Consumers' attitudes toward counterfeit automotive parts
OSKAR, Dimas Perdana, Basu Swastha Dharmmesta, Prof.,Dr.,M.B.A

Universitas Gadjah Mada, 2010 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

TABLE OF CONTENTS

Chapter ] INTRC™1U ™™™ "N
1.1. Research Background...............ocooiiiiiiiiiiiiininininiiinineninennne.
1.2. Problem Formu® HOn........ccoviiniiiniiiiiiiiiiiiiiiecncie e
1.3. Research Objectives.........c.cveviiiieiriiiiiiiiiiieiiecrieisinraanen
1.4. Expected Benr ™ s....c.cooiviiiiiiiiiiiiiii e e
1.5. ScopeoftheResearch.........cccoooiiiiiiiiiiiiiiiiiiiiiiiec e
1.6. Organization of thisresearch..............ociiiiiiiiiiiiiiiiiicianannn

Chapter Il LITERATU"™ »"VI™¥

2.1. Previousresearch............ccccciiiiiiiiiiniiiininiiii e e,

2.2, Coumterfeiting.....c.ovviiiiiiiiiiiiiii ittt aarretieiarsareranrrsnraes

2.3. Consumer Buying Behavior...........ccccoiieiimiiiiiiiiiiiriceeanen,

2.4. Consumers’ Attitude Theory..........ooooiiiiiiiiiiiiiiiiirieee e
24.1. T el AT s
2.42. Attitude Types of Concepts..........coiieevmuriraineneneninnen

2.5. Models of Attitudes. .......occovinniiii it e
25.1. T "ionalT” ° "of Attitude.........ooeeenvneiiriiniiiinnaninnnn.
2.5.2. Fishbein’s Muiti-Attribute Model of Attitude.....................
2.5.3. Theory of Reasoned ACtion.............covvveimmneeinininenennnnn

2.6. Research Hypothesis.........ccoiviiiiiiiiiiiiiiniiiiiircan e e

Chapter II1 RESEARCH METHODS
3.1. Research Design

..............................................................

iii



Consumers' attitudes toward counterfeit automotive parts
OSKAR, Dimas Perdana, Basu Swastha Dharmmesta, Prof.,Dr.,M.B.A

Universitas Gadjah Mada, 2010 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

3.2. Sampling Method.......c.cccoeiriiiiiiiiiii
3.3. Data Collection Method............cooiieiiiimiiieaccniieinirieiicnenn
3.4. Research Instrument..............coiiiiiiiiiiiiiiiiiiiiir e
3.5. Research Variables........c.ccocovvuiiiiiriiniiiciirinii i
3.6. Goodness Of MEaSUIES......ccovruieiimrnineniiiiairrennrererraaneanrareen

3.6.1. Validity Test........ouirieiinininieeiaicnecirerereeeninrareaennnn

3.62. Reliability.....ccveiviieinieamiiniiiiiii it raene
3.7, Data Analysis......ccioieiriiiiriiiioiii i e eeaes
3.8. Hypotheses Testiig.......coorvrniviiiniiiiiiiiii e i,

Chapter IV ™77 AF 71 FINDINC = AND DISCUSSION

4.1. Descriptive of Respondents.........ccoovirieiiaimiieriiiceiiariaavinans
4.1.1. Respondent Based On SeX..........coiiiiiiininienanciniennenns
4.1.2. Respondent Based On Age.......coeemiiviiiiaiiiiiiiiiiiiinnnen.
4.13. RespondentF-edOnE" “"dn..coiciiiiiiiniiiiiiiiinnnnn.
4.14. Responc ~™ edOnJob........coooiniiiiiiiiiiiiiiiienenas
4.1.5. Respondent Based On Expenditure Per Month...................

4.2. Descriptive Statistics........cocooiriiiriiiiniiiiiii v
4.2.1. Descriptive Statistics of Attitude toward Counterfeit

Automotive Parts.......c.occviiiiiii i
4.2.2. Descriptive Statistics of Attitude toward Behavior of
Buying Counterfeit Automotive Parts..............cocvvveennnnnn.

4.2.3. Descriptive Statistics of Subjective Nomms..............c.........
4.2.4. Descriptive Statistics of Behavioral Intention.....................

4.3, Factor ANalySiS.....cccviieiniareirerieisreieerarrsrsereanerssnnsenaennns

4.4, Hypotheses TeStNE...........coeiiirimieiiiieiririnincaenreneananans
4.4.1. First Hypothesis Testing..........ccovviiiiiniiiiiiiinieininnn.,
4.4.2. Second Hypothesis Testing............cooeveviiiiiiininicnninennnnn.
4.4.3. Third Hypothesis TeStNg..........c.ovvucrieeciiiniurenininiiieannn
4.4.4. Respondents’ Behavior Intention Measurement.............

Chapter V CON_._USIONS AND RECOMMENDATION
5L, GO USIONS. .ottt ieii i et e i s e aaassasnaaransesesancaanrossssannnns

BIBLIOGRAPHY
APPENDICES

iv





