Pengaruh Tanggung Jawab Sosial Terhadap Reputasi Perusahaan
JERILEVA PURBA, Sari Sitalaksmi., M. Mgt, Ph.D

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Aguinis, H. (2011). Organizational responsibility: Doing good and doing well.
Handbook of Industrial and Organizational Psychology, 121(3), 855—
879.

Argenti, P., and Forman, J. (2012). The Power of Corporate Communication
Crafting the Voice and Image of Business. New Jersey: McGrow-Hill.

Bappenas. (2016). Kajian Persiapan Perubahan Sistem Pendaftaran Tanah
Publikasi Posistif di Indonesai. Tersedia di
https://www.bappenas.go.id/files/kajian
trp/Kajian_Persiapan_Perubahan_Sistem_Pendaftaran_Tanah_Publikasi_P
ositif_di_Indonesia. Diakses pada tanggal 11 September 2018.

Barone, E., Cunningham, G.M., and Marnet, O. (2014). Company reputation and
disclosures: Review, synthesis and analysis. In G. M. Cunningham (Ed.),
Reclaiming accounting’s lost identity, 14, 85-110.

Carrol, A.B., and Shabana, K.M. (2010). The Business case for corporate social
responsibility: A Review of concept, research, and practice. International
Journal of Management Review, 3, 54-56.

Castilla, P.F, Gollardo, V.D., and Sanchez, H.I. (2017). Assessing the Influence of
Social Responsibility on Reputation: An Empirical Case-Study in
Agricultural Cooperatives in Spain. Journal of Agricultural and
Environmental Ethics, 30(99), 120-128.

Chomwvilailuk, R., and Butcher, K. (2010). Enhancing Brand Preference Through
Corporate Social Responsibility Initiatives in the Thai Banking Sector.
Journal of Marketing and Logistics. 22(3), 397-418.

Crowther, D., and Guler, A. (2010). Corporate social responsibility: A Broader
view of corporate governance. A Handbook and Book of Corporate
Governance and Social Responsibility, 3, 23-25.

Crowther, D., and Guler, A. (2010). Corporate Social Responsibility. Tersedia di
website www.bookboon.com/en/ definingcorporate-social-responsibility-
ebook. Diakses pada tanggal 15 September 2018

Fortune Magazine. (2017). 100 best companies to work 2017. Tersedia di

http://fortune.com/best-companies/2017. Diakses pada tanggal 12
Sepetember 2018.

67


https://www.bappenas.go.id/files/kajian%20trp/Kajian_Persiapan_Perubahan_Sistem_Pendaftaran_Tanah_Publikasi_Positif_di_Indonesia
https://www.bappenas.go.id/files/kajian%20trp/Kajian_Persiapan_Perubahan_Sistem_Pendaftaran_Tanah_Publikasi_Positif_di_Indonesia
https://www.bappenas.go.id/files/kajian%20trp/Kajian_Persiapan_Perubahan_Sistem_Pendaftaran_Tanah_Publikasi_Positif_di_Indonesia

Pengaruh Tanggung Jawab Sosial Terhadap Reputasi Perusahaan
JERILEVA PURBA, Sari Sitalaksmi., M. Mgt, Ph.D

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Gallus, J., and Frey, B.S. (2016). Awards: A Strategic management perspective.
Strategic Management Journal, 37(8), 1699-1714.

Go’'mez, E., Aznar-Sa'nchez, J.A., and Pe’rez-Mesa, J.C. (2013). Sustainability
dimensions: Good For Your Company and Your Cause. New Jersey: John
Wiley & Sons Inc.

Goldsberry, L. (2015). Innovation awards: Rewards, recognition, and ritual.
Tersedia di https://www.axiapr.com/blog/how-to-get-awards-and-
recognition-for-your-company. Diakses pada tanggal 2 Desember 2018.

Grogiou,V., Dedoulis, E., and Leventis, S. (2016). Corporate social responsibility

reporting and organizational stigma: The case of “sin” industries. Journal
of Business Research, 69, 905-914.

Hadad, S. (2017), Knowledge economy: Characteristics and dimensions,
Management Dynamics in the Knowledge Economy, 5 (2), 203-225.

Henard, D.H., and Dacin, P.A. (2010). Reputation for Product Innovation: Its
Impact on Consumers. Journal of Product Innovation Management, 27,
321-335.

Hirsch, B., and Meyer, M. (2010). Integrating soft factors into the assessment of
cooperative relationships between firms: Accounting for reputation and
ethical values. Business Ethics A European Review, 19(1), 81-94.

Kotler, P., and Nancy. (2015). Corporate Social Responsibility, Doing the Most
Good for Your Company and Your Cause. Canada: John Willey & Sons
Inc.

Kunev, S., Kostadinova, I., and Stoycheva, B. (2017). Business Governance And
Corporate Social Responsibility In Bulgaria. Journal of Entrepreneurship
and innovation, 21, 212-217.

Kurniawati, M., Hartini, S., dan Rudianto, S. (2014). Corporate social
responsibility: Analisis variabel antesenden dan konsekuensi. Jurnal
Manajemen Bisnis Indonesia, 1(2), 214.

Lai, C.S., Chiu, C.J., Yang, C.F., and Pai, D.C. (2010). The effects of corporate
social responsibility on brand performance. Journal of business Ethics, 95,
457-469.

Lee, J.,, and Jungbae, R. (2012). Revisiting corporate reputation and firm
performance link. An International Jurnal, 19(5), 649-664.

68


https://www.axiapr.com/blog/how-to-get-awards-and-recognition-for-your-company
https://www.axiapr.com/blog/how-to-get-awards-and-recognition-for-your-company

Pengaruh Tanggung Jawab Sosial Terhadap Reputasi Perusahaan
JERILEVA PURBA, Sari Sitalaksmi., M. Mgt, Ph.D

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Lin, C.S., and Su, C.T. (2013). The Taiwan national quality award and market
value of the firms: An empirical study. An International Journal of
Production Economics, 144(1), 57-67.

MacCormack, A.F., and Wagner, E (2013). Spurring innovation through thermal
tourism. The TQM Journal, 29(1), 55-81.

Meiria, C.H. (2016). Raih kembali reputasi perusahaan dengan manajemen Krisis.
Tersedia di  website https://swa.co.id/swa/my-article/ raih-kembali-
reputasi-perusahaan-dengan-manajemen-krisis. Di akses pada tanggal 12
September 2018.

Melo, T., dan Garrido, M.A. (2012). Corporate reputation: A Combination of
social responsibility and industry. Corporate Social Responsibility and
Environmental Management, 19, 11-31.

Mullerat, R. (2010), International Corporate Social Responsibility: The Role of
Corporations in the Economic Order of the 21st Century. Netherlands:
Kluwer law International.

Park, J., Lee, H., and Kim, Ch. (2014). Corporate social responsibilities, consumer
trust and corporate reputation: South Korean consumers™ perspectives.
Journal of Business Research, 67, 295-302.

Porter, M.E. (1980). Competitive strategy: Techniques for analyzing industries
and competitors. New York: Free Press.

PT. Austindo Nusantara Jaya Tbk. (2018). Laporan Tahunan ANJ 2017. Tersedia
di website https://anj-group.com/id. Diakses pada tanggal 11 Desember
2018.

PT. Austindo Nusantara Jaya Tbk. (2018). Laporan Keberlanjutan ANJ 2017.
Tersedia di website https://anj-group.com/id. Diakses pada tanggal 11
Desember 2018.

Qureshi, Z. (2013). Higher Education Marketing: Awareness and Reputation.
Tersedia di website
http://aha.elliance.com/2013/07/29/higher-education-marketing-awarenes
s-and-reputation/. Diakses pada tanggal 5 Desember 2018.

Rasche, A. (2011). Corporate Responsibility Standards. Cambridge: Cambridge
University Press.

Rexhepi, G., Jurtishi, S., and Bewheti, G. (2013). Corporate social responsibility

and innovation—the drivers of business growth. Procedia Social and
Behavioral Sciences, 75, 532-541.

69


https://anj-group.com/id
https://anj-group.com/id
http://aha.elliance.com/2013/07/29/higher‐education‐marketing‐awareness‐and‐reputation/
http://aha.elliance.com/2013/07/29/higher‐education‐marketing‐awareness‐and‐reputation/

Pengaruh Tanggung Jawab Sosial Terhadap Reputasi Perusahaan
JERILEVA PURBA, Sari Sitalaksmi., M. Mgt, Ph.D

Universitas Gadjah Mada, 2019 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Scuchard, R. (2011). A Powerful and Untapped Connection. Executive Brief CSR
and Quality, 6, 18-20.

Silvestri, C., Silvestri, C., Aquilani, B., Aquilani, B., Ruggieri, A., and
Ruggieri, A. (2017). Service quality and customer satisfaction in
thermal tourism, The TQM Journal, 29, 55-86.

Smith, J. (2013). The Companies with The Best CSR Reputation. Tersedia di
website http://www.forbes.com/sites/jacquelynsmith/2013/10/02/the-
companies-with-the-best-csr-reputations-2/. Diakses pada tanggal 26
Oktober 2018.

Stoyanov, P. (2017). Corporate Social Responsibility And Corporate Image
Building, Journal University of National and World Economy 3, 34-45.

The Harris Poll. (2015). Anual Reputation Quotient Summary. Tersedia di
website https://theharrispoll.com/the-harris-pollr-today-released-its-17th-
annual-reputation-quotientr-rqr-summary-report-revealing-corporate-
reputation-ratings-for-the-100-most-visible-companies-in-the-u-s-as-
perceived. Diakses pada tanggal 12 September 2018.

Velasquez, M.G. (2012). Business Ethics: Concepts and Cases. New Jersey:
Pearson Education Inc.

Williams, H. (2012). Innovation Inducement Prizes: Connecting Research to
Policy. Journal of Policy Analysis and Management, 31(3), 752-776.

Woolston, C. (2015). Recognition Build a reputation. Canada: Macmillan
Publishers Limited.

Yoo, C.Y. and Pae, J. (2015). Corporate Charitable Contributions: Business
Award Winners’ Giving Behaviors. Austria: The West East Institute
International Academic Conference Proceedings.

Zhang, Z. (2015). Developing a model of quality management methods and
evaluating. Jurnal Total Quality Management, 11(1), 1-11.

70


http://www.forbes.com/sites/jacquelynsmith/2013/10/02/the-companies-with-the-best-csr-reputations-2/
http://www.forbes.com/sites/jacquelynsmith/2013/10/02/the-companies-with-the-best-csr-reputations-2/
https://theharrispoll.com/the-harris-pollr-today-released-its-17th-annual-reputation-quotientr-rqr-summary-report-revealing-corporate-reputation-ratings-for-the-100-most-visible-companies-in-the-u-s-as-perceived
https://theharrispoll.com/the-harris-pollr-today-released-its-17th-annual-reputation-quotientr-rqr-summary-report-revealing-corporate-reputation-ratings-for-the-100-most-visible-companies-in-the-u-s-as-perceived
https://theharrispoll.com/the-harris-pollr-today-released-its-17th-annual-reputation-quotientr-rqr-summary-report-revealing-corporate-reputation-ratings-for-the-100-most-visible-companies-in-the-u-s-as-perceived
https://theharrispoll.com/the-harris-pollr-today-released-its-17th-annual-reputation-quotientr-rqr-summary-report-revealing-corporate-reputation-ratings-for-the-100-most-visible-companies-in-the-u-s-as-perceived

	DAFTAR PUSTAKA 

