
DAFTAR PUSTAKA 

 

Atkinson, R. C., & Shiffrin, R. M. (1971). The control processes of short-term 

memory. California: Stanford University. 

 

Acuna, E., & Rodriguez, C. (2004). A Meta analysis study of outlier detection 

methods in classification. Mayaguez. Diambil dari 

https://academic.uprm.edu/eacuna/paperout.pdf 

 

Azwar, S. (2016). Penyusunan Skala Psikologi (2 ed.). Yogyakarta: Pustaka Pelajar. 

 

Bagozzi, R. P. (1986). Attitude formation under the theory of reasoned action and a 

purposeful behaviour reformulation. British Journal of Social Psychology, 25(2), 

95–107. https://doi.org/10.1111/j.2044-8309.1986.tb00708.x 

 

Balraj, B. (2015). Understanding Objectification Theory. International Journal on 

Studies in English Language and Literature, 3(11), 70–74. Diambil dari 

www.arcjournals.org 

 

Bargh, J. A., Chen, M., & Burrows, L. (1996). Automaticity of social behavior: 

Direct effects of trait construct and stereotype activation on action. Journal of 

Personality and Social Psychology, 71(2), 230–244. 

https://doi.org/10.1037/0022-3514.71.2.230 

 

Baron, R. A., & Branscombe, N. R. (2012). Social psychology. Pearson. 

 

Behm-Morawitz, E., & Mastro, D. E. (2008). Mean Girls? The Influence of Gender 

Portrayals in Teen Movies on Emerging Adults’ Gender-Based Attitudes and 

Beliefs. Journalism & Mass Communication Quarterly, 85(1), 131–146. 

https://doi.org/10.1177/107769900808500109 

 

Berkowitz, L. (1984). Some effects of thoughts on anti- and prosocial influences of 

media events: A cognitive-neoassociation analysis. Psychological Bulletin, 

95(3), 410–427. https://doi.org/10.1037/0033-2909.95.3.410 

 

Breckler, S. J. (1984). Empirical validation of affect, behavior, and cognition as 

distinct components of attitude. Journal of Personality and Social Psychology, 

47(6), 1191–1205. https://doi.org/10.1037/0022-3514.47.6.1191 

 

Bronfenbrenner, U. (1979). The ecology of human development : experiments by 

nature and design. Harvard University Press. Diambil dari 

Pengaruh Iklan dengan Konten Seksual terhadap Sikap Objektifikasi Seksual Wanita pada Remaja
HANIF WIDYA SETYAWAN, Helly Prajitno Soetjipto
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



https://books.google.co.id/books?hl=id&lr=&id=8cf0FYm0jW0C&oi=fnd&pg=

PR17&dq=The+Ecology+of+Human+Development:+Experiments+by+Nature+

and+Design&ots=1OJSYxWtgD&sig=a_ZVqM0nJxWpRuGlrjnThfZT2g8&red

ir_esc=y#v=onepage&q=The Ecology of Human Development%3A 

Experiments by Nature and Design&f=false 

 

Brown, J. D., & L’Engle, K. L. (2009). X-Rated : Sexual Attitudes and Behaviors 

Associated With U.S. Early Adolescents’ Exposure to Sexually Explicit Media. 

Communication Research, 36(1), 129–151. 

https://doi.org/10.1177/0093650208326465 

 

Carver, C. S., Ganellen, R. J., Froming, W. J., & Chambers, W. (1983). Modeling: 

An analysis in terms of category accessibility. Journal of Experimental Social 

Psychology, 19(5), 403–421. https://doi.org/10.1016/0022-1031(83)90019-7 

 

Cikara, M., Eberhardt, J. L., & Fiske, S. T. (2011). From agents to objects: sexist 

attitudes and neural responses to sexualized targets. Journal of cognitive 

neuroscience, 23(3), 540–51. https://doi.org/10.1162/jocn.2010.21497 

 

Daphne, J. (1998). A new masculine identity: gender awareness raising for men: 

Agenda: Vol 14, No 37. Agenda, 14(37), 24–29. 

https://doi.org/10.1080/10130950.1998.9675685 

 

Flood, M. (2009). The harms of pornography exposure among children and young 

people. Child Abuse Review, 18(6), 384–400. https://doi.org/10.1002/car.1092 

 

Fredrickson, B. L., & Roberts, T.-A. (1997). Objectification Theory: Toward 

Understanding Women’s Lived Experiences and Mental Health Risks. 

Psychology of Women Quarterly, 21(2), 173–206. 

https://doi.org/10.1111/j.1471-6402.1997.tb00108.x 

 

Freeman, J. V, & Campbell, M. J. (2007). ONE-WAY ANALYSIS OF VARIANCE. 

Sheffield. Diambil dari 

https://www.sheffield.ac.uk/polopoly_fs/1.43988!/file/Tutorial-11-anova.pdf 

 

Garcia, L. T. (1986). Exposure to pornography and attitudes about women and rape: 

A correlational study. Journal of Sex Research, 22(3), 378–385. 

https://doi.org/10.1080/00224498609551316 

 

Gordon, S. (2006). MatheMatics Learning centre The Normal Distribution. Sydney. 

Diambil dari 

https://sydney.edu.au/stuserv/documents/maths_learning_centre/normal2010web

.pdf 

Pengaruh Iklan dengan Konten Seksual terhadap Sikap Objektifikasi Seksual Wanita pada Remaja
HANIF WIDYA SETYAWAN, Helly Prajitno Soetjipto
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



 

Halliwell, E., Malson, H., & Tischner, I. (2010). Are contemporary media images 

which seem to display women as sexually empowered actually harmful to 

women? Psychology of Women Quarterly, 35(1), 38–45. 

https://doi.org/10.1177/0361684310385217 

 

Hastjarjo, T. D. (2014). Rancangan Eksperimen Acak. Buletin Psikologi, 22(2), 73. 

https://doi.org/10.22146/bpsi.11455 

 

Heflick, N. A., & Goldenberg, J. L. (2009). Objectifying Sarah Palin: Evidence that 

objectification causes women to be perceived as less competent and less fully 

human. Journal of Experimental Social Psychology, 45(3), 598–601. 

https://doi.org/10.1016/J.JESP.2009.02.008 

 

Heflick, N. A., Goldenberg, J. L., Cooper, D. P., & Puvia, E. (2011). From women to 

objects: Appearance focus, target gender, and perceptions of warmth, morality 

and competence. Journal of Experimental Social Psychology, 47(3), 572–581. 

https://doi.org/10.1016/J.JESP.2010.12.020 

 

Hollands, G. J., Prestwich, A., & Marteau, T. M. (2011). Using aversive images to 

enhance healthy food choices and implicit attitudes: An experimental test of 

evaluative conditioning. Health Psychology, 30(2), 195–203. 

https://doi.org/10.1037/a0022261 

 

Kar, S. K., Choudhury, A., & Singh, A. P. (2015). Understanding normal 

development of adolescent sexuality: A bumpy ride. Journal of human 

reproductive sciences, 8(2), 70–4. https://doi.org/10.4103/0974-1208.158594 

 

Kassem, S., & John, D. S. (1973). Sex in advertising: Its Relevance, Use, and Effects. 

Management Decision, 11(3), 145–158. https://doi.org/10.1108/eb001017 

 

Kemendikbud. (2016). KBBI Daring. Diambil 5 Mei 2019, dari 

https://kbbi.kemdikbud.go.id/entri/iklan 

 

Kominfo. (2013). Internet Sehat dan Aman (INSAN)l. Diambil 12 September 2018, 

dari https://kominfo.go.id/index.php/content/detail/3303/Internet-Sehat-dan-

Aman--INSAN-/0/internet_sehat 

 

Kraus, S. J. (1995). Attitudes and the Prediction of Behavior: A Meta-Analysis of the 

Empirical Literature. Personality and Social Psychology Bulletin, 21(1), 58–75. 

https://doi.org/10.1177/0146167295211007 

 

Leech, N. L., Barret, K. C., & Morgan, G. A. (2005). SPSS for Intermediate 

Pengaruh Iklan dengan Konten Seksual terhadap Sikap Objektifikasi Seksual Wanita pada Remaja
HANIF WIDYA SETYAWAN, Helly Prajitno Soetjipto
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



Statistics: Use and Interpretation (2nd ed.). Marwah: Lawrence Erlbaum 

Associates, Publishers. 

 

Löfgren-Mårtenson, L., & Månsson, S.-A. (2010). Lust, Love, and Life: A 

Qualitative Study of Swedish Adolescents’ Perceptions and Experiences with 

Pornography. Journal of Sex Research, 47(6), 568–579. 

https://doi.org/10.1080/00224490903151374 

 

Loughnan, S., Haslam, N., Murnane, T., Vaes, J., Reynolds, C., & Suitner, C. (2010). 

Objectification leads to depersonalization: The denial of mind and moral 

concern to objectified others. European Journal of Social Psychology, 40(5), 

709–717. https://doi.org/10.1002/ejsp.755 

 

Luder, M.-T., Pittet, I., Berchtold, A., Akré, C., Michaud, P.-A., & Surís, J.-C. 

(2011). Associations Between Online Pornography and Sexual Behavior Among 

Adolescents: Myth or Reality? Archives of Sexual Behavior, 40(5), 1027–1035. 

https://doi.org/10.1007/s10508-010-9714-0 

 

Malamuth, N. M., & Briere, J. (1986). Sexual Violence in the Media: Indirect Effects 

on Aggression Against Women. Journal of Social Issues, 42(3), 75–92. 

https://doi.org/10.1111/j.1540-4560.1986.tb00243.x 

 

Marshall, E. (2016). The Statistics Tutor’s Quick Guide to Commonly Used Statistical 

Tests. Sheffield. Diambil dari www.statstutor.ac.uk 

 

Moradi, B., Dirks, D., & Matteson, A. V. (2005). Roles of Sexual Objectification 

Experiences and Internalization of Standards of Beauty in Eating Disorder 

Symptomatology: A Test and Extension of Objectification Theory. Journal of 

Counseling Psychology, 52(3), 420–428. https://doi.org/10.1037/0022-

0167.52.3.420 

 

Peter, J., & Valkenburg, P. M. (2007). Adolescents’ Exposure to a Sexualized Media 

Environment and Their Notions of Women as Sex Objects. Sex Roles, 56(5–6), 

381–395. https://doi.org/10.1007/s11199-006-9176-y 

 

Peter, J., & Valkenburg, P. M. (2009). Adolescents’ Exposure to Sexually Explicit 

Internet Material and Notions of Women as Sex Objects: Assessing Causality 

and Underlying Processes. Journal of Communication, 59(3), 407–433. 

https://doi.org/10.1111/j.1460-2466.2009.01422.x 

 

R Aiken, L. (1985). Three Coefficients for Analyzing the Reliability and Validity of 

Ratings. Educational And Psychological Measurement, 45, 131–142. 

https://doi.org/10.1177/07399863870092005 

Pengaruh Iklan dengan Konten Seksual terhadap Sikap Objektifikasi Seksual Wanita pada Remaja
HANIF WIDYA SETYAWAN, Helly Prajitno Soetjipto
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



 

Ramsey, P. H. (2007). Encyclopedia of Measurement and Statistics. (K. Rasmussen, 

Ed.) (1st ed.). London: Sage Publications. 

 

Reichert, T., Childers, C. C., & Reid, L. N. (2012). How Sex in Advertising Varies by 

Product Category: An Analysis of Three Decades of Visual Sexual Imagery in 

Magazine Advertising. Journal of Current Issues & Research in Advertising, 

33(1), 1–19. https://doi.org/10.1080/10641734.2012.675566 

 

Reichert, T., & Lambiase, J. (2003). Sex in advertising : perspectives on the erotic 

appeal. LEA’s communication series. New Jersey: Lawrence Erlbaum 

Associates. 

 

Rodriguez, W. (2007). Encyclopedia of measurement and statistics. (K. Rasmussen, 

Ed.) (1st ed.). London: Sage Publications. 

 

Salkind, N. J. (2007). Encyclopedia of measurement and statistics. (K. Rasmussen, 

Ed.) (1st ed.). London: Sage Publications. 

 

Santrock, J. W. (2011). Educational Psychology 5th Edition. (A. McNamara, Ed.), 

Educational Psychology (5th ed., Vol. 1). New York, NY: McGraw-Hill. 

https://doi.org/10.1017/CBO9781107415324.004 

 

Sarwono, B. K. (2015). Gender bias in a patriarchal society A media analysis on 

virginity and reproductive health. Wacana, Journal of the Humanities of 

Indonesia, 14(1), 37. https://doi.org/10.17510/wjhi.v14i1.48 

 

Sawyer, S. M., Azzopardi, P. S., Wickremarathne, D., & Patton, G. C. (2018). The 

age of adolescence. The Lancet Child and Adolescent Health, 2(3), 223–228. 

https://doi.org/10.1016/S2352-4642(18)30022-1 

 

Setyawan, D. (2018). Darurat Pornografi pada Anak SD, Orangtua Harus Tingkatkan 

Pengawasan | Komisi Perlindungan Anak Indonesia (KPAI). Diambil 30 

Agustus 2018, dari http://www.kpai.go.id/berita/kpai-darurat-pornografi-pada-

anak-sd-orangtua-harus-tingkatkan-pengawasan 

 

Shen, L. (2013). The effects of message features. (James Price Dilliard, Ed.) (2nd 

ed.). Los Angeles: SAGE. Diambil dari 

https://www.researchgate.net/publication/286779826 

 

Stankiewicz, J. M., & Rosselli, F. (2008). Women as sex objects and victims in print 

advertisements. Sex Roles, 58(7–8), 579–589. https://doi.org/10.1007/s11199-

007-9359-1 

Pengaruh Iklan dengan Konten Seksual terhadap Sikap Objektifikasi Seksual Wanita pada Remaja
HANIF WIDYA SETYAWAN, Helly Prajitno Soetjipto
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



 

Szymanski, D. M., Moffitt, L. B., & Carr, E. R. (2011a). Sexual Objectification of 

Women: Advances to Theory and Research 1ψ7. The Counseling Psychologist, 

39(1), 6–38. https://doi.org/10.1177/0011000010378402 

 

Szymanski, D. M., Moffitt, L. B., & Carr, E. R. (2011b). Sexual Objectification of 

Women: Advances to Theory and Research 1ψ7. The Counseling Psychologist, 

39(1), 6–38. https://doi.org/10.1177/0011000010378402 

 

Tory Higgins, E., Rholes, W. S., & Jones, C. R. (1977). Category accessibility and 

impression formation. Journal of Experimental Social Psychology, 13(2), 141–

154. https://doi.org/10.1016/S0022-1031(77)80007-3 

Tuchman, G. (1979). Women’s Depiction by the Mass Media. Signs: Journal of 

Women in Culture and Society, 4(3), 528–542. https://doi.org/10.1086/493636 

 

Vaes, J., Paladino, P., & Puvia, E. (2011). Are sexualized women complete human 

beings? Why men and women dehumanize sexually objectified women. 

European Journal of Social Psychology, 41(6), 774–785. 

https://doi.org/10.1002/ejsp.824 

 

Ward, L. M. (1995). Talking About Sex : Common Themes About Sexuality in the 

Prime-Time Television Programs Children and Adolescents View Most, 24(5). 

 

Ward, L. M. (2002). Does Television Exposure Affect Emerging Adults’ Attitudes and 

Assumptions About Sexual Relationships? Correlational and Experimental 

Confirmation. Journal of Youth and Adolescence (Vol. 31). Diambil dari 

https://link.springer.com/content/pdf/10.1023%2FA%3A1014068031532.pdf 

 

Weingarten, E., Mcadams, M., & Hepler, J. (2015). From Primed Concepts to 

Action : A Meta- Analysis of the Behavioral Effects of Incidentally-Presented 

Words. Psychological Bulletin, 142(AUGUST), 0–94. 

https://doi.org/10.1073/pnas.0703993104 

 

Wright, P. J., & Tokunaga, R. S. (2016). Men’s Objectifying Media Consumption, 

Objectification of Women, and Attitudes Supportive of Violence Against 

Women. Archives of Sexual Behavior, 45(4), 955–964. 

https://doi.org/10.1007/s10508-015-0644-8 
 

Pengaruh Iklan dengan Konten Seksual terhadap Sikap Objektifikasi Seksual Wanita pada Remaja
HANIF WIDYA SETYAWAN, Helly Prajitno Soetjipto
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/


	DAFTAR PUSTAKA

