Pengaruh Self-Congruity pada Loyalitas Pelanggan Starbucks VS Anomali Coffee di Jakarta
DELA ANJANI, Ike Janitra Dewi, Dr., M.B.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Aaker, J. (1999). The malleable self: The role of self-expression in persuasion,
Journal of Marketing Research, 36, 45-57.

Adiwaluyo, Eko. (2016). Kedai Kopi Bejibun, Anda Pilih Mana?. Tersedia di
http://marketeers.com/kedai-kopi-bejibun-anda-pilih-mana/, diakses 9
Januari 2018.

Aghdaie, S. F. A. dan Khatami, F. (2014). Investigating the Role of Self
Confidence and Self-Image Proportion in Consumer Behavior,
International Journal of Marketing Studies, Vol. 6, No. 4, 133-144.

Ashton, A.S., A.S., Scott, N., Solnet, D., dan Breakey, N. (2010). Hotel restaurant
dining: The relationship between perceived value and intention to
purchase. Tourism and Hospitality Research. 10(3), 206-218.

Back, K.J. (2005). The effects of image congruence on customers' brand loyalty in
the upper middle-class hotel industry. Journal of Hospitality and Tourism
Research, 29(4), 448-467.

Baker, J., Parasuraman A., Grewal, D., dan Voss, G.B. (2002). The Influence of
Multiple Store Environment Cues on Perceived Merchandise Value and
Patron age Intentions,” Journal of Marketing. Vol. 66 (April 2002), 120—
141.

Baldinger A. L. and Rubinson J. (1996). Brand loyalty, the link between attitude
and behavior. Journal of Advertising Research, (Nov/Dec)36, (6), 22-35.

Bateson, John E.G. dan Hoffman, K. Douglas. (2008). Services Marketing, 4th.
ed. Canada: South-Western, Cengage Learning.

Bitner, M. J. (1992). Servicesscapes: The Impact of Physical Surroundings on
Customers and Employees. Journal of Marketing. 56. 57-71.

Bowen, John T. and Chen, Shiang-Lih. (2001). The relationship between
customer loyalty and customer satisfaction. International Journal of
Contemporary Hospitality Management. Vol. 13 Issue: 5, pp.213-217.

Churchill, Gilbert A., Jr. (1979). A Paradigm for Developing Better Measures of

Marketing Constructs. Journal of Marketing Research. 16 February, 64-
73.

84



Pengaruh Self-Congruity pada Loyalitas Pelanggan Starbucks VS Anomali Coffee di Jakarta
DELA ANJANI, Ike Janitra Dewi, Dr., M.B.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Chow, 1. H., Lau, V. P., Lo, T. W., Sha, Z., dan Yun, H. (2007). Service Quality
in Restaurant Operation in China: Decision-and Experiential-Oriented
Perspectives. Hospitality Management Research. No. 26, 698-710.

Clark, Mona A. dan Wood, Roy C. (1999). Consumer loyalty in the restaurant

industry: A preliminary exploration of the issues. British Food Journal.
Vol. 101 Issue: 4, pp.317-327.

Cooper, D.R. dan Schindler, P.S. 2014. Business Research Methods. New Y ork:
McGraw-Hill.

Das, G. (2014). Impacts of retail brand personality and self-congruity on store
loyalty: The moderating role of gender. Journal of Retailing and Consumer
Services. 21(2), 130-138.

Das, G. (2015). Linkages between self-congruity, brand familiarity, perceived
quality and purchase intention: A study of fashion retail brands. Journal of
Global Fashion Marketing. 6(3), 180—193.

Deny, Septian. (2014). Kelas Menengah Bertambah, Orang RI Kian Doyan
Minum Kopi. Tersedia di http://bisnis.liputan6.com/read/2117180/kelas-
menengah-bertambah-orang-ri-kian-doyan-minum-kopi, diakses 9 Januari
2018.

Dick, S. and Basu, K. (1994). Customer loyalty: Toward an integrated Conceptual
framework. Journal of the Academy of Marketing Science, Vol.22, No.2,
99-113.

Dickinson, J. B. (2013). Customer loyalty: a multi-attribute perspective. Journal
of Behavioral Research in Business. 6 (10), 1-17.

Doyo, Priyanto. (1998). Perilaku Konsumen dan Loyalitas. Penerbit Andi.
Yogyakarta, hal 45.

Evans, Joel R and Laskin, Richard L, (1994). The Relationship Marketing
Process: A Conceptualization and Application. Industrial Marketing
Management, 23, 439-452.

Fid. (2017). Jumlah Coffee Shop Terus Meningkat, Pebisnis Kopi Harus Lihai.
Tersedia di https://kabartangsel.com/jumlah-coffe-shop-terus-meningkat
pebisnis-kopi-harus-lihai/, diakses 9 Januari 2018.

Fornell, C., dan Larcker, D. F. (1981). Structural Equation Models with
Unobservable Variables and Measurement Error: Algebra and Statistics.
Journal of Marketing Research, 18, 382-388.

85



DELA ANJANI, lke Janitra Dewi, Dr., M.B.A.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Gefen, D. dan Straub, D. (2005). A Practical Guide To Factorial Validity Using
PLS-Graph: Tutorial And Annotated Example. Communications of the
Association for Information Systems, Vol. 16, article 5.

Ghozali, Imam dan Aprilia, K. (2013). Generalized Structured Component
Analysis, Model Persamaan Struktural Berbasis Komponen. Semarang,
Badan Penerbit — Universitas Diponegoro.

Graeff, T. R. (1996). Using promotional messages to manage the effects of brand
and self-image on brand evaluations. Journal of Consumer Marketing,
13(3), 4-18.

Graeft, T. R. (1997). Consumption situations and the effects of brand image on
consumers' brand evaluations. Psychology and Marketing, 14(1), 49-70.

Griffin, Jill. (2010). “Customer Loyalty How To Earn it, How Keep It I,”
Kentucky: McGraw Hill. 10(2), 32-36.

Gronlund, Norman. E. (1985). “Measurement and Evaluation in Teaching,”. New
York, NY: Macmillan.

Gronroos, C. (2001), The perceived service quality concept — a mistake?,
Managing Service Quality, Vol. 11 No. 3, pp. 150-2.

Guilford, J.P. (1956). Fundamental Statistic in Psychology and Education. 3"
Ed. New York: McGraw-Hill Book Company, Inc.,pp. 145

Ha, J. and Jang, S.C., (2010). Perceived Values, Satisfaction, and Behavioral
Intentions: The Role of familiarity in Korean restaurants. International
Journal of Hospitality Management, Vol. 29, pp. 2-13.

Hair, J.F. JR., Anderson, R.E, Tatham, R.L. dan Black, W.C. (2006). Multivariate
Data Analysis. Six Edition. New Jersey : Pearson Educational, Inc

Han, H.S., dan Ryu, K. (2009). The roles of the physical environment, price
perception, and customer satisfaction in determining customer loyalty in
the family restaurant industry. Journal of Hospitality & Tourism Research,
33(4), 487-510.

Harris, L., & Ogbonna, E. (2006). Service sabotage: A study of antecedents and
consequences. Journal of the Academy of Marketing Science, 34(4), 543
558.

Haryono, Siswoyo. (2017). Metode SEM Untuk Penelitian Manajemen Dengan
AMOS LISREL PLS. Luxima Metro Media.

86

Pengaruh Self-Congruity pada Loyalitas Pelanggan Starbucks VS Anomali Coffee di Jakarta



Pengaruh Self-Congruity pada Loyalitas Pelanggan Starbucks VS Anomali Coffee di Jakarta
DELA ANJANI, Ike Janitra Dewi, Dr., M.B.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

He, H. & Mukherjee, A. (2007). I am ergo I shop: Does store image congruity
explain shopping behaviour of Chinese consumers?. Journal of Marketing
Management, 23(5/6), 443—460.

Helgesen, 0., Havold, J., dan Nesset, E. (2010). Impacts of store and chain images
on the “quality-satisfaction-loyalty process” in petrol retailing. Journal of
Retailing and Consumer Services, 17(2), 109-118.

Hilton, Perry R., Brownlow, C., (2004). SPSS Explained. East Sussex, Routledge.

Holmes-Smith P. (2002). Applied Structural Equation Modeling. Canberra:
School Research, Evaluation and Measurement Services. Hox & Bechger,

‘An introduction to structural equation modeling’. Family Science Review.
11, 354-373.

Hosany, S & Martin, D. (2012), Self-Image Congruence in Consumer Behavior.
Journal of Business Research, vol. 65, no. 5, pp. 685-691.

Hyun, S. S. (2010). Predictors of relationship quality and loyalty in the chain
restaurant industry. Cornell Hotel and Restaurant Administration
Quarterly, 51(2), 251-267.

Idris, Muhammad. Digemari Kaum Milenial, Konsumsi Kopi RI Tumbuh 8% per
Tahun. (2017). Tersedia di https://finance.detik.com/berita-ekonomi-
bisnis/3497320/digemari-kaum-milenial-konsumsi-kopi-ri-tumbuh-8tahun,
diakses 9 Januari 2018.

Jacobsen, D., Olsson, M., dan Sjovall A. (2004). The Creation of Customer
Loyalty: A Qualitative Research of the Bank Sector, Kristianstad
University.

Jacoby, J. and R. W. Chestnut. (1978). Brand Loyalty: Measuring and
Management. New York: john Wiley.

Jamal, A. dan Goode M.H. (2001). Consumer and Brands: A Study of Impact of
Self Image Congruence on Brand Preference and Satisfaction. Marketing
Intelligence and Planning. Vol.19/17:pp.1-2.

James, T.Q dan Sasser W. Earl, Jr. (1995). Why Satisfied Customer Defect.
Harvard Business review, Nov/Dec , 88-99

Jang, S. dan Namkung, Y. (2008). Are highly satisfied restaurant customers really

different? A quality perception perspective. International Journal of
Contemporary Hospitality Management, Vol. 20 Issue: 2, pp.142-155,

87



Pengaruh Self-Congruity pada Loyalitas Pelanggan Starbucks VS Anomali Coffee di Jakarta
DELA ANJANI, Ike Janitra Dewi, Dr., M.B.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Jang, S. dan Namkung, Y. (2009). Perceived quality, emotions, and behavioral
intentions: application of an extended Mehrabian-Russell model to
restaurants. Journal of Business Research, Vol. 62 No. 4, pp. 451-60.

Jokinen. (2014). Customer loyalty program. Saimaa University of applied
sciences. Business administration. Lappeenranta. Findland

Jordan, Ray. (2017). Jokowi Ingin Kedai Kopi Indonesia Bertarung di Pasar
Dunia. Tersedia di https:/news.detik.com/berita/d-3666145/jokowi-ingin-
kedai-kopi-indonesia-bertarung-di-pasar-dunia, diakses 10 Januari 2018

Kang, J., Tang, L., dan Lee, J. Y. (2012). Self-Congruity and Functional
Congurity in Brand Loyalty. Journal of Hospitality & Tourism Research,
39 (1), 105- 131.

Kasali, Rhenald. (2010). Wirausaha Muda Mandiri. Gramedia Pustaka Utama.

Keller, K.L. (2008). Building, Measuring and Managing Brand Equity. 3rd
edition. New Jersey: Prentice Hall.

Kleijnen M., Ruyter K dan Andreassen T.W. (2005). Image Congruence and the

Adoption of Service Innovation. Journal of Service Research. Volume 7,
No. 4, 343-359.

Klipfel, J. A. L., Barclay, A. C.dan Bockorny, K. M. (2014). Self-Congruity: A
determinant of brand personality. Journal of Marketing Development and
Competitiveness, 8(3), pp.130-143.

Kotler, Philip. (1997). Analysis, Planning, Implementation and Control. 9th ed.

Marketing Management. New Jersey: Prentice Hall International, Inc. pp.
51-67

Kotler, Philip and Keller, Kevin Lane. (2016). Marketing Management. 15th
Edition, Pearson Education, Inc.

Kressmann, F., M. J., Herrmann, A., Huber, F., Huber, S., dan Lee, D. J. (2006).
Direct and indirect effects of self-image congruence on brand loyalty.
Journal of Business Research, 59(9), 955-964.

Kwun, David Joon-Wuk dan Oh, Haemoon Oh. (2006). Past Experience and

Self-Image in Fine Dining Intentions. Journal of Foodservice Business
Research, 9:4, 3-23.

88



Pengaruh Self-Congruity pada Loyalitas Pelanggan Starbucks VS Anomali Coffee di Jakarta
DELA ANJANI, Ike Janitra Dewi, Dr., M.B.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Ko, Wen-Hwa dan Chiu, Chihwei P.(2006). A New Coffee Shop Location
Planning fof Customer Satisfaction in Taiwan. Internastional Journal of
Information Systems for Logistics and Management, Vol. 2, No. 1, pp. 55-
62.

Koolivandi, S. and Lotfizadeh, F. (2015). Effects of actual self and ideal selt-
image on consumer response: the moderating effect of store image.
British journal of marketing studies, 3(8), pp. 1-16.

Line, N. D., dan Hanks, L. (2016). The other customer: The impact of self-image
in restaurant patronage. Journal of Foodservice Business Research, 8020
(August), 1-18.

Liu, Y., dan Jang, S. (2009). The effects of dining atmospherics: An extended
Mehrabian-Russell model. International Journal of Hospitality
Management, 28(4), 494-503.

L, C. R, Lin, W. R., dan Wang, Y. C. (2012). Relationship Between Self-
Congruity and Destination Loyalty: Differences Between First-Time and
Repeat Visitors. Journal of Destination Marketing & Management, 1(1),
118-123.

Lu, J., dan Xu, Y. (2015). Chinese young consumers' brand loyalty toward
sportswear products: A perspective of self-congruity. Journal of Product
and Brand Management, 24(4), 365-376.

Lupiyoadi. (2001). Manajemen Pemasaran Jasa Teori dan Praktek. Salemba
Empat. Jakarta.

Mason, K., Jones, S., Benefield, M. & Walton, J. (2011). Consumer Perceptions
of Quick Service Restaurants. Journal of International Business and
Economics, vol. 13, p.116.

McMullen. (2005). A Multiple-item Scale For Measuring Customer Loyalty
Development. Journal of Services Marketing.Vol. 9, No.7, pp. 470—481.

McMullen dan Gilmore. (2008). Customer loyalty: an empirical study. European
Journal of Marketing. Vol. 42 No. 9/10, 2008. pp. 1084-1094.

Mowen dan Minor, Michael. (2002). Perilaku Konsumen. Jilid Kedua. Jakarta:
Erlangga.

Nam, J. H., dan Lee, T. J. (2011). Foreign travelers' satisfaction with traditional

Korean restaurants. International Journal of Hospitality Management,
30(4), 982-989.

89



Pengaruh Self-Congruity pada Loyalitas Pelanggan Starbucks VS Anomali Coffee di Jakarta
DELA ANJANI, Ike Janitra Dewi, Dr., M.B.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Nunnally, J. C. (1978). Psychometric theory. 2nd ed. New York: McGraw-Hill.

Nuryadi, Rahman. (2001). Analisis Variabel-variabel yang Berpengaruh
Terhadap Kesetiaan Pelanggan. Semarang: Program Magister Manajemen
Universitas Diponegoro.

Oliver, Riscrd L. (1997). Satisfaction: A behavior perspective on the consumer.
New York Irwin McGraw Hill

Oliver, Richard L. (1999). Whence Consumer Loyalty?. Journal of Marketing,
Vol. 63 (Special Issue), pp. 33-44.

Oliver, Riscrd L. (2010). Satisfaction: A Behavioral Perspective on The
Customer. New York: McGraw-Hill.

Parasuraman, A., Zeitham, A. V. dan Berry, L. L. (1988). SERVQUAL: A
multiple-item scale for measuring consumer perceptions of service quality.
Journal of Retailing, 64 (1): 12-40.

Parker, B.T. (2005). “This Brand’s for me: Brand Personality and User Imagery
Based Self Congruity,” Journal Business Research. Retrieved March 23,
2012.

Quester, P., Karunaratna, A., dan Goh, L. K. (2000). Self-congruity and product
evaluation: A cross-cultural study. Journal of Consumer Marketing, 17(6),
525-535.

Rachman, Vicky. (2017). Diversifikasi Bisnis Memacu Laju Bisnis Anomali
Coffee. Tersedia di https://swa.co.id/swa/profile/profile
entrepreneur/diversifikasi-bisnis-memacu-laju-bisnis-anomali coffee,
diakses 10 Januari 2018.

Reich, A. Z., McCleary, K. W., Tepanon,Y., dan Weaver, P. A. (2005). The
impact of product and service quality on brand loyalty: an exploratory
investigation of quick- service restaurants. Journal of Foodservice
Business Research, 8(3), 35-54.

Remiasa, Marcus dan Lukman, Yeni. (2007). Analisis Persepsi Pelanggan
Terhadap Kualitas Layanan Coffee Shop Asing dan Coffee Shop Lokal.
Jurnal Manajemen Perhotelan, Vol. 3, No. 2, pp 70-77.

Ryu, K., Lee, H. R., & Kim, W. G. (2012). The Influence of the Quality of the
Physical Environment, Food, and Service on Restaurant Image, Customer
Perceived Value, Customer Satisfaction, and Behavioral Intentions.
International Journal of Contemporary Hospitality Management, 24 (2),
200-223.

90



Pengaruh Self-Congruity pada Loyalitas Pelanggan Starbucks VS Anomali Coffee di Jakarta
DELA ANJANI, Ike Janitra Dewi, Dr., M.B.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Santoso, S. (2012). Analisis SEM Menggunakan AMOS. Jakarta: PT Elex Media
Komputindo.

Santoso, S. (2015). Menguasai Statistik Parametrik Konsep dan Aplikasi dengan
SPSS. Jakarta : PT Elex Media Komputindo.

Sartono, F dan Arcana, P.F. (2011). Kedai Kopi Lokal Makin Marak. Tersedia di
http://ekonomi.kompas.com/read/2011/09/23/18344711/kedai.kopi.lokal
akin.marak, diakses 9 Januari 2018.

Schiffman, L. dan Wisenblit, L. (2015). Consumer Behavior. Edisi Sebelas.
Pearson Education.

Scott, Bernadette. (2006). Scottish Café Society: Contemporary Consumption
Issues and Lifestyle Identities. International Journal of Contemporary
Hospitality Management, Vol. 18, Issue 1, pp.60 — 68.

Shamah, R. A., Mason, M. C., Moretti, A., & Raggiotto, F. (2017). Investigating
the antecedents of African fast food customers' loyalty: A self-congruity
perspective. Journal of Business Research. Vol, 86, pp.446-456.

Shih, S.P, Yu, S., dan Tseng, H.C. (2008). The Study of Consumers' Buying
Behavior and Consumer Satisfaction in Beverages Industry in Tainan,
Taiwan. Journal of Economics, Business and Management, Vol. 3, No. 3,
March 2015.

Sirgy, M. Joseph dan A. Coskun Samli (1985). A path analytic model of store
loyalty involving self-concept, store image, socioeconomic status, and
geographic loyalty. The Journal of the Academy of Marketing Science, 13
(Summer), 265-91

Sirgy, M. J. (1986). Self-congruity: Toward a theory of personality and
cybernetics. New York: Praeger Publishers.

Sirgy M. J., Johar J. S., Samli A.C., dan Claiborne. (1991). Self-congruity versus
functional congruity: Predictors of consumer behavior. Journal of the
Academy of Marketing Science. Vol.19, No. 4, pp 363-375.

Sirgy, M. J., Dhruv, G., Mangleburg, T., Park, J. O., Chon, K. S., Claiborne, C.
B., Johar, J. S., dan Berkman, H. (1997) Assessing the Predictive Validity
of Two Methods of Self-Image Congruence. Journal of the Academy of
Marketing Science, 25, 229-241.

91



Pengaruh Self-Congruity pada Loyalitas Pelanggan Starbucks VS Anomali Coffee di Jakarta
DELA ANJANI, Ike Janitra Dewi, Dr., M.B.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Sirgy, M. J., dan Johar, J. S. (1999). Toward an integrated model of self-congruity
and functional congruity. European Advances in Consumer Research, 4,
252-256.

Sirgy, M. J., Lee, D. J., Johar, J. S., dan Tidwell, J. (2008). “Effect of self-
congruity with sponsorship on brand loyalty,” Journal of Business
Research, 61(10), 1091-1097.

Sirohi, . N. V., McLaughlin, . N. V., dan Wittink, D. R. (1998). “A model of
consumer perceptions and intentions for a supermarket retailer,” Journal
of Retailing, 2, 223 — 245.

Solomon, M., Bamossy, G.J., Askegaard, S., Hogg, M.K. (2006). Consumer
Behaviour: A European PerspectivE. 3rd ed. Harlow: Prentice Hall.

Soriano, D. (2002). Customers' expectations factors in restaurants: The situation
in Spain. International Journal of Quality & Reliability Management,
19(8/9), 1055-1067.

Sudarsana, E.G. (2016). Fenomena Menjamurnya Warung Kopi di Indonesia.
Tersedia di
https://www.kompasiana.com/inkegertruida/fenomenamenjamurnyawarun
g kopi-di-indonesia_5808b767cf7a61af1bd9e94e, diakses 9 Januari 2018

Sudijono, A. (2009). Pengantar Evaluasi Pendidikan. Jakarta: Rajawali Press.

Suryabrata, Sumadi, (1998). Psikologi Pendidikan. Jakarta: PT. Raja Grafindo
Persada.

Swann, W. B., Stein-Seroussi, A. and Giesler, R. B. (1992). Why People Self-
Verify. Journal of Personality and Social Psychology, 62 (3), 392-401.

Tariq, Muhammad Irfan, Nawaz, Muhammad Rafay, Nawaz, Muhammad
Musarrat, Butt, Hashim Awais. (2013). Customer Perceptions about
Branding and Purchase Intention: A Study of FMCG in an Emerging
Market. Journal of Basic and Applied Scientific Research, 3(2) 340-347.

Taufig, A. R. (2017). Mengukur Kepuasan dan Loyalitas Berdasarkan Atribut

Toko pada Kedai Kopi Di Tasikmalaya. Jurnal Ekonomi Manajemen. Vol.
3(2), 129-136

Tepeci, Mustafa. (1999). Increasing Barnd Loyalty in the Hospitality Industry.

International Journal of Contemporary Hospitality Management, Vol. 11
No. 5, pp 223-229.

92



Pengaruh Self-Congruity pada Loyalitas Pelanggan Starbucks VS Anomali Coffee di Jakarta
DELA ANJANI, Ike Janitra Dewi, Dr., M.B.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Triananda, Kharina. (2014). Alasan Kian Merebaknya Kedai Kopi di Indonesia.
Tersedia di http://www.beritasatu.com/food-travel/206914-alasan-kian-
merebaknya-kedai-kopi-di-indonesia.html, diakses 9 Januari 2018.

Turley, L.W, dan Milliman, R.E. (2000). Atmospheric Effects on Shopping
Behavior: A Review of the Experimental Evidence. Journal of Business
Research 49 193-211.

Uncles, M. D., Dowling, G. R., dan Hammond, K. (2003). Customer loyalty and
customer loyalty programs. Journal Of Consumer Marketing, Vol.20,
Issue: 4, pp.294-316.

Utomo, H. (2006). Menggapai Loyalitas Nasabah. Tesis Manajemen Pemasaran.

Wahyuni dan Ibrahim. (2012). Asesmen Pembelajaran Bahasa,. Malang: PT
Refika Aditama.

Waluyo, M. (2011). Panduan dan Aplikasi Structural Equation Modelling, Untuk
Aplikasi Penelitian Industri, Psikologi, Sosial, dan Manajemen. Indeks,
Jakarta.

Waxman, Lisa. (2006). The Coffee Shop: Social and Physical Factors Influencing
Place Statement. Journal of Interior Design, Vol. 31, No. 3., pp 35-53

Wibisono, Nuran. (2016). Kota yang Hidup dari Kopi. Tersedia di
https://tirto.id/kota-yanghidup-dari-kopi-bmKx, diakses 9 Januari 2018.

Widarjono, A. (2010). Analisis Statistika Multivariat Terapan, dilengkapi
Aplikasi SPSS dan AMOS. UPP STIM YKPN, Yogyakarta.

Wijaya, T. (2009). Analisis SEM Untuk Penelitian Menggunakan AMOS. Penerbit
Universitas Atmajaya, Yogyakarta.

Wijayanto, S.H. (2008). Sructural Equation Modelling dengan Lisrel 8.8:Konsep
& Tutorial. Graha [lmu.

Yoon, Donghwan dan Kim, Youn-Kyung (2016). Effects of Self-Congruity and
Source Credibility on Consumer Responses to Coffeehouse Advertising.
Journal of Hospital Marketing and Management, 25 (2).

Zeithaml, V. A., Berry, L. L., dan Parasuraman, A. (1996). The Behavioral
Consequences of Service Quality. The Journal of Marketing, Vol.60, No.
2, pp. 31-4e6.

Zeithaml, Valarie A. dan Bitner, Mary Jo. (2011). Service Marketing Strategy.
New York: John Wiley and Sons

93



