
viii 
 

TABLE OF CONTENTS 

 

 

ENGLISH COVER ........................................................................................................... i 

INDONESIAN COVER.................................................................................................... ii 

LEMBAR PENGESAHAN .............................................................................................. iii 

PERNYATAAN BEBAS PLAGIASI .............................................................................. iv 

ACKNOWLEDGEMENT ................................................................................................ v 

INTISARI .......................................................................................................................... vi 

ABSTRACT ....................................................................................................................... vii 

TABLE OF CONTENTS ................................................................................................. viii 

LIST OF CHARTS ........................................................................................................... xi 

LIST OF PICTURES ........................................................................................................ xii 
 

CHAPTER 1. INTRODUCTION .................................................................................... 1 

1.1 Background of Study ........................................................................................... 1 

1.2 The Objectives of Study ...................................................................................... 3 

1.3 The Scope of Study ............................................................................................. 3 

1.4 Method of Study .................................................................................................. 3 

1.4.1 Method of Collecting Data................................................................... 3 

1.4.2 Method of Analyzing Data................................................................... 4 

1.4.3 Method of Presenting Data .................................................................. 4 

1.4.4 Presentation .......................................................................................... 4 

 

CHAPTER 2. PROFILE OF ARTOTEL YOGYAKARTA ......................................... 5 

 2.1 Short Description of ARTOTEL Yogyakarta...................................................... 5 

 2.2 Vision and Mission of ARTOTEL Yogyakarta ................................................... 6 

 2.3 Logo and Motto of ARTOTEL Yogyakarta ........................................................ 7 

 2.4 The Organization Structure and Job Description of Department ........................ 8 

2.4.1 Admin and General (A&G) ................................................................. 8 

2.4.2 Front Office (FO)  ................................................................................ 9 

2.4.3 Engineering .......................................................................................... 9 

2.4.4 Sales Marketing ................................................................................... 9 

2.4.5 Accounting ........................................................................................... 9 

2.4.6 Food and Beverages Service ................................................................ 10 

2.4.7 Food and Beverage Product (Kitchen) ................................................. 10 

2.4.8 Human Resources Department and Security ....................................... 10 

2.4.9 Housekeeping ....................................................................................... 10 

2.5 Rooms and Bathroom in ARTOTEL Yogyakarta ............................................... 11 

2.5.1 Room Types ......................................................................................... 11 

2.5.2 Bathroom.............................................................................................. 12 

2.6 Facilities in ARTOTEL Yogyakarta ................................................................... 13 

2.6.1 ROCA Restaurant ................................................................................ 13 

2.6.2 Swimming Pool  ................................................................................... 14 

2.6.3 Art Space  ............................................................................................. 15 

2.6.4 Golden Slide ........................................................................................ 15 

2.6.5 Meetspace  ........................................................................................... 16 

 

CORPORATE SOCIAL RESPONSIBILITY (CSR) PROGRAM (VALENTINE'S CARE 2019) BY HUMAN
RESOURCES DEPARTMENT
(HRD) TO SUPPORT POSITIVE IMAGE OF ARTOTEL YOGYAKARTA
NATASHA CHRISTANTI, Yohana Ika Harnita Sari, S.Pd., M.Hum; Agnes Siwi Purwaning Tyas, S.Pd., M.Hum.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



ix 
 

CHAPTER 3. CORPORATE SOCIAL RESPONSIBILITY (CSR) PROGRAM 

VALENTINE’S CARE 2019 BY HUMAN RESOURCES DEPARTMENT TO 

SUPPORT POSITIVE IMAGE OF ARTOTEL YOGYAKARTA ............................. 17 

3.1 History of CSR .............................................................................................................. 17 

3.2 Definition of CSR ......................................................................................................... 18 

3.3 Basic Theory of CSR .................................................................................................... 18 

3.4 The Purpose of CSR...................................................................................................... 20 

3.4.1 Economic Responsibility  .................................................................... 20 

3.4.2 Social Responsibility  .......................................................................... 20 

3.4.3 Ethical Responsibility  ......................................................................... 20 

3.4.4 Discretionary Responsibility  ............................................................... 20 

3.5 The Several Stages Done by HRD in Conducting CSR Program (Valentine’s Care   

2019) at ARTOTEL Yogyakarta ................................................................................. 21 

3.5.1 Pre-Event ............................................................................................. 21 

3.5.1.1 Making a Proposal ...................................................................... 21 

3.5.1.2 Submitting the Proposal to BOD Meeting ................................. 22 

3.5.1.3 Conducting Coordination with Other Departments .................... 22 

3.5.1.4 Making Confirmation to the Related Parties .............................. 23 

3.5.1.5 Preparing the Equipment Needed for Valentine’s Care ............. 23 

3.5.1.6 Listing the Registered Participants ............................................. 24 

3.5.1.7 Re-Checking for CSR Program .................................................. 25 

3.5.2 During the Event ..................................................................................... 25 

3.5.2.1 Blood Donation .......................................................................... 25 

3.5.2.2 Iridology Check-Up .................................................................... 26 

3.5.2.3 Eye Test ...................................................................................... 27 

3.5.3 Post Event ............................................................................................... 28 

3.5.3.1 Evaluating the Event .................................................................. 28 

3.5.3.2 Making Report  ........................................................................... 31 

3.6 The Role of HRD in CSR to Support the Positive Image of Hotel in Coordination with 

PR (Marcomm) ............................................................................................................ 31 

3.6.1 Communicator ........................................................................................ 32 

3.6.2 Event Organizer ...................................................................................... 32 

3.6.3 Content Writer ........................................................................................ 33 

3.6.4 Concept Creator ...................................................................................... 34 

3.7 The Benefits of Valentine’s Care as the CSR of ARTOTEL Yogyakarta for 

ARTOTEL Yogyakarta, Participants, Fellow Human, and External Parties .............. 34 

3.7.1 Benefits for ARTOTEL Yogyakarta ...................................................... 34 

3.7.2 Benefits for Participants ......................................................................... 35 

3.7.2.1 Being Healthy after Donating the Blood .................................... 35 

3.7.2.2 Knowing the Body Condition by Having Iridology Check-Up . 35 

3.7.2.3 Having a Free Eye Test and Special Discount for the Glasses 

Purchases .................................................................................... 36 

3.7.3 Benefits for Fellow Human .................................................................... 36 

3.7.4 Benefits for External Parties ................................................................... 37 

3.7.4.1 Supporting the Social Duty of PMI ............................................ 37 

3.7.4.2 Having a Chance to Promote the Product .................................. 37 

3.8. The Positive Image Built by ARTOTEL Yogyakarta.................................................. 37 

 

CHAPTER 4. CONCLUSION ......................................................................................... 39 

WORK CITED  ................................................................................................................ 42 

CORPORATE SOCIAL RESPONSIBILITY (CSR) PROGRAM (VALENTINE'S CARE 2019) BY HUMAN
RESOURCES DEPARTMENT
(HRD) TO SUPPORT POSITIVE IMAGE OF ARTOTEL YOGYAKARTA
NATASHA CHRISTANTI, Yohana Ika Harnita Sari, S.Pd., M.Hum; Agnes Siwi Purwaning Tyas, S.Pd., M.Hum.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



x 
 

APPENDICES  ................................................................................................................ 44 
Appendix 1. List of Informants ........................................................................................... 44 

Appendix 2. List of Interview Questions ............................................................................ 45 

Appendix 3. Questionnaire  ....................................................................................... 46 

Appendix 4. Photos of Valentine’s Care 2019.................................................................... 47 

Appendix 5. Banquet Event Order of Valentine’s Care 2019 ............................................ 51 

Appendix 6. Curriculum Vitae ............................................................................................ 53 

Appendix 7. Log Book ........................................................................................................ 56 

 

 

 

 

 

 

 

 

 

CORPORATE SOCIAL RESPONSIBILITY (CSR) PROGRAM (VALENTINE'S CARE 2019) BY HUMAN
RESOURCES DEPARTMENT
(HRD) TO SUPPORT POSITIVE IMAGE OF ARTOTEL YOGYAKARTA
NATASHA CHRISTANTI, Yohana Ika Harnita Sari, S.Pd., M.Hum; Agnes Siwi Purwaning Tyas, S.Pd., M.Hum.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/


