
ENTRY STRATEGY OF UNILEVER INTO 
INDONESIAN MARKET 

Thesis 
As a partial fulfillment to achieve a Master Degree 

Study Program in Master of Management 
Department of Social SCiences 

Submitted by 
Awa Traore 

08/277 499/PEK/12829 

to 
FACULTY OF ECONOMICS AND BUSINESS 

UNIVERSITAS GADJAH MADA 
2010 

Entry Strategy of Unilever Into Indonesian Market
TRAORE, Awa, Ahmad Jamli, Drs., M.A
Universitas Gadjah Mada, 2010 | Diunduh dari http://etd.repository.ugm.ac.id/


