
DAFfAR PUSTAKA 

Aaker, David A dan Shansby J. Gary (1982), Positioning Your Product, 

Business Horizons, May-June, pp.56-62. 

Assael, Henry ( 1998), Consumer Behavior and Marketing Action, Sixth Edition, 

South-Western College Publishing Cincinnati, Ohio 

Brealey, Richard A , Myers, Stewart C., dan Marcus, Alan 1.(2004), Fundamentals of 

Corporate Finance, 4th Edition, McGraw Hill. 

Buell, Victor P. (1986), Marketing Management: A Strategic Planning Approach, 

McGraw Hill. 

Cooper, Donald R. dan Schindler, Pamela S. (2003), Business Research Method, 

Eighth Edition, McGraw Hill 

Donald R. Lehmann dan Russell S. Winer (2002), Analysis for marketing planning, 

McGraw-Hill. 

Emeritus, Leon C dan Byrd, Mary dan Megginson, William L (2003), Small Business 

Management : An Entrepreneur 's Guidebook, Fourth Edition. McGraw Hill 

Princes, Heflin (2007), Perencanaan Bisnis: Business Plan - Konsep dan 

lmplementasi, Mida Pustaka. 

Jackson, John H., dan Musselman, Vernon A (1992), Business: Contemporary 

Concepts and Practices, Prentice Hall. 

Merancang perencanaan bisnis produk amenities berdasarkan analisis kelayakan bisnis
INDRASMORO, Christiyanto, Teguh Budiarto, Drs., MIM
Universitas Gadjah Mada, 2008 | Diunduh dari http://etd.repository.ugm.ac.id/



Kahaner, Larry (1996), Competitive Intelligence: From Black Ops to Boardrooms ­

How Business Gather, Analyze and Use Information to Succed in The Global 

Marketplace, Simon & Schuster. 

Kotler, Philip (1991), Marketing Management : Analysis, Planning, Implementation 

and Control, 7th Edition, Prentice Hall. 

Kotler, Philip dan Armstrong, Gary (2001), Principles of Marketing, 9th Edition, 

Prentice Hall. 

Kotler, Philip dan Keller, Kevin Lane (2006), Marketing Management, 12th Edition. 

Pearson, Prentice-Hall, Inc. 

Kuratko, Donald F, dan Hodgetts, Richard M.(2004), Entrepreneurship : Theory, 

Process, and Practice, 6th Edition, South-Western 

Porter, Michael E (1980), Competitive Strategy, The Free Press 

Robbins, Stephen P., dan Coulter, Mary (2003), Management, 7th Edition, Prentice 

Hall, New Jersey 

Robert D. Hisricb, et.al. (2005), Entrepreneurship, eclisi 6, McGraw-Hill. 

Roger J. Best (2005), Market-Based Management, 4th Edition, Pearson Prentice Hall, 

New Jersey 

Scarborough, Norman M., dan Zimmerer, Thomas W. (2006), Effective Smail 

Business Management: An Entrepreneurial Approach, 8th Edition, Prentice 

Hall. 

Merancang perencanaan bisnis produk amenities berdasarkan analisis kelayakan bisnis
INDRASMORO, Christiyanto, Teguh Budiarto, Drs., MIM
Universitas Gadjah Mada, 2008 | Diunduh dari http://etd.repository.ugm.ac.id/



Steinhoff, Dan dan Burgess, John F (1989), Small Business Management 

Fundamentals, 5th Edition. McGraw Hill 

Stoner, James F., Freeman, R. Edward, dan Gilbert, Jr., Daniel R. (1995), 

Management, 6th Edition, Prentice Hall. 

Susanto, A, B, dk.k (2004), Value Marketing: Paradigma Baru Pemasaran. 

Jakarta: Penerbit Quantum Bisnis & Manajemen. 

Trout, Jack dan Rivkin, Steve (2001), Differentiate or Die; Bertahan Hidup di Era 

Kompetisi yang Mematikan I Jack Trout bersama Steve Rivkin; alih 

bahasa, Alvira; editor, Nurcahyo Mahanani. Jakarta: Erlangga. 

Wheelen, Thomas L., dan Hunger, David J. (2004), Concepts in Strategic 

Management and Business Policy, 9th Edition, Prentice Hall. 

Zimmerer, ThomasW., dan Scarborough, Norman W. (2005), Essential of 

Entrepreneurship and Small Business Management, 4th Edition, Pearson­

Prentice Hall 

Merancang perencanaan bisnis produk amenities berdasarkan analisis kelayakan bisnis
INDRASMORO, Christiyanto, Teguh Budiarto, Drs., MIM
Universitas Gadjah Mada, 2008 | Diunduh dari http://etd.repository.ugm.ac.id/


