Sports Branding di Media Sosial (Studi Kasus Pemanfaatan Instagram dalam Kegiatan Sports Team
Branding Vamos FC Mataram sebagai Klub Futsal Profesional Indonesia di tahun 2018)
SITI AISYAH ROSYADA, Adam W. Sukarno, SIP, M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Buku dan Jurnal

Aaker, David A. (1991). Managing Brand Equity. New York: The Free Press.

Aaker, David A. (1995). Building Strong Brands. New York: The Free Press.

Alhabash, Saleem & Mengyan Ma. (2017). A Tale of Four Platforms: Motivations
and Uses of Facebook, Twitter, Instagram, and Snapchat Among College
Students?. Journal of Social Media + Society.

Anagnostopoulos, Christos, et al. (2018). Branding In Pictures: Using Instagram
As A Brand Management Tool In Professional Team Sport Organisations.
European Sport Management Quarterly.

Bauer, et al. (2004). The Importance of Customer-Based Brand Equity in The Team
Sport Industry.

Beech, John & Simon Chadwick. (2007). The Marketing of Sports. Harlow: Pearson
Education.

Bevins, Chelsea. (2014). Get Schooled: A Visual Social Semiotic Analysis of
Target's Branding using Instagram. Master Thesis of Library University
School of Communication Studies.

Boyle, R & Haynes R. (2014). Sport, Public Relations and Social Media.

Brown, Rob. (2009). Public Relations And The Social Web: How To Use Social
Media And Web 2.0 In Communications. London: Kogan Page.

Carr, C. T., & Hayes, R. A. (2015). Social media: Defining, developing, and
divining.Atlantic Journal of Communication, 23(1).

Cortsen, Kenneth. (2016). Strategic Sport Branding at the Personal, Product and
Organizational Level: Theory and Practice for Improving a Sports Brand's
Interactions. Ph. D Thesis of Department of Business Communication,
Aarhus University.

Dennis, Deana. (2014). Successfully Social: A Non-Profit’s Guide to Modern Social
Media Marketing. Diakses dari

https://digitalcommons.liberty.edu/cgi/viewcontent.cqgi?article=1477&cont

ext=honors.

122


https://digitalcommons.liberty.edu/cgi/viewcontent.cgi?article=1477&context=honors
https://digitalcommons.liberty.edu/cgi/viewcontent.cgi?article=1477&context=honors

Sports Branding di Media Sosial (Studi Kasus Pemanfaatan Instagram dalam Kegiatan Sports Team
Branding Vamos FC Mataram sebagai Klub Futsal Profesional Indonesia di tahun 2018)
SITI AISYAH ROSYADA, Adam W. Sukarno, SIP, M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Desborders, Michel. (2007). Marketing and Football: An International Perspective.
Amsterdam: Butterworth-Heinemann.

Dimitriadis, Georgios T. S. (2014). Brand Strategies in Social Media. Marketing
Intelligence & Planning, Vol. 32 Iss 3 pp. 328 — 344.

Dubovik, et.al. (2013). Instagram as Instrument of Marketing. Majesty of
Marketing: Materials of the International Conference, National Mining
University.

Fahmy, et. al. (2014). Visual Communication Theory and Research. New York:
Palgrave Macmillan.

Frederick, E.L., Clavio, G.E., Burch, LM., & Zimmerman, M.H. (2012).
Characteristics of Users of A Mixed-Martial-Arts Blog: A Case Study of
Demographics and Usage Trends. International Journal of Sport
Communication Vol 5, 109-125.

Fyrberg, Anna & Sten Sdderman. (2010). Brands in Sports. The Confederation of
Swedish Sports Annual Report.

Gladden, James M. & Daniel C. Funk. (2002). Developing an Understanding of
Brand Associations in Team Sport: Empirical Evidence from Consumers of
Professional Sport. Journal of Sport Management, 16, 54-81.

Guion, Lisa A. (2002). Triangulation: Establishing the Validity of Qualitative
Studies. Institute of Food and Agricultural Sciences, University of Florida.
Publication: September 2002

Hellberg, Maria. (2015). Visual Brand Communication on Instagram: A Study on
Consumer Engagement. Master Thesis of Marketing, Hanken School of
Economics.

Hird, C. (2013). Social Media Marketing: A Best Practices Analysis of Selected
Destination Magazines.BS Thesis of Recreation, Parks, and Tourism
Administration, California Polytechnic State University.

Hopwood, Maria, et al. (2012). Bringing Public Relations and Communication
Studies to Sport. Elsevier Ltd.

123



Sports Branding di Media Sosial (Studi Kasus Pemanfaatan Instagram dalam Kegiatan Sports Team
Branding Vamos FC Mataram sebagai Klub Futsal Profesional Indonesia di tahun 2018)
SITI AISYAH ROSYADA, Adam W. Sukarno, SIP, M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Herman, Jenn. (2014). The Ultimate Beginner’s to Instagram. Kindle Edition:
Amazon.

Jamieson, Hary. (2007). Visual Communication: More Than Meetsthe Eye.
Chicago: Intellect Ltd.

Kapferer, Jean-Noel. (2008). The New Strategic Brand Management: Creating and
Sustaining Brand Equity Long Term. London: Kogan Page.

Kaplan, Andreas M. & Michael Haenlein. (2010). Users of the world, unite! The
challenges and opportunities of Social Media. Journal of Business Horizons
Vol. 53, No. 59-68.

Keller, Kevin Lane. (2009). Building Strong Brands in A Modern Marketing
Communications Environment. Journal of Marketing Communications Vol.
15, No. 2-3.

. (2013). Strategic Brand Managemet: Building, Measuring,

and Managing Brand Equity. London: Pearson.

Kent, Michael L. (2010). Directions in Social Media for Professionals and
Scholars. California: SAGE Publications, Inc.

Kotler, Philip. (2002). Marketing Management Millenium Edition. Boston: Pearson
Custom Publishing.

Kotler, Philip & Kevin L. Keller. (2016). Marketing Management. London:
Pearson.

Lim, Sook Huey & Dr. Rashad Yazdanifard. (2014). How Instagram Can Be Used
As A Tool In Social Networking Marketing. Diakses dari
https://www.researchgate.net/publication/265377226.

Linaschke, Joseph. (2011). Getting the Most from Instagram. Pearson Education.

Lukman, Syauqy. (2010). Brand Equity of Team Sports Towards Sponsorship in
Indonesian Football Club. Jurnal Manajemen Teknologi Vol 9, No. 3.

Lundberg, Jonatan. (2016). Instagram as a Marketing Tool. Thesis of Business
Administration, Technology and Social Sciences, Lulei University of
Technology.

Maurya, Upendra Kumar. (2012). What is a Brand? A Perspective on Brand
Meaning. European Journal of Business and Management Vol 4, No.3.

124


https://www.researchgate.net/publication/265377226

Sports Branding di Media Sosial (Studi Kasus Pemanfaatan Instagram dalam Kegiatan Sports Team
Branding Vamos FC Mataram sebagai Klub Futsal Profesional Indonesia di tahun 2018)
SITI AISYAH ROSYADA, Adam W. Sukarno, SIP, M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Miles, Jason G. (2014). Instagram Power Build Your Brand and Reach More
Customers wiith The Power of Pictures. New York: McGraw-Hill
Education.

Miles, Matthew & Michael Huberman. (1994). Qualitative Data Analysis: An
Expanded Sourcebook. Thousand Oaks: SAGE Publication.

Nummila, Mia. (2015). Succesful Social Media Marketing on Instagram.
BachelorThesis of International Business, Haaga-Helia University of
Applied Sciences.

Palonka, Joanna dan Teresa Poregbska-Migc. (2013). Social Media for Corporate
Brands. Journal of Studia Ekonomiczne Vol. 158, 112-122.

Pedersen, Paul M. (2017). Strategic Sport Communication, Second Edition.
Amerika Serikat: Human Kinetics.

Roat, Olivia. (2014). The Complete Guide to Instagram.

Rossiter, J. (1982). Visual Imager: Applications to Advertising. Advances in
Consumer Research Vol. 9 No. 1, 101-106.

Russo, dkk. (2008). Participatory Communication. Australian Research Council
Linkage Project LPLP 0776236 Engaging with Social Media in Museums.

Safko, Lon & David K. Brake. (2012). The Social Media Bible: Tactics, Tools, and
Strategies for Business Success. New Jersey: John Wiley & Sons, Inc.

Salim, Agus. (2001). Teori dan Paradigma Penelitian Sosial. Yogyakarta: PT Tiara
Wacana Yogya.

Samra, Balwant. (2014). Consumer in Sports: Fan typology analysis. Journal of
Intercultural Management Vol. 6, No. 4, pp. 263-288.

Silva, dkk. (2013). A Picture of Instagram is Worth More Than a Thousand Words:
Workload Characterization and Application. International Conference on
Distributed Computing in Sensor Systems.

Smith, Aaron C.T. (2008). Introduction to Sport Marketing. Oxford: Butterworth-
Heinemann.

Shank, Matthew D. & Mark R. Lyberger. (2015). Sports Marketing: A Strategic

Perspective. New York: Routledge.

125



Sports Branding di Media Sosial (Studi Kasus Pemanfaatan Instagram dalam Kegiatan Sports Team
Branding Vamos FC Mataram sebagai Klub Futsal Profesional Indonesia di tahun 2018)
SITI AISYAH ROSYADA, Adam W. Sukarno, SIP, M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Thomas, Lisa C. (2012). Think Visual.Journal of Web Librarianship Vol. 6 No. 4,
321-324.

Tran, My. (2016). An Instagram is Worth a Thousand Words: The Utilization of
Instagram as a Key Social Media Marketing Strategy. Bachelor’s Thesis
Degree Programme in International Business.

Wallace, Laci. (2011). Sporting Facebook: A Content Analysisof NCAA
Organizational Sport Pages and Big 12 Conference Athletic Department
Pages. International Journal of Sport Communication Vol. 4, 422-444,

Wakefield, Kirk. (2006). Team Sports Marketing. New York: Butterworth—
Heinemann.

Walter, Ekaterina & Jessica Gioglio. (2014). The Power of Visual Story Telling.
McGraw-Hill Education E-Books.

Yin, Robert. (2002). Case Study Research: Design and Methods, Third Edition,
Applied Social Research Methods Series, Vol 5. Thousand Oaks: SAGE

Publication.

Sumber Internet
Adelphi  University. 4 Keys to Sports Branding. Diakses dari

https://sportsmanagement.adelphi.edu/resources/articles/4-keys-to-sports-

branding/.

Anggoro, Dwi. (2018). Kamus Futsal Kupas Tuntas Pro Futsal League 2018.
Diakses dari https://bolalob.com/read/74480/kamus-futsal-kupas-tuntas-

pro-futsal-league-2018.

Badenhausen, Kurt. (2016). FC Barcelona Ranks as The Top Sports Team on Social
Media. Diakses dari
https://www.forbes.com/sites/kurtbadenhausen/2016/07/14/fc-barcelona-

ranks-as-the-top-sports-team-on-social-media/#4f6bd746ab12.

Bolalob.com. (2017). Eks Timnas Futsal Ini Kaget dengan Perkembangan Futsal

Indonesia. Diakses dari https://bolalob.com/read/68678/eks-timnas-futsal-

ini-kaget-dengan-perkembangan-futsal-indonesia.

126


https://sportsmanagement.adelphi.edu/resources/articles/4-keys-to-sports-branding/
https://sportsmanagement.adelphi.edu/resources/articles/4-keys-to-sports-branding/
https://bolalob.com/read/74480/kamus-futsal-kupas-tuntas-pro-futsal-league-2018
https://bolalob.com/read/74480/kamus-futsal-kupas-tuntas-pro-futsal-league-2018
https://www.forbes.com/sites/kurtbadenhausen/2016/07/14/fc-barcelona-ranks-as-the-top-sports-team-on-social-media/#4f6bd746ab12
https://www.forbes.com/sites/kurtbadenhausen/2016/07/14/fc-barcelona-ranks-as-the-top-sports-team-on-social-media/#4f6bd746ab12
https://bolalob.com/read/68678/eks-timnas-futsal-ini-kaget-dengan-perkembangan-futsal-indonesia
https://bolalob.com/read/68678/eks-timnas-futsal-ini-kaget-dengan-perkembangan-futsal-indonesia

UNIVERSITAS

Sports Branding di Media Sosial (Studi Kasus Pemanfaatan Instagram dalam Kegiatan Sports Team
Branding Vamos FC Mataram sebagai Klub Futsal Profesional Indonesia di tahun 2018)
SITI AISYAH ROSYADA, Adam W. Sukarno, SIP, M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

.(2018). Video Aksi Mostafa Nazari yang Dikabarkan Perkuat Vamos
Mataram. Diakses dari  https://bolalob.com/read/89125/video-aksi-

mostafa-nazari-kiper-legendaris-iran-yang-dikabarkan-perkuat-vamos-

mataram.
Booton, Jen. (2017). How Instagram Aims To Change The Face Of Athlete Media.

Diakses dari https://www.sporttechie.com/instagram-facebook-aim-

change-athlete-media/ .
Caldwell, Olivia. (2017). How Social Media Changed Sport - For Better and

Worse. Diakses dari https://www.stuff.co.nz/sport/other-

sports/97767985/how-Kiwi-sports-stars-engage--and-control-the-message--

on-social-media
Chenghao, Ma. (2018). The Impact of Social Media in Sports. Diakses dari

http://thesportdigest.com/2018/11/the-impact-of-social-media-in-sports/.
Hutt, Mike. (2017). The Main Benefits of Online Communication. Diakses dari

https://www.eztalks.com/unified-communications/the-main-benefits-of-

online-communication.html.

Honnenberg, Anna. (2018). The Lifespan of Social Media Content. Diakses dari
https://www.copypress.com/blog/lifespan-social-media-content/

Ireland, Kay. How Does the Internet Affect Human Communication?. Diakses dari

https://www.techwalla.com/articles/how-does-the-internet-affect-human-

communication.

Mukti, Taufan B. (2019). Persija Jakarta Jadi Raja di Instagram, Nomor 2 Se-Asia
dan Kalahkan Persib Bandung. Diakses dari
https://www.bolasport.com/read/311602269/persija-jakarta-jadi-raja-di-

instagram-nomor-2-se-asia-dan-kalahkan-persib-bandung?page=all
Schéferhoff, Nick. (2016). Sports Team Branding and How to Do It Right. Diakses

dari https://www.themeboy.com/blog/sports-team-branding/.

Srivastav, Taruka. (2018). FC Barcelona’s Quality Over Quantity Strategy Helps
It Gain Record Social Media. Diakses dari

http://www.thedrum.com/news/2018/02/24/fc-barcelonas-quality-over-

guantity-strategy-helps-it-gain-record-social-media.

127


https://bolalob.com/read/89125/video-aksi-mostafa-nazari-kiper-legendaris-iran-yang-dikabarkan-perkuat-vamos-mataram
https://bolalob.com/read/89125/video-aksi-mostafa-nazari-kiper-legendaris-iran-yang-dikabarkan-perkuat-vamos-mataram
https://bolalob.com/read/89125/video-aksi-mostafa-nazari-kiper-legendaris-iran-yang-dikabarkan-perkuat-vamos-mataram
https://www.sporttechie.com/instagram-facebook-aim-change-athlete-media/
https://www.sporttechie.com/instagram-facebook-aim-change-athlete-media/
https://www.stuff.co.nz/sport/other-sports/97767985/how-kiwi-sports-stars-engage--and-control-the-message--on-social-media
https://www.stuff.co.nz/sport/other-sports/97767985/how-kiwi-sports-stars-engage--and-control-the-message--on-social-media
https://www.stuff.co.nz/sport/other-sports/97767985/how-kiwi-sports-stars-engage--and-control-the-message--on-social-media
http://thesportdigest.com/2018/11/the-impact-of-social-media-in-sports/
https://www.eztalks.com/unified-communications/the-main-benefits-of-online-communication.html
https://www.eztalks.com/unified-communications/the-main-benefits-of-online-communication.html
https://www.copypress.com/blog/lifespan-social-media-content/
https://www.techwalla.com/articles/how-does-the-internet-affect-human-communication
https://www.techwalla.com/articles/how-does-the-internet-affect-human-communication
https://www.bolasport.com/read/311602269/persija-jakarta-jadi-raja-di-instagram-nomor-2-se-asia-dan-kalahkan-persib-bandung?page=all
https://www.bolasport.com/read/311602269/persija-jakarta-jadi-raja-di-instagram-nomor-2-se-asia-dan-kalahkan-persib-bandung?page=all
https://www.themeboy.com/blog/sports-team-branding/
http://www.thedrum.com/news/2018/02/24/fc-barcelonas-quality-over-quantity-strategy-helps-it-gain-record-social-media
http://www.thedrum.com/news/2018/02/24/fc-barcelonas-quality-over-quantity-strategy-helps-it-gain-record-social-media

Sports Branding di Media Sosial (Studi Kasus Pemanfaatan Instagram dalam Kegiatan Sports Team
Branding Vamos FC Mataram sebagai Klub Futsal Profesional Indonesia di tahun 2018)
SITI AISYAH ROSYADA, Adam W. Sukarno, SIP, M.A.

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Zami, Elzam. (2016). HT Bangga Futsal Daerah Berkembang Pesat. Diakses dari
https://soccer.sindonews.com/read/1157786/58/ht-bangga-futsal-daerah-
berkembang-pesat-1479936438.

Dokumen
APJII. (2017). Penetrasi & Perilaku Pengguna Internet Indonesia. Jakarta: APJII.
Statista. (2017). Number of internet users in selected countries 2017. Diakses dari

https://www.statista.com/statistics/262966/number-of-internet-users-in-

selected-countries/.

Statista. (2017). Indonesia: social network penetration 2017. Diakses dari
https://www.statista.com/statistics/284437/indonesia-social-network-

penetration/.
Vamos FC Mataram Sponsorship Proposal 2018-2019.

Sumber Gambar

Website Vamos FC Mataram www.vamosfutsal.com

Akun Resmi Instagram Vamos FC Mataram www.instagram.com/vamosmataram

Akun Resmi Twitter Vamos FC Mataram www.twiter.com/vamosfcmataram

Akun Resmi Facebook VVamos Mataram www.facebook.com/VamosFcMataram

128


https://soccer.sindonews.com/read/1157786/58/ht-bangga-futsal-daerah-berkembang-pesat-1479936438
https://soccer.sindonews.com/read/1157786/58/ht-bangga-futsal-daerah-berkembang-pesat-1479936438
https://www.statista.com/statistics/262966/number-of-internet-users-in-selected-countries/
https://www.statista.com/statistics/262966/number-of-internet-users-in-selected-countries/
https://www.statista.com/statistics/284437/indonesia-social-network-penetration/
https://www.statista.com/statistics/284437/indonesia-social-network-penetration/
http://www.vamosfutsal.com/
http://www.instagram.com/vamosmataram
http://www.twiter.com/vamosfcmataram
http://www.facebook.com/VamosFcMataram

