UNIVERSITAS
GADJAH MADA

Manajemen Privasi di Situs Jejaring Sosial (Studi Kasus Penggunaan Finstagram untuk Voyeurisme
Termediasi)
ALYA NURBAITI, Irham Nur Anshari, S.I.P., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Adam, A. (2017). Masa Depan Marketing Lewat Instagram Story. Diunduh dari
https://tirto.id/masa-depan-marketing-lewat-instagram-story-ctPL

Alhabash, S., & Ma, M. (2017). A Tale of Four Platforms: Motivations and Uses
of Facebook, Twitter, Instagram, and Snapchat Among College Students?.
Social Media + Society, 3 (1), 1-13. doi: 10.1177/205630511769154

Alice. (2017). Instagram: Pemicu Ongkos Pernikahan di Indonesia Makin
Gila-Gilaan. Diunduh dari
https://www.vice.com/id_id/article/7x9gaa/instagram-pemicu-ongkos-pernik
ahan-di-indonesia-makin-gila-gilaan

Amarilisyariningtyas, A. (2017). Perempuan “Mengintip” Perempuan: Studi
Etnografi Penonton Perempuan dalam Mengonsumsi Siaran Bermuatan
Seksual di Bigo Live. Skripsi. Yogyakarta: Universitas Gadjah Mada.

Anshari, I. N. (2017). Identitas Diri dalam Arsitektur Media Sosial. Disajikan
dalam Seminar Internasional “Kuasa Ingatan”, Yogyakarta 26 September.

Barnes, S. B. (2006). A Privacy Paradox: Social Networking in the United States.
First Monday, 11. Diunduh dari
http://firstmonday.org/ojs/index.php/fm/article/viewArticle/1394/1312#note
4

Baruh, L. (2010). Mediated Voyeurism and the Guilty Pleasure of Consuming
Reality  Television. = Media  Psychology, 13, 201-221. doi:
10.1080/15213269.2010.502871

Bazarova, N., & Choi, Y. H. (2014). Self-Disclosure in Social Media: Extending
the Functional Approach to Disclosure Motivations and Characteristics on
Social Network Sites. Journal of Communication, 64, 635-637. doi:
10.1111/jcom.12106

Beer, D. (2008). Revisiting the Story So Far: A Response to Danah Boyd &
Nicole Ellison. Journal of Computer-Mediated Communication, 13 (2),
516-529.

Beniger, J. R. (1986). The Control Revolution: Technological and Economic

Origins of the Information Society. Cambridge, Mass: Harvard University
Press.

89


hts/troi/aadpnmreiglwtisarmsoycP
hts/wwvc.o/di/ril/xgaisarmpmc-nkspriaa-iidnsamkngl-ia
hts/wwvc.o/di/ril/xgaisarmpmc-nkspriaa-iidnsamkngl-ia
ht:/ismna.r/j/ne.h/matceveAtce19/32
ht:/ismna.r/j/ne.h/matceveAtce19/32

Manajemen Privasi di Situs Jejaring Sosial (Studi Kasus Penggunaan Finstagram untuk Voyeurisme
Termediasi)
ALYA NURBAITI, Irham Nur Anshari, S.I.P., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
CADIAT M/ﬁeArnadus, A. (2017). Ongkos Besar Saat Kalian Memaksakan Ikut Gaya Hidup
Mama-Mama Instagram. Diunduh dari
https://www.vice.com/id_id/article/j5jvkb/ongkos-besar-saat-kalian-memaks

akan-ikut-gaya-hidup-mama-mama-instagram

Bloomingdale, H. (2015). The Instagram Rules: The Bad, The Good, and The
Boring. Diunduh dari
https://www.vogue.com/article/instagram-rules-social-media

Boyd, D. (2010). Social Network Sites as Networked Publics: Affordances,
Dynamics, and Implications. Dalam Z. Papacharissi (Ed.), Networked Self:
Identity, Community, and Culture on Social Network Sites (h. 39-58). New
York, NY: Routledge.

Boyd, D. (2010). “Privacy, Publisity, and Visibility”. Disajikan dalam Microsoft
Tech Fest, Redmond 4 Maret.

Boyd, D. (2011). Dear Voyeur Meet Flaneur. Surveillance & Society, 8(4),
505-507.

Boyd, D. (2014). It’s Complicated: The Social Lives of Networked Teens. New
Haven: Yale University Press.

Boyd, D. (2015). Social Media: A Phenomenon to be Analyzed. Social Media +
Society, 1, 1-2. doi: 10.1177/2056305115580148

Boyd, D. M., & Ellison, N. B. (2007). Social Network Sites: Definition, History,
and Scholarship. Journal of Computer-Mediated Communication, 13,
210-230. doi:10.1111/j.1083-6101.2007.00393.x

Boyd, D. M., & Ellison, N. B. (2013). Sociality through Social Network Sites.
Dalam Dutton, W. H. (Ed.), The Oxford Handbook of Internet Studies.
Oxford: Oxford University Press.

Boyd, D., & Marwick, A. (2011). Networked Privacy: How Teenagers Negotiate
Context in Social Media. New Media & Society, 16(7), 1051—1067. doi:
10.1177/1461444814543995

Broberg, B. B. (2017). Users’ Behavior on Facebook: A Study of Narcissistic and
Voyeuristic Tendencies. Sweden: Halmstad University.

Brown, Jessica. (2018). Is Social Media Bad for You? The Evidence and The
Unknowns. Diunduh dari

90


hts/wwvc.o/di/ril/5vbogo-ea-atkla-easkniu-aahdpmm-aaisar
hts/wwvc.o/di/ril/5vbogo-ea-atkla-easkniu-aahdpmm-aaisar
hts/wwvgecmatceisarmrlssca-ei

UNIVERSITAS
GADJAH MADA

Manaj%men)Privasi di Situs Jejaring Sosial (Studi Kasus Penggunaan Finstagram untuk Voyeurisme
Termediasi
ALYA NURBAITI, Irham Nur Anshari, S.I.P., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.bbc.com/future/story/20180104-is-social-media-bad-for-you-the-
evidence-and-the-unknowns

Calvert, C. (2004). Voyeur Nation: Media, Privacy, and Peering in Modern
Culture. USA: Westview Press.

Cassidy, J. (2006). Me Media: How Hanging Out on The Internet Became Big
Business. The New Yorker, 82(13), 50.

Chan-Olmsted, S. M. (2013). User Perceptions of Social Media: A Comparative
Study of Perceived Characteristics and User Profiles by Social Media.
Online Journal of Communication and Media Technologies, 3 (4), 149-178.

Cohen, R. (2003). Livewire: Web Sites Try to Make Internet Dating Less Creepy.
Diunduh dari
http://asia.reuters.com/newsArticle.jhtml?type=internetNews&storyID=3041
934

Constine, J. (2016). Instagram Launches “Stories,” a Snapchatty Feature for
Imperfect Sharing. Diunduh dari
https://techcrunch.com/2016/08/02/instagram-stories/

Cooper, Al. Marcus, 1. David. (2001). Internet Voyeurism. Diunduh dari

https://www.cio.com/article/2441512/it-organization/internet-voyeurism.htm
1

Costill, A. (2014). 30 Things You Absolutely Need to Know about Instagram.
Diunduh dari
https://www.searchenginejournal.com/30-things-absolutely-need-know-insta

gram/85991/

Daniswara, F., Hermanadi, H., & Rizal, N. S. (2017). Case Study: Young
Microcelebrities in Indonesia: The Case of Instagram. Diunduh dari
http://cfds.fisipol.ugm.ac.id/article/136/case-study-young-microcelebrities-in
-indonesia-the-case-of-instagram

De Laat, P. B. (2008). Online Diaries: Reflections on Trust, Privacy, and
Exhibitionism. Ethics and Information Technology, 10, 57-69. doi:
10.1007/s10676-008-9155-9

Debatin, B., Lovejoy, J. P, Horn, A., & Hughes, B. N. (2015). Facebook and
Online Privacy: Attitudes, Behaviors, and Unintended Consequences.
Journal of Computer-Mediated = Communication, 15, 83-108.
doi:10.1111/j.1083-6101.2009.01494.x

91


ht:/w.b.o/uuesoy2100-ssca-ei-a-o-o-h-vdneadteukon
ht:/w.b.o/uuesoy2100-ssca-ei-a-o-o-h-vdneadteukon
hts/tccuc.o/060/2isarmsois����댗댗������������������������������댗댗�����
hts/wwcocmatce2452i-raiainitre-oers.t
hts/wwcocmatce2452i-raiainitre-oers.t
hts/wwsacegnjunlcm3-hnsasltl-edko-ntga/59
hts/wwsacegnjunlcm3-hnsasltl-edko-ntga/59
ht:/fsfspluma.datce16cs-td-on-irclbiisi-noei-h-aeo-ntga
ht:/fsfspluma.datce16cs-td-on-irclbiisi-noei-h-aeo-ntga

UNIVERSITAS

Manajemen Privasi di Situs Jejaring Sosial (Studi Kasus Penggunaan Finstagram untuk Voyeurisme
Termediasi)
ALYA NURBAITI, Irham Nur Anshari, S.I.P., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Dhani, A. (2016). Etalase @ Baru  Instagram.  Diunduh  dari
https://tirto.id/etalase-baru-instagram-871

Dinev, T., & Hart, P. (2006). An Extended Privacy Calculus Model for
E-commerce Transactions. Information Systems Research, 17 (1), 61-80.

Dirgapradja, S. (2018). Harus Instagrammable, Tuntutan Pengantin Modern di
Pernikahan Mereka. Diunduh dari
https://www.fimela.com/lifestyle-relationship/read/3519711/harus-instagram
mable-tuntutan-pengantin-modern-di-pernikahan-mereka

Doster, L. (2013). Fear of Missing Out: Is Voyeurism the Real Motive Behind
Teen Consumption of Social Media?. Dalam Cornellisen, G., Reutskaja, E.,
& Valenzuela, A. (Eds.), E - European Advances in Consumer Research
Volume 10 (h. 146-147). MN: Association for Consumer Research.

Dowling, G.R. & Staelin, R. (1994). A Model of Perceived Risk and Intended
Risk-handling Activity. Journal of Consumer Research, 21 (1), 119-134.

Ellison, N., Steinfield, C., & Lampe, C. (2007). The Benefits of Facebook
“Friends”: Social Capital and College Students’ Use of Online Social
Network Sites. Journal of Computer-Mediated Communication, 12,
1143-1168. doi:10.1111/§.1083-6101.2007.00367.x

Ellison, N. B., Blackwell, L., Lampe, C., & Trieu, P. (2016). The Question Exists,
but You Don’t Exist With It: Strategic Anonymity in The Social Lives of
Adolescents. Social Media + Society, 2(4). doi:10.1177/2056305116670673

Ernst, C. H. (2014). Factors Driving Social Network Usage. Disertasi. Main:
Springer Gabler.

Ernst, C. H., Pfeiffer, J.,, Rothlauf, F. (2014). "Privacy Protecting Behavior in
Social Network Sites". Dalam Ernst, C. H. (Ed.), Factors Driving Social
Network Site Usage (hlm. 57-81). Disertasi. Main: Springer Gabler.

Featherman, M. (2001). Extending the Technology Acceptance Model by
Inclusion of Perceived Risk. AMCIS 2001 Proceedings. Paper 148

Featherman, M.S., & Pavlou, P.A. (2003). Predicting E-services Adoption: A

Perceived Risk Facets Perspective. International Journal of
Human-Computer Studies, 59 (4), 451-474.

92


hts/troi/tls-auisarm8
hts/wwfml.o/ietl-eainhpra/591/au-ntgambetnua-egni-oend-enkhnmrk�����������������ㄮ〠㱄䐱⁪�ဌ
hts/wwfml.o/ietl-eainhpra/591/au-ntgambetnua-egni-oend-enkhnmrk�����������������ㄮ〠㱄䐱⁪�ဌ

Manaj%men)Privasi di Situs Jejaring Sosial (Studi Kasus Penggunaan Finstagram untuk Voyeurisme
Termediasi
ALYA NURBAITI, Irham Nur Anshari, S.I.P., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

A
) /}*Destinger, L. (1954). A Theory of Social Comparison Processes. Human Relations,

7,117. DOLI: 10.1177/001872675400700202

First, D. (2017). Instagram is Ruining Food, and I Might Be the Only One Who
Cares. Diunduh dari
https://www.bostonglobe.com/lifestyle/food-dining/2017/08/07/instagram-ru
ining-food-and-might-only-one-who-cares/G1ZVsoSzmMKRpzrtenjfQN/sto

ry.html

Gil, N. (2017). Just What is a 'Finstagram' & Why is Everyone Getting One.
Diunduh dari
https://www.refinery29.uk/2017/02/141924/finstagram-social-media-trends-f

ake-instagram

Golby, J. (2014). Hate-Following People on Social Media Is Therapeutic, Says

Science. Diunduh dari
https://www.vice.com/en_us/article/gg8kkij/joel-golby-hate-follow-is-good-f
or-you

Goldberg, S. (2007). Analysis: Friendster is Doing Just Fine. Diunduh dari
http://www.dmwmedia.com/news/2007/05/14/analysis-friendster-is-doing-ju
st-fine

Griffin, E. A. (2011). A First Look at Communication Theory 8th Edition. NY:
McGraw-Hill.

Gross, R., & Acquisti, A. (2005). Information Revelation and Privacy in Online
Social Networks (The Facebook Case). Disajikan dalam ACM Workshop on
Privacy in the Electronic Society, Virginia 7 November.

Haferkamp, N. & Krdmer, N. (2011). Social Comparison 2.0: Examining the
Effects of Online Profiles on Social-Networking Sites. Cyberpsychology,
Behavior, and Social = Networking, 14 (5), 309-314. DOI:
10.1089/cyber.2010.0120

Harman, J. (2015). That Girl is Awful. So Why are You Obsessed With Her
Instagram?. Diunduh dari
https://www.elle.com/life-love/news/a31959/why-we-hate-stalk-online/

Hegelson, V, & Mickelson, K. (1995). Motives for Social Comparison. PSPB, 11,
1200-1209.

Hutomo, N. (2018). Finstagram Makin Populer di Indonesia, di Sanalah
Terdapat Keaslian Dunia Maya. Diunduh dari

93


hts/wwbsogoecmlfsyefo-iig21/80/ntga-unn-odadmgtol-n-h-ae/lVozMRztnfNsoyhm���ྲ〠⸰㐠㐮㈹‵
��ྙ���䁌༅
hts/wwbsogoecmlfsyefo-iig21/80/ntga-unn-odadmgtol-n-h-ae/lVozMRztnfNsoyhm���ྲ〠⸰㐠㐮㈹‵
��ྙ���䁌༅
hts/wwbsogoecmlfsyefo-iig21/80/ntga-unn-odadmgtol-n-h-ae/lVozMRztnfNsoyhm���ྲ〠⸰㐠㐮㈹‵
��ྙ���䁌༅
hts/wwrfnr2.k21/2112/isarmsca-ei-rnsfk
hts/wwrfnr2.k21/2112/isarmsca-ei-rnsfk
hts/wwrfnr2.k21/2112/isarmsca-ei-rnsfk-ntga�
hts/wwvc.o/nu/ril/qkjje-ob-aeflo-sgo-o-o�
hts/wwvc.o/nu/ril/qkjje-ob-aeflo-sgo-o-o�
hts/wwel.o/ielv/esa15/h-eht-tl-nie

Manaj%men)Privasi di Situs Jejaring Sosial (Studi Kasus Penggunaan Finstagram untuk Voyeurisme
Termediasi
ALYA NURBAITI, Irham Nur Anshari, S.I.P., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA ) . ) ) ) ..
) https://www.vice.com/id_id/article/gywme7/finstagram-makin-populer-di-in

donesia-di- sanalah-terdapat-keaslian-dunia-mava

Johnson, B. K., & Knobloch-Westerwick, S. (2014). Glancing Up or Down:
Mood Management and Selective Social Comparisons on Social Networking
Sites.  Computers in  Human  Behavior, 41, 33-39. doi:
10.1016/j.chb.2014.09.009

Joinson, A. N. (2008). “‘Looking at’, ‘Looking up’ or ‘Keeping up with’ People?
Motives and Uses of Facebook”. Disajikan dalam SIGCHI Conference on
Human Factors in Computing System, Florence 5-10 April.

Kaplan, A., & Haenlein, M. (2010). Users of The World, Unite! The Challenges
and Opportunities of Social Media. Business Horizons, 53, 59-68.
doi:10.1016/j.bushor.2009.09.00

Kim, D. H.,, Seely, N. K., & Jung, J. (2017). Do You Prefer, Pinterest or Instagram?
The Role of Image-Sharing SNSs and Self-Monitoring in Enhancing Ad
Effectiveness. Computers in Human Behavior, 70, 535-543. doi:
10.1016/j.chb.2017.01.022

Krasnova, H., Koroleva, K., Spiekermann, S., & Hildebrand, T. (2010). Online
Social Networks: Why We Disclose.  Journal of Information Technology,
25 (2), 109-125. doi: 10.1057/it.2010.6

Lampe, C., Ellison, N., & Steinfield, C. "A Face(book) in the Crowd: Social
Searching vs. Social Browsing". Paper disajikan dalam Conference on
Computer Supported Cooperative Work, Kanada 4-8 November

Lang, A. (2014). Why is It Called Instagram?. Diunduh dari
http://www.rewindandcapture.com/why-is-it-called-instagram/

Light, B. (2014). Disconnecting with Social Networking Sites. UK: Palgrave
Macmillan.

Lin, A. C. (1998). Bridging Positivist and Interpretivist Approaches to Qualitative
Methods.  Policy  Studies  Journal, 26 (1), 162-180. doi:
10.1111/§.1541-0072.1998.tb01931.x

Livingstone, S. (2008). Taking Risky Ppportunities in Youthful Content Creation:
Teenagers' Use of Social Networking Sites for Intimacy, Privacy and
Self-Expression. New media & society, 10 (3), 393-411. doi:
10.1177/1461444808089415

94


hts/wwvc.o/di/ril/ym7fntga-ai-oue-iidnsad
hts/wwvc.o/di/ril/ym7fntga-ai-oue-iidnsad
hts/wwvc.o/di/ril/ym7fntga-ai-oue-iidnsad-aaa-edptkala-ui-aaྋ�댗댗翿�댗༅�
hts/diog1.06jcb21.10
ht:/w.eidncpuecmwyi-tcle-ntga/愀愀攀瀀欀氀ⴀ椀愀謏ឳｿឳ�ാ潤

Manaj%men)Privasi di Situs Jejaring Sosial (Studi Kasus Penggunaan Finstagram untuk Voyeurisme
Termediasi
ALYA NURBAITI, Irham Nur Anshari, S.I.P., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

CADIAT M%Chtar, E. (2017). How Instagram Is Changing the Way We Design Cultural
Spaces. Diunduh dari
https://www.smithsonianmag.com/innovation/how-instagram-changing-way-
we-design-cultural-spaces-180967071/

Maharani, K. (2018). Milenial dan Fenomena Akun Seken Berjejak Negatif.
Diunduh dari
https://geotimes.co.id/kolom/media/milenial-dan-fenomena-akun-seken-berj
ejak-  negatif/

Manjoo, F. (2014). Instagram Goes Beyond Its Gauzy Filters. Diunduh dari
https://www.nytimes.com/2014/06/05/technology/personaltech/for-instagra
m-a-photo-editing-system-of-uncommon-power.html

Mantymaki, M., & Islam, A. K. M. N. (2014). Voyeurism and Exhibitionism as
Gratifications from Prosuming Social Networking Sites. Disajikan dalam
European Conference on Information Systems (ECIS) 2014, Tel Aviv 9-11
Juni. Diunduh dari http://aisel.aisnet.org/ecis2014/proceedings/track01/3

Mantymaki, M., & Islam, A. K. M. N. (2016). The Janus Face of Facebook:
Positive and Negative Sides of Social Networking Site Use. Computers in
Human Behavior, 61, 14-26. doi: 10.1016/j.chb.2016.02.078

Marwick, A. (2012). The Public Domain: Social Surveillance in Everyday Life.
Surveillance & Society, 9(4), 378-393.

McHugh, M. (2013). Why Do We Facebook Stalk?. Diunduh dari
https://www.digitaltrends.com/social-media/why-do-we-facebook-stalk/#ixz

23j4sMigx7Z

Metzl, J. M. (2004). Voyeur Nation? Changing Definitions of
Voyeurism. Harvard Review of Psychiatry, 12 (2), 127-31. doi:
10.1080/1067322049447245

Mills, A. J., Durepos, G., & Wiebe, E. (Eds.). (2010). Encyclopedia of Case Study
Research. California: SAGE Publications.

Monckton, P. (2016). Instagram App Now Allows Multiple Accounts. Here's How
to Do It. Diunduh dari
https://www.forbes.com/sites/paulmonckton/2016/02/09/how-to-use-multipl
e-instagram-accounts/#457f11bb7080

95


hts/wwsihoina.o/noainhwisarmcagn-a-edsg-utrlsae-8977
hts/wwsihoina.o/noainhwisarmcagn-a-edsg-utrlsae-8977
hts/goie.oi/oo/ei/ieildnfnmn-knsknbrea
hts/goie.oi/oo/ei/ieildnfnmn-knsknbrea
hts/goie.oi/oo/ei/ieildnfnmn-knsknbrea-eai/ྴ
hts/goie.oi/oo/ei/ieildnfnmn-knsknbrea-eai/
hts/wwntmscm21/60/ehooyproatc/o-ntga--ht-dtn-ytmo-nomnpwrhm���댗댗໩໩
hts/wwntmscm21/60/ehooyproatc/o-ntga--ht-dtn-ytmo-nomnpwrhm���tp:/w.yie.o/040/5tcnlg/esnlehfris
ht:/ie.intogei21/rceig/rc0/���댗댗������������������������������댗댗�������������������������������������������������
hts/wwdgtlrnscmsca-ei/h-ow-aeoksak
hts/wwdgtlrnscmsca-ei/h-ow-aeoksak
hts/wwfre.o/ie/aloctn21/20/o-oue
hts/wwfre.o/ie/aloctn21/20/o-ouemlil-ntga-cons��༭댗��ဢྙမ
hts/wwfre.o/ie/aloctn21/20/o-ouemlil-ntga-cons�r./eaot2/0ooel�댗댗໪໪sༀ�က႙㸾摮

Manaj%men)Privasi di Situs Jejaring Sosial (Studi Kasus Penggunaan Finstagram untuk Voyeurisme
Termediasi
ALYA NURBAITI, Irham Nur Anshari, S.I.P., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

CADIAT M%rphy, S. C. (2013). Lurking and Looking: Media Technologies and Cultural
Convergences of Spectatorship, Voyeurism, and Surveillance. Irvine:
University of  California.

Newton, C. (2017). Instagram is Pushing Restaurants to be Kitschy, Colorful,
and Irresistible to Photographers. Diunduh dari
https://www.theverge.com/2017/7/20/16000552/instagram-restaurant-interio
r-design-photo-friendly-media-noche

Ouwerkerk, J. W., & Johnson, B. K. (2016). Motives for Online Friending and
Following: The Dark Side of Social Network Site Connections. Social
Media + Society, 2 (3), 1-13. doi: 10.1177/2056305116664219

Panek, E. T., Nardis, Y., & Konrath, S. (2013). Defining Social Networking
Sites and Measuring Their Use: How Narcissists Differ in Their Use of
Facebook and Twitter. Computers in Human Behavior, 29, 2004-2012. doi:
10.1016/j.chb.2013.04.012

Pempek, T. A., Yermolayeva, Y. A., & Calvert, S. L. (2009). College Students’
Social Networking Experiences on Facebook. Journal of Applied
Developmental Psychology, 30, 227-238. doi:10.1016/j.appdev.2008.12.010

Penny, D. (2017). The Instagrammable Charm of The Bourgeoisie. Diunduh dari
http://bostonreview.net/literature-culture/daniel-penny-instagrammable-char

m-bourgeoisie

Petronio, S. (2002). Boundaries of Privacy: Dialectics of Disclosure. Albania:
SUNY Press.

Preibusch, S., Hoser, B., Gurses, S., Berendt, B. (2007). Ubiquitous Social
Networks: Opportunities and Challenges for Privacy-Aware User Modelling.
Diunduh dari http://hdl.handle.net/10419/18430

Putri, E. (2017). Indonesians are Obsessed with Instagram, and Here's Why.
Diunduh dari
https://theculturetrip.com/asia/indonesia/articles/indonesians-are-obsessed-w
ith-instagram-and-heres-why/

Quan-Haase, A, & Young, A. (2010). Uses and Gratifications of Social Media: A
Comparison of Facebook and Instant Messaging. Bulletin of Science
Technology & Society, 30, 350. doi: 10.1177/0270467610380009

Rossler, B. (2004). The Value of Privacy. Cambridge: Polity.

96


hts/wwteeg.o/0772/6052isarmrsarn-neirdsg-ht-redymdanc
hts/wwteeg.o/0772/6052isarmrsarn-neirdsg-ht-redymdanc
hts/diog1.06jcb21.40
hts/diog1.06jcb21.40
ht:/otneiwntltrtr-utr/ailpnyisarmal-hr-oreii
ht:/otneiwntltrtr-utr/ailpnyisarmal-hr-oreii
ht:/d.adent14914
hts/teutrti.o/saidnsaatce/noein-r-besdwt-ntga-n-ee-h
hts/teutrti.o/saidnsaatce/noein-r-besdwt-ntga-n-ee-h

Manaj%men)Privasi di Situs Jejaring Sosial (Studi Kasus Penggunaan Finstagram untuk Voyeurisme
Termediasi
ALYA NURBAITI, Irham Nur Anshari, S.I.P., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

CADIAR MASDﬁfronova, V. (2015). On Fake Instagram, a Chance to Be Real. Diunduh dari
https://www.nytimes.com/2015/11/19/fashion/instagram-finstagram-fake-acc
ount.html

Sanders, P. (2017). Making a Fake Instagram Account Can Bring You Back to
Reality. Diunduh dari
https://www.vice.com/en_id/article/gyjegb/making-a-fake-instagram-accoun
t-can-bring-you-back-to-reality

Saraswati, F. F.. (2018). Akun Fangirling di Twitter Sebagai Saluran Self
Disclosure bagi Fangirl K-Pop. Skripsi. Yogyakarta: Universitas Gadjah
Mada.

Shah, S. (2017). Do you Finstagram? The New Way Teens are Using Instagram in
Private. Diunduh dari
https://www.digitaltrends.com/social-media/finstagram-fake-instagram/

Soedhowo, W. A. (2018). Pengaruh Interaktivitas dalam Instagram Stories
terhadap Tingkat User Engagement pada Media Sosial Instagram. Skripsi.
Yogyakarta: Universitas Gadjah Mada.

Son, J. Y. & Kim, S.S. (2008). Internet Users’ Information Privacy-Protective
Responses: A Taxonomy and A Nomological Model. MIS Quarterly, 32 (3),
503-529.

Spratt, V. (2017). Social Media Encourages and Enables Stalking, It’s Time to
Talk About it. Diunduh dari
https://thedebrief.co.uk/news/real-life/social-media-stalking/

Statista. (2018). Most Popular Social Networks Worldwide as of April 2018,
Ranked by Number of Active Users (in Millions). Diunduh dari
https://www.statista.com/statistics/272014/global-social-networks-ranked-by
-number-of-users/

Stephens, J. (2016). Hate-Stalking: Why Do We Waste Our Time Binging on
People We Really Can't Stand?. Diunduh dari
https://www.mamamia.com.au/psychology-hate-stalking/

Su, P. J. (2012). Mediated Voyeurism on Social Networking Sites: The Possible
Social Needs and Potential Motivations of The Voyeurs on Facebook. Tesis.
Rochester Institute of Technology. Diunduh dari
http://scholarworks.rit.edu/theses/3093

97


hts/wwntmscm21/11/aho/ntga-isarmfk-con.t
hts/wwntmscm21/11/aho/ntga-isarmfk-con.t
hts/wwvc.o/ni/ril/yebmkn--aeisarm
hts/wwvc.o/ni/ril/yebmkn--aeisarmacutcnbigyubc-orai
hts/wwvc.o/ni/ril/yebmkn--aeisarmacutcnbigyubc-orai
hts/wwvc.o/ni/ril/yebmkn--aeisarmacutcnbigyubc-orai
hts/wwdgtlrnscmsca-ei/isarmfk
hts/wwdgtlrnscmsca-ei/isarmfk-ntga/䙢䖑䙢䖔䙢䖖䙢䖘䙢䖚䙢䖝䙢䖡䙢䖤䙢䖦䙢䖩䙢䖬䙢䖰䙢䖳�댗댗໪໪䖻䙢䖿�䗂䙢䗆䙢䁐 䁞 䁞�댗댗໪��໪sakn
hts/wwdgtlrnscmsca-ei/isarmfk-ntga
hts/teere.ou/esra-iesca-ei-tlig�g
hts/wwsait.o/ttsis221/lblsca-ewrsrne-ynme-f�������������������tp:/w.ttsacmsaitc/704goa-oilntok-akdb-ubro-�����������������ȉhts/
hts/wwsait.o/ttsis221/lblsca-ewrsrne-ynme-f�������������������tp:/w.ttsacmsaitc/704goa-oilntok-ak
hts/wwsait.o/ttsis221/lblsca-ewrsrne-ynme-fues����������������tp:/w.ttsacmsaitc/704goa-oilntok-akdb-ubro-sr/��������������ȉhts/
hts/wwmmmacma/scooyht
hts/wwmmmacma/scooyht-tlig����ྲ�໩ྲ灹댃麥࿧����ྲ�I댗����ྲ�뼀댃麥ྲ��댗댗ྲྲ댗댗����������������������������������������������������������������������������������������������������������������������������
hts/wwmmmacma/scooyht-tlig����tp:/w.aai.o.upyhlg-aesakn/��ĉhts/
ht:/coawrsrteutee/0

Manaj%men)Privasi di Situs Jejaring Sosial (Studi Kasus Penggunaan Finstagram untuk Voyeurisme
Termediasi
ALYA NURBAITI, Irham Nur Anshari, S.I.P., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

A
) un, T., & Wu, G. (2012). Traits, Predictors, and Consequences of Facebook
Self-Presentation. Social Science Computer Review, 30(4), 419-433.

doi:10.1177/0894439311425978

Tokunaga, R. S. (2011). Social Networking Site or Social Surveillance Site?
Understanding The Use of Interpersonal Electronic Surveillance in
Romantic Relationships. Computers in Human Behavior, 27, 705-713.
doi:10.1016/j.chb.2010.08.014

Tufekci, Z. (2008). Can You See Me Now? Audience and Disclosure Regulation
in Online Social Network Sites. Bulletin of Science, Technology & Society,
28 (1), 20-36. DOI: 10.1177/0270467607311484

Wang, S. S. (2015). To Unfriend or Not: Exploring Factors Affecting Users in
Keeping Friends on Facebook and the Implications on Mediated Voyeurism.
Asian  Journal of Communication, 25 (5), 465-485. doi:
10.1080/01292986.2014.990469

Wargadiredja, A. T. (2017). Hegemoni Lambe Turah Atas Dunia Maya Indonesia.
Diunduh dari
https://www.vice.com/id_id/article/wnvvmb/hegemoni-lambe-turah-atas-dun
ia-maya-indonesia

Westin, A. (1967). Privacy and Freedom. New York: Atheneum Press.

Whiting, A., & David, W. (2013). Why People Use Social Media: A Uses and
Gratifications Approach. Qualitative Market Research: An International
Journal, 16, 362-369. doi: 10.1108/QMR-06-2013-0041

Wilkinson, S. (2016). The Weird Psychology Behind Why We Hate Follow People
on Instagram. Diunduh dari
https://thedebrief.co.uk/news/real-life/weird-psychology-behind-hate-follow
-people-instagram/

Wimmer, R. D., & Dominick, J. R. (2010). Mass Media Research: An
Introduction Ninth Edition. Boston: Wadsworth Publishing.

Wu, Y.A., Ryan, S., & Windsor, J. (2009). Influence of Social Context and Affect
on Individuals' Implementation of Information Security Safeguards. ICIS
2009 Proceedings. Paper 70.

Yesil, B. (2001). Reel Pleasures: Exploring the Historical Roots of Media
Voyeurism and Exhibitionism. Counterblast: e-Journal of Culture and

Communication, 1 (1). Diunduh dari

98


hts/diog1.06jcb21.80
hts/wwvc.o/di/ril/nvbhgmn-ab-ua-tsdnamy-noei
hts/wwvc.o/di/ril/nvbhgmn-ab-ua-tsdnamy-noei
hts/teere.ou/esra-iewidpyhlg
hts/teere.ou/esra-iewidpyhlg-eidht-olwpol-ntga/ૄૄૄૄૄ
hts/teere.ou/esra-iewidpyhlg-eidht-olwpol-ntga/ૄૄૄૄૄ

Manajemen Privasi di Situs Jejaring Sosial (Studi Kasus Penggunaan Finstagram untuk Voyeurisme

Termediasi)
ALYA NURBAITI, Irham Nur Anshari, S.I.P., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA ) ) ) .
) http://www.nvu.edu/pubs/counterblast/issuel nov01l/media_art review/yesil.

html

Yin, Robert K. (2002). Case Study Research: Design and Methods Third Edition.
California: SAGE Publications.

Yusuf, S. K. D. (2017). Pengungkapan Diri Online pada Pengguna Akun Publik
dan Akun Privat Media Sosial Instagram. Skripsi. Yogyakarta: Universitas
Gadjah Mada.

Zahira, D. (2017). ‘Sharenting’: Would Your Child Approve?. Diunduh dari
http://cfds.fisipol.ugm.ac.id/article/173/sharenting-would-your-child-approv

e

99


ht:/w.y.d/uscutrls/su1nv1mdaatrve/ei.t
ht:/w.y.d/uscutrls/su1nv1mdaatrve/ei.t
ht:/fsfspluma.datce13saetn-ol-orcidapo
ht:/fsfspluma.datce13saetn-ol-orcidapo

