
102 

OAFTA R P TAKA 

Alma, 8., Manajemen Pemasaran dan Pemasaran .Jasa. Alfabeta. Bandung. 2002. 

Bachrudin, A dan Tobing, H.L.. Analisi. DOla untuk Penelitian urvei. FMIPA U 'Pt\D 
Bandung, 2003 . 

Blattberg, RC. and Neslin, SA .. Sales Promotion : Concepts. Methods and Strategies. 
Prentice Hall. New Jersey. 1990. 

Chase, R. Aquilano, . and Jacobs, R., Production and Operation Management . 91
h 

edition ,McGraw-Hill. 2001. 

Cooper, D. R., and chi ndler. P. S .. Business Research Method. 9cd_ McGraw-! fill. C\\ 

York , 2006. 

Corey. ER., Industrial Marke!ing : Case.\ and Concep!s. 4•h edition. Prentice I tall. 1\~" 
Jersey. 199 1. 

Cutlip, SM, Center, AH. and Broom, GM ., Effective Puhlic Relations, 8 111 cd1tion. 
Prentice Hall , New Jersey. 1997. 

Gunarsa, 0., Psikologi prak1is. anak. remaja dan keluarga, BPK Gunung Mulia, 1991 . 

Harvey, P., Soda/ Marketing o.fCondoms .. DKT International. 2002. 

Jay&Barry, Operation Managemenl. 8111 edi tion. Prentice Hall International Inc .. 2006 

Kapferer, JN. , Strategic Brand Management : New Approache.\ 10 Creating wul 
Evalualing Brand Equily . Kogan Page. London. 1992. 

Kotler, P., Marketing Management. Te1jemahan Teguh, H. dan Rusl). R .. Prenhallindo. 
Jakarta, 1997. 

Kotler, P and Armstong, G., Principles ofMarketing, Prentice Hal l. 199 1. 

Kotler, P. and Zaltman, G .. Social /vfarkeling: an Approach to planned sosial change. 
Journal of Marketing. 1971. 

Nagle, TT. and, Holden, RK .. The Stratep:y and Tactics of Pricing. 2nd edition. Prentice 
Hall, New Jersey, 1995. 

asir. M .. Metode Peneli1ian . Ghal ia lndone ia. Jakarta. 2000. 

Pengaruh Strategi Bauran Pemasaran Kondom dalam Mengubah Perilaku Seksual Remaja di DKI
Jakarta
Fattah, Abdul, Saefuddin Hasan, Drs., M.B.A.
Universitas Gadjah Mada, 2009 | Diunduh dari http://etd.repository.ugm.ac.id/



103 

Purdy, C., Fruity. Fun. And ,<,·m·e: Creating a Youth Condom Brand in lndonesw. 
Reproductive health matters. 2006. 

Rambat, L., Manajemen Pema.wran Ja.m . Teori dan Praktek. alemba Empat. Jakarta. 
2001. 

Sarwono, SW., Psikologi Remaja. Raja Grafindo Persada, 1994. 

Sugiyono, Statistika Untuk Penelition, /\ll~1heta 11andung. 2007. 

Varadarajan, PR. and Menon, /\., Caused-Related Marketing : A Co-AiiKI?nJent of 
Marketing Strategy and Corporate Philanthropy, Journal of Marketing, 1988. 

Pengaruh Strategi Bauran Pemasaran Kondom dalam Mengubah Perilaku Seksual Remaja di DKI
Jakarta
Fattah, Abdul, Saefuddin Hasan, Drs., M.B.A.
Universitas Gadjah Mada, 2009 | Diunduh dari http://etd.repository.ugm.ac.id/


