
DAFTAR PUSTAKA 

 

Assaria, M.H.A, Karia, N. (2003). Business Strategy: Customer Satisfaction 

Among Cellular Providers in Malaysia, The European Applied Business 

Research Conference, Refereed Proceeding. 

Aydin, S. dan Ozer, G. (2005). Customer Loyalty And The Effect Of Switching 

Cost As A Moderator Variable. The Emerald Research Journal, 23 (1), 89-

103.  

Azwar, S. (2015a). Penyusunan Skala Psikologi (Edisi 2). Yogyakarta: Pustaka 

Belajar. 

Azwar, S. (2015b). Reliabilitas dan Validitas (Edisi 4). Yogyakarta: Pustaka 

Belajar. 

Busch, P. S. dan Houston, M. J. (1985). Marketing: Strategic Foundations. Richard 

D. Irwin. Inc. USA  

Cooper, D. R. dan Schindler, P. S. (2014). Business Research Methods. (12 edition). 

Singapore: McGraw Hill International Edition. 

De Vellis, F. (2003). Scale Development Theory And Applications (Second 

Editions). London: Sage Publications Inc. 

Field, A.P. (2000). Discovering Statistics Using SPSS for Windows: Advanced 

Techniques for Beginner, Sage Publication, Inc. 

Foster, B., (2008), Manajemen Ritel, Alfabeta, Bandung 

Hair, J. F., Black, W. C., Babin, B. J., RE Anderson (2010), Multivariate data 

analysis: A global perspective. New Jersey, Pearson Prentice Hall,. 

Idrus, M. (2009). Metode Penelitian Ilmu Sosial. Jakarta: Erlangga. 

Isoraite, M. (2016). Marketing mix theoretical aspects. International journal of 

research, 4(6), 25-37. 

Izogo, E. E. (2016). Customer Loyalty In Telecom Service Sector: The Role Of 

Service Quality And Customer Commitment. The TQM Journal, 29 (1), 1-20.  

Khizindar, T.M, Azzam, A.F, Khanfar, I.A, (2015), An Empirical Study of Factor 

Affecting Customer Loyalty of Telecommunication Industry in Kingdom of 

Saudi Arabia, British Journal of Marketing Studies, Vol 3, No. 5, pp 98-115. 

 

PENGARUH KUALITAS JARINGAN DAN HARGA TERHADAP LOYALITAS PELANGGAN SELULER
Tri Hardianto, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



Kollman, T. (2000), The Price/Acceptance Function: Perspectives of a Pricing 

Policy in European Telecommunication Markets, European Journal of 

Innovation Management, Vol 3(1), pp. 7-15. 

Kotler, P. dan Keller, K. L. (2012). Marketing Management (14E). USA: Prentice-

Hall International, Inc. 

Lai, F., Griffin, M., Babin, B.J. (2009). How Quality, Value, Image, and 

Satisfaction Create Loyalty at a Chinese Telecom. Journal of Business 

Research. 62 (2009) 980–986  

Lewis, R.C., Booms, B.H.,(1983) The Marketing Aspect of Service Quality, 

Emerging Perspective on Service Marketing, American Marketing 

Association, Chicago, 99-107.  

Malik, F, Yaqoob, S., dan Aslam, A.S. (2012), The Impact of Price Perception, 

Service Quality, and Brand Image on Customer Loyalty (Study of Hospitality 

Industry in Pakistan), Institute of Interdisciplinary Business Research, Vol. 

4, No. 5, September 2012 

Mc.Daniel, C. dan Darden, W. R. (1987). Marketing. Boston: Allyn And Bacon, 

Inc.  

Nasir, A., Mushtaq, H., Rizwan, M., Customer Loyalty in Telecom Sector of 

Pakistan, Journal of Sociological Research, Vol 5, No. 1 

Oliver, R.L,.(1999), Whence Consumer Loyalty, Journal of Marketing, Vol 63, 33-

44 

Oteri, O. M., Kiber, L. P., & Edward, N. (2015). Mobile Subscription, Penetration, 

And Coverage Trends In Kenya’s Telecommunication Sector. International 

Journal Of Advenced Research In Artificial Intelligence, 4 (1), 1-7. 

Parasuraman, A., Zeithaml, V. A. dan Berry, L. L. (1985). A Conceptual Model Of 

Service Quality And Its Implications For Future Research. Journal Of 

Marketing, 49, 41-50. 

Priyatno, D. (2017), Panduan Praktis Olah Data Menggunakan SPSS, Andi Offset  

Reichheld, M. P. (2003). The One Number You Need To Grow. Harvard Business 

Review, 82 (6), 46-54.  

Rahman, M.S., Aziz, M.N. (2013), Service Quality and Behavioral Intentions, in 

Broadband Services Selection, Marketing Intelligence and Planning, 32(4), 

455-474   

 

PENGARUH KUALITAS JARINGAN DAN HARGA TERHADAP LOYALITAS PELANGGAN SELULER
Tri Hardianto, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/



Sarwono, Sarlito W. (2010). Pengantar Psikologi Umum. Jakarta: PT. 

RajaGrafindo Persada 

Sugiyono, (2001), Statistika Untuk Penelitian, Bandung: CV Alfabeta 

Taichon, P., Lobo, A., Mitsis, A. (2014). Achieving Customer Loyalty through 

Service Excellent in Internet Industry, International Journal Quality and 

Service Science 6(4), 274-289. 

Wang, Y., Yang Y,. (2004). An Integrated Framework for Service Quality, 

Customer Value, Satisfaction: Evidence from China’s Telecommunication 

Industry, Information System Frontiers, 6:4, 325-340. 

PENGARUH KUALITAS JARINGAN DAN HARGA TERHADAP LOYALITAS PELANGGAN SELULER
Tri Hardianto, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/


