
117 
 

DAFTAR PUSTAKA 

Buku 

Achmad, M. (1999). Psikologi Dakwah. Jakarta: Pustaka Firdaus 

Al Ries & Jack Trout. (2001). Positioning: The Battle for Your Mind. USA : 

McGraw-Hill company 

Ardial. (2014). Paradigma dan Model Penelitian Komunikasi. Jakarta: Bumi 

Aksara 

Asdani Kindarto. (2008). Belajar Sendiri YouTube (Menjadi Mahir Tanpa Guru). 

Jakarta: PT Elexmedia Komputindo 

Bryan, A. (2011). The New Digital Storytelling. USA: ABC-Clio 

Bungin, B. (2005). Metode Penelitian Kuantitatif. Jakarta: Prenada Media 

Cassady, Marsh. (1992). The Art of Storytelling: Creative Ideas for Preparation 

and Performance. America : Meriwether Pub 

Ghozali, Imam. (2011). Aplikasi Analisis Multivariate dengan Program SPSS. 

Semarang: Badan Penerbit Universitas Diponegoro 

Glock & Stark. (1970). American Piety: The Nature of Religious Commitment. 

Barkeley: Univversity of California 

Griffin, E. (2011). A First Look At Communication Theory. Edisi ke 8. New York: 

McGraw-Hill 

Hamidi. (2010). Teori Komunikasi dan Strategi Dakwah. Malang: UMM Press 

Hasan, I. (2006). Analisis Data Penelitian dengan Statistik. Jakarta: Bumi Aksara 

Jalaluddin Rahmat. (1991). Psikologi Komunikasi. Bandung: Remaja Rosda Karya 

Jonsson, S., Strannegard, L., & Pallas, J. (2014). Organizations and the Media: 

Organizing in a Mediatized World. New York City: Roudlege 

Kennedy. (2015). Social Media: Master Social Media Marketing Facebook, 

Twitter, YouTube & Instagram. United States: CreateSpace Independent 

Kotler, P. (2000). Marketing Management: Millenium Edition. United States: 

Pearson Custom Publishing 

Kotler, P., & Keller, K. L. (2007). Manajemen Pemasaran (13th ed.). Jakarta: 

Pearson Education 

Lasswell, H. (1948). The Structure Function of Communication in Society. New 

York: Institute for Religious and Social Studies 

Mabruri, T. (2010). Pandai Menulis Cerpen. Yogyakarta: Pustaka Pelajar 

Mardalis. (2008). Metode Penelitian Suatu Pendekatan Proposal. Jakarta: Bumi 

Aksara 

Matthews, R.D. & Wacker, W. (2007). What's Your Story? Storytelling to Move 

Markets, Audiences, People, and Brands. FT Press: Upper Saddle River, New 

Jersey, USA 

Moore, Frazier. (2005). Humas: Membangun Citra Dengan Komunikasi. Bandung: 

Remaja Rosdakarya 

Riduwan. (2005). Skala Pengukuran Variabel Penelitian. Bandung: Alfabeta 

Sandra Moriarty, dkk. (2011).  Advertising. Jakarta: Kencana 
Sari, Endang S. (1993). Audience Research Pengantar Studi Penelitian Terhadap 

Pembaca, Pendengar dan Pemirsa. Yogyakarta: Andi Offset 

Sarjono & Julianita. (2011). SPSS  vs Lisrel: Sebuah Pengantar, Aplikasi untuk 

Riset. Jakarta: Salemba Empat 

Shaw, M. E.; Wright, J. M. (1967). Scales For The Measurement of Attitudes. New 

York: McGraw Hill 

PENGARUH STORYTELLING MARKETING TERHADAP PREFERENSI MEREK (Survey Pengaruh
Pesan Dakwah dalam
Storytelling Hijab Alila pada Youtube oleh Subscribers)
Novita Dwi Handayani, Lisa Lindawati, S.I.P., M.A.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



118 
 

Silalahi, U., &  Gunarsa, A. (Eds.). (2010). Metode Penelitian Sosial. Bandung: 

 Refika Aditama 

Siregar, S. (2014). Metode Penelitian Kuantitatif. Jakarta: KENCANA 

Somantri, GR. (2005). Memahami Metode Kualitatif. Makara: Sosial Humaniora 

Sugiyono. (2011). Metode Penelitian Pendidikan Pendekatan Kuantitatif, 

 Kualitatif, dan R&D. Bandung: Alfabeta. 

Suwardikun. W, Didit. (2000). Merubah Citra Melalui Perubahan Logo. Bandung: 

ITB Library 

Thouless, R. (1971). An Introduction to the Psychology of Religion. New York: 

Cambridge University Press 

Weber, M. (1978). Economy and Society. Edited by Guenther Roth and Cluas 

Wittich. Berkeley: University of California Press 

West,R & Lynn H. Turner. (2008). Pengantar Teori Komunikasi: Analisis Dan 

Aplikasi. Buku 1 edisi ke-3 Terjemahan Maria Natalia Damayanti Maer. 

Jakarta: Salemba Humanika 

Williams, Dan. (2012). Web TV Series: How to Make and Market Them. (Creative 

Essentials). London: Kamera Book 

Zarella, D. (2010). The Social Media Marketing Book. Canada: O’Reilly Media, 

Inc. https://doi.org/10.1007/s13398-014-0173-7.2 

 

Jurnal/Skripsi 

Ardhanari, M. (2008). Customer Satisfaction Pengaruhnya terhadap Brand 

Preference dan Repurchase Intention Private Brand.  Jurnal Riset Ekonomi 

dan Bisnis. Vol .8 No. 2 September 2008 

Arfiko, Y. (2018). Pengaruh Pesan Dakwah pada Channel Youtube Yufid TV 

terhadap Motivasi Belajar Ilmu Agama Islam. JOM FISIP Vol. 5: Edisi I 

Januari – Juni 2018 

Avery, R.J. & Ferraro, R. (2000). Verisimilitude or Advertising? Brand 

Appearances on Prime-Time Television. Journal of Consumer Affairs, 34(2), 

pp. 217–244  

Azizah & Sudrajat. (2018). Pengaruh Iklan Web Series Sore (Istri Dari Masa 

Depan) terhadap Sikap Audiens pada Merek Tropicana Slim Stevia di 

Kalangan Pengguna Internet Kota Jakarta. e-Proceeding of Management : 

Vol.5, No.1 Maret 2018 

Baker, B., & Boyle, C. (2009). The Timeless Power of Storytelling. Journal of 

Sponsorship, 3(1), 79-87 

Claesson & Jonsson. (2017). The Confusion of Content Marketing: A Study to 

Clarify The Key Dimensions of Content Marketing. Tersedia di 

http://www.diva-portal.org/smash/get/diva2:1112893/FULLTEXT01.pdf. 

Diakses pada 13 Februari 2019 pukul 12:50 WIB 

Dacosta & Sugandi. (2017). Strategi Kreatif Iklan Dalam Pemanfaatan Webseries 

(Studi Kasus Axelerate: The Series Axe Indonesia Oleh Makna Creative). e-

Proceeding of Management : Vol.4, No.1 April 2017 

Duopoly. (2013). Branded Entertainment: A New Production Financing Paradigm. 

Canadian Media Production Association (CMPA). Tersedia di 

www.ontariocreates.ca/.../Branded-Entertainment_en.pdf. Diakses pada 13 

Februari 14:50 WIB 

PENGARUH STORYTELLING MARKETING TERHADAP PREFERENSI MEREK (Survey Pengaruh
Pesan Dakwah dalam
Storytelling Hijab Alila pada Youtube oleh Subscribers)
Novita Dwi Handayani, Lisa Lindawati, S.I.P., M.A.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.ontariocreates.ca/.../Branded-Entertainment_en.pdf


119 
 

Firdaus, S. (2013). Pengaruh Iklan TVC Top Coffee Versi Bongkar terhadap Brand 

Preference Top Coffee di Kalangan Masyarakat Kabupaten Sleman 

Yogyakarta. Yogyakarta: Universitas Gadjah Mada 

Halevi & O’Hanlon. (2016). Creating Content Marketing for Libraries. Journal of 

the Medical Libarary Associaton. 2016 Oct; 104(4): 342–345 

Klopfer, F. J., & Madden, T. M. (1980). The middlemost choice on attitude items: 

Ambivalence, neutrality, or uncertainty? Personality and Social Psychology 

Bulletin, 6(1) 

Kong, F., & Hung, K. (2012). Product Placement in Television Drama: Do 

Information Overload and Character Attribute Matter? International Journal 

of Trade, Economics and Finance, Vol. 3 No. 2, 96-102. 

Lavidge, R. J., & Steiner, G. A. (2000). A model for predictive measurements of 

advertising effectiveness. Advertising & Society Review, 1(1) 

Martinus, H., & Chaniago, F. (2017). Analysis of Branding Strategy Through 

Instagram With Storytelling in Creating Brand Image on Proud Project. 

Humaniora, 8(no.3), 201–210. 

Musa, H., Azmi, F. R., Ab Rahim, N., Shibghatullah, A. S., & Othman, N. A. 

(2016). Analyzing the Effectiveness of Social Media Marketing. The 

European Proceedings of Social & Behavioural Sciences EpSBS, 1–10. 

https://doi.org/10.15405/epsbs.2016.08.2 

Mutandwa, Chimboza, D., & Edward. (2007). Measuring the determinants of brand 

of preference in a dairy product market. African Journal of Bussnisess 

Management, 230-237 

Pramanda & Nurfebiaraning. (2018). Pengaruh Iklan Web Series “Sore: Istri Dari 

Masa Depan” Terhadap Brand Image Tropicana Slim. e-Proceeding of 

Management : Vol.5, No.1 Maret 2018 

Pravitaswari, dll. (2018). Pengaruh Storytelling Marketing terhadap Brand Equity 

dan Keputusan Pembelian (Survei pada Video Iklan Allure Matcha Latte Story 

di Youtube). Jurnal Administrasi Bisnis (JAB) Vol. 57 No. 1 April 2018 

Prasetyo & Christin. (2017). “Pengaruh Teknik Storytelling dalam Periklanan 

Produk IKEA Terhadap Minat Beli Produk” (skripsi) . Tersedia di 

http://openlibrary.telkomuniversity.ac.id/pustaka/139873/pengaruh-teknik-

storytelling-dalam-periklanan-produk-ikea-terhadap-minat-beli-produk-

studi-kuantitatif-iklan-dengan-pendekatan-storytelling-pada-media-youtube-

periode-september-2016-januari-2017-.html. Diakses pada 29 September 

2018 pukul 20.10 WIB 

Robert J. Lavidge & Gary A Steiner. (1961). A Model for Predictive Measurements 

of Advertising Effectiveness. Journal of Marketing. Vol. 25, No. 6 (Oct., 

1961), pp. 59-62 

Rowley, J. (2008). Understanding Digital Content Marketing. Journal of Marketing 

Management. Vol. 24, No. 5-6, pp. 517-540 

Miriam Salzer‐Mörling, Lars Strannegård. (2004). Silence of the brands. European 

Journal of Marketing. Vol. 38, pp.224-238. Tersedia di 

https://www.emeraldinsight.com/doi/abs/10.1108/03090560410511203  

Williams, K & Page, R. (2011). Marketing to the Generations. Journal of 

Behavioral Studies in Business. 3. 37-52. Tersedia di 

https://www.researchgate.net/publication/242760064_Marketing_to_the_Ge

nerations  

PENGARUH STORYTELLING MARKETING TERHADAP PREFERENSI MEREK (Survey Pengaruh
Pesan Dakwah dalam
Storytelling Hijab Alila pada Youtube oleh Subscribers)
Novita Dwi Handayani, Lisa Lindawati, S.I.P., M.A.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.15405/epsbs.2016.08.2
http://openlibrary.telkomuniversity.ac.id/pustaka/139873/pengaruh-teknik-storytelling-dalam-periklanan-produk-ikea-terhadap-minat-beli-produk-studi-kuantitatif-iklan-dengan-pendekatan-storytelling-pada-media-youtube-periode-september-2016-januari-2017-.html
http://openlibrary.telkomuniversity.ac.id/pustaka/139873/pengaruh-teknik-storytelling-dalam-periklanan-produk-ikea-terhadap-minat-beli-produk-studi-kuantitatif-iklan-dengan-pendekatan-storytelling-pada-media-youtube-periode-september-2016-januari-2017-.html
http://openlibrary.telkomuniversity.ac.id/pustaka/139873/pengaruh-teknik-storytelling-dalam-periklanan-produk-ikea-terhadap-minat-beli-produk-studi-kuantitatif-iklan-dengan-pendekatan-storytelling-pada-media-youtube-periode-september-2016-januari-2017-.html
http://openlibrary.telkomuniversity.ac.id/pustaka/139873/pengaruh-teknik-storytelling-dalam-periklanan-produk-ikea-terhadap-minat-beli-produk-studi-kuantitatif-iklan-dengan-pendekatan-storytelling-pada-media-youtube-periode-september-2016-januari-2017-.html
https://www.emeraldinsight.com/doi/abs/10.1108/03090560410511203


120 
 

Website 

Asosiasi Penyelenggara Jasa Internet Indonesia. (2017). Hasil Survei Penetrasi dan 

Perilaku Pengguna Internet Indonesia 2017. Tersedia di 

https://apjii.or.id/content/read/39/342/Hasil-Survei-Penetrasi-dan-Perilaku-

Pengguna-Internet-Indonesia-2017. Diakses pada 17 Juni 2018 pukul 16.38 

WIB 

Brenner, M. (2017). 6 Examples of Genius Brand Storytelling You Have to See. 

Tersedia di https://marketinginsidergroup.com/content-marketing/6-

examples-genius-brand-storytelling-see/. Diakses pada 18 Januari 2018 pukul 

15.01 WIB 

Buletin APJII. (2018). Potret Zaman Now Perilaku & Pengguna Internet Indonesia. 

Tersedia di 

https://apjii.or.id/downfile/file/BULETINAPJIIEDISI23April2018.pdf. 

Diakses pada 17 Januari 2019 pukul 12.30 WIB 

Dianawati, V. (2018). XYZ Day 2018 Ditutup dengan Apresiasi untuk Content 

Creator. Tersedia di https://www.liputan6.com/lifestyle/read/3489849/xyz-

day-2018-ditutup-dengan-apresiasi-untuk-content-creator. Diakses pada 12 

Februari 10:20 WIB 

Digital Marketing Institute. (2017). 6 Storytelling Trends Marketing Leaders 

Should Know About. Tersedia di 

https://digitalmarketinginstitute.com/blog/20-09-17-6-ways-brands-can-

boost-their-storytelling. Diakses pada 18 Januari 2019 pukul 15.25 WIB 

Digital Marketer. (2016). YouTube Ads, Perluas Jangkauan Pasar dan Buat Profit 

Anda Semakin Meningkat. Tersedia di 

https://digitalmarketer.id/traffic/youtube-ads-perluas-jangkauan-pasar-dan-

buat-profit-anda-semakin-meningkat/. Diakses pada 17 Juni 2018 pukul 

11.30 WIB 

Herman, J. (2014). The Ultimate Beginner’s Guide to Instagram. Tersedia di 

https://jennstrends.com/wp-content/uploads/2014/05/The-Ultimate-

Beginners-Guide-To-Instagram.pdf. Diakses pada 22 September 2018 pukul 

11.05 WIB 

Hillhouse, S. (2018). 2019 Will Be The Year of Data Storytelling. Tersedia di 

https://hackernoon.com/2019-will-be-the-year-of-data-storytelling-

a9121a8c7069. Diakses pada 11 Februari 2019 pukul 11:18 WIB 

Kelly, G. (2005). ‘Storytelling’ Audit: An Audit of Personal Story, Narrative And 

Testimony Initiatives Related To The Conflict In And About Northern 

Ireland. Tersedia di 

https://cain.ulster.ac.uk/issues/victims/docs/kelly0905storytelling.pdf. 

Diakses pada 13 Februari 2019 pukul 12.59 WIB 

Koran Sindo. (2018). Gandeng Selebritas untuk Promosi. Tersedia di http://koran-

sindo.com/page/news/2017-01-29/0/7. Tersedia di 12 Februari 2019 pukul 

09:24 

Facebook IQ. (2015). Storytelling Sells: Creating a Digital Marketing Narrative to 

Drive Action. Tersedia di https://www.facebook.com/iq/articles/storytelling-

sells-creating-a-digital-marketing-narrative-to-drive-action. Diakses pada 29 

September 2018 pukul 21.05 WIB 

Katadata.co.id. (2018). Media Sosial Paling Populer di Indonesia. Tersedia di 

https://databoks.katadata.co.id/datapublish/2018/02/01/media-sosial-apa-

PENGARUH STORYTELLING MARKETING TERHADAP PREFERENSI MEREK (Survey Pengaruh
Pesan Dakwah dalam
Storytelling Hijab Alila pada Youtube oleh Subscribers)
Novita Dwi Handayani, Lisa Lindawati, S.I.P., M.A.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

https://apjii.or.id/content/read/39/342/Hasil-Survei-Penetrasi-dan-Perilaku-Pengguna-Internet-Indonesia-2017
https://apjii.or.id/content/read/39/342/Hasil-Survei-Penetrasi-dan-Perilaku-Pengguna-Internet-Indonesia-2017
https://marketinginsidergroup.com/content-marketing/6-examples-genius-brand-storytelling-see/
https://marketinginsidergroup.com/content-marketing/6-examples-genius-brand-storytelling-see/
https://apjii.or.id/downfile/file/BULETINAPJIIEDISI23April2018.pdf
https://digitalmarketinginstitute.com/blog/20-09-17-6-ways-brands-can-boost-their-storytelling
https://digitalmarketinginstitute.com/blog/20-09-17-6-ways-brands-can-boost-their-storytelling
https://digitalmarketer.id/traffic/youtube-ads-perluas-jangkauan-pasar-dan-buat-profit-anda-semakin-meningkat/
https://digitalmarketer.id/traffic/youtube-ads-perluas-jangkauan-pasar-dan-buat-profit-anda-semakin-meningkat/
https://jennstrends.com/wp-content/uploads/2014/05/The-Ultimate-Beginners-Guide-To-Instagram.pdf
https://jennstrends.com/wp-content/uploads/2014/05/The-Ultimate-Beginners-Guide-To-Instagram.pdf
https://hackernoon.com/2019-will-be-the-year-of-data-storytelling-a9121a8c7069
https://hackernoon.com/2019-will-be-the-year-of-data-storytelling-a9121a8c7069
https://www.facebook.com/iq/articles/storytelling-sells-creating-a-digital-marketing-narrative-to-drive-action
https://www.facebook.com/iq/articles/storytelling-sells-creating-a-digital-marketing-narrative-to-drive-action
https://databoks.katadata.co.id/datapublish/2018/02/01/media-sosial-apa-yang-paling-sering-digunakan-masyarakat-indonesia


121 
 

yang-paling-sering-digunakan-masyarakat-indonesia. Diakses pada 17 Juni 

2018 pukul 20.15 WIB 

Katadata.co.id. (2018). Chatting, Aplikasi Paling Digemari Masyarakat Indonesia. 

Tersedia di https://databoks.katadata.co.id/datapublish/2018/02/21/chatting-

aplikasi-paling-digemari-masyarakat-indonesia. Diakses pada 17 Juni 2018 

pukul 20.12 WIB 

Nistanto, R. (2017). 10 Video Iklan Terpopuler 2017 di YouTube Indonesia. 

Tersedia di https://tekno.kompas.com/read/2018/05/09/12524107/10-video-

iklan-terpopuler-2017-di-youtube-indonesia. Diakses pada 12 Februari 2019 

pukul 10:12 WIB 

Sufa, A. (2018). “Cerita Cinta Kantor Kita” (Upaya Pr Tanly Hospitality 

Management Mensosialisasikan Corporate Culture Melalui Web Series). 

Tersedia di 

https://www.researchgate.net/publication/323826309_CERITA_CINTA_K

ANTOR_KITA_Upaya_PR_Tanly_Hospitality_Management_Mensosialisa

sikan_Corporate_Culture_melalui_Web_Series. Diakses pada 11 Februari 

2019 pukul 11:50 

True North. (2015). Soft Sell vs. Hard Sell When It Comes to Content Marketing, 

Speak Softly and You’ll Carry Big ROI. Tersedia di 

https://www.truenorthcustom.com/hs-fs/hub/350667/file-2517916822-

pdf/M5049.12_TS_SoftSell_vs_HardSell_05.pdf. Diakses pada 13 Februari 

2019 pukul 13:40 WIB 

Warta Ekspor. 2015. Fesyen Muslim Indonesia. Ditjen PEN/WRT/31/IV/2015 edisi 

April. Tersedia di 

http://djpen.kemendag.go.id/app_frontend/admin/docs/publication/9871447

132408.pdf. Diakses pada 18 Februari 2019 pukul 11:20 WIB 

Thomson Reuters. (2017). Outpacing The Mainstream: State of the Global Islamic 

Economy Report, 1–176. https://doi.org/10.1017/CBO9781107415324.004 

Zaenuddin. (2017). Profil Konsumen Belanja Online di Indonesia Konsumen 

pembeli online. Tersedia di https://tirto.id/profil-konsumen-belanja-online-

di-indonesia-cuEG. Diakses pada 17 Juni 2018 pukul 20.19 WIB 

 

 

 

 

 

 

 

 

 

 

 

 

PENGARUH STORYTELLING MARKETING TERHADAP PREFERENSI MEREK (Survey Pengaruh
Pesan Dakwah dalam
Storytelling Hijab Alila pada Youtube oleh Subscribers)
Novita Dwi Handayani, Lisa Lindawati, S.I.P., M.A.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

https://databoks.katadata.co.id/datapublish/2018/02/01/media-sosial-apa-yang-paling-sering-digunakan-masyarakat-indonesia
https://databoks.katadata.co.id/datapublish/2018/02/21/chatting-aplikasi-paling-digemari-masyarakat-indonesia
https://databoks.katadata.co.id/datapublish/2018/02/21/chatting-aplikasi-paling-digemari-masyarakat-indonesia
https://tekno.kompas.com/read/2018/05/09/12524107/10-video-iklan-terpopuler-2017-di-youtube-indonesia
https://tekno.kompas.com/read/2018/05/09/12524107/10-video-iklan-terpopuler-2017-di-youtube-indonesia
https://www.researchgate.net/publication/323826309_CERITA_CINTA_KANTOR_KITA_Upaya_PR_Tanly_Hospitality_Management_Mensosialisasikan_Corporate_Culture_melalui_Web_Series
https://www.researchgate.net/publication/323826309_CERITA_CINTA_KANTOR_KITA_Upaya_PR_Tanly_Hospitality_Management_Mensosialisasikan_Corporate_Culture_melalui_Web_Series
https://www.researchgate.net/publication/323826309_CERITA_CINTA_KANTOR_KITA_Upaya_PR_Tanly_Hospitality_Management_Mensosialisasikan_Corporate_Culture_melalui_Web_Series
https://www.truenorthcustom.com/hs-fs/hub/350667/file-2517916822-pdf/M5049.12_TS_SoftSell_vs_HardSell_05.pdf
https://www.truenorthcustom.com/hs-fs/hub/350667/file-2517916822-pdf/M5049.12_TS_SoftSell_vs_HardSell_05.pdf
http://djpen.kemendag.go.id/app_frontend/admin/docs/publication/9871447132408.pdf
http://djpen.kemendag.go.id/app_frontend/admin/docs/publication/9871447132408.pdf
https://tirto.id/profil-konsumen-belanja-online-di-indonesia-cuEG
https://tirto.id/profil-konsumen-belanja-online-di-indonesia-cuEG

