLN�/LRQ�$LU�GL�37��(OHFWUR�'XWD�:LVDWD����6XUDNDUWD��

%DQXSUDPHVWL��'��$����������6LVWHP�5HVHUYDVL�GDQ�3HQDZDUDQ�3DNHW�:LVDWD�2OHK�
3DQRUDPD�7RXUV��<RJ\DNDUWD��

%XQJLQ�� %�� ��������0HWRGRORJL� 3HQHOLWLDQ� 6RVLDO� GDQ� (NRQRPL�� )RUPDW�IRUPDW�
.XDQWLWDWLI� GDQ� .XDOLWDWLI� XQWXN� 6WXGL� 6RVLRORJL�� .HELMDNDQ� 3XEOLN��
.RPXQLNDVL��0DQDMHPHQ��GDQ�3HPDVDUDQ��-DNDUWD��.HQFDQD��

'DPDUGMDWL�� 5�� �������� 0DQDMHPHQ� 3HUMDODQDQ� :LVDWD�� -DNDUWD�� (OH[� 0HGLD�
.RPSXWLQGR��

+DQGLWDPD�� $�� $�� �������� 3HQJJXQDDQ� 6LVWHP� $SOLNDVL� 3$5$0$� 8QWXN�
0HPSHUPXGDK�5HVHUYDVL�7RXU�GL�3DQRUDPD�'HVWLQDWLRQ��<RJ\DNDUWD��

,EUDKLP�� �������� 0HWRGRORJL� 3HQHOLWLDQ� .XDOLWDWLI�� 3RQWLDQDN�� 3HUSXVWDNDDQ�
1DVLRQDO��

,VPD\DQWL����������3HQJDQWDU�3DULZLVDWD���-DNDUWD��3HQHUELW�*UDVLQGR��

.XPDODGHZL�� �������� 3HUDQ� 7RXU� 'HSDUWPHQW� 'DODP� 2SHUDWLRQDO� 7RXU� �6WXGL�
.DVXV�GL�6HWD�7RXU�DQG�7UDYHO�&DEDQJ�<RJ\DNDUWD���<RJ\DNDUWD��

3HQGLW�� 1�� 6�� �������� ,OPX�3DULZLVDWD� 6HEXDK�3HQJDQWDU� 3HUGDQD�� -DNDUWD�� 37��
3UDGQ\D�3DUDPLWD��

3KLOLS��.��G����������0DQDMHPHQ�3HPDVDUDQ�3HUVSHNWLI�$VLD��<RJ\DNDUWD��$QG\��

6XJL\RQR�� ��������0HWRGH�3HQHOLWLDQ�.XDQWLWDWLI��.XDOLWDWLI�� GDQ�5	'��&HWDNDQ�
NH�����%DQGXQJ��$OIDEHWD��

7UDQVPHGLD����������6DUDQD�GDQ�3UDVDUDQD�7UDQVSRUWDVL��7UDQVPHGLD�����

:DKLG��$����������6WUDWHJL�3HQJHPEDQJDQ�:LVDWD�1XVD�7HQJJDUD�%DUDW�0HQXMX�
'HVWLQDVL�8WDPD�:LVDWD�,VODPL�

:DUGL\DQWD����������0HWRGH�3HQHOLWLDQ�3DULZLVDWD��<RJ\DNDUWD��$QG\��

:LUW]�� /�� G�� �������� 0DQDJLQJ� 6HUYLFH�� 0DUNHWLQJ� 2SHUDWLRQ� 	� +XPDQ�
5HVRXUFHV��1HZ�-HUVH\��3UHQWLFH�+DOO��
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