GLOBAL ENGAGEMENT OFFICE'S SOCIAL MEDIA AS PUBLIC RELATIONS TOOL: SWOT ANALYSIS
DELIA CAHYANING T, Andri Handayani, S.S., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

CADIATMADA TABLE OF CONTENT

GRADUATING PAPER COVER......ccotiiiiiiiee et i
LEMBAR PENGESAHAN ..ottt sttt st sne e enenne e i
PERNYATAAN BEBAS PLAGIASI ...ttt iv
ACKNOWLEDGEMENT ..ottt sttt ste st eteanaenaenee s vV
INTISARI .t bbbt bbb e R e e et bbbt b e ens vi
ABSTRACT .ottt b et e s et e b et e e b e R e R e e Re e Rt e Rt et et e nteeReereereeneeneenes vii
TABLE OF CONTENTS ..ottt ettt bbb nneas viii
LIST OF FIGURES ..ottt ettt ettt st neena s e nes X
CHAPTER 1 ..ttt bbb bttt et ettt sb e b e beeneeneeneas 1
INTRODUCTION ..ottt et et st te e e sa e s et et e nbestesseaneesaeneeneeneas 1
1.1, Background Of STUAY .......cooiiiiieii et 1
1.2, ODJECHIVES OF STUAY ....ccuiiiiiiieiiiieiete e 2
1.3, SCOPE OF STUAY ...uveceieciiecie et e ste e reesaeebeennenreas 2
1.4, MEethod OF STUAY ....oooiiieiiiieee bbb 3
1.4.1. Method of ColleCting Data..........ccccccueiieiiiiieieese e 3
1.4.2. Method Of ANAlYZING Data.........cceiiiiiiiiiieeee e 4
1.4.3. Method of Presenting Data. .........ccccceiieiiiiieiiese e 4
IO T o (17101 = U1 o] o OSSPSR 4
CHAPTER 2 ...ttt bbbt bbbt s ettt sbe st e abeeneeneeneas 5
PROFILE OF GLOBAL ENGAGEMENT OFFICE OF SOCIAL AND POLITICAL
SCIENCE FACULTY, UNIVERSITAS GADJAH MADA ..ottt 5
2.1.  Profile of Global Engagement OFfiCe ..........cooiiiiiiiiieici e 5
2.2, Organizational StIUCLUIE ..........ccveiieie it 6
2.3, LOCAtioN and APPEAIANCES.......c.uiveiiteitesterteeieeieesieie et sttt st sse et bbbt sneeneeneas 8
2.4, SEIVICES QNG EVENTS ....oviiiiiiiiiieiieieie ettt sttt bbb 9
2.5.  Partnership and COOPEIAtION..........coiiiiiiiiieieieeie e 11
2.6, CONLACT ...ttt ettt e bbb e e e Rt b et e bt e nnneaneennne s 11
(08 1 S I = S SRS 12
GLOBAL ENGAGEMENT OFFICE’S SOCIAL MEDIA AS PUBLIC RELATIONS TOOL.:
SWOT ANALYSIS ..ottt sttt se e s e et e s e aestesteeseeneaneeneens 12
3.1.  Social Media in Global Engagement OffiCe .........ccceiiiiiiieiicc e, 12
TN 0 1451 - To | - U PP P PP PTRPPPI 12
3120 FACEDOOK. ...ttt ne e 14
T8 R - PSSR 15
314 LINKEA IN. ittt ae e 17
3.2.  Social Media Roles in Global Engagement OffiCe .........ccocvvviiiiinenii e, 18
3.2.1. Media to Disseminate INFOrmMation ..........ccoooueiiiiiiiiiiiie e 19
3.2.2. Media to Promote Events Organized by GEO ..........ccccooiiiiiiiniiiiee e, 24
3.2.3. Media to Establish and Enhance Reputation of GEO. ..........cccccooviiviiiiciiicie e, 26
3.3, SWOT Analysis of GEO’s Social Media..........c.cerieiiiiiiieiiiieniesesre e 27
3.3 L. SHENQLNS .. 27
3032, WWBAKNESSES ...ttt b et ettt et s e bttt se e b ettt he et eneeeneene e 29
3.3.3.  OPPOITUNITIES. ...ttt bbbttt b e bbbt 32
TR R ¢ =T | ORI PR 33
CHAPTER 4 ... bbb bbbt b e bbbt n e 35
CONCLUSION ...ttt sttt et st e et e e ne e s e st e tesaesbeabeaseaneaneenens 35
WORKS CITED ...ttt bbbttt bbbttt 37
APPENDICES ..ottt bbbt e bbbt beereeneeneenes 39



GLOBAL ENGAGEMENT OFFICE'S SOCIAL MEDIA AS PUBLIC RELATIONS TOOL: SWOT ANALYSIS
DELIA CAHYANING T, Andri Handayani, S.S., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
A OB INFORMANTS oo 39
LIST OF INTERVIEW QUESTIONS........ooovvoeeeeeeeeeeeseeeeeeseeseseseeseessessesessesesseseeseseeseenees 40
CURRICULUM VITAE < oo 4
0 c1=1010) SO 42



