UNIVERSITAS
GADJAH MADA

TRIBUN JOGJA'S STRATEGIES IN MAINTAINING A PRINTED NEWSPAPER IN THE MIDST OF
DIGITAL DISRUPTION
ARFAN NUR KARIM, Alfelia Nugky Permatasari, S.S., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

TABLE OF CONTENTS
LEMBAR PENGESAHAN ... i
STATEMENT OF ORIGINALITY ..o v
IMOTTO et neennee s v
ACKNOWLEDGEMENT ...ttt Vi
INTISARI e Vil
ABSTRACT ettt sre e nnee s viii
TABLE OF CONTENTS. ... IX
LIST OF FIGURES ... .ot Xl
LIST OF TABLE ...t Xii
CHAPTER 1: INTRODUCTION ..ottt s 1
1. 1 Background OF STUAY ........ccoiiiiiiiiieieese s 1
1. 2 ODJECHIVES OF STUAY ......oviiiiiiieieeieie s 2
1. 3 SCOPE OF STUAY ..ot 3
L. 4 Method Of STUAY......c.ociviiieie e 3
L. 5 PrESENTALION ...ttt 4
CHAPTER 2: THE PROFILE OF TRIBUN JOGJA .......ccoiieieeeeeeee 5
2.1 A Brief History of Tribun JOgJa ......ccocerveieriiiniiieieenee e 5
2. 2 Tribun Jogja’s NEeWS SECHION .......ccueriiiiiiiiieiie e 6
2. 3 The Vision and Mission of Tribun JOgja........ccccviririeieneneniresieceeeee, 11
2.4 Organizational StrUCLUIE..........cvoiiiieeeee e 12

CHAPTER 3: TRIBUN JOGJA’S STRATEGIES IN MAINTAINING

PRINTED NEWSPAPERS IN THE ERA OF DISRUPTION .......c.cccceveineen. 16
3.1 The DISTUPLION EF@ .....ooviiiiiiiiiiiieieiee e 16
3. 2 Challenges, Existence, and The Future of Newspapers in Disruption Era.....18

3. 3 Tribun Jogja’s Strategies in Maintaining Printed Newspapers

IN DISTUPTION EF8 ...ttt 24
3. 3. 1 Challenges Faced by Printed NeWSPapers .........cccceoevereienenenisieeeeeen, 25
3. 3. 2 Tribun JOgja’s Strate@IES......cuereerriiireereieiee e 26



TRIBUN JOGJA'S STRATEGIES IN MAINTAINING A PRINTED NEWSPAPER IN THE MIDST OF
DIGITAL DISRUPTION
ARFAN NUR KARIM, Alfelia Nugky Permatasari, S.S., M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

3.3.2.1 The Accesibility to INfOrmation SOUICES .........cccovvrverierieenieniee e 27
3.3.2.2 Printed Newspapers Presentation............covviririeieieneneneseseseeeeeenes 28
3.3.2.3 Synergy Between Editorial Division and Company ...........c.cccccvvvvevvennenne 32
3.3.2.4 Digital or Online AdVErtiZING ......ccccvevieiieieeie e 34
3.3.2.5 WOrId ECONOMY ..ottt 35
CHAPTER 4: CONCLUSION ..ottt 37
WORKS CITED ..ottt 39
APPENDICES

Appendix 1. LiSt Of INfOrMantS.........c.cooiieriiiiiiiiiieeee e
Appendix 2. LiSt O QUESTIONS ........cciiiiiiiiiiesiericsee e
APPENdiX 3. LOGDOOK ......ocviiiiiiiicc e
AppendiX 4. CUrrICUIUM VItAE .........coveieee e



