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Pobitical ftarketing is an implementation about marketing concept throv~h political area.
The main objectives of political el 3 is to win the competition oetween political
institutions. Political market that full of competition is similar with competitive
commercial market. The second presidential election was held in 2009. There are three
candidates, which the candidates are strongly compete each other getting votes. One of
their effort getting votes is do” -~ advertisement. Through political advertisement, it could
reach ali of Indonesian society so that < >y 1 get a lot of votes on prese’ * 1tial eiection
2009. A lot of political advertising shows at all med’~ communications means that
advertising arc strongly beliefs as an effective tools to market candidates hugely with
their mission and visic - ideology, and programs as political products. Society attitudes
will be so many perceptions to val  politi | advertising, political products and interest
to give their votes to the one of candidates.
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