Pengaruh sikap anggota komunitas virtual pada pengambilan keputusan beli mobil merek Daihatsu
Gran
Max MB berdasarkan theory of planned behavior
WIDAJADI, Olivia, Basu Swastha Dharmmesta, Prof., Dr., MBA
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2008 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Ajzen, 1. (1991). “The Theory of Planned Behavior.” Organizational Behavior
and Human Decision Processes, 50, 179 - 211.

Ajzen, 1. (2002). Constructing a TPB Quistionnaire: Conceptual and
Methodologigal Considerations. \ .\ pcople.umass.edu aizen ipb.hunl

Ajzen, 1. (2006). Constructing a TPB Qursr:(mnane Conceptual  and
Methodologigal Considerations. wople.umass.edu dizen tpb.himl

Ajzen. 1., and M. Fishbein. (1980). Understanding Attitudes and Predicting
Social Behavior. Engelwood Cliffs, NJ: Prentice Hall.

Billiari, F.C.; Philipov, D; and Testa, M.R. (2005), “The Influence of Attitudes,
Subjective Norms and Perceived Behavioral Control on Union Formation
Intentions. ” Extended Abstract Perpared for The IUSSP.

Cowley, Elizabeth and John R. Rossiter, “/ Think It’s Pretty Good, But Did You
Hear What He Said?": Hearing Word of Mouth During a Consumption
Episode. Sydney: a University Research Special Projects Grant from the
University of New South Wales and an Australian Research Councl Small
Grant.

Cooper, D.R., and Schindler, P.S. (2006). Business Research Methods.
Singapore: McGraw Hill

Wibisono, Dermawan. (2003). Riset Bisnis: Panduan Bagi Praktisi dan
Akademisi. Jakarta: Gramedia Pustaka Utama

Dharmmesta, B.S. (1998), “Theory of Planned Behavior Dalam Penelitian Sikap,
Niat dan Perilaku Konsumen,” Kelola Vol. VII, No. 18, h. 85— 103.

Dharmmesta, B.S. (2002), ~Trying to Act: An Empirical Study of Investigating
Higher Education Consumer, " Gadjah Mada International Journal of
Business, (January) Vol. 4. No. 1, pp 45 - 66.

Dharmmesta, B.S. (2003), “Sikap dan Perilaku Konsumen Dalam Pemasaran:
Sebuah Tinjauan Sosial Kognitif, " Kajian Bisnis STIE Widay Wiwaha
Yogyakarta, (Mei — Agustus) No. 29, h. 1 — 25.

Hadi, Sunaryo. (2006) Fungsi Website Sebaga: Alat Pendukung Promosi,

ww e sunaryohadimfo fungsi-website-sebagai-alat-pendukung-

Proi; , Mei "0()8

73



Gran

Max MB berdasarkan theory of planned behavior
WIDAJADI, Olivia, Basu Swastha Dharmmesta, Prof., Dr., MBA

UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2008 | Diunduh dari http://etd.repository.ugm.ac.id/

Hoffman, Donna L. and Thomas P. Novack (1996), “Marketing in Hypermedia

Computer-Mediated Environments: Conceptual Foundations.™ Journal of

Marketing. 60 (July). pp 50-68.

Hunt, Ben. (2005), “How Should Policymakers Respond to a Decline in House
Prices?” in United Kingdom: Selected Issues, IMF Country Report
No.05/81 (Washington: International Monetary Fund).

Kanler, Clifton and Todd, Sarah. (1998). “The Motivation to Purchase Pensions:
an Application of Planned Behavior Theory, "Kingston Business School

Occasional Paper, No.32

Kuncoro, Mudrajad. (2003). Metode Riset Untuk Bisnis dan Ekonomi. Jakarta:

Erlangga

Luthfie, Nukman. (2006). Email Dari Bangkok Mengenai lklan Internet di
Indonesia.
nengChiti- /. Mei 2008

Malhotra, Naresh. K. (1996). “Marketing Research an Applied Orientation.’
Marrickville: Prentice Hall

Malhotra, Naresh. K. (2004). “Marketing Research an Applied Orientation.
Marrickville: Prentice Hall

Mayzlin, Dina and Godes, David. (2002). “Using Online conversations to Study
Word of Mouth Communication.”™ Harvard Business School Marketing Unit
Research Paper No. 02-01. pp 1 — 44.

Muniz, Albert and Thomas C. O’Guinn (2001). “Brand Community.” Journal of

Conumer Research, Vol.27, March, pp 412-432

Sekaran, Uma. (1992). “Research Methods for Business.” New York: John Wiley
& Sons, Inc.

Sekaran, Uma. (2003). “Research Methods For Business, Metodologi
PenelitianUntuk Bisnis.” New York: John Wiley & Sons, Inc.

Wu, Jiajun. and Xiao, Jing Jian. (2006). “Applying the Theory of Planned
Behavior to Retain Credit Counseling Clients.” Take Care America
Institute Working Paper.

Wahyudi. (2002). Analisis Kepuasan Konsumen Atas Konsep 4C (Customer
Solution, Cost, Convinience dan Communication Pada Warnet “Planet

Digital™ Di Kelurahan Sumbersari Malang,
hitp:/digilibath.acid gdlphplmod browse&op readdeid. Jiptamn-pdi-»|

Pengaruh sikap anggota komunitas virtual pada pengambilan keputusan beli mobil merek Daihatsu

74



Gran

Max MB berdasarkan theory of planned behavior
WIDAJADI, Olivia, Basu Swastha Dharmmesta, Prof., Dr., MBA

UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2008 | Diunduh dari http://etd.repository.ugm.ac.id/

2002 wahy udi-8833-konsumendeg -1 ek . Mei 2008

Wahono. R. Satria. (2007). Mempcrkuat Branding Media Massa Elektronik.

PEnb b Ty cLE iy

Litig).

m ,;,j" elitranik’. Mei 2008

Tawin. (2007). Pemanfaatan jaringan Teknologi Informasi Untuk Dunia
Pendidikan, Pelatihan Jardiknas Kota Probolinggo,
htip:/media.diknas.co.id 'media/document 3447 pdf; Mei 2008

Utama. [ Gusti Bagus Rai. (2008). Kenapa Analisis  Faktor,
AL U I;\ 1] YOOT. «‘A' Mei 2008

Pengaruh sikap anggota komunitas virtual pada pengambilan keputusan beli mobil merek Daihatsu

75



