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Peneliti an nmengenai penasaran ayam broiler di wilayah
Daerah |stinewa Yogyakarta nelalui rumah penotongan ayam
ini dilakukan pada bul an Januari sanpai dengan April 1997
dengan nenggunakan netode survei dengan wawancar a
menggunakan panduan kuesi oner yang tel ah disiapkan
sebel umya kepada peternak dan |enbaga tatani aga yang
terlibat. Penganbilan sanpel neliputi |imbel as responden
peternak, tiga pengunpul, satu penotong dan linma belas
responden konsunen. _

Penelitian ini bertujuan untuk nenpelajari mata
rantai sal uran pemasaran, fungsi pemasar an dan struktur
bi aya pemasaran, marjin dan efisiensi jalur penasaran
ayam broiler di wilayah Daerah Istinewa Yogyakarta
mel al ui Runmah Penpt ongan Ayam ( RPA) Royan Chicken
Analisis wuntuk mata rantai saluran pemasaran
di | akukan secara diskriptif. Untuk nengetahui keefisienan
sistem pemasaran di hitung biaya penmasaran, narjin,
farner's share, konpeti si pasar dan analisis
profitabilitas. Hasil penelitian didapatkan bahwa terdapat
dua pola mata rantai sal uran pemasaran peternak- pengunpul -
RPA- pengecer -konsumen dan pet er nak- pengunpul - RPA-konsumen.
Pada pol a pertama 4,45% penjual an dari RPA ke konsunen
mel al ui pengecer sedangkan 95,55% penjual an nel alui pola
kedua. Marjin dari pola rantai saluran penmasaran kedua
adal ah Rp 900,00. Marjin tertinggi pada penptong Rp 750,04
dan marjin terendah pengunpul Rp 150,00. Biaya yang
di kel uarkan peternak Rp 2.359,30/kg, pengumpul
Rp 2.669,25/kg dan penotong Rp 3.910,88/kg. Penotong
mendapat kan nil ai konpetisi pasar tertinggi (1,09) dan
t erendah pengunpul (1,01). Dan nilai Net Profit Mrjin
(NPM tertinggi pada penotong 10,83% dan nilai Operating
Rati o (OR) 89, 16%% sedangkan pada pengunpul nilai Net
Profit Marjin (NPM) terendah 1,13%dan Operating Ratio
(OR) 98,86% Farner's Share yang diperol eh peternak
59,81%
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Abstract

This research was conducted to observe broiler nar-
keting in Yogyakarta region through the Royan Chicken
Processing Plant. Survey was started on January and ended
on April 1997. Respondents of the study were fifteen
farmers, three whole salers, one processor and fifteen
househol d consuners.

The objective of this research was to study the
mar ket i ng channel and function, cost structure, marketing
margi n, marketing efficiency. The narketing cost,
marketing margin, farnmer's share, market conpetition and
profitability were calculated to prove the efficiency of
mar keting system The result of the study were: there were
two marketing channel , (1) farnmer - whole saler -
processing plant - retailer - consumer (2) farmer - whole
saler - processing plant - consuner. Only 4.45% of the
whol e marketing activity was conducted through the first
pattern,

Mar keting margin of the second channel was Rp 900. 00
Processor got the haighest margin Rp 750.04 and the
assenbler got the lowest margin Rp 150.00 anpbng the
mar keting agents. Cost for raising broiler, assenbling and
processing were Rp 2,359.30/kg, Rp 2,669.25/kg and
Rp 3,910. 88/ kg respectively.

The hai ghest narket conpetition value was received by
processor (1.09) and the |owest one was received by the
assenbl er (1.01).

The val ue of t Profit Margin (NPM) for processor was
10.83%( the highest) while the value of operating ratio
89. 16%0and for assenbler NPMwas 1.13%and Operating Ratio
98.86% Farner's share was 59. 81
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