The Role Of Consumer Inovativeness In The Adoption of Internet Shoping in Indonesia
OKTARIA, ARDHITA ROTEN (Adv.: B.M. Purwanto, Dr., M.B.A.), B.M. Purwanto, Dr., M.B.A. <br />

Universitas Gadjah Mada, 2009 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS TABLE OF CONTENT

GADJAH MADA

TITLE
AUTHORIZATION
DECLARATION
ACKNOWLEDGEMENT
TABLE OF CONTENT
LIST OF THE TABLE
LIST OF THE FIGURE
ABSTRACT

INTISARI

CHAPTER 1
EINEROTIIEERII oo s s s A M R A R B AR RS AR SR S ERA A SO ES 1
1.1 BUCKEIOUNKL ....consunnnsnesnensesns iresssinisss oussssssnssesasiessss s i i iAo taas sk oo (AR VRSN e s eoR 1
1.2, Problem Pormulation .....ccmaasmesmsmmsmssissismm nsimemss i sismmesieimotsasisosisssioisonses 5
1.3, EXPECEd DENETIL ..ottt s 6
LA, RESERECH SOOI cxsensessersormmsnsssihibntsiiesss sssss iims i ooisamss s b w A SN AN s rom SO e 6
15 ReSarch OBJBOUENE: .oosiiusinnmmsusiissimsssmssssunsionsssio s i seis i nssessbsrass sy s g sisisesssssssessssssssavasite 7

1.6, WITHING SCREIMA ...ttt 7




OKTARIA, ARDHITA KOTEN (AGv: BM. PUIWanIo, Br. M.BAD, BM. Punwanio, D MBA.  <br />
Universitas Gadjah Mada, 2009 | Diunduh dari http://etd.repository.ugm.ac.id/
CHAPTRRILTY,

Literature Review and Hypotheses................ccouiiinininniinneninensnressiessniessssssssssssssssssoases 9
DL, TRIBEREL .....covnsmmsrimmsnearsusssssasassnsosssnnsasssssnsnnsns s SaRSRHA A SRS HINC RN T ORI TR AR OR AR S ST S 9
2.1 E, Trernit SHODDIING counisssesmnosamisnsssmeoms s uiss s s savses s s svas s s esranss 10

e 0 R T U —— 11

2.2. ConSumer IROVALIVENBES. ... c..ocsciscasssesssssornssssonsssenpinsshimstesassssossssssiessinisssisassmaensssasomnsssns 13
2.2.1 Open-processing MMOVALIVEDIEES ..c.seeuiissessssiiiisssisosmsssrsissapsuissisisssssisassussavsoosasvans 15
2.2.2. Domain-specific INDOVALVENRSS ..cimecmnmmmsimsmmmmesssssssssnssrsssssasentorsmansasnonsorsers 16

2.3. Moderating Role of Consumer INNOVatiVeNESS .........ccovvirenierinnrennerisssesssesasssnsesansnens 17
2.4, HVPOLHESES SUNBIINA. 1.rvossvincssscisisiiesiimssmusianinss sessssbiaeisisssmmsaspusss sssinsnssagsivomsssmssssssssnives 19

CHAPTER 111

REHEDICH WIBHIIA .......ooeonmsommsnssiasssiss snssss SESHoREaRoA R ¥ eSS A S B R VAR b AR S 20
B L SOIOOEE O T sunmsiiiuiusisossusinsss s iunssm s HiRusasasn i omon B SR o aEseow S A S SR s 20
3.2, Samplng MBIHOW 5.umonsmnsmmirmmsessssmessorsssiisssisissysssss e e iisetssesbismsess 21
Nl LI DOPRIINIE: - .o oo ssuriiinsecssioosesie s A Ak e S A Y S St e 21
BB BEAPIE «ccmmssmemmmsrmamemmmmasmsmasss e sisisemssost i eSS CAETS 22

3.3, Dati Collection MBEHoE ool sl 23
34 Variable NMORSUPOIIOIE «ouommsmmnssmumoisiseiisiissssismsysss s s ssssiiissssssss s 24
AL IICENEUNSHOE oivmisseissuanivanisssipisssssisssimesistsn sedesstvisst St ienses s st on AT AN A Snn b 24
3.4.2. The Adoption of Internet ShOPPING ......cccccvvmrrnrinrrcicniriicicnnsirss s 24
3.4.3. Open-Processing IMNOVALIVENEES .ciiimasmsisinsiisismssiimamimsiiiisssiiisims 25

34.4. Domgin-specific Innovalveness .o s anmssisiasisisssmmssian 25




The Role Of Consumer Inovativeness In The Adoption of Internet Shoping in Indonesia

OKTARIA, ARDHITA ROTEN (Adv.: B.M. Purwanto, Dr., M.B.A.), B.M. Purwanto, Dr., M.B.A. <br />
Universitas Gadjah Mada, 2009 | Diunduh dari http://etd.repository.ugm.ac.id/
3.5v m)masmalyms ToehnAGUES . s 26
GADJAH MADA
3.5.1 Moderated Multiple REgression .....smisssmssimimmonsssssasssssssns R 27
CHAPTER IV
Dats Analysis aid DISUSBION .. ..usmsmmnssmmissinsisiossssosissssussamassssmsrmissassorens 30
4.1 Descriptive ANBIYEIS: . asmmssssisimosrssrsissssvsnssssssssssssssesasssssensassssns 30

4.1.1. Description of Respondent Profile..........comimsnnesssnnssssssssssssssse s 30

4.1.2. Descriptiont of Combined Respondent Profile ..........ccccsismsssnsisssisensessssnsensasesssenenss 34
4.1.3. Description of Research Vatiables ..ocsissmssmssmmonsnsinsisssasssssssssssssss 36
4.9, Independent Sample T8t .o sty 37
B3 TITDOIEEIS TEBUOGL.  wouicuscuumsmmess oo snmsnsmsms oo o o S AR EAINES 39
4.3 1. Fypothesis TREHNE 1 .ccouimmommemommsmmmiorssnsscnsssssemessssssasaonsesssrsashsnpnissisinsssssnensastssisis 40
4.32. BYDOIhESts TESNE 2 ..o iocimisisissiussoniainn s iss st s s sy o esisssssisi 40
.33 HVPOEORE TSRO 3 covunuimucimsssoio sy ssamsss s ss s s ses s ios e ss S s sy ass A auwssnsoud 41
4.3.4. Hypothesis Testng B ..o soiiases 42
4.3.5. Hypothesis TeSHNE 5 ..ottt sas s sasnsans 43

4.3.6. Testing the Interaction Effect of Internet Usage by Domain-Specific
IOV i s RS sl 43

4.3.7. Testing the Interaction Effect of Internet Usage by Open-Processing
Innovativeness Moderated by Domain-Specific Innovativeness .............ccccveenninn. 44

4.4, Testing the NeW MOE! ......ccococrurirmriicieicee ettt sa s 44

A.5. TG DXSOHBRION ooviviisavonsss aiiisssmisosensss oo o oass i i sissssvipassas oo s e nssassanos s iinss ia 51




The Role Of Consumer Inovativeness In The Adoption of Internet Shoping in Indonesia
OKTARIA, ARDHITA ROTEN (Adv.: B.M. Purwanto, Dr., M.B.A.), B.M. Purwanto, Dr., M.B.A. <br />

Universitas Gadjah Mada, 2009 | Diunduh dari http://etd.repository.ugm.ac.id/

CHAR TR e on
Conclusion and Recommendation ...............cceeerieerrrveniiivcnnnsnsnnnens eeeerersta—aerereanen———————eestres 54
5.1, CONCIUSION eevvvreeeereeeeeeeeeessssnessssssssssassssssssssssssanses e nrss R T e e ReeREa s 54
52 ReCOMMENARTON ..., s s S SR ese e s RN i . . — 55
REFERENCE

APPENDIX




